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Business  Improvement,  Slow  But  Steady, 
Forecast  by  Newspaper  Linage 

First  Four  Months’  Record  Shows  Continued  Upward  Trend,  With  Retail  Copy  Setting  Pace — 

Reserve  Board  Report  on  Store  Sales  Confirms  Gains 

Despite  a  seasonal  dip  in  the  news-  By  ARTHUR  ROBB  retail  advertising  totalled  14,- 

nancr  linaire  eurve  for  Anril.  1931.  .  ..  .  .  .  .  094, .160  lines,  a  loss  of  2,311,539  lines,  or 


DESPllE  a  seasonal  dip  m  the  news¬ 
paper  linage  curve  for  April,  1931, 
as  compared  with  April,  1930,  the  upward 
tendency  which  has  marked  the  year’s 
record  to  date  continues.  The  apparent 
change  in  April  from  the  sharp  rise  in 
March  figures,  both  compared  with  last 
year’s  record,  is  due  almost  wholly  to  the 
early  incidence  of  the  1931  Easter  season, 
against  a  late  Easter  in  1930.  Taking 
March  and  April  as  a  unit  for  both  years, 
the  continued  upward  trend  is  evidenced 
by  the  following  percentage  comparisons  : 

January,  1931,  was  13.6  per  cent  below 
February,  1930,  in  total  advertising. 

February,  1931,  was  11.2  per  cent  below 
February,  1930,  in  total  advertising. 

March-April,  1931,  was  10.5  per  cent 
below  March-April,  1930,  in  total  adver¬ 
tising. 

By  comparison  of  this  year’s  figures  to 
date  with  those  of  1929,  the  advancing 
character  of  the  present  advertising  move¬ 
ment  is  even  more  marked.  There  has 
been  a  slow  but  steady  gain  since  Jan¬ 
uary  in  total  advertising. 

January,  1931,  was  18.8  per  cent  under 
January,  1929. 

February,  1931,  was  17.7  per  cent  under 
February,  1929. 

March.  1931,  was  17.8  per  cent  under 
March,  1929. 

April,  1931,  was  16.4  per  cent  under 
April.  1929. 

The  major  linage  classifications  further 
demonstrate  the  gaining  tendency. 

Confirmation  of  the  upward  linage 
movement  is  seen  in  the  volume  of  depart¬ 
ment  store  sales  reported  by  the  Federal 
Reserve  Board  for  April  and  for  the  first 
four  months  of  the  year.  Preliminary 
figures  show  an  increase  from  March  to 
April  of  about  9  per  cent,  in  spite  of  the 
early  Easter  date.  The  Federal  Reserve 
mdex,  which  makes  allowance  for  sea- 
lonal  changes,  including  that  of  the 
Easter  date,  was  105  in  April,  compared 
with  97  in  March  and  98  in  February. 

In  comparison  with  a  year  ago,  the 
aggregate  value  of  sales  in  April,  1931, 
was  9  per  cent  smaller.  .After  allowance 
for  the  effect  on  sales  of  the  shifting 
date  of  Easter,  the  decline  from  a  year 
»go  approximated  2  per  cent  in  April, 
compared  with  10  per  cent  in  March. 

Retail  advertising  reached  its  low 
point,  as  compared  with  1929,  in  March, 
with  a  loss  of  15.2  per  cent.  Retail  lin¬ 
age  in  .April  was  only  8.5  per  cent  under 
1929.  Easter  in  1929  was  in  March. 

General  advertising  reached  its  low 
point  against  1929  in  December,  1930, 
when  its  recession  was  24.8  per  cent.  In 
April,  1931,  general  advertising  was  13.2 
per  cent  below  its  April,  1929  record. 

Automotive  advertising,  the  had  boy  of 
me  linage  family,  made  its  w'orst  1929- 
30-31  record  in  January,  1931,  when  it 
.50  per  cent  below  the  January, 
1929,  high.  In  April,  it  improved  to  45 
per  cent  behind  the  April,  1929,  mark. 

Financial  advertising  continues  to  re- 
^ct  the  stock  market  depression,  its 
April,  1931,  loss  of  34  per  cent  against 
April,  1929,  marking  its  lowest  point  to 
date. 

Classified  advertising  also  continues  to 
mirror  employment  depression,  its  April 
loss  against  1929  of  23.6  per  cent  being 


but  slightly  less  than  its  March  low  of 
24.8  per  cent. 

The  economic  school  which  holds  that 
a  trend  in  daily  newspaper  linage  usually 
precedes  by  60  to  90  days  a  similar  trend 
in  general  business  may  find  in  these 


is  12.6  per  cent.  A  large  part  of  the 
linage  loss  continues  to  appear  in  the 
Sunday  totals,  but  a  slight  improvement 
has  l)een  noted  in  the  last  two  monthj. 

For  the  first  four  months  of  1931,  re¬ 
tail  advertising  totalled  366,972,048  lines, 


comparisons  warrant  for  the  belief  that  a  loss  of  23,233,276  lines,  or  6.1  per  cent 
there  will  he  no  further  downward  against  last  year.  General  advertising 
movements  in  business  in  the  present  totalled  124,274,946  lines,  a  loss  of  18,- 
cycle,  and  that  the  long-promised  revival  028,028  lines,  or  12.6  per  cent.  Automo- 
may  be  definitely  under  way  by  the  end  live  advertising  totalled  37,364,169  lines, 
of  the  summer.  a  loss  of  20,353,646  lines,  or  35.2  per  cent. 

Recent  stock  market  developments  and  Financial  advertising  totalled  24,172,143 
the  pessimistic  temper  of  the  financial  lines,  a  loss  of  7,426,082  lines,  or  23.5 
world  as  evidenced  by  the  decline  in  per  cent.  Total  Display  advertising  ag- 
financial  advertising  may  presage  further  gregated  5.52,981,306  lines,  a  loss  of  70,- 
“liciuidation”  in  Wall  Street.  That  ad-  041,032  lines,  or  11.2  per  cent.  Classified 
mitted,  the  reports  of  recent  retail  sales  linage  totaled  105,171,279  lines,  a  loss  of 
and  of  activity  in  certain  vigorously  ad-  15,887,774  lines,  or  13.1  per  cent.  _  Legal 
vertised  lines  of  nationally-sold  goods  advertising  totalled  10,645,986  lines,  a 
indicate  that  the  buying  public  has  money  loss  of  318,902  lines,  or  2.9  per  cent.  All 
for  new  goods,  if  not  for  bonds.  Advertising  totalled  668,798.571  lines,  a 

The  cumulative  totals  for  the  period  loss  of  86,247,708  lines,  or  11.5  per  cent. 
January  1 — April  30,  1931 — 1930,  pre-  For  the  month  of  April,  retail  advertis- 
pared  by  Media  Records,  Inc.,  for  339  ing,  daily  and  Sunday  combined,  totalled 
newspaj^rs  in  81  cities,  show  that  total  l()i,351,668  lines,  a  loss  of  8.493,231  lines, 
advertising  this  year  is  11.5  per  cent  be-  or  7.8  per  cent.  Daily  only, 'retail  ad- 
low  the  record  for  1930,  while  the  loss  in  vertising  totalled  87,257,103  lines,  a  loss 
total  for  .April,  1931,  against  April,  1930,  of  6,181,692  lines,  or  6.6  per  cent.  Sun- 


linage  totaled  105,171,279  lines,  a  loss  of 
15,887,774  lines,  or  13.1  pej  cent.  Legal 
advertising  totalled  10,645,986  lines,  a 
loss  of  318,902  lines,  or  2.9  per  cent.  All 
Advertising  totalled  668,798.571  lines,  a 
loss  of  86,247,708  lines,  or  11.5  per  cent. 

For  the  month  of  April,  retail  advertis¬ 
ing,  daily  and  Sunday  combined,  totalled 
1()1, 35 1,668  lines,  a  loss  of  8.493,231  lines, 
or  7.8  per  cent.  Daily  only, 'retail  ad¬ 
vertising  totalled  87,257,103  lines,  a  loss 
of  6,181,692  lines,  or  6.6  per  cent.  Sun¬ 


YEAR’S  LINAGE  PROGRESS  TO  DATE 


Reduction  in  ratio  of  loss  between  papers  and  113  Sunday  papers  published 
1931  and  1930  newspaper  advertis-  in  81  cities.  The  marked  improvement 
ing  is  shown  by  the  following  month-to-  in  retail  and  general  linage  comparisons, 
month  compilation  by  Media  Records,  covering  the  bulk  of  newspaper  adver- 


Inc.,  covering  226  morning  and  evening  tising  is  especially  noteworthy. 


JANUARY 

19.31  WITH 

COMPARA'l 

riVE  19.30 

Total 

Betail 

General 

Automotive  Financial 

Clas-sifieil 

.Vdvertising 

1931 

88,910,284 

26,228,2.38 

9,230,177 

8,329,1.32 

2.3,391,727 

160,90.3,222 

1930 

98,670,481 

32,181,892 

1.3,819,076 

10,. 3.3.3, 6.38 

28, 6.32, ‘>61 

186,. 328, 887 

Lo.ss 

9,7.30,197 

.3,9.3.3,634 

4,618,899 

2,026,486 

.3,2.38,2.37 

2.3,42.3,66.3 

9.9% 

18. 3% 

33.4% 

19  6% 

11.3% 

13.6% 

FF:nRiiARY  19.31  wmi 

COMPARA1 

IVE  19.30 

1931 

8.3,0.39,707 

32,009,114 

8, 2.32,. 374 

4,869,201 

21,302,617 

1.3.3,212,780 

19.30 

89,2.3.3,673 

3.3,218,047 

13,4.39,3.37 

6,118,62.3 

28,08.3,166 

171,8.38,268 

I.1OSS 

6,17.3,966 

3,208,9.33 

5,186,983 

1,279, 419 

3, 782,. 349 

19,64.3,488 

6.9% 

9.1% 

38.6% 

20.8% 

13.5% 

11.2% 

MARCH  19.31  WITH  COMPARATIVE  19.30 

1931 

99,818,1.32 

36,776,418 

9,. 30.3, 460 

.3,91.3,9.37 

28, 3.33,. 399 

183, 099,. 361 

1930 

100,169,087 

39, 81 2,. 370 

16,323,009 

7,176,162 

.33,1.38,251 

1  *>*>,. 330, 1.32 

Loss 

320,9.3.3 

3,0.36,1.32 

6,817,519 

1,230,20.3 

4,821,8.3.3 

16,430,791 

0.3% 

7.6% 

41.8% 

17.1% 

14.6% 

8.2% 

APRIL  19.31  WITH  COMPARATIVE  19.30 

1931 

101,3.31,668 

31,68.3,90.3 

10,898,276 

.3,407,227 

28, 51 9,. 3.32 

180, .369, 211 

1930 

109,841,8*19 

37,98.3,06.3 

14,98.3,809 

8,417,101 

32, 722,. 3.36 

206,807,772 

Ix>ss 

8,493,2.31 

6, .301, 160 

4, 08.3,. 3.3.3 

3,009,871 

4,203,004 

26, 2.38,. 327 

7.7% 

16.6% 

27.3% 

35.8% 

12.8% 

12.7% 

COMBINED  MARCH  . 

\ND  APRIL 

19.31-19.30 

1931 

201,199,820 

68,460,323 

20,40.3,7.36 

11,3.3.3,181 

.36,8.32,7.31 

36.3,668,60.3 

1930 

210,013,986 

77,797,6.3.3 

.31,. 306, 81 8 

1.3,. 393, 263 

6.3,880,.3*>0 

406,. 3.37, 92.3 

Loss 

8,814,166 

9,3.37,312 

10,903,082 

4,240,079 

9,027,8.39 

42,669,318 

4.2% 

12.0% 

34.8% 

<>■>  or/ 

-  ‘  -  /c 

13.7% 

10.5% 

JANUARY 

'  1  TO  APRIL  .30,  19.31- 

-19.30 

1931 

366,972,048 

124,472,946 

.37,361,169 

21,172,14.3 

10.3,171,279 

668, 798,. 371 

19.30 

391, 20.3,. 324 

142, .300, 974 

.37,717,81.3 

31  ,.398.22.3 

121,0.39,0.33 

75.3,046,279 

Loss 

24,233,276 

18,028,028 

20,. 3.33. 616 

7,426,082 

1.3,887,774 

86,217,708 

6  2% 

12.7% 

.3.3. 3% 

2.3  .3% 

13.1% 

11  4% 

day  only,  retail  advertising  totalled  14,- 
094,.565  lines,  a  loss  of  2,311,539  lines,  or 
14  per  cent. 

(ieiieral  advertising,  daily  and  Sunday 
comliined,  totalled  31, (>8.1,905  lines,  a  loss 
of  6,.101,160  lines,  or  16.5  per  cent.  Daily 
only,  general  advertising  totalled  27,146,- 
625  lines,  a  loss  of  5,5()7,113  lines,  or  17 
per  cent.  Sunday  only,  general  advertis¬ 
ing  totalled  4,537,280  lines,  or  13.9  per 
cent. 

Automotive  advertising,  daily  and 
Sunday  combined,  totalled  10,898,276 
lines,  a  loss  of  4,085,533  lines  or  27.2 
per  cent.  Daily  only,  automotive  adver¬ 
tising  totalled  8,499,793  lines,  a  loss  of 
2,187,087  lines,  or  20.4  per  cent.  Sun¬ 
day  only,  automotive  advertising  totalled 
2,398,483  lines,  a  loss  of  1,898,446  lines, 
or  44.1  per  cent. 

Financial  advertising,  daily  and  Sun¬ 
day  combined,  totalled  5,407,227  lines,  a 
loss  of  3,(X)9,874  lines,  or  35.7  per  cent. 
Daily  only,  financial  advertising  totalled 
4,903,344  lines,  a  loss  of  2,833,010  lines, 
or  36.6  per  cent.  Sunday  only,  financial 
advertising  totalled  503,883  lines,  a  loss 
of  176,8()4  lines,  or  25.9  per  cent. 

Total  Display  advertising,  daily  and 
Sunday  combined,  was  149,.341,076  lines, 
a  loss  of  21,889,798  lines,  or  12.7  per 
cent.  Daily  only.  Total  Display  was 
127,806,865  lines,  a  loss  of  16,768,902 
lines,  or  11.5  per  cent.  Sunday  only. 
Total  Display  was  21,534,211  lines,  a  loss 
of  5,120,896  lines,  or  19.2  per  cent. 

Classified  advertising,  daily  and  Sun¬ 
day  combined,  was  28,519,332  lines,  a 
loss  of  4,203,004  lines,  or  12.8  per  cent. 
Daily  only,  classified  totalled  22,900,.309 
lines,  a  loss  of  3,346,471  lines,  or  12.7 
per  cent.  Sunday  only,  classified  totalled 
5,619,023  lines,  a  loss  of  856,533  lines,  or 
13.2  per  cent. 

Legal  advertising,  daily  and  Sunday 
combined,  totalled  2,708,836  lines,  a  loss 
of  145,725  lines,  or  5.1  per  cent.  Daily 
only,  legal  advertising  totalled  2,658,773 
lines,  a  loss  of  134,512  lines,  or  4.8  per 
cent.  Sunday  only,  legal  advertising 
totalled  50,063  lines,  a  loss  of  11,213 
lines,  or  18.2  per  cent. 

It  will  be  noted  that  the  volume  of 
legal  and  financial  advertising,  while 
small  in  proportion  to  the  total,  shows 
relatively  larger  declines  for  the  month 
of  April  than  for  the  first  four  months 
of  the  year. 

Total  Advertising,  daily  and  Sunday 
combined,  was  180,569,244  lines,  a  loss 
of  26,238,527  lines,  or  12.6  per  cent. 
Daily  only.  Total  advertising  was  153,- 
365,947  lines,  a  loss  of  20,249,885  lines, 
or  11.6  per  cent.  Sundav  only.  Total 
advertising  was  27,203,2*17  lines  a  loss 
of  5,988,642  lines,  or  18  per  cent. 

Total  News  and  Editorial  space,  daily 
and  Sunday  combined,  for  April  was 
221,905,694  lines,  a  decrease  of  16,327,264 
lines,  or  6.8  per  cent.  Daily  only.  News 
and  Editorial  totalled  175,759,244  lines, 
a  decrease  of  9,919,168  lines,  or  5.4  per 
cent.  Sunday  only.  News  and  Editorial 
space  totalled  46,146,450  lines,  a  de¬ 
crease  of  6,408,096  lines,  or  12.1  per  cent. 

Advertising  occupied  44.8  per  cent  of 
total  available  space,  daily  and  Sunday 
combined,  in  April,  1931,  against  46  4 
per  cent  of  total  space  last  year.  Daily 
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only,  advertising  occupied  46.6  per  cent 
of  total  space,  against  48.3  per  cent  last 
year.  Sunday  only,  advertising  occupied 

37  per  cent  of  the  total  space,  against 

38  per  cent  las  year. 

Total  space,  news  and  editorial  and  ad¬ 
vertising  combined,  decreased  9.5  per 
cent,  April,  1931-1930,  daily  and  Sunday 
combing;  daily  only,  the  decline  was 
8.4  per  cent ;  Sunday  only,  total  space 
decreased  14.4  per  cent. 

The  summary  on  page  5  shows  the 
trends  by  classifications  of  advertising 
since  the  beginning  of  1931.  against  last 
year’s  record,  which,  until  mid-summer, 
did  not  lag  far  behind  the  1929  peak. 
They  are  illustrated  in  graph  form  on 
page  49  of  this  issue.  If — a  highly 
important  and  perilous  word  in  the  pres¬ 
ent  economic  juncture — the  tendency  of 
the  past  four  months  continues  uninter¬ 
rupted  through  the  summer,  the  prospect 
is  that  the  final  quarter  of  the  year  will 
show  small  monthly  linage  gains  against 
1930,  bringing  the  year’s  average  total 
within  10  per  cent  of  the  1930  record 
and  only  slightly  farther  behind  1929. 

Linage  summaries  for  the  principal 
cities  of  the  United  States  and  Canada 
will  be  found  on  pages  48  to  51  of  this 
issue.  The  form  is  similar  to  that  in 
which  the  March  figures  were  presented 
— grand  totals  for  daily  and  for  Sunday 
editions  of  each  newspaper  and  for  each 
city. 


LIBEL  BILL  PASSED 


Measure  Liberalizing  California  Stat¬ 
utes  Waits  Governor’s  SignsClure 

The  Sharkey  libel  bill,  permitting  Cali¬ 
fornia  newspapers  to  limit  libel  suits  to 
actual  damages  by  printing  of  retractions, 
needs  only  the  signature  of  Governor 
James  Rolph  to  become  a  law. 

The  bill,  named  after  Senator  Will 
S’^arkey,  publisher  of  the  Marlines 
(Cal.)  Contra  Costa  Gasette,  passed  the 
senate  last  week.  ^  It  was  sponsored  by 
the  California  Newspaper  Publishers’ 
Association,  the  California  Press  Asso¬ 
ciation  and  other  organizations. 

Libelous  articles  published  by  mistake 
or  through  misinformation  may  be  re¬ 
tracted  in  a  correction  in  the  same  size 
type  and  prominence  as  the  original 
article.  In  event  of  such  correction,  the 
editor  may  be  sued  only  for  actual  and 
not  punitive  damages. 


OBTAINS  INJUNCTION 

An  optometrist  at  Columbus,  O.,  has 
obtained  an  injunction  against  the  State 
Board  of  Optometry  to  prevent  it  from 
interfering  with  his  advertisement  of  eye¬ 
glasses  at  a  fixed  price.  Ohio  laws  pro¬ 
hibit  fraudulent  advertising,  but  there  is 
nothing  to  prevent  the  advertising  of 
prices  of  eye-glasses  if  no  fraud  is  com¬ 
mitted.  The  state  board,  however,  had 
issued  a  ruling  against  the  advertising 
of  prices.  It  is  stated  that  12  optometrists 
have  been  cited  to  appear  before  the  board 
to  answer  charges  of  advertising  in  vio¬ 
lation  of  the  board’s  ruling. 


HENRY  HOYNS  ELECTED 

Henry  Hoyns,  president  of  Harper  and 
Brothers,  publishers,  this  week  was  elected 
chairman  of  the  board  of  the  company 
succeeding  Thomas  Bucklin  Wells,  who 
has  retired.  Cass  Canfield  was  elected 
president  succeeding  Mr.  Hoyns,  and 
Eugene  F.  Saxton  was  elected  vice- 
president  and  .secretary.  Edward  J. 
Cullen  was  re-elected  treasurer. 

DINNER  FOR  ZELTNER 

Henry  Zeltner,  for  the  past  seven  years 
assistant  editor  of  the  Harlem  and 
Bronx  section  of  the  New  York  Ameri¬ 
can,  was  given  a  dinner  by  associates  re¬ 
cently  on  his  leaving  newspaper  work  to 
take  up  publicity.  Mr.  Zeltner  was  with 
the  American  ten  years  and  had  been 
with  the  former  New  York  Ezvning 
World  for  five  years. 


COAST  GROUP  RETURNS 

Headed  by  Friend  W.  Richardson, 
former  governor  of  California  and  presi¬ 
dent  of  their  organization,  members  of 
the  California  Press  Association  returned 
May  12  from  Hawaii.  Sixty-seven  per¬ 
sons  made  the  tour. 


PORTER  REJOINS  HEARST 


Named  Vice-President  and  General 
Manager  of  Atlanta  Papers 

Herbert  Porter,  for  rive  years  adver¬ 
tising  director  of  the  Atlanta  Constitu¬ 
tion,  has  been  named  vice-president  and 
general  manager 
of  W.  R.  Hearst’s 
Atlanta  Georgian 
and  Sunday 
American,  effec¬ 
tive  immediately. 

Five  years  ago 
Mr.  Porter  ended 
a  seven  year  con¬ 
nection  with  the 
Georgian  and 
Sunday  Ameri¬ 
can  to  join  the 
Constitution  staff 
He  went  to  At¬ 
lanta  from  the 
^ i r m i n  g  ha m 
News  in  1929  to  Join  Mr.  Hearst's 
Atlanta  papers. 

During  his  residence  in  Atlanta  Mr. 
Porter  has  been  active  in  civic  affairs. 
He  is  past  president  and  district  gover¬ 
nor  for  Georgia  of  the  Civitan  Club,  a 
member  of  the  President’s  Club,  the  At¬ 
lanta  Masonic  Club,  a  past  master  of 
Georgia  Lodge  of  the  Masons  and  a 
member  of  the  Shrine. 


STAFF  CHANGES  IN  DETROIT 

Several  staff  changes  have  been  made 
on  the  Detroit  Daily  Mirror,  formerly 
the  Detroit  Daily,  and  now  owned  by 
Col.  Robert  McCormick  and  Joseph  M. 
Patterson.  John  H.  Carr,  formerly  with 
the  Philadelphia  News  has  joined  the 
staff  as  city  editor.  Earnest  Rapalee, 
formerly  of  the  Chicago  Examiner  is 
assistant  city  editor.  John  Martin, 
former  police  reporter,  Detroit  Free 
Press,  is  night  city  editor;  Gerry  Hanna, 
formerly  of  the  Philadelphia  Public 
Ledger  is  handling  features.  Don 
Cameron,  formerly  of  the  Detroit  Free 
Press  and  James  Connor,  of  the  Windsor 
(Ont.)  Border  Cities  Star  have  joined 
the  reportorial  staff. 


HELD  REFRIGERATOR  SHOW 

The  Cincinnati  Enquirer  last  week 
sponsored  a  four-day  electric  refrigera¬ 
tion  show  in  the  auditorium  of  the  Eln- 
quirer  building.  An  18-page  section  was 
printed  carrying  advertising  of  the  14 
participating  firms.  The  show  was 
managed  by  Roger  H.  Ferger,  adver¬ 
tising  manager  of  the  Enquirer,  assisted 
by  Andrew  Wilev,  assistant  business 
manager. 


R.  M.  LEE  VISITING  EUROPE 

Robert  M.  Lee,  city  editor  of  the 
Chicago  Tribune,  has  gone  to  Europe  on 
a  six  weeks’  vacation  he  earned  by  con¬ 
ceiving  the  idea  of  Chicago  Jubilee  Week, 
celebrated  last  week.  He  will  be  in 
Europe  for  a  period  of  six  weeks. 


{ 

i  EDITOR  &  PUBLISHER 
CALENDAR 

May  24-25 — Michigan  League  of 
Home  Dailies,  meeting.  Grand 
Rapids. 

May  27-29 — National  Foreign 
Trade  Council,  annual  convention. 
New  York. 

June  1-4 — National  Editorial 
Assn.,  annual  convention,  Biltmore 
Hotel,  Atlanta,  Ga. 

June  1-3 — Annual  A.N.P.A.  Me¬ 
chanical  Conference,  Wardman 
Park  HoteL  Washington,  D.  G 

June  2-4 — Lithographers’  National 
Assn.,  annual  convention.  White 
Sulphur  Springs,  W.  Va. 

June  8-9 — Iowa  Daily  Newspaper 
Composing  Room  Eixecutives’ Assn., 
meeting,  Duhuque. 

June  10-12 — Newspaper  Croup 
Special  Libraries’  Assn.,  Hotel 
Cleveland,  Cleveland. 


SUES  SPARTANBURG  DAILIES 

W.  W.  Holland,  Former  Business 
Manager,  Claims  Contract  Broken 

W.  W.  Holland,  former  business  man¬ 
ager  of  the  Spartanburg  (S.C.)  Herald 
and  the  Spartanburg  Journal,  brought 
suit  May  16  against  the  Spartanburg 
Herald-Journal  company  for  $59,205.07, 
of  which  $9,205.07  represents  salary  al¬ 
leged  to  be  due  under  a  contract  of  em¬ 
ployment  running  until  March  5,  1932, 
and  $50,000  is  for  punitive  damages. 

The  Spartanburg  papers,  along  with 
the  Columbia  (S.C.)  Record  and  the 
Augusta  (Ga.)  Chronicle,  are  owned  by 
the  International  Paper  &  Power 
company. 

Holland  and  C.  O.  Hearon,  present 
editor  of  the  Herald,  sold  the  papers  in 
April,  1929,  to  William  LaVarre.  As 
part  of  the  consideration,  he  was  re¬ 
tained  as  business  manager  with  a  salary 
of  $8,000  per  year  for  a  term  of  three 
years.  In  the  complaint  he  alleges  that 
when  the  International  in  November 
1930  purchased  the  stock  of  the  com¬ 
panies,  it  assumed  the  LaVarre  obliga¬ 
tion  and  that  the  directors  of  the  com¬ 
pany  re-elected  Holland  as  manager. 

Holland  says  that  he  continued  to  dis¬ 
charge  his  duties  until  March  of  this 
year  when  the  International,  through  an 
executive  officer,  Edgar  A.  Neely  of  At¬ 
lanta,  notified  him  that  he  was  dis¬ 
charged,  ordered  him  to  vacate  the  prem¬ 
ises  and  to  remove  any  i^rsonal  effects 
he  might  have  in  the  building,  and  in¬ 
formed  him  that  his  salary  would  be 
discontinued  as  of  March  5,  1931. 

Holland’s  complaint  further  alleges 
“evil  and  malicious  intent’’  to  humiliate 
him.  to  discredit  him  in  his  profession 
and  to  handicap  him  in  earning  a  liveli¬ 
hood  in  the  field  in  which  he  has  been 
engaged  many  years. 


GUNMEN  KILL  EDITOR 
IN  HOLLYWOOD 

Spencer,  Former  Lot  Angeles  Express 
City  Editor,  Was  Investigating 
Moves  of  Chicago  Gangsters 
for  Local  Magazine 


(By  telegraph  to  Editor  &  Pubushes) 

Los  Angeles,  Cal.,  May  20.— Herbert 
Spencer,  veteran  Los  .\ngeles  reporter 
and  newspaper  executive,  was  shot  and 
instantly  killed  by  an  unidentified  gun¬ 
man  this  afternoon  as  he  was  seated  in 
the  Hollywood  office  of  Charles,  Craw¬ 
ford,  Los  Angeles  politician.  Spencer 
was  shot  through  the  heart.  Crawford 
was  wounded  in  the  abdomen  and  is  not 
expected  to  live. 

Spencer  for  seven  years  was  city  editor 
of  the  Los  Angeles  Evening  Express. 
For  nineteen  years  and  until  a  few 
months  ago,  he  was  employed  by  the 
paper  and  conducted  many  political  and 
vice  exposes.  Since  Feb.  13,  Spencer 
has  owned  a  half-interest  in  the  Critic  of 
Critics,  local  magazine,  and  has  been 
making  several  investigations  to  be  used 
in  articles  published  by  the  magazine. 

Recently,  according  to  Max  Schindler, 
editor  of  the  magazine  and  Spencer’s  co¬ 
worker,  Spencer  has  been  invstigating 
the  activities  of  Chicago  gangsters  who 
are  said  to  have  “moved’’  into  Holly¬ 
wood.  Crawford  had  been  a  heavy  ad¬ 
vertiser  in  the  publication. 

Spencer  left  his  office  this  afternoon 
about  two  o’clock,  according  to  Schind¬ 
ler,  but  did  not  say  he  intended  to  call  on 
Crawford.  About  4.45  p.  m.  two  men 
stormed  through  the  front  door  and  im¬ 
mediately  opened  fire  on  the  politician 
and  newspaperman.  Spencer  crumpled 
to  the  ffoor  with  a  bullet  through  his 
heart,  as  the  assailants  escaped  in  a  wait¬ 
ing  automobile.  Crawford  has  figured  in 
several  sensational  political  exposures 
in  recent  years. 


JOINS  CHICAGO  NEWS  BOARD 


H.  D.  Pettibone,  an  Executor  of  Strong 
Estate,  Named  by  Stockholders 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  21. — At  a  special 
meeting  of  stockholders  of  the  Chicago 
Daily  News,  Holman  D.  Pettibone,  vice- 
president,  trust  officer  and  a  director  of 
Chicago  Title  and  Trust  Company,  and 
executor  of  Walter  A.  Strong’s  will,  was 
elected  to  membership  on  the  board  of 
directors.  He  becomes  a  member  of  the 
executive  committee,  together  with  At¬ 
torney  Laird  Bell,  trustee,  and  Sewell  L. 
Avery,  president  of  the  United  States 
Gypsum  Company. 

No  action  has  been  taken  as  yet  by 
the  board  in  obtaining  a  successor  to  Mr. 
Strong  as  publisher  of  the  News. 

The  board  passed  a  resolution  recom¬ 
mending  payment  of  the  regular  divi¬ 
dend  on  preferred  stock. 


STAFF  HONORS  HAYNIA 

George  W.  Haynia,  New  York  Herald 
Tribune  mailer  who  retired  recently 
after  61  years  in  the  employ  of  the  Her¬ 
ald  and  the  Herald  Tribune,  was  pre¬ 
sented  with  a  gold  watch  and  chain,  the 
gift  of  his  fellow  workers,  and  a  platinum 
wrist  watch  for  Mrs.  Haynia,  at  a  dinner 
May  10.  On  behalf  of  the  International 
Mailers’  Union,  John  Mc.\rdle  presented 
him  with  a  gold  membership  charm. 


PLANS  NEW  DAILY 

Joseph  W.  Hodge  has  announced  that 
application  has  been  made  to  the  secretary 
of  state  at  Nashville  for  a  charter  for  the 
Tennessee  Slate  Press  Company,  which 
plans  to  publish  a  Republican  morning 
newspaper  in  Knoxville.  Hodge  said  the 
authorized  capital  has  been  set  at 
$500,000. 


APPLE  BAN  RESCINDED 

Through  the  aid  of  the  Chicago  Daily 
Times,  apple- vending  war  veterans  have 
returned  to  the  Chicago  loop  district  to 
sell  their  wares.  The  Times  was  instru¬ 
mental  in  obtaining  a  Superior  court 
injunction,  restraining  police  from  inter¬ 
fering  with  the  former  soldiers. 
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WORLD-TELEGRAM  MERGER  DETAILS  TOLD 


Executives  of  Scripps-Howard  Daily  Reveal  to  Editor  &  Publisher  the  Intricacies  of  Combining 
New  York  Newspapers — Contents  and  Staff  Analyzed — Forces  Marshalled  Over  Night 

By  JOHN  W.  PERRY 

were  waiting — and  waiting  critically  a  newspaper  in  which  former  readers  of 
minded — to  read  the  new  paper.  the  Worlds  would  find  what  they  had 

The  public  did  not  care  how  the  paper  come  to  expect  of  a  newspaper.” 
was  gotten  out.  From  their  viewpoint  How  to  do  this  was  the  problem. 


WHAT  makes  a  newspaper  merger 
“work?”  What  intricate  processes 
are  involved  in  taking  two  or  more 
separate  newspapers,  each  highly  individ¬ 
ual  and  proud  of  its  unique  identity,  and 
consolidating  them  overnight  into  a  pro¬ 
duct  which  will  continue  to  hold  the 
readers  of  both?  The  creation  and  re¬ 
tention  of  reader  interest,  the  newspaper’s 
stock  in  trade,  is  a  delicate  and  precarious 
business.  It  is  accomplished  only  after 
many  years  of  repetitiously  stabbing  into 
the  dark,  but  when  it  is  finally  achieved 
it  becomes  an  asset  of  incalculable  value. 
And  so  when  newspaper  properties  are 
merged  the  intangible  assets  of  reader 
interest  are  by  far  the  most  important — 
a  fact  that  makes  a  newspaper  consolida¬ 
tion  different  from  that  of  steel  mills, 
textile  firms  and  canning  factories,  dif¬ 
ferent,  in  fact,  from  anything  else  in 
business. 

Editor  &  Publisher  is  able  here  to 
show  how  it  is  done — that  is,  in  one 
notable  example — that  of  the  consolida¬ 
tion  of  the  S'eiv  York  World  newspapers 
with  the  Scripps-Howard  Telegram. 
With  the  cooperation  of  World-Telegram 
executives  the  complete  details  of  the 
evolution  of  the  paper  as  it  appears  today 
were  told  this  week  to  this  reporter. 

The  World-Telegram  merger  was  a 
striking  example  of  thoughtfulness  and 
efficiency,  and  the  results  were  nearly 
startling  in  their  effectiveness.  On  Feb. 
26  of  this  year  the  Evening  World  ap¬ 
peared  for  the  last  time.  The  Telegram 
of  the  same  date  was  a  daily  of  28  pages, 
a  newspaper  decidedly  “on  the  make,” 
but  still  lagging  considerably  behind  its 
contemporaries.  The  morning  World  of 
the  following  day  was  a  resigned  cry  of 
a  formerly  famous  paper  that  for  one 
reason  and  another  had  lost  its  former 
vitality.  Then,  when  Surrogate  Foley  by 
sanctioning  the  sale  of  the  World  papers 
to  Scripps-Howard  waved  his  wand  over 
the  three  properties,  the  factors  which 
had  already  been  working  in  theory  be¬ 
came  established  in  fact.  Three  lagging 
newspapers  were  suddenly  transformed 
into  one  strong,  confident,  vital  and  com¬ 
plete  newspaiHjr. 

The  merger  has  been  in  effect  13 
weeks.  During  the  first  two  months 
the  World-Telegram  carried  92  per  cent 
of  the  total  advertising  of  the  Telegram 
and  the  Worlds,  as  compared  to  the  same 
months  a  year  ago.  More  World-Tele¬ 
grams  are  sold  every  day  now  than 
were  sold  at  the  time  of  con.solidation 
by  the  Evening  World  and  the  Tele¬ 
gram  combined,  executives  declare — 
the  circulation  figure  is  announced  as 
“Over  400,000.”  The  paper  has  “settled,” 
editorially,  to  a  definite  schedule.  The 
success  of  this  consolidation  was  shown 
from  the  very  first. 

But  it  didn’t  just  happen.  The  pre¬ 
liminary  steps  had  been  carefully  taken. 
Scripps-Howard  had  drawn  on  its  most 
valued  resources  in  personnel  weeks  be¬ 
fore,  and  they  had  trooped  into  New 
York  to  find  out  what  had  to  be  done  in 
case  the  sale  was  permitted.  There  were 
'long,  tedious  surveys,  long  conferences, 
tiresome  computations.  Many  of  the 
men  didn’t  get  a  good  night’s  sleep  for 
weeks.  They  worked  feverishly  so  that 
when  the  word  came  they  would  be  pre¬ 
pared. 

And  when  it  did  come  they  were  ready. 
They  knew  what  they  wanted  in  the  way 
of  Hitorial  material,  what  they  would 
need  in  mechanical  facilities,  they  knew 
how  to  handle  the  advertising,  and  the 
complex  problem  of  distribution.  The 
mechanical  equipment  in  the  Telegram 
building,  which  was  still  being  used  as 
*  stop-gap  until  the  paper  could  move 
into  its  new  building,  was  hopelessly  in¬ 
adequate.  The  circulation  department 
had  to  devise  ways  of  distributing  more 
than  twice  the  number  of  papers  it  had 
formerly  handled.  The  editorial  depart¬ 
ment  had  to  fill  perhaps  twice  as  many 
columns.  .And  in  the  meantime  people 


the  features  which  we  would  retain,  the 
question  of  space  had  to  be  taken  into, 
account.  We  figured  that  in  50  columns 
of  news  space  daily  and  130  columns  of 
set  features,  which  included  the  depart¬ 
ments,  editorial  page,  and  other  material 
not  to  lx:  classified  as  straight  news,  we 
would  have  a  fully  adequate  if  not 
generous  amount  of  reading  matter.  The 
original  list  of  features  was  checked  and 
re-checked,  eliminations  made,  until  we 
finally  arrived  at  the  product  which 
came  out  as  the  Nezv  York  World-Tele¬ 
gram  on  Feb.  27.  Even  on  that  day  we 
realized  that  time  would  be  the  best  test 
of  our  judgment. 

“.As  far  as  the  personnel  of  the  former 
Worlds  was  concerned,  we  used  the  same 
formula.  We  went  over  each  man  and 
each  woman  writer  or  illustrator  as  care¬ 
fully  as  we  could  in  deciding  which  of 
these  we  should  retain.  Of  course,  there 
were  many  persons  in  the  employ  of  the 
\\’orld  whose  worth  we  could  not  approx¬ 
imate,  and  the  ability  of  these  had  to  be 
judged  as  they  made  application  for  jobs 
following  the  consolidation.”  George 
Lyon,  city  editor  of  the  Telegram,  John 
Sorrells  of  the  general  management,  and 
Talcott  Powell,  assisted  Mr.  Wood  in 
the  task  of  interviewing,  cataloguing  and 
selecting  the  personnel.  By  Monday 
night,  March  2,  the  list  was  about  com¬ 
pleted.  “.And  now,”  Mr.  Wcxid  said,  “we 
have  had  no  regret  for  our  selections. 

“One  of  the  big  tasks  we  faced,’’  he 
continued,  “was  the  matter  of  not  only 
fitting  the  staff  into  a  very  crowded  city 
r<x>m  and  cramped  departments,  hut  also 
of  getting  the  best  out  of  the  writers  on 
such  short  notice.  We  had  to  avoid  the 
:red  was  what  Surveys  had  been  made  of  tbe  editorial  mistake  of  giving  a  writer  who  was  good 
content  of  the  Worlds,  and  an  attempt  on  straight  news  a  feature  story  to  handle, 
ition  were  Roy  had  been  made  to  reduce  to  a  formula  In  other  words,  we  had  to  find  out  just 
board,  Scripps-  just  what  made  those  papers  appeal  to  what  each  writer  did  best. 

1  editor  of  the  readers.  Each  feature  was  dissected  and  “P'or  the  first  three  days  the  old  Tele- 
t  P.  Scripps,  studied.  “Obviously,”  Mr.  Wood  said,  gram  staff  had  to  carry  pretty  much  of 
director  of  “we  could  not  do  much  with  the  magazine  the  load,  but  on  the  fourth  day,  due  tO' 
Huber,  World-  end  of  the  Sunday  World,  and  so  we  careful  organization  and  appraisal  of  the 
S.  Macneish,  concentrat-.‘d  for  the  most  part  on  those  work  being  done  we  could  see  the 
!.  \\  ood,  exec-  parts  of  the  Evening  and  Morning  paper  get  under  way  on  its  own  power, 
fowling,  circu-  Worlds  that  had  definite  reader  and  cir-  There  was  a  different  feeling,  of  full  sails 
letcher,  adver-  dilation  appeal.  and  progress, 

others  in  all  “In  analysing  the  features,  which  in-  “hor  the  first  few  weeks  a  combined 
eluded  comics,  cartoons,  stories,  etc.,  we  title  _  line  of  the  former  newspapers  was 
.ce  B.  Wcxxl,  considered  the  length  of  time  a  feature  carried.  This  was  to  enable  former 
IS  first  a  prob-  had  been  in  the  World.  We  considered  orld  readers  to  identify  more  quickly 
The  Telegram,  the  class  of  reader  that  it  appealed  to.  the  new  product.  As  the  reading  public 
•  years  evolved  We  considered  whether  it  was  a  feature  became  more  accustomed  to  the  type  dress 
1,  sophisticated,  which  had  pretty  much  run  its  course  uf  the  W'orld-Telegrarn,  the  two  line  title 
a  paper  wliich  and  was  being  carried  along  simply  be-  I'ue  was  cut  down  to  its  present  one  line 
readers  rather  cause  it  was  there,  or  whether  it  was  a  form.  The  Telegram  retained  its  original 
•s  as  the  Nezv  feature  that  had  further  possibilities,  dress,  except  in  the  instance  of  the  two, 
iking  over  the  This  way  of  reasoning  was  applied  to  three,  four  and  five  column  page  one 
it  was  a  ques-  everything  from  comics  to  the  front  page,  beads,  in  which  instances  the  Gothic  type 
'^orld-Telegram  Of  course,  in  the  process  of  selecting  replaced  by  the  Century,  which,  to 
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Editor  &  Publisher  The  Fourth  Estate  for  May  23,  1  931 


NEW  INTERNATIONAL  PRICE  SCHEDULE 
VIEWED  AS  MARKET  STABILIZER 

Firm  Falls  in  Line  With  Other  Companies  and  Announces  $5 
Newsprint  Reduction  Retroactive  to  Jan.  1 — Maximum 
Price  Till  End  of  1936  Is  Fixed  at  $62  in  New  York 


INTERNATIONAL  PAPER  COM- 
PANY’S  anxiously  awaited  announce¬ 
ment  of  newsprint  price  reductions  niaae 
May  15  calls  for  a  cut  of  $5  a  ton  from 
April  1,  1931  to  Dec.  31,  1932.  From  Jan. 
1,  1933,  to  Dec.  31,  1936,  a  maximum 
price  was  fixed — $62  a  ton  for  New  York 
(the  previous  price)  and  corresponding 
schedules  have  been  worked  out  for 
other  zones.  The  average  price  for  the 
six-year  period  1931-1936,  would  be 
$59  a  ton  in  New  York,  it  was  said. 

On  May  18,  International  announced 
that  its  customers  would  receive  a  re¬ 
troactive  reduction  for  newsprint  pur- 
cliased  from  Jan.  1,  1931,  to  April  1,  1931, 
when  the  new  schedules  are  made  effec¬ 
tive.  In  New  York  the  retroactive  price 
will  be  $5  a  ton  and  figures  for  other 
zones  are  being  worked  out. 

This  action  on  International's  part 
follows  reductions  recently  made  by  other 
newsprint  manufacturers.  A  group  of 
Canadian  firms  on  April  30  announced 
cuts  of  $5  a  ton  fiom  May  1  on.  The  re¬ 
troactive  price  from  Jan.  1  to  April  30 
was  $3  a  ton.  Canada  Power  and  I’aiier 
made  a  similar  announcement  except  that 
its  retroactive  price  was  $5  a  ton.  Last 
week  the  Great  Northern  Paper  Com¬ 
pany  made  an  announcement  like  that  of 
Canada  Power  and  Paper’s. 

In  the  final  analysis  Internationars 
price  cut  is  more  extensive  than  that  of 
the  other  comjianies  in  that  it  maintains 
schedules  up  to  the  end  of  1936.  In  its 
announcement  International  says  its  new 
schedules  “stabilize  the  market  for  news¬ 
print  over  a  period  of  years.” 

In  some  quarters  the  reduction  was 
seen  as  a  guarantee  on  International's 
part  that  newsprint  consumers  need  feel 
no  qualms  about  a  raise  in  price  in  case 
merger  negotiations  now  being  consid¬ 
ered  by  large  Canadian  producers  are 
completed.  Publishers  have  long  lcK)ked 
with  suspicion  on  these  negotiations. 
The  new  price  schedules,  the  U  all  Street 
Journal  said,  would  likely  end  the  opjK*- 
sition  of  publishers  to  proposed  consoli¬ 
dations. 

In  its  announcement  to  customers  In¬ 
ternational  said ; 

“International  Paper  Company  in  the 
United  States,  with  its  affiliated  com¬ 
panies  in  Canada  and  Newfoundland, 
owns  a  group  of  the  largest  and  most 
modern  newsprint  mills  in  existence; 
able  to  produce  .newsprint  at  a  cost 
equaled,  we  believe,  by  that  of  no  other 
large  group.  But  International's  activi¬ 
ties  are  not  confined  to  newsprint.  W  ith 
the  mills  it  has  recently  built  in  the 
South  it  is  the  world’s  largest  manu¬ 
facturer  of  kraft  paper.  It  is  also  one  of 
the  largest  producers  of  book  and  Ixind 
pajjers  and  rotogravure  pa|)ers.  Its 
affiliated  companies  in  Canada  and  New 
England  have  developed  a  large  and  in¬ 
creasing  sale  of  hydro-electric  current 
for  industrial  and  other  purposes. 

‘AVe  know  you  will  agree  with  us  in 
our  belief  that  with  such  strong  news¬ 
print  mills  and  with  such  varied  re.sources 
International  is  well  equipped  to  serve 
you. 

“The  program  submitted  herewith  is 
designed  to  accomplish  three  major  re¬ 
sults  :  to  give  immediate  and  substantial 
assistance  to  our  customers  in  the  cost 
of  their  newsprint  paper;  to  promote,  as 
far  as  possible,  uniformity  and  stability 
of  price  over  a  long  period ;  and  to  guard 
our  customers  against  drastic  upward 
reactions.” 

On  Thursday  the  International  Paper 
and  Power  Company  reported  for  the 
first  quarter  of  1931  a  deficit  of  $232,449 
after  preferred  dividends  of  $1,632,565 
for  the  period,  comparing  with  deficits 
of  $953^638  after  preferred  dividends  and 
$1,552,147. after  Qass.,  f\  co,nmon  divi 
dends  in. the  first  quarter,  of  .193Q,-  ;  , 
The  balance  for  dividends  was 
$1,400,116  altar  -  taxes,  .depreciation  and 
charges,  against  $670,055  in  the  fii  st 
quarter  last  year,  a  gain  of  109  per  cent. 


Net  revenue,  including  other  income,  was 
$10,801,786,  against  $10,454,495,  a  gain 
of  3.3  per  cent.  Total  surplus  on  March 
31  was  $12,743,763,  against  $12,976,213 
at  the  end  of  1930  and  against  $13,517,185 
on  March  31,  1930. 

In  a  letter  to  stockholders  Archibald 
R.  Graustein,  president,  said : 

“Since  the  close  of  the  first  quarter  a 
numl)er  of  manufacturers  have  announced 
a  reduction  in  the  price  of  newsprint, 
retroactive  to  Jan.  1.  The  company's 
adjustments  in  this  connection  are  not 
yet  completed  and  are  not  reflected  in 
the  accompanying  figures  for  the  first 
quarter  of  1931.  It  is  estimated  that  the 
amount  involved  will  not  exceed 
$900,000. 

“Prices  generally  are  weak  and  vol¬ 
ume  low.  On  the  other  hand,  reduction 
of  operating  costs  is  ahead  of  schedule. 
New  England  Power  Association  earn¬ 
ings  for  the  first  quarter  ran  heavily  be¬ 
low  the  earnings  of  a  year  ago,  due  in 
large  part  to  extraordinary  power  water 
conditions,  but  current  earnings  are  sub¬ 
stantially  improved. 

“Preliminary  figures  for  April  for  the 
company  as  a  whole  indicate  earnings 
available  for  dividends  of  about  $400,000 
after  allowing  for  the  effect  of  the  price 
reduction  in  newsprint.” 

The  newsprint  industry  was  awaiting 
this  week  the  statement  by  the  special 
committee  working  on  plans  for  the 
financial  rehabilitation  of  the  Canada 
Power  and  Paper  Corporation  which  is 
expected  to  be  issued  at  Montreal  soon. 
The  report  will  be  important  in  that  it 
may  indicate  a  present-day  valuation  for 
newsprint  properties,  and  may  form  a 
basis  for  future  merger  negotiations.  The 
Port  Alfred  Pulp  and  Paper  Corpora¬ 
tion,  a  Canada  Power  and  Paper  sub¬ 
sidiary.  failed  to  announce  its  regular 
dividend  on  preferred  stock  this  week. 


A.P.  TRANSFERS  IN  OREGON 


Portland  Newt-Telegram  Membership 
Sold  to  Oregon  Journal 

The  Associated  Press  membership  of 
the  Port  laud  (Ore.)  News-Teleyram 
was  transferred  May  14  to  the  Portland 
Orcfion  Journal.  The  News-Telegram, 
a  Scripps-Cantield  paper,  acquired  the 
meml)ership  May  5  when  the  News  and 
the  Telegram  were  merged.  The  Tele¬ 
gram  formerly  had  been  the  A.P. 
member. 

The  OregfHi  Journal  retains  its  present 
United  Press  wires  and  the  News- 
Telegram  has  added  two  more  U.P. 
wires,  both  palters  now  having  the  full 
day  triple  wire  service. 

P.  L.  Jackson  is  president  of  the 
Journal  Publishing  Company.  Both  the 
Journal  and  the  News-Telegram  are 
afternoon  papers.  The  Portland  Oregon¬ 
ian  holds  the  morning  A.P.  memltership. 


GOES  TO  MEXICO  CITY 

Pierre  Huss.  for  two  years  in  the  New 
York  cable  department  of  International 
News  Service  has  gone  to  Mexico  City 
to  take  charge  of  the  I.N.S.  bureau  there, 
succeeding  R.  C.  Wilson,  resigned.  Be¬ 
fore  coming  to  New  York  Mr.  Huss 
was  with  I.N.S.  in  Chicago  a  year.  He 
is  a  graduate  of  the  I’niversity  of  Mis¬ 
souri  school  of  journalism. 


SCHWARTZ  PROMOTED 

Sam  Schwartz  has  been  appointed  ad¬ 
vertising  manager  of  the  Rochester 
(N.Y.)  Democrat  &  Chronicle  by  Ern¬ 
est  P.  Ciosling,  director  of  advertising  of 
the  Gannett  Newspapers  in  Rochester. 

JEWISH  WORLD  MOVES 

Th^  Cl^'clatid  Jezinsh  World,  a  morn¬ 
ing 'daily'  printed  in  Hebrew  has  moved 
,frorr.  25^  East  50th  street  to  East  105th 
•and  _  Superior  avenue.  S.  A.  Rocker 
Is  "president. 


SOCIETY  GIRL  JOINS  DAILY 


Marc  Goodrich  of  N.  W.  Ayer  &  Son, 
Philadelphia,  explains  ropy  writing 
to  Miss  Priscilla  Higinbotham. 


MISS  PRISCILLA  HIGINBOT¬ 
HAM,  Evanston,  Ill.,  society  girl, 
has  joined  the  staff  of  the  Chicago  Herald 
and  lixaniiner  as  a  reporter.  Recently 
she  was  graduated  from  Northwestern 
University’s  special  course  in  scientific 
crime  detection. 

.As  a  student  of  the  causes  and  psychol¬ 
ogy  of  crime.  Miss  Higinbotham  was  as¬ 
signed  to  interview  Acting  Police  Com¬ 
missioner  John  Alcock  to  find  out  if  the 
spirit  of  All-Chicago  Jubilee  Week,  re¬ 
cently  celebrated  had  extended  over  into 
the  police  department. 

Miss  Higinbotham’s  second  assignment 
took  her  to  the  advertising  exhibit  of 
N.  W.  Ayer  &  Son,  of  Philadelphia,  on 
display  at  one  of  the  loop  stores  under  the 
designation,  “The  Written  Word.”  Here 
Miss  Higinbotham  talked  with  Marc 
Goodrich,  a  former  newspaperman  and 
foreign  correspondent,  now  in  the  adver¬ 
tising  business. 


DINNER  TO  H.  A.  O’DONNELL 


New  York  Time*  Assistant  Business 
Manager  Sails  to  Europe 

A  dinner  for  Hugh  A.  O’Donnell, 
assistant  business  manager  of  the  New 
York  Times,  was  given  May  16,  by  rep¬ 
resentatives  of  several  New  York  news¬ 
papers  and  other  publications  in  the  New 
York  Athletic  Club  building  on  Travers 
Island.  Mr.  O’Donnell  sailed  May  20, 
to  Europe. 

Among  those  attending  were  Howard 
Davis,  business  manager.  New  York 
Herald  Tribune;  George  Auer,  advertis¬ 
ing  manager.  Herald  Tribune;  John  Fin- 
neran,  classified  advertising  manager, 
Nezv  York  American;  Arnold  Sanchez, 
assistant  business  manager.  Times; 
Thomas  Fryer,  office  manager,  Times ; 
Stephen  Glennon,  advertising  manager. 
World  Almanac;  Louis  Wiley,  business 
manager.  Times ;  Francis  J.  Connaugh- 
ton,  of  the  Times. 

GAVE  FIREWORKS  DISPLAY 

Chicago  Tribune  Spectacle  a  Feature 
of  City’s  Jubilee  Week 

A  huge  fireworks  display  was  spon¬ 
sored  by  the  Chicago  Tribune  May  14 
as  a  part  of  the  All-Chicago  Jubilee  week 
festivities.  Thousands  massed  in  Grant 
park  to  see  the  display. 

“Keep  smiling.  Chicago  is  what  you 
make  it.”  This  Tribune  message  was 
etched  in  fire,  followed  by  a  replica  in 
golden  fire  of  the  Tribune  Tower,  and 
alongside  it  a  huge  hand  of  fire  pointed 
to  the  tower  half  a  mile  away.  There, 
from  the  parapets,  sky  bombs  were  fired, 
lighting  up  the  sky  and  the  national 
banner  swaying  from  the  tower’s  flag¬ 
staff.  There  were  30  features  in  the 
pyrotechnic  spectacle. 


DETROIT  TIMES  PLANS  STATION 

Detroit  Times  has  filed  application 
with  the  Federal  Radio  Commission  for 
authority  to  establish  a  new  radio  sta¬ 
tion  to  operate  on  1,420  kilocycles. 


NEW  ENGLAND  DAILIES 
HIT  RADIO  PUBLICITY 

Adopt  Resolution  Urging  Elimina¬ 
tion  of  Trade  Names  from  Pro¬ 
grams  —  Bodenwein  Elected 
President 


(By  telegraph  to  Editor  &  Publisher) 

Boston,  May  19. — The  New  England 
Daily  Newspaper  Association  at  its  an¬ 
nual  meeting  and  election  of  officers  held 
at  the  Copley 
Plaza  Hotel  here 
today  passed  a 
resolution  direct¬ 
ed  to  curb  free 
publicity  given 
radio  advertisers 
in  the  pages  of 
newspapers.  The 
resolution  read : 

“It  is  the  sense  of 
the  N.E.D.N.A. 
that  newspapers 
refrain  from  pub¬ 
lication  of  free 
advertising  i  n 
radio  programs.” 

It  is  the  feeling  among  the  membership 
that  the  radio  is  a  dangerous  competitor 
of  newspapers.  Several  members  re- 
iwrted  drastic  action  on  the  part  of  their 
publications  in  eliminating  radio  pro¬ 
grams  except  where  they  occupied  paid 
space,  or  contained  legitimate  news  value, 
eliminating  the  sponsor’s  name.  They 
pointed  out  that  this  action  brought  very 
few  letters  of  protest  from  readers.  (Dne 
rejKirted  but  five  letters. 

The  feeling  was  prevalent  that  the 
time  is  not  distant  when  all  newspapers 
will  insist  on  paid  space  for  radio  pro¬ 
grams.  It  was  voted  to  discontinue  the 
prinMng  school  at  Springfield,  Mass.,  for 
a  period  of  nine  months.  Prevailing 
business  conditions  make  it  difficult  to 
place  graduates  in  positions  at  present. 

Manager  I'rank  Phillips  reported  more 
interest  and  more  members  using  asso¬ 
ciation  facilities  than  in  any  previous 
year. 

Officers  elected  were :  President,  Theo¬ 
dore  Bodenwein,  New  London  (Conn.) 
Dav;  vice-president,  William  H.  Reed, 
Taunton  (Mass.)  Gazette;  secretary, 
Stanley  Black,  Pawtucket  (R.I.)  Times; 
treasurer,  Charles  L  Fuller,  Brockton 
( Mass.)  Enterprise;  manager,  Frank  E. 
Phillips.  Worcester,  Mass. 

Board  of  Governors:  John  A.  Muehl- 
ing,  Manchester  (N.H.)  Union-Leader, 
NVilliam  G.  Spense,  Lowell  (Mass.) 
Courier-Citizen,  Frank  E.  Howe,  Ben¬ 
nington  (Vt.)  Banner,  George  B.  Utter, 
IVesterly  (R.I.)  Sun.  George  F.  Booth, 
Worcester  (Mass.)  Telegram-Gazette, 
Donald  B.  Miller,  Pittsfield  (Mass.) 
Eagle,  Henry  H.  Conland,  Hartford 
(Conn.)  Courant. 

Karl  H.  Thiesing,  executive  secretary. 
New  York  State  Publishers  Association, 
was  the  guest  speake-  at  the  luncheon. 


ENRIGHT  JOINS  AMERICAN 


Former  World  Cartoonist  With  Hearst 
Daily — Kirby  Returns 

Walter  J.  Enright,  formerly  cartoonist 
for  the  New  York  Evening  World,  and 
since  the  consolidation  of  the  World 
papers  with  the  New  York  Telegram 
cartoonist  for  the  World-Telegram,  has 
joined  the  New  York  American.  His 
cartoons  first  appeared  in  that  daily  May 
18  on  the  editorial  page. 

Rollin  Kirby,  former  cartoonist  of  the 
World,  who  has  been  on  a  trip  through 
the  west  since  the  World-Telegram  con¬ 
solidation,  returned  last  week.  His  first 
cartoon  for  the  World-Telegram  ap¬ 
peared  May  15. 


DENSON  MARRIES  BEAUTY 

John  Lee  Denson,  Nezv  York  World- 
Telegram  reporter  on  assignment  at  Cats- 
kill,  N.  Y.,  covering  the  “Legs”  Diamond 
and  Greene  County  racketeering  case, 
was  married  May  16  to  Miss  Mary  Ellen 
Fuller,  telephone  operator  in  the  Pough¬ 
keepsie  exchange.  The  couple  met  Mav  6 
when  Miss  Fuller  was  chosen  as  “\(iss 
Catskill”  in  a  local  beauty  contest.  Den- 
.son  is  27  years  old  and  his  bride  22. 


Theodore  Bodenwein 
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INLAND  ADOPTS  ADVERTISING  CAMPAIGN 


Series  of  Thirty  Pages  to  Bring  Benefits  of  Newspap  er  Copy  to  Attention  of  Businessmen- 
Urges  Paid  Radio  Programs — Linage  Surveys  Will  Be  Continued  Monthly 


-Association 


iBy  telegraph  to  Editor  &  Pubusher) 

Chicago,  May  20. — Members  of  In¬ 
land  Daily  Press  Association  at  the 
closing  session  of  the  spring  meeting  here 
today,  voted  to  sponsor  a  series  of  30 
full-page  advertisements,  through  which 
beneliits  of  newspaper  advertising  will 


By  GEORGE  A.  BRAN DEN BERG 

who  once  said ;  “Today  in  America  it  is  of  the  welfare  of  the  newspaper  boy  by 
from  law-makers  rather  than  law-break-  even  a  single  publisher  can  do  untold 
ers  that  we  have  most  to  fear.”  harm  and  bring  down  the  wrath  of  the 

K.  M.  Antrim,  assistant  business  man-  ever-watchful  welfare  worker  on  the 
ager  of  the  Chicago  Tribune,  introduced  entire  industry.  He  pointed  out  that  in 


BRAN  DEN  BERG  Circulation  is  simply  the  old  problem 

of  building  a  better  mousetrap  than  your 
of  the  welfare  of  the  newspaper  boy  by  comnetitors,  said  Philip  Adler,  publisher 
even  a  single  publisher  can  do  untold  of  the  Kewanee  (Ill.)  Star-Courier,  in 
harm  and  bring  down  the  wrath  of  the  his  talk  on  “Circulation.”  He  told  how 


his  paper  raised  its  circulation. 

“We  proceeded  on  the  theory  that  a 


Fred  Sehilplin.  St.  Cloud  (Minn.)  Times-lournal,  president  of  the  Inland 
Daily  Press  Association,  was  photographed  at  the  Inland  eonvenlion  in 
Chicago,  May  19,  with  A.  O.  Lindsay,  Quincy  (III.)  Herald-Whig,  vice  presi¬ 
dent  of  Inland  (at  the  left),  and  Alexander  Legge,  president  of  the  Inter¬ 
national  Harvester  Co.,  guest  speaker  (center).  Mr.  Sehilplin  is  at  the  right. 


Left  to  right:  J.  K.  Groom,  Aurora  (HI.)  Beacon;  W.  E.  Donahue.  Chicago 
Tribune;  Col.  W.  F’.  Henry,  Duluth  (Minn.)  lleraldSeios-Tribune,  photo¬ 
graphed  at  Inland  Association  convention  in  Chicago,  May. ,19,  when  members 
voted  to  conduct  an  extensive  campaign  to  promote  iiewspa|K*r  advertising 
among  businessmen. 


be  brought  directly  to  businessmen  of 
Inland  territory. 

Approximately  2(K)  publishers  attended 
the  two-day  meeting  and  discussed  cir¬ 
culation  and  advertising  problems,  radio 
publicity  and  economy  programs.  The 
association  adopted  a  resolution  calling 
for  publication  of  radio  programs  in  paid 
spaces. 

Adoption  of  the  plan  to  promote  news¬ 
paper  advertising  came  at  the  recom¬ 
mendation  of  H.  F.  Boylan,  Richmond 
(Ind.)  Pallidium-Itcm,  chairman  of  the 
Inland  advertising  promotion  committee. 
Mr.  Boylan  reported  “Comparative  Ad¬ 
vertising  Views  by  Typical  Local  Ad¬ 
vertisers  in  Inland  Newspapers,”  as 
compiled  in  a  survey  among  55  Inland 
newspapers  dealing  with  the  compara¬ 
tive  advertising  linage  for  chain  and  de¬ 
partment  stores,  retail  shoe  dealers, 
clothiers,  grocers,  etc.  The  report 
showed  that  six  newspapers  reported  a 
gain  in  linage  during  the  past  month, 
47  showed  a  loss,  and  two  failed  to  re¬ 
port  a  gain  or  loss. 

Mr.  Boylan  pointed  out  that  the  sur¬ 
vey  indicated  that  shoe,  clothing,  and 
hardware  dealers  were  not  advertising 
in  proportion  to  other  retail  merchants. 

The  association  voted  to  have  Mr. 
Boylan’s  committee  continue  preparing 
these  linage  surveys  on  a  monthly  basis. 
After  the  May  report,  only  members 
furnishing  the  necessary  information  for 
these  surveys  will  receive  copies. 

The  special  advertising  series  will  be 
prepared  at  once  and  the  expense  will  be 
prorated  among  participating  members. 
The  copy  and  illustrations  will  be  furn¬ 
ished  Inland  members  in  mat  form. 

Government  control  of  private  business 
was  discussed  by  Ralph  E.  Heilman,  dean 
of  the  School  of  Commerce  of  North¬ 
western  University,  at  the  Wednesday 
luncheon.  Recognizing  the  need  for  a 
larger  degree  of  government  regulation 
of  public  utilities,  as  compared  with  the 
past.  Dean  Heilman  declared  private 
business  should  have  as  little  government 
control  as  is  consistent  with  the  public 
welfare. 

The  press,  he  said,  should  insist  that 
every  new  legislative  measure  introduced 
should  be  scrutinized  carefully  to  assure 
that  it  is  for  the  public  welfare  and  not 
the  whim  or  desire  of  one  particular 
Kroup, 

Dean  Heilman  quoted  the  statement  of 
President  Emeritus  Hadley  of  Harvard. 


Dean  Heilman.  A.  O.  Lindsay,  first 
vice-president  of  the  association,  presided 
at  the  Wednesday  meeting  in  the  absence 
of  President  Fred  Sehilplin,  who  was 
called  back  to  St.  Cloud,  Minn.,  due  to 
the  death  of  one  of  his  veteran  employes, 

lohn  N.  Eisenlord,  circulation  manager 
of  the  Chicago  Daily  Xezvs  and  nrcsident 
of  International  Circulation  Managers’ 
.Association,  at  the  Wednesday  morning 
session  told  how  his  paper  was*  handling 
the  problem  of  maintaining  a  large  daily 
circulation.  Mr.  Eisenlord  said  in  part : 

“The  principal  problem  of  the  circula¬ 
tion  managers  of  the  country  is  to  keep 
the  newspaper  readers  increasing  in 
volume.  To  do  this  successfully,  it  be¬ 
comes  necessary  to  anticipate  reader  in¬ 
terest,  the  ever-changing  methods  of 
transportation  and  delivery,  and  move¬ 
ment  of  population  at  minimum  cost  to 
maintain  reader  service  at  all  times. 

“One  problem  is  the  selection  of  your 
employes,  another  problem  is  securing 
the  recognition  of  the  people  of  your 
city  so  they  believe  in  your  paper. 
People  are  no  more  rational  in  their 
choice  of  newspaiiers  than  they  are  in 
their  choice  of  breakfast  foods  and  auto¬ 
mobiles.” 

Joe  M.  Bunting,  circulation  manager 
of  the  Bloomington  (Ill.)  Jtaily  Banta- 
grafh.  followed  Mr.  Eisenlord's  speech 
with  a  paper  on  “Newspaper  Boy  Wel¬ 
fare.”  Mr.  Bunting  declared  that  neglect 


1920  there  were  278,744  boys  under  18 
years  of  age  engaged  in  the  distribution 
and  sale  of  newspapers  in  the  United 
States,  and  that  their  yearly  earnings 
aggregated  almost  S51,(X)(),()(X). 

“The  newspaper  boy  of  today,  taken 
as  a  whole,  is  not  the  little  ragged  half 
orphan  of  maudlin  song  and  story  who 
stood  shivering  at  the  street  corner  sell¬ 
ing  papers  to  help  support  a  widowed 
mother.  The  average  newspaper  boy  of 
tiKlay  is  an  alert,  aggressive,  intelligent 
young  merchant  who  is  building  up  a 
profitable  business  of  his  own.” 

Mr.  Bunting  deplored  the  fact  that 
many  people  have  the  idea  that  the  moral 
influence  surrounding  newspaper  sellers 
is  detrimental  to  a  boy’s  character.  He 
spoke  of  pending  bills  and  state  laws 
that,  in  effect,  say  to  a  publisher,  “you 
have  been  found  unfit  to  be  trusted  with 
the  welfare  of  these  boys — the  state  must 
appoint  a  guardian  or  a  conservator  for 
yon  to  see  that  you  run  your  business  in 
a  proper  manner.” 

Mr.  Bunting  contended  that  regulation 
of  newspaper  boys  under  state  child  labor 
arts  is  unnecessary  and  urged  publishers 
to  aid  in  the  proper  selection  of  boys, 
tbrough  cooperation  with  home  and 
school,  proper  working  conditions  and 
hours,  and  to  publicize  the  new  name, 
“newspaper  boy,”  to  take  the  place  of  the 
old  terms,  “newsboy,”  “news’e.”  and 
“hustler.” 


In  this  group  at  Inland  eonvenlion  in  Chicago  are:  (Left  to  right)  Howard 
A.  Quirt.  Marshfield  (Wis.)  I^ews-llerald;  Harold  W.  Quirt,  Stoughton 
(Wis. )  (.ourier-Iluh;  G.  L.  Glennon,  Stevens  Point  (Wis. )  Daily  lournal; 
G.  W.  Rogers,  Stevens  Point  Daily  Journal;  M.  R.  Byers,  Tivo  Rivers  (Wis.) 

Reporter. 


dollar  spent  in  news  enterpri.se  was  often 
worth  a  hundred  dollars  spent  for  cir¬ 
culation  nonsense,”  said  Mr.  Adler.  “It 
is  my  contention  that  circulation  is  sim¬ 
ply  the  yardstick  of  a  newspaper’s  worth 
and  influence.  A  publisher  may  dump 
all  the  money  he  wishes  into  circulation 
promotion,  wildcat  distribution,  and 
premiums,  without  much  success  if  his 
newspaper  isn’t  a  salable  commodity. 
Our  feature  and  cut  expenditures  are 
about  five  times  what  a  small  newspaper 
should  spend,  but  they  have  brought  re¬ 
sults.  These  alone  have  enabled  us  to 
net  only  meet  competition  but  beat  com¬ 
petition.” 

John  W'.  Park,  prwluction  manager  of 
the  Chicago  Tribune,  opened  the 
Wednesday  afternoon  session  with  a  talk 
on  color  printing.  He  said : 

“Today,  fifty  newspapers  offer  run  of 
paper  color  to  aelvertisers.  I  am  as  cer¬ 
tain  as  I  am  of  anything  that  in  a  few 
years  from  now  many  times  that  many 
newspapers  will  be  selling  pages  of  two 
and  perhaps  four-color  advertising. 
There  is  no  doubt  about  its  effectiveness. 
Tireless  experiments,  made  more  eager 
by  the  growing  pressure  of  comjK’titive 
media,  will  bring  inevitable  improvement 
in  artistry  and  in  mechanical  methfKis. 

“The  newspaper  is  on  the  threshfild  of 
a  "reat  and  significant  revolution.  On  a 
not  too  distant  tomorrow  its  physical  ap- 
Iiearance  will  I>e  even  more  different 
from  the  newspaiRT  of  tcxlay  than  tmlay’s 
paper  is  different  from  that  of  our  grand¬ 
father’s  time.  We  must  prepare  now  for 
this  fundamental  development.  We  can¬ 
not  profitably  ignore  the  Times’  insistent 
‘call  to  colors.’  ” 

E.  P.  .Adler,  chairman  of  the  Inland 
jiaper  committee  and  father  of  the 
Kewanee  Star-Courier  publisher,  re¬ 
ported  that  there  was  plenty  of  print 
paper  available  on  the  market  at  reduced 
prices. 

Martin  Kelly,  secretary  of  the  Chicago 
Newspaper  Publishers’  Association, 
spoke  briefly  on  the  work  of  the 
assficiation. 

At  the  opening  session  Tuesday  morn¬ 
ing,  members  of  the  Inland  went  on 
record  in  favor  of  publishing  radio  pro¬ 
grams  as  paid  advertising.  After  a  lively 
di.scussion  on  the  topic,  “Have  any  Inland 
members  dropped  free  publicity  of  radio 
programs?”  the  group  adopted  the  fol¬ 
lowing  resolution : 

“Whereas,  with  few  exceptions,  radio 
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programs  as  published  in  newspapers 
relate  solely  to  advertising  in  one  form 
or  another,  therefore  be  it  resolved  that 
such  programs,  if  ptiblished,  should  be 
handl^  as  paid  advertising.” 

While  some  publishers  contended  that 
printing  radio  programs  as  free  publicity 
was  a  service  to  their  readers  that  could 
not  be  overlooked,  others  testified  that 
they  had  eliminated  radio  programs  from 
their  newspapers  and  had  not  received 
any  complaints  from  their  subscribers. 

President  Fred  Schilplin  called  the 
opening  meeting  to  order.  Wil  V. 
Tufford,  secretary-treasurer,  read  his 
report  showing  that  membership  in  the 
organization  was  well  above  the  2.t0 
mark.  T.  O.  Huckle,  Cadillac  (Mich.) 
Nrcos  publisher  and  secretary  of  the 
Inland  board  of  directors,  then  read  his 
report  on  the  meeting  of  the  board  held 
on  Monday.  He  commented  upon  the 
healthy  financial  condition  of  the  organ¬ 
ization  and  stated  that  for  the  first  time 
in  many  years  there  was  not  a  single 
resignation  of  group  members  presented 
to  the  board.  An  exceptionally  large 
number  of  new  applications  for  member¬ 
ship  in  the  association  was  presented  and 
approved,  including:  Jamestown  (N.D.) 
Daily  Sun,  Great  Falls  (Mont.)  Tribune, 
Hoopeston  (Ill.)  Chronicle  -  Herald, 
Seddia  (Mo.)  Democrat,  Arkansas  City 
(Kan.)  Traveler,  Sioux  Falls  (S.D.) 
Argus-Leader,  Hammond  (Ind.)  Times, 
Houghton  (Wis.)  Courier-Hub,  and 
Taylorville  (Ill.)  Breesr. 

In  connection  with  radio  as  a  com¬ 
petitor  of  the  newspaper  in  the  advertis¬ 
ing  field,  the  board  suggested  that  each 
publisher  needs  to  take  inventory  of  his 
advertising  and  promotional  forces  and 
give  more  assistance  to  local  merchants 
in  the  matter  of  'advertising  copy, 
demonstrations  of  products  sold,  and 
similar  features.  The  board  suggested 
retail  schools  or  institutes  for  merchants 
and  their  clerks  as  means  of  stimulating 

local  trade. 

By  action  of  the  board,  it  was  voted 
to  furnish  heads  of  schools  of  journalism 
in  colleges  and  universities  in  the  Inland 
territory  with  copies  of  all  cost  survey 
reports  prepared  in  the  future.  It  was 
the  consensus  that  these  reports  should 
go  <mly  to  Inland  publishers  who  furnish 
the  necessary  information  for  the  various 
reports  and  surveys  prepared,  by  the  Ad¬ 
vertising  Promotion  Committee. 

Some  sharp  diflFerence  of  opinion  was 
voiced  in  the  discussion  of  the  question, 
“Are  front  page  banner  lines  desirable 
every  day?”  Several  members  declared 
that  the  small  daily  was  aping  the  metro¬ 
politan  papers  in  using  banner  lines.  They 
were  of  the  opinion  that  these  papers 
needed  to  l»e  toned  down  a  trifle.  Others 
stoutly  defended  the  streamer  as  the  most 
eflFective  way  to  convince  the  reader 
that  his  paper  was  printing  live  news. 
Those  in  favor  of  the  daily  banner  line 
cited  their  papers’  increased  circulations 
as  evidence  supporting  their  stand. 

An  interesting  paper  on  “I-ocal  Feature 
Stories”  was  presented  by  Mrs.  Zell  Hart 
Deming,  publisher  of  the  Warren  (0.) 
Tribune.  Mrs.  Deming  said  in  part: 

“Features  are  with  us  to  stay  but  we 
should  live  with  them ;  we  must  not  lean 
on  them.  What  the  .small  publisher  needs 
most  is  local  features,  which,  by  their 
very  nature,  are  exclusive  and  cannot 
appear  in  any  city  paper  invading  his 
field.  Tile  serial  idea  is  the  big  idea. 
Recently  I  saw  an  article  which  told  how 
each  (3hio  county  was  named.  There 
are  88  counties  in  Ohio  and  this  was  too 
much  for  one  dose.  I  cut  it  up  into  88 
parts  and  ran  one  a  day  under  the  head¬ 
ing.  ‘How  Ohio  Counties  W’ere  Named.’ 
This  made  a  nice  little  daily  feature,  a 
tiny  serial  running  three  months.” 

Another  serial  feature  appearing  in 
the  Warren  Tribune  is  entitled  “How 
Old.”  This  feafure  began  with  “How 
Old  Is  Your  Deed?”  The  deed  serial 
was  followed  by  “How  Old  Is  Your 
Quilt,  Clock,  Book,  etc.”  A  directory 
feature,  dealing  with  carrier  boys,  mail 
carriers,  firemen  and  policemen,  was  also 
suggest^  by  Mrs.  Deming. 

Other  features  used  by  the  Warren 
Tribune  included:  Eighty-Year  Series; 
“Swap  Week,”  permitting  any  person  at 
house  cleaning  time  to  advertise  free  on 
the  classified  page  any  article  to  swap 
for  something  else ;  “One  Hundred  Ques¬ 


Thig  group  attending  the  Inland  Press  Association  convention  in  Chicago 
includes:  (Left  to  right)  F.  R.  Gamble,  secretary  of  American  Association 
of  Advertising  Agencies;  F.  E.  Westcolt,  Gary  (Ind.)  Post-Tribune;  E.  A. 
Odell,  Monroe  (Wis.)  Times;  S.  M.  Postlewaite,  Lake  County  Times,  Ham¬ 
mond,  Ind.;  H.  W.  Blakeslee,  American  Newspaper  Publishers  Association. 


tions”  the  answers  to  which  were  names 
of  Warren  residents ;  “Showing  Warren 
to  Your  Friends;”  "How  I  Earned  My 
First  Money ;”  and  “Warren  Business 
Anniversaries.” 

Adjournment  was  taken  for  luncheon, 
at  which  Alexander  Legge,  former  chair¬ 
man  of  the  Federal  Farm  Board  and 
president  of  International  Harvester 
Company,  was  the  guest  speaker. 

The  Tuesday  afternoon  session  was 
opened  with  a  talk  by  \\'.  E.  Donahue, 
advertising  manager  of  the  Chicago  Trib¬ 
une,  on  the  subject,  ‘My  Views  as  to 

What  Con.stitutes  Retail  Advertising 
and  General  .Advertising.”  Mr.  Dona¬ 
hue's  address  prompted  some  pertinent 
questions,  relative  to  classifying  adver¬ 
tising  into  two  main  categories,  namely, 
general  and  retail.  It  was  Mr.  Dona¬ 
hue’s  contention  that  only  retail  stores, 
selling  direct  to  the  consumer,  are  en¬ 
titled  to  retail  advertising  rates.  All 
other  advertisers  should  be  classified 
under  general  advertising  and  charged  a 
general  rate. 

“The  basis  of  advertising  rates  is  a 
matter  for  each  publisher,”  declared  Mr. 
Donahue.  “‘It  is  a  matter  of  cost  of 
operation,  plus  a  profit.  Don’t  let  your 
competitor  break  down  vour  rate  sched¬ 
ule.” 

“Then  as  to  a  general  rate.”  said  the 
speaker,  “that  is  the  thing  you  Itave  to 
decide.  And  then  you  stop  a  lot  of  argu¬ 
ment  and  a  lot  of  requests  from  people 
who  say,  ‘I  should  have  a  local  rate. 
l>ecause  I  am  a  local  man’  specifically  a 
manufacturing  company  in  the  city  of 
Chicago  with  a  general  distribution  of 
merchandise  is  not  entitled  to  the  retail 
rate  because  he  is  not  in  the  retail  busi¬ 
ness.  Therefore,  we  have  no  local  rates. 
We  have  a  retail  rate. 

“I  don’t  believe  that  the  differential 


between  retail  and  general  rate  has  any 
place  in  the  discussion  as  to  whether  or 
not  a  publisher  charge  a  retail  rate  or  a 
general  rate,”  asserted  Mr.  Donahue. 
“The  differential  is  another  question 
entirely  and  that  is  a  matter  for  each 
publisher  to  decide  based  upon  his  cir¬ 
culation,  cost  of  production,  and  what 
other  things  he  may  deem  necessary  to 
get  a  higher  rate  from  the  general  ad¬ 
vertiser.” 

F.  R.  Gamble,  executive-secretary  _  of 
the  American  Association  of  .Advertising 
Agencies,  was  the  final  speaker  at  the 
Tuesday  afternoon  session.  He  outlined 
a  comprehensive  program  adopted  by  the 
4-A’s  for  the  advancement  of  newspaper 
advertising.  The  program  includes  nine 
IK)ints,  as  follows : 

1.  Improve  the  A.B.C.  reports  to 
afford  more  complete  and  revealing  data 
regarding  premium  and  other  forced 
circulations. 

2.  Extend  A.A.A.A,  Newspaper 
Reader  Surveys  to  determine  buying 
IKiwer  of  readers  and  overlapping  of 
circulations. 

3.  Issue  and  promote  jointly  with 
Bureau  of  Advertising  A.N.P.A.  stand¬ 
ard  market  and  newspaper  date  forms. 

4.  Promote  jointly  with  mechanical  de¬ 
partments  of  the  A.N.P.A.  standard 
column  widths  and  page  sizes. 

.s.  Promote  reduction  of  differential  and 

discourage  forced  circulations. 

rt.  Study  and  discourage  uneconomic 
forced  combination  rates. 

7.  Improve  contact  between  special 
representatives  and  media  departments. 

8.  Promote  standard  newspaper  com¬ 
missions  and  casli  discounts  of  15  per 
cent  and  2  per  cent;  also  discount  dates, 
15  or  20  days. 

d.  Promote  standard  newspaper  invoice. 

Following  Mr.  Gamble’s  talk,  C.  R. 


BUSINESS  QUARTET  AT  INLAND  MEETING 


At  Inland  Press  .\ssorialion  eonveiition  in  Chicago:  (Left  to  right)  C.  S. 
Coddington,  Cedar  Falls  (Iowa)  Record;  H.  A.  Sward,  Moline  (Ill.)  Dis¬ 
patch;  J.  McCoy,  Waterloo  (Iowa)  Courier;  G.  L.  Lee.  Cedar  Rapids  (Iowa) 
Evening  Gazette  and  Republican. 


Butler,  chairman  of  the  board  of 
directors,  presented  a  resolution  which 
was  unanimously  adopted,  advocating 
that  the  Inland  Daily  Press  Association 
extend  every  possible  cooperation  in  the 
carrying  out  of  the  nine-point  program 
of  the  A.A.A.A.  in  making  newspaper 
advertising  of  greater  service. 

By  action  of  the  board,  the  Hotel 
Morrison  was  voted  indefinitely  as  the 
Inland  headquarters  for  regular  meetings 
every  third  Tuesday  and  Wednesday  of 
each  February,  May  and  October.  The 
next  meeting  of  the  association  will  be 
held  on  Oct.  20  and  21. 


ADVERTISING  FILMS 

BARRED  BY  LOEW’S 


Nichola*  Schenck  Denounce*  Thi* 
Type  of  AdvertUing  ns  Unfair 
to  Audience*  and  Menace  to 
Theatres 


The  Loew  theatrical  circuit,  operat¬ 
ing  several  hundred  film  houses  in 
this  country  and  abroad,  will  con¬ 
tinue  to  refuse  commercial  screen  ad¬ 
vertising,  Nicholas  M.  Schenck,  presi¬ 
dent  of  Loew’s,  Inc.  announced  this 
week.  He  denounced  that  type  of  ad¬ 
vertising  as  being  unfair  to  motion- 
picture  audiences.  As  president  also  of 
Metro-Goldwyn-Mayer,  a  producing  com¬ 
pany,  Mr.  Schenck  said  further  that  his 
studios  would  not  produce  films  subsi¬ 
dized  by  commercial  advertisers. 

The  producer  added  that  he  was  mak¬ 
ing  an  effort  to  convince  other  producers 
and  operators  of  theatre  circuits  that 
screen  advertising  is  a  menace  to  the 
picture  industry  and  should  be  barred. 

Mr.  Schenck  explained  that  he  was 
opposed  to  screen  advertising  also  be¬ 
cause  it  constituted  competition  with 

newspaper  advertising.  In  a  statement, 
which  he  prepared  for  publication  in  the 
“The  Loewdown,”  his  company’s  house 
organ,  Mr.  Schenck  said : 

“We  are  definitely  opposed  to  the 
commercializing  of  the  screen.  Screen 
advertising  is  unfair  to  our  audiences. 
An  advertisement  on  the  screen  forces  it¬ 
self  upon  the  spectator.  He  cannot 
escape  it,  yet  he  has  paid  his  admittance 
price  for  entertainment  alone.  Screen 
advertising  is  far  different  from  news¬ 
paper  or  magazine  advertising.^  One  is 
not  forced  to  read  that  advertising.  It 
is  true  that  some  screen  advertising  is 
cleverly  done  and  in  spite  of  its  com¬ 
mercial  angle  it  is  entertaining.  How¬ 
ever,  I  should  not  like  to  see  many  of 
.such  subsidized  pictures,  and  the  temp¬ 
tation  is  to  make  the  advertising  phase 
more  and  more  obtrusive  and  hence 
annoying  to  the  audience. 

“In  Europe  there  has  been  a  great  deal 
of  screen  advertising.  It,  too,  started  in 
a  clever  and  subtle  manner.  But  now  it 
has  become  a  bore  to  the  spectator  and 
a  menace  to  the  theatre.” 


ODLUM  ON  VANCOUVER  STAR 


General’*  Name  Appear*  a*  Publi*her 

- Appearance  of  Daily  Changed 

(By  tcicfiraph  to  Kdito*  &*  Prni.TSTTF-R) 

\"Axroi'Vi  R.  R.  C..  May  21. — The  name 
of  Brigadier  General  W.  Olhim  now 
appears  with  the  title  of  publisher  on 
the  masthead  of  the  Star,  Vancouver’s 
morning  paper.  Tliere  has  been  no 
valedictory  by  the  retiring  owner,  George 
Bell,  of  (!'algary,  but  the  appearance  of 
the  paper  has  been  changed  and  the  sub¬ 
scription  price  for  home  delivery  cut  in 
two.  The  old  editorial  force  has  been 
retained  to  the  last  man. 

While  he  has  many  other  interests. 
General  (Tdlum  lias  always  been  a  news¬ 
paperman.  Fiarly  in  the  century  he 
worked  his  wav  up  from  cub  reporter 
to  managing  editor  on  the  old  World, 
Vancouver’s  first  evening  paper.  He 
served  in  the  South  .Mrica  war  and  went 
overseas  with  the  first  Canadian  con¬ 
tingent  in  1914  to  win  rank  and  distinc¬ 
tion  on  the  western  front. 

LABOR  PAPER  PLANNED 

.Articles  of  incorporation  have  been 
filed  in  I^ansing  for  the  Grand  Rapids 
Labor  Netvs. 
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UNIONS  DIVIDED  ON  5-DAY  WEEK  PLAN 


Referendum  on  I.  T.  U.  Mandate  Considered  by  Printers — Shorter  Workweek  Adopted  by  Local 
Groups  to  Aid  Jobless — Scattered  New  Contracts  Grant  Wage  Increases  and  Reduced  Hours 


WHILE  newspaper  publishers  in  scat¬ 
tered  cities  are  acredinir  tn  demand 


™  tered  cities  are  acceding  to  demand 
for  increased  pay  and  shorter  hours  in 
contracts  that  cover  at  least  another  year, 
local  unions  in  the  International  Typo¬ 
graphical  L^nion  are  sharply  divided  on 
a  petition  that  calls  for  a  referendum  on 
the  five-day  workweek  in  the  printing 
industry. 

Discussion  of  the  five-day  proposition 
among  members  of  the  local  unions  and 
the  action  of  several  on  the  Fresno,  Cal., 
union’s  petition  for  a  referendum  indi¬ 
cate  a  battle  of  no  small  proportions 
when  the  issue  is  raised  at  the  I.T.U.’s 
annual  convention  at  Boston  in  Sep¬ 
tember. 

.Administration  officials,  chiefly  Charles 
P.  Howard,  the  president,  and  George 
Bentley,  the  second  vice-president,  are 
out-spoken  in  their  opposition  to  a  ref¬ 
erendum  on  the  five-day  week  at  this 
time.  They  favor  the  five-day  schedule, 
but  declare  that  the  time  is  not  propitious 
for  the  l.T.U.  to  press  its  fight.  Rather 
they  would  have  the  local  unions  legis¬ 
late  a  five-day  week  on  a  temporary  re¬ 
lief  plan,  as  a  test  of  its  success. 

Although  scores  of  local  unions  are 
adopting  shorter  hours  of  labor  for  their 
own  members,  to  help  relieve  unemploy¬ 
ment  in  their  ranks,  the  opposition  to  con¬ 
tinuation  of  this  policy  arises  from  the 
fact  that  members  receive  only  five  days’ 
pay  for  five  days’  work,  whereas,  with 
an  international  mandate  employers 
would  have  to  pay  six  days’  wages  for 
five  days'  work. 

President  Howard  recently  wrote  to 
member  unions,  explaining  his  stand  on 
the  question  as  follows : 

“It  is  the  safer  policy  to  permit  local 
unions  to  adopt  such  methods  for  relief  of 
unemployed  members  as  best  suits  the 
condition  in  their  jurisdiction.  We  be¬ 
lieve  the  adoption  of  the  five-day  week 
by  local  unions  is  the  best  defensive  and 
offensive  policy,  but  we  do  not  believe  the 
members  should  be  required  to  vote  at 
this  time  upon  adoption  or  rejection  of 
an  International  Union  law  providing  for 
this  condition.  Defeat  of  such  a  pro¬ 
posal  would  he  used  by  employers  as  an 
argument  that  printers  do  not  want  the 
five-day  week.” 

Numerous  demands  for  wage  reduc¬ 
tions  are  being  made  by  employing  pub¬ 
lishers,  Mr.  Howard  pointed  out,  but 
only  six  jurisdictions  thus  far  this  year 
have  suffered  loss  from  the  established 
wage.  Four  unions  have  waived  the 
automatic  increases  provided  in  existing 
contracts,  and  in  several  other  instances, 
Mr.  Howard  said,  hours  are  being  short¬ 
ened  while  the  wage  rate  is  maintained. 

New  wage  scales,  on  file  at  the  head¬ 
quarters  of  the  International  Typographi¬ 
cal  Union  in  Indianapolis,  show  increased 
pay  for  some  newspaper  printers.  In 
several  contracts,  however,  provisions 
have  been  made  to  re-open  negotiations 
CM  wages  at  the  end  of  a  year.  A  sum¬ 
mary  of  some  of  the  new  wage  scales 
affected  by  contracts  renewed  this  year 
gives  a  cross-section  of  the  industry  as 
follows : 

Bismarck,  X.D. — Under  a  contract 
from  Jan.  1  1931.  to  Dec.  31,  1932,  day 
journeymen  receive  $46.56  and  night 
journeymen  $49..=i6.  They  work  47  hours 
a  week  the  first  year  and  46  hours  a 
week  the  second  year.  They  were  work¬ 
ing  48  hours.  The  contract  may  be  re¬ 
opened  on  Oct.  1,  this  year,  for  wage 
scale  negotiation  only. 

Dks  Moines,  la. — Three-year  contract, 
dating  from  Dec.  1.  19.10,  provides  $48 
for  day  men  and  $51.50  for  night  men, 
both  on  48  hour  schedules.  Wages  will 
be  increased  50  cents  a  week  on  Sept. 
1,  1931,  and  again  on  Sept.  1,  1932,  and 
July  1,  1933. 

Fclton  Countv,  N.Y. — Day  and  night 
men  get  $1  a  week  increase  from  Jan.  1 
to  Dec.  31,  this  year.  They  now  receive 
$42  day  and  $45  night  for  48  hours. 

Lincoln,  ill. — Operators  will  be  paid 


By  JEROME  H.  WALKER 

$39  and  handmen  $37  for  this  year  and  we  believe  the  workers  should  bear  the 


$40  and  $38  in  1932. 


entire  burden  by  being  compelled  to  ac- 


Yonkehs,  N.Y. — Contract  for  two  cept  five  days’  pay  for  five  days’  work. 


years  and  one  month  from  Feb.  1,  1930 
to  Feb.  28,  1932,  gives  day  men,  work¬ 
ing  44  hours,  $52  and  night  men,  work¬ 
ing  42  hours,  $57,  with  increases  to  $55 
and  $58  on  Feb.  1,  1931. 

Ashtabula,  O. — Day  and  night  men 


“Industry  should  operate  full  six  days 
organized  upon  a  five-day  basis  for  each 
worker.  The  weekly  wage  for  five  days’ 
work  should  be  based  upon  the  ability  of 
the  industry  to  pay  and  continue  opera¬ 
tion  in  the  same  manner  that  the  weekly 


both  work  48  hours  under  the  terms  of  wage  has  been  established  and  maintained 
a  three-year  contract,  but  they  receive  for  six  days’  work.  Increased  efficiency 


$5  increases,  bringing  their  pay  to  $35  and  other  advantages  which  are  certain 


and  $38  respectively. 

Hackensack,  N.J. — An  increase  of 


to  result  from  the  five-day  week  for  the 
workers  will  assist  those  industries  which 


$1  is  given  for  one  year  and  eight  art,  finding  it  difficult  to  maintain  the 
months  from  Jan.  9,  1931,  making  the  esta'oiished  daily  wage.  The  benefits  that 


scale  $55  for  day  men  on  44-hour  schedule 
and  $58  for  night  men  on  42  hours. 


will  accrue  from  the  five-day  week  will 
assist  other  industries  to  pay  a  weekly 


Hot  Springs,  Ark. — From  Feb.  1  to  wage  above  five  days’  pay  at  the  present 
May  1,  this  vear,  hours  were  reduced  daily  wage  for  five  days’  work.” 

r  JO  .  j'j  *.1  •  .•  r” _ 1) A.1 


from  48  to  44  with  decrease  of  $2  in  But,  asks  George  Bentley,  second  vice¬ 


scale.  On  May  1  the  original  scale  re-  president,  can  the  l.T.U.  afford  to 


sumed,  paying  handmen  $40  and  oper-  make  a  demand  for  the  five-day  work- 

fnr  Hav*  TIi.»  nicrlif  wppk  now? 


ators  $42  for  day  work.  The  night 
scale  is  $42  for  handmen  and  $44  for 


week  now  ? 

“The  cost  to  the  members  of  the 


Feb.  1,  1932. 


The  contract  continues  to  union  for  reduction  of  four  hours  in 


commercial  offices  was  approximately 


Quebec,  Can. — One  year  contract  $20,000,000,”  he  says.  “Could  the  mem- 
grants  an  increase  of  $1.50.  The  scale  bership  afford  to  begin  a  titanic  struggle 

...PW...  !»  .  Jp>..  tA  AO  o  Atro-/1otp  \tr/\rL\irAAtr  itrUVt  civ  r1ot*c* 


now  is:  day,  $32.50  for  48  hours;  night, 
$34.50  for  45  hours. 

Big  Spring,  Tex. — Contract  runs  to 
March  9,  1934.  Day  men  get  $40  and 
night  men  $42  for  48  hours  until  Sept. 
1,  1932,  when  the  scale  goes  up  $1. 

Because  of  business  conditions  scale 
negotiations  between  publishers  and  the 
local  union  were  called  off  in  Buffalo, 
N.Y.  The  old  scale  will  continue  to 


for  a  five-day  workweek  with  six  days’ 
pay  while  we  are  passing  through  the 
greatest  industrial  depression  the  world 
ever  knew?  I  do  not  believe  it  is  sound 
logic. 


“The  moral  to  be  drawn  is:  That  high 
wages  should  be  the  first  objective 
sought,  as  local  unions  within  the  juris¬ 
diction  of  the  l.T.U.  can  regulate  their 


May,  1932.  Similar  agreement  was  own  conditions,  by  constitutional  right,  as 
reached  in  Lincoln,  Neb.,  where  the  to  whether  a  five-day  or  a  six-day  work- 


union  also  voted  to  continue  its  contract  w^k  shall  be  operative. 


without  changes.  St.  Joseph,  Mo., 
printers  renewed  the  existing  contract 
for  two  more  years,  with  the  proviso 
that  wage  negotiations  may  be  re-opened 


at  the  end  of  the  first  year. 


By  a  close  vote,  members  of  the  New 
York  union  voted  for  a  five-day  work¬ 
week,  on  a  five-day  pay  basis,  beginning 
May  1  and  continuing  for  12  weeks.  The 
vote,  4,361  to  3,640,  indicates  the  dissen- 


The  new  scale  for  Lima,  O.,  was  set-  which  the  ‘  flexible  plan  for  the 

tied  one  month  before  the  existing  con-  five-day  week  f^^s-  Members  are  w'**" 


tract  expired.  Opposed  to  this  condition, 
however,  are  the  struggles  being  waged 


ing  enough  to  help  the  unemployed  by 
giving  up  a  day  a  week  to  substitutes  or 


in  several  cities,  not  so  much  over  wage  contributing  to  relief  funds,  but  they  do 
scales  as  over  other  provisions  of  the  want  to  set  a  preccd^t  in  having 


union  contracts,  notably  the  rights  of 
an  employer  to  discharge.  Scale  ne¬ 
gotiations  in  Rochester,  N.Y.,  have  been 
pending  for  some  time  because  of  dis¬ 
agreement  on  this  issue  while  com¬ 
mittees  in  Pittsburgh,  also  have  struck  a 
.snag  over  the  demand  of  the  union  that 
the  publishers  shoulder  most  of  the 
burden  in  relieving  unemployment. 

A  five-year  contract  in  Worcester, 
Mass.,  has  expired  and  no  agreement  is 
near  on  the  new  contract.  .Arbitration 
probably  will  be  the  solution. 

Printers  were  victorious  in  their  ap¬ 
peal  from  a  10  to  15  per  cent  wage  re¬ 
duction  effected  by  Shreveport,  La., 
newspapers.  Ray  ^IcGrew,  an  official 
of  the  Standard  Pipe  Line  Company  of 
I^uisiana  acted  as  mediator  and  ordered 
the  old  rate  restored,  retroactive  for  the 
period  in  which  reduced  wages  were 
paid. 

.About  10  per  cent  of  the  membership 
of  the  I.T.L^.  is  unemployed,  it  is  re¬ 
vealed  by  .American  Federation  of  I.,al)or 


whole  memberships  accept  five  days’  pay 
for  five  days’  work. 

It  is  estimated  that  there  are  3,500 
situations  in  the  composing  rooms  of 
New  York  city  newspapers.  The  shorter 
workweek  plan,  under  which  no  compos¬ 
ing  room  employee  will  be  allowed  to 
work  more  than  five  days’  a  week,  is 
expected  to  give  employment  to  most  of 
the  printers  who  are  out  of  work  in  the 
“Big  Six”  local.  No  traveling  cards  are 
to  be  accepted  by  the  union  during  the  12 
weeks.  The  New  York  Union  has  been 
paying  an  average  of  $17,000  a  week  in 
out-of-work  benefits. 

The  Typographical  I’nion’s  records 
now  reveal  that  the  AVre  York  Amcrican- 
Jmtrnal -Mirror  chapel  is  the  largest  in 
the  world,  having  71.5  cards  on  file.  The 
American  recently  added  50  situations, 
including  24  operators,  15  handmen,  eight 
reailers  and  three  machinists. 

The  Fresno  petition,  which  would  have 
the  I.T.l'.  E.xccutivc  Council  conduct  a 
referendum  on  the  five-day  mandate,  is 
being  met  with  “thumbs  down”  attitude 


figures  which  also  show  that  five  per  y>v  about  as  many  local  unions  as  are 
cent  of  the  printers  were  out  of  work  yndorsing  it. 


in  1928.  It  is  to  obtain  employment  for 
this  10  per  cent  that  arguments  are  be¬ 
ing  voiced  in  favor  of  the  five-day  work¬ 
week.  Quoting  Mr.  Howard  again,  from 
a  recent  statement  in  the  Typographical 
Union  periodical,  the  proposition  is  this: 

‘‘We  do  not  propose  that  industry 
should  close  down  and  observe  a  holiday 
in  addition  to  Sunday.  In  establishments 
where  100  workers  are  employed  that 
number  should  be  increased  to  120  with 


The  following  roundup  of  activities  in 
various  cities  is  taken  from  the  reports  of 
Typographical  I'nion  correspondents  pub¬ 
lished  in  May.  The  reports  not  only 
show  the  attitude  of  many  unions  toward 
the  five-day  petition  but  also  chronicle 
the  many  ways  in  which  printers’  organ¬ 
izations  are  relieving  their  own  unem¬ 
ployed.  The  records  contain  the  follow¬ 
ing  information : 

CHicAr/i. — On  June  1  a  five-day  work- 


20  worl^rs  off  duty  each  day  during  the  ^yeek  will  go  into  effect,  traveling  cards 
week.  This  would  give  600  days  of  man-  hg  accepted  again  and  assessments 


power  per  week  the  same  as  with  100  ^^e  out-of-town  benefit  fund  will 


workers  on  the  six-day  basis.  Neither  do 


Improvement  in  business  is  noted. 


Sax  .Antonio,  Tex. — The  five-day 
workweek  referendum  petition  was 
tabled. 

Washington,  D.C. — For  four  weeks 
ending  April  15,  the  local  union  paid  out 
$1,005  to  unemployed  members. 

Rochester,  N.Y. — The  second  period 
of  14  weeks  in  whicn  employed  printers 
take  “a  day  off  every  other  week”  runs 
until  July  17. 

Cleveland,  O. —  Members  of  the 
Clcz’dami  Press  chapel  are  taking  one 
day  off  a  month  to  aid  subs. 

Seattle.  Wash. — A  live-day  workweek 
has  been  observed  for  some  time,  and  now 
a  special  sick  committee  has  been  desig¬ 
nated  to  helo  substitutes  who  are  unable 
to  work. 

St.  Louis,  Mo. — After  paying  out  $10,- 
000  for  relief  the  local  union  voted  a  two 
per  cent  assessment  on  all  members’  earn¬ 
ings.  The  scale  committee  is  working 
on  a  five-day  proposal. 

Detroit  Mich. — Purchase  of  the  De¬ 
troit  Daily,  Macfadden  tabloid,  by  the 
Patterson-McCormick  interests  of  Chi¬ 
cago  resulted  in  additional  jobs. 

Salt  Lake  City,  Utah — Since  the 
merger  of  the  Tribune  and  the  Telegram 
union  printers  have  observed  a  five-day 
workweek,  and  the  city  has  been  closed  to 
traveling  cards. 

San  Difxo,  Cal. — A.  five-day  propo¬ 
sition  was  turned  down.  Members  want 
the  International  to  settle  the  issue. 

Portland,  Ore. — Employed  printers 
are  assessed  one  per  cent  of  their  earn¬ 
ings.  Single  men  out  of  work  are  given 
the  equivalent  of  one  day’s  pay  a  week, 
and  married  men  get  two  days. 

Los  Angeles,  Cal. — Out-of-work  relief 
benefit  fund  runs  until  May  31. 

San  Bernardino,  Cal. — Workers  are 
assessed  $4  a  month,  if  they  do  not  take 
one  day  off  each  month. 

Pittsfield,  Mass. — Regulars  plan  to 
take  vacations,  giving  jobs  to  subs. 

Tulsa,  Okla.— The  Fresno  petition 

was  endorsed. 

Woonsocket,  R.  I. — Call  and  Tribune 
chapel  memliers  are  contributing  $1  a 
week  to  a  relief  fund. 

Syracuse,  N.  Y. — “A  day  off  a  month” 
is  the  schedule  for  the  next  six  months. 

Chattanooga,  Tenn. — The  one  per 
cent  as.scssmcnt  was  taken  off  April  25 
and  no  other  plans  for  relief  were  made. 

Coi.UMDUS,  O. — One  day  off  a  month. 

Bellingham,  Wash.  —  The  five-day 
workweek  plan  has  been  suspended  and 
there  is  a  “gentlemen’s  agreement”  to 
give  subs  one  day  each  month. 

ScR.vNTON.  Pa. — A  checkup  revealed  30 
out  of  2.30  printers  in  the  city  unemployed. 

I,oNG  Rf.\ch.  Cal. — I,ocal  five-day  plan 
was  turned  down. 

El  Paso.  Tex. — Union  paid  $25  to 
married  men  and  $15  to  single  men  in 
case  they  would  leave  town  and  not  de¬ 
posit  cards  again  for  30  days.  Eleven 
accepted  the  offer. 

PiTTsm’RGH. — Fresno  petition  endorsed. 
Unemplovcd  married  men  receive  $20  a 
week  and  single  men  get  $15  from  fund 
raised  by  five  per  cent  assessment. 

Santa  B.\rb.\ra,  Cal. — Fresno  petition 
endorsed. 

Youngstown,  O. — Married  men  are 
assured  three  days’  work  each  week. 

Santa  Monica,  Cal.  —  Extras  are 
guaranteed  $21  a  week.  There  are  16  on 
the  extra  list.  Working  meml>ers  are 
assessefl  five  ner  cent. 

Astoria,  Ore. — The  Astoria  Morning 
Messeiuier.  started  Feb.  1,  signed  a  union 
contract  on  March  10. 

New  Haven.  Conn. — Two  days  off 
each  month. 

Local  unions  arc  given  the  aiithoritv  to 
legislate  a  five-day  workweek  under  Sec¬ 
tion  28,  article  xxvii  of  the  l.T.U.  consti¬ 
tution.  In  some  instances,  it  is  reported, 
the  nlan  is  being  nut  into  effect  with  co- 
onoration  of  publishers.  The  latter  create 
new  situations  and  in  return,  the  union 
votes  a  five-day  working  .schedule,  thus 
-ro-iding  work  for  those  on  the  slip- 
board. 
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ADVERTISING  MEN  WILL 
MEET  WITH  EDITORS 


Pacific  Northwect  Croup  Plan*  Con* 
ference  to  Discuss  Editorial  Sub¬ 
ject*  Relating  to  Advertising — 
Hold  Meeting  in  Victoria 


A  plan  to  confer  with  editorial  execu¬ 
tives  on  certain  editorial  subjects  as  they 
related  to  advertisiiiK  was  adopted  by  the 
Pacific  Northwest  Newspai)er  Advertis- 
inff  Executives  Association  at  its  11th 
semi-annual  nieetinp  May  15  and  16  in 
Victoria.  B.  C.  This  action  followed  an 
address  by  V.  C.  Irons,  director  of  Mc- 
Conixdl  &  Ferguson.  Ltd.,  adyertisinR 
agency,  who  said  that  sensationalized 
news  did  not  put  readers  in  the  best 
frame  of  mind  for  advertisement  displays. 
Walter  K.  May,  associate  editor.  Port¬ 
land  Oregonian,  was  named  chairman  of 
the  committee  to  arrange  for  the  con¬ 
ference. 

Forty  members  of  the  association  at¬ 
tended  the  meeting  which  was  held  in 
the  Canadian  Pacific  Railway  Empress 
Hotel.  The  president,  W\  C.  Russell, 
advertising  manager,  Vancouver  (B.C. ) 
Prot’inee,  presided.  T.  J.  Turner, 
manager  of  general  advertising,  Spokane 
(Wash.)  Spokesman-Review  and  Chron¬ 
icle,  the  association’s  secretary-treasurer, 
presided  at  a  number  of  the  meetings. 

William  A.  Patterson,  advertising 
manager,  Victoria  Daily  Times,  spoke 
on  “The  Newspaper  of  Tomorrow,”  in 
which  he  pt)inted  to  the  growth  of  the 
tabloid  and  the  photographic  trend.  He 
gave  a  visionary  idea  of  newspaper  pro¬ 
duction  of  the  future. 

L'nder  the  heading  of  “Brass  Tacks.” 
S.  S.  Anderson,  advertising  manager, 
Tacoma  Ledger-News  Tribune,  gave  a 
review  of  what  has  been  accomplished 
during  its  six  years  of  existence. 

F.  W.  Power,  advertising  manager, 
Tacoma  Times,  spoke  on  radio  pro¬ 
grammes  and  newspaiXT  advertising. 

“Highlights  A.N.P..\.  and  A.N..N. 
meetings.”  by  Si.  Griffis,  advertising 
manager.  Vancou7'er  Sun,  “Promotion 
of  General  .Advertising.”  H.  R.  Failing, 
advertising  manager,  Oregon  Journal; 
“Radio  and  .Advertising.”  J.  ,A.  David¬ 
son.  manager  of  general  advertising, 
Portland  Oregonian ;  “lmpf)rtance  Con¬ 
tacting  General  .Advertisers  by  Home 
Office.”  W'.  F.  Hessian,  national  adver¬ 
tising  manager.  Oregon  Journal;  “Build¬ 
ing  Up  Retail  .Advertising,”  Cjuss  W. 
Roche,  manager  of  retail  advertising, 
Spokane  Spokesman  Kcincw  and  Chron¬ 
icle;  “Advertising  Problems  of  the 
Smaller  City  Daily,”  F.  G.  Mitchell, 
manager  national  advertising,  Walla 
Walla  Pulletin;  “The  Talkies  and 
Movies  Relative  to  Newspaper  Adver¬ 
tising,”  Ted.  Rolxrtson,  business  man¬ 
ager,  Yakima  Daily  Republican  and 
.\forning  Herald;  “(To-operative  .Adver¬ 
tising.”  T.  C.  Hoflfme.ver,  general  man¬ 
ager,  .Seattle  Post  Intelligencer;  “Effec¬ 
tive  Present-day  Methf»ds  of  Building 
and  Holding  .Advertising  Lineage.” 
J.  Fred  Ifraid,  advertising  counsellor, 
.Seattle  Daily  Times;  “Merchandising 
Service,”  M.  L.  .Applegate,  manager  of 
general  advertising.  Seattle  Post  Intel¬ 
ligencer,  and  “Importance  of  Newspapers 
Co-op<>ratively  Selling  the  Pacific  North¬ 
west  Market  as  a  Whole.”  by  Charles  L. 
.Sefrit.  business  manager,  Bellingham 
Herald. 

-Alex  T.  Stewert.  I’ietoria  Colonist, 
and  W.  ,A.  Patterson,  Victoria  Times, 
were  in  charge  of  the  entertainment. 

Present  officers  of  the  association  will 
continue  until  the  next  Cfmvention  which 
will  lie  held  next  fall  at  Portland. 


PRINTING  CRAFTSMEN  ELECT 

Brent  Brennan  of  Providence.  R.  I., 
was  elected  president  of  the  New  Eng¬ 
land  .Association  of  Printing  House 
Craftsmen  at  the  annual  conference  in 
Worcester.  Mass.,  recently.  Leo  Monks 
of  Boston.  Hiram  Rich  of  Portland.  Me.. 
Charles  Kellogg  of  Worcester,  Thomas 
Harkins  of  New  Haven.  Conn..  Michael 
O'Connell  of  Concord.  N.  H..  E.  C. 
Kohler  of  Springfield.  Mass.,  and  L/iuis 
Greene  of  Providence,  were  chosen  vice- 
presidents. 


TWINS  BORN  TO  BESTS 

Twin  boys,  Richard  O’Neil  Best  and 
Robert  Van  .Allen  Best  were  born  Satur¬ 
day  May  16  at  the  Nursery  and  Childs 
Hospital.  New  York,  to  Mrs.  Hil  F. 
Best.  Mr.  Best  is  eastern  manager  of 
M.  C.  Mogensen  &  Co.  Inc.,  and  presi¬ 
dent  of  the  Six  Point  League. 


50  STATIONS  ARE  CITED 
IN  LOTTERY  SURVEY 

A.N.P.A.  Attorney  Lists  Programs 

That  Violate  Law  with  "Jack  Pot" 
Awards,  Lucky  Numbers  and 
Other  Gift  Schemes 

Fifty  or  more  stations  are  broadcasting 
material  which  violates  the  spirit  if  not 
the  letter  of  the  lottery  laws,  according 
tf»  a  survey  partia’ly  cf>mplete<l  hv  Elisha 
Han.son,  attornev  for  the  .American 
Newspaper  Publishers’  .Association. 
These  programs  range  from  prize  offer¬ 
ings  in  the  form  of  “jack  pot”  awards 
to  the  giving  away  of  automobile  and 
smaller  prizes  to  persons  obtaining  tickets 
with  lucky  numliers  from  merchants  ad¬ 
vertising  over  the  radio. 

The  li.st  of  stations  and  their  practices 
will  be  made  public,  if  necessarv,  said 
Mr.  Hanson,  who  is  advising  members  of 
the  A.N.P..A.  that  tliey  should  take  ad¬ 
vantage  of  the  latest  action  of  the  radio 
commission  and  report  lottery  broad¬ 
casts  in  their  communities.  Though  the 
Federal  Radio  Commission  has  held  that 
it  is  powerless  to  nromulgate  an  order 
banning  “lottery  and  schemes  of  chance” 
broadcast  by  radio  stations,  it  has  ad¬ 
vised  all  station  managers  in  the  United 
States  that  “complaints  from  a  substan¬ 
tial  number  of  listeners  against  any 
broadcasting  station  presenting  such  pro¬ 
grams  will  result  in  the  station’s  appli¬ 
cation  for  renewal  of  license  being  set 
for  a  hearing.” 

The  commission  thus  placed  itself 
definitely  on  record  as  looking  askance 
upon  fortune  telling  gift  enterprises,  lot¬ 
teries  and  games  of  chance  on  the  radio. 
In  fact,  members  of  the  commission  aver 
they  would  have  been  glad  to  make  this 
the  subject  of  a  general  regulation,  ex¬ 
cept  that  the  commission’s  legal  division 
has  advised  them  it  is  a  subject  for 
legislation  by  Congress  rather  than  for 
administrative  regulation. 

Though  it  finds  its  hands  legally  tied, 
it  is  understood  the  commission  and 
even  some  of  the  leaders  in  broadcasting 
will  probably  join  with  the  publishers 
in  asking  Congress  at  its  next  session  to 
enact  legislation  banning  these  practices. 


THUG  SHOOTS  EDITOR 

Frank  Langdon  Critically  Wounded — 
His  Assailant  Is  Unknown 

WASHi\-r.Tox.  D.  C..  May  21. — .An  un¬ 
precedented  outbreak  of  crime  in  the 
nation’s  capital  during  the  past  week 
witnessed  the  shooting  of  F'rank  I.angdon, 
72-year-old  editor  of  the  organ  of  the 
International  Union  of  Operating  En¬ 
gineers.  and  an  assault  on  a  news  photo¬ 
grapher,  who  made  a  picture  of  the  burial 
of  Tallev  Day,  one  of  the  seven  who* 
met  death  by  gunfire  here  in  the  last  five 
davs. 

I.angdon  was  in  a  critical  condition  in 
Emergency  Hospital  here  toflay  after  an 
operation  to  remove  an  eye  that  had  been 
pierced  by  a  bullet.  .Another  bullet 
pierced  his  neck.  He  was  shftt  by  an 
unknown  person  clad  in  overalls  who 
entered  a  restaurant  where  I.angdon  and 
two  other  union  officials  were  eating  and 
fired  six  shfits  in  all  before  making  his 
escape. 

O.  B.  Throup.  Washington  Times 
photographer  was  set  upon  hv  a  bunch 
of  hof>dlums  at  the  grave-side  of  the 
small-time  racketeer,  while  the  hurial 
ceremony  was  in  progress.  They  showed 
their  respect  for  their  pal.  who  was  killed 
in  a  speakeasy  feud,  as  well  as  his  grief 
stricken  mother  hy  smashing  the  camera 
and  destroying  the  plates  Throup  had 
made.  So  furious  was  the  melee  that  a 
woman  who  was  attending  another  hurial 
ceremony  close  by  was  struck  by  a  mis¬ 
sile  of  some  sort. 


SHAND  PROMOTED  ON  NEWS 


Robert  Shand 


Robert  shand,  formerly  Sunday 
editor  of  the  Nezv  York  Daily  News, 
was  recently  made  day  city  editor  taking 
tlv  j.iace  made  vacant  by  the  appointment 
of  F'rank  Carson  as  managing  editor  of 
the  Detroit  Mirror.  Kay  Binder,  form¬ 
erly  assistant  Sunday  editor,  has  been 
made  Sunday  editor,  and  Guy  Lee, 
formerly  on  make-up,  has  been  trans¬ 
ferred  to  this  department. 

Mr.  Shand  has  been  with  the  News 
seven  years.  He  started  as  slot  man 
and  later  was  in  charge  of  make-up. 
He  was  made  Sunday  editor  al)out  four 
years  ago.  Before  joining  the  News  he  was 
with  the  IVashinglon  (D.C.)  Herald 
and  the  Nezo  York  American.  Mr. 
Shand  is  a  graduate  of  the  Massachu¬ 
setts  Institute  of  Technology,  and  served 
during  the  war  as  a  lieutenant  in  the 
navy. 

Carl  Winston,  formerly  on  the  News 
copy  desk,  has  joined  the  Detroit  Mirror, 
where  he  has  charge  of  pictures. 


JAMES  B.  BROWN  TRIED 
ON  BANK  CHARGES 


Embezzlement  and  Conspiracy  to 
Embezzle,  Involving  $2,000,000, 
Alleged  Against  Former 
Publisher 


{Special  to  Edito*  &  Publisrek) 

Loiisvillf.,  Ky.,  May  21. — James  B. 
Brown,  former  millionaire  publisher  and 
owner  of  the  Louisville  Herald-Post, 
went  on  trial  here  today  in  Criminal 
Court  on  three  indictments  charging  em¬ 
bezzlement  and  conspiracy  to  embezzle. 
The  amount  involved  in  the  charges  was 
$2,000,000. 

Mr.  Brown  was  president  of  the  de¬ 
funct  National  Bank  of  Kentucky  and  of 
the  Banco  Kentucky  Company,  holding 
corporation  for  that  bank  and  half  a 
dozen  others,  when  the  hank,  with  re¬ 
sources  of  about  $60,000,0(X),  failed  last 
November.  His  own  bankruptcy  and 
that  of  the  Herald- Post  Company,  which 
he  owned,  followed. 

With  Mr.  Brown,  another  put  on  trial 
was  Charles  F.  Jones,  vice-president  of 
the  bank  and  of  Banco.  Both  are  charged 
with  the  same  violations  of  the  banking 
laws,  and  both  are  under  indictment  in 
Federal  Court  here  on  charges  of  wilful 
misapplication  of  the  funds  of  the  Banco 
company. 

The  Herald-Post  Company,  which 
publishes  the  afternoon  and  Sunday 
Herald- Po.st.  is  to  be  sold  in  bankruptcy 
court  Saturday.  Three  previous  attempts 
at  a  sale  have  failed. 

POOR  RICHARD  CLUB  ELECTS 

Leonard  Omerod,  assistant  to  the  vice- 
president  and  general  manager.  Bell  Tele¬ 
phone  Company,  was  elected  president  of 
the  Poor  Richard  Gub  in  Philadelphia, 
May  19.  Other  officers  elected  were: 
Norbert  A.  Considine,  and  Charles  H. 
Eyles,  vice-presidents :  Clarence  W. 
Cranmer,  secretary;  and  John  M.  Fogel- 
sanger,  treasurer.  Harry  C.  Kahn  and 
Henry  Lewis  Appleton  were  elected  to 
the  board  of  directors,  while  John  B. 
Geraghty  and  William  T.  Innes  were 
tied. 


COURT  AWARDS  DAILY 
EXTRA  ALLOWANCE 


Daily  News,  After  Winning  Verdict 
With  Usual  Costs,  Gets  $1,000 
More  Through  Nature  of 

Case 


Justice  George  V.  Mullan  of  the  New 
York  County  Supreme  Court  this  week 
awarded  an  extra  allowance  of  $1,000  to 
the  News  Syndicate  Company,  Inc., 
publisher  of  the  New  York  Daily  News, 
upon  a  motion  made  by  DeWitt  &  Van 
Aken,  the  newspaper’s  attorneys. 

The  motion  was  an  aftermath  of  a 
$500,000  libel  suit  brought  by  Benjamin 
L.  F'riedland,  husband  of  the  late  Norah 
Bayes,  against  the  Daily  News  by 
reason  of  two  articles  published  on  May 
10,  1928,  which  were  part  of  an  expose 
by  the  paper  of  the  operations  of  the 
notorious  “Dr.”  Thompson  in  the  con¬ 
duct  of  an  abortion  ring  extending 
through  New  York  and  New  Jersey. 

The  specific  complaint  of  the  plaintiff 
Friedland  was  the  statement  that  he  was 
“linked  with  Ur.  Thompson’s  abortion 
ring.”  .At  the  trial  of  the  case,  the 
plaintiff  did  not  concede  that  “Dr.” 
Thompson  was  an  abortionist  nor  that 
an  abortion  ring  existed  so  that  the 
newspaper  was  compelled  to  prove  not 
only  the  fact  that  Friedland  was  linked 
with  “Dr.”  Thompson  but  also  that 
“Ur.”  Thompson  was  the  head  of  an 
abortion  rinir  and  himself  performed  il¬ 
legal  operations.  The  newspaper  in  its 
defense  proved  that  “Ur.”  Thompson 
was  a  convicted  murderer  and  counter¬ 
feiter  as  well  as  an  abortionist.  .After 
the  verdict  was  rendered  in  favor  of 
the  News  on  .April  21,  this  motion  was 
made  asking  the  court  for  an  extra  al¬ 
lowance  on  the  ground  that  the  case  was 
both  difficult  and  extraordinary. 

Justice  Mullan  stated : 

“I  think  the  action  was  extraordinary. 
Beyond  q;;estion  it  was  a  difficult  case. 
Plaintiff  sued  in  libel  for  the  publication 
of  two  articles.  The  defendant  pleaded 
that  the  articles  were  true  and  in  mitiga¬ 
tion  that  if  they  were  not  true  the  de¬ 
fendant  had  every  reason  to  believe  in 
their  truth.  The  articles  charged  that 
one  Thompson  was  an  abortionist  on  a 
large  scale  and  that  plaintiff  was 
‘linked  w'ith  the  abortion  ring.’  Owing 
to  the  double  aspect  of  the  charge  de¬ 
fendant  was  obliged  to  prove  (1)  that 
Thompson  was  an  abortionist;  and  (2) 
that  plaintiff  was  associated  with  him. 
The  case  against  Thompson  was  un¬ 
usually  difficult  and  extraordinary  in 
that  his  activities  had  extended  to  Mas¬ 
sachusetts  and  California.  The  case,  in 
so  far  as  the  practice  of  abortion  on  a 
large  scale  is  involved,  was  proven  by 
overwhelming  evidence.  The  case  as  to 
plaintiff’s  connection  presented  a  doubtful 
question  of  fact  which,  however.  I  think 
the  jury  properly  answered.  I  think  the 
award  of  $1,000  to  the  defendant  is  jus¬ 
tified  and  that  sum  I  allow.’’ 

Mr.  Friedland,  therefore,  will  have  to 
pay  the  legal  costs  of  the  trial  to  the 
newspaper  and  also  $1,000  extra. 


LINAGE  REACHES  $1,000,000 

Celebrating  completion  of  $1,000,000  in 
advertising  linage  published  by  the  Tower 
magazines,  sold  through  the  Woolworth 
10-cent  stores,  150  advertising  men  and 
women  attended  a  surprise  party  at  the 
Hotel  Roosevelt,  New  York.  May  20, 
for  Miss  Catherine  McNelis,  president  of 
the  Tower  Magazines,  Inc. 


SPRAGUE  TO  BOSTON 

George  E.  Sprague,  for  nine  years 
managing  editor  of  the  Lynn  (Mass.) 
Telegram-News,  has  joined  the  staff  of 
the  Boston  Adz’crtiscr.  Arthur  B.  Pea¬ 
body,  city  editor  for  the  past  year,  has 
been  promoted  to  Mr.  Sprague’s  desk, 
and  Osman  \V.  Brown  to  the  city  desk. 


BLOCK  JOINS  C.  E.  JOHNSON 

Ixiuis  B.  Block  has  joined  Charles 
Eneu  Johnson  &  Co.,  as  resident  vice- 
president  in  New  York.  Block  was 
formerly  connected  with  the  Ullman 
Company  and  later  with  the  (Jeneral 
Printing  Ink  Company  as  president. 
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WHEN  DANA  RULED  THE  NEW  YORK  SUN 

New  Biography  of  Brilliant  Editor  Written  by  Former  Sun  Man — Dana  Loved  to  ‘‘Stir  Up  the 
Animals”  and  Attracted  Country’s  Best  Newspaper  Talent  to  His  Staff 


By  HELEN  SCOTT  MANN 


WHEN  a  former  employe  writes  the 
story  of  his  boss,  particularly  if 
that  boss  has  twice  discharged  him — al¬ 
though  the  discharging  did  not  “take" 
either  time — it  is  t^und  to  be  a  story 
with  human  interest  in  it.  Add  the  fact 
that  both  are  newspapermen  and  the 
story  grows  better.  Such  is  Charles  J. 
Rosebault’s  “When  Dana  Was  the  Sun,” 
published  last  week  by  Robert  McBride 
&  Co.,  New  Y'ork. 

Its  author  was  a  young  fellow  on  the 
editorial  staff  of  the  \eiv  York  6'ttn 
when  Charles  A.  Dana  was  its  editor ; 
later  he  was  its  business  manager.  Hence 
he  knew  Dana  personally  and  his  volume 
is  enlivened  with  much  reminiscence. 
Yet  this  biography  of  a  “many-sided 
man,  with  moments  of  splendid  exagger¬ 
ation,”  is  written  with  unusual  detach¬ 
ment,  almost  from  an  impersonal 
viewpoint,  and  does  not  deal  alone  with 
the  Dana  who  “stirred  the  animals"  on 
the  "old  Sun,”  but  emphasizes  this  bril¬ 
liant,  if  somewhat  erratic,  man’s  earlier 
life. 

Dana  brought  to  the  editorship  of  the 
Sun  in  1868,  when  a  group  of  his  friends 
aided  him  in  its  purchase,  a  varied  back¬ 
ground.  A  New  Hampshire  farm  boy, 
he  became  self-supporting  at  12  as  a 
clerk  in  a  general  store.  In  accordance 
with  tradition  in  stories  of  success,  he 
studied  Latin  and  Greek  and  prepared 
himself  for  college.  The  failure  of  the 
store  where  he  worked  in  the  panic  of 
1837  left  him  jobless,  and  so  he  set  off 
for  Harvard  where  tor  two  years  he 
studied  at  night  and  taught  an  unruly 
school  during  the  day.  His  eyesight  was 
impaired,  he  was  without  money,  he  was 
perplexed  over  vocation  and  religion — 
and  at  that  time  Brook  Farm,  communal 
experiment,  made  a  place  for  him. 

Dana  won  the  title  of  the  best  all¬ 
round  man  there,  adding  teaching  and 
writing  to  the  manual  labor  required  of 
all.  His  writings  for  the  Harbinger, 
organ  of  the  Brook  Farmers,  gave  little 
indication  of  what  would  come  later,  Mr. 
Rosebault  says ;  they  only  pointed  to  his 
new  interest  and  brought  him  an  ac¬ 
quaintanceship  with  Horace  Greeley  of 
the  .Wic>  York  Tribune. 

Fortunately  for  Dana,  a  fire  disorgan¬ 
ized  Brook  Farm  and  sent  him  out  on  his 
first  newspaper  job,  that  of  editor’s  as¬ 
sistant  on  the  Boston  Cbronotype  where 
he  received  $4  a  week.  His  correspond¬ 
ence  with  Greeley  brought  him  an  offer 
to  join  the  Tribune  staff  in  1847  and 
shortly  thereafter  he  became  its  city 
editor. 

“.Apparently  the  post  of  city  editor  did 
not  please  him  altogether,”  writes  Mr. 
Rosebault,  “and  it  is  not  unlikely  that 
the  limitation  to  his  scope,  due  to  Gree¬ 
ley’s  ideas  of  what  was  fit  to  print,  had 
much  to  do  with  this.”  At  any  rate  he 
gave  up  his  Tribune  job  and  its  $14  a 
week  to  go  on  a  roving  reporter’s  jaunt 
to  Europe.  He  chose  an  ideal  year  for 
such  a  trip,  since  there  was  plenty  of 
revolution  and  bloodshed  to  keep  lively 
the  letters  which  he  wrote  for  a  group 
of  United  States  papers,  among  them  the 
Tribune. 

He  came  back,  an  untamed  young 
radical,  to  he  managing  editor  of  the 
Tribune  and  a  stockholder. 

On  minor  matters  Greeley  and  Dana 
agreed;  on  major  issues  they  were  always 
at  odds.  Greeley  spent  more  and  more 
time  in  Washington,  leaving  the  paper 
in  Dana’s  hands,  and  from  the  choice  of 
editorials  and  articles  it  would  seem  that 
the  younger  man  did  much  to  torment, 
irritate,  and  enrage  his  editor. 

Dana  was  developing  a  theory  of  news¬ 
paper  making  of  his  own.  and  among  its 
tenets  was  reiteration,  which  Mr.  Rose¬ 
bault  says  might  he  called  Dana’s  in¬ 
vention.  It  was  reiteration  which  finally 
led  to  his  enforced  resignation  from  the 
Tribune,  after  his  repeated  thundering 
of  the  “Forward  to  Richmond”  battle 
cry  which  is  credited  with  precipitating 
the  battle  of  ^ull  Run  and  a  major  L^nion 


defeat  in  the  early  months  of  the  Civil 
W  ar.  He  and  Greeley  worked  together 
in  apparent  harmony  after  that  incident 
until  April.  1862,  when  Greeley,  without 
warning,  let  it  be  known  that  he  would 
accept  liana’s  resignation. 


Charles  Anderson  Dana,  from  the  bronze 
plaque  by  August  Saiiit-Gaudens 


“1  stayed  the  day  out,”  Dana  wrote 
in  his  "Recollections  of  the  Civil  War,” 
which  Mr.  Rosebault  quotes,  “in  order 
to  make  up  the  paper  and  gjve  them  an 
opportunity  to  find  a  successor,  but  I 
never  went  back  into  the  office  after  that. 
I  think  I  owned  a  fifth  of  the  stock — 
twenty  shares ;  this  stock  my  colleagues 
bought.  Mr.  Greeley  never  gave  a 
reason  for  dismissing  me,  nor  did  I  ever 
ask  one.  I  know,  though,  that  the  real 
explanation  was  that  while  he  was  for 
peace  I  was  for  war  ...” 

He  was  jobless  at  43,  with  limited 
funds,  a  family,  and  the  country  at  war. 

.-\n  editorial  led  to  Dana’s  next  job. 
He  had  written  one  praising  Edwin  M. 
Stanton,  then  secretary  of  war,  and  an 
exchange  of  letters  followed.  W  hen  Dana 
was  free  he  offered  his  services  to  the 
W’ar  Department.  Officially  he  was  an 
investigator — “the  eyes  of  the  govern¬ 
ment  at  the  front actually  he  was  a 
good  reporter  on  a  big  assignment. 
There  were  .some  sidelines,  such  as  buying 
shirts  and  socks  by  the  million,  but  on 
the  whole  his  job  was  a  newspaperman’s. 

It  brought  him  into  close  touch  with 
General  Grant  and  a  dozen  other  Civil 
W’ar  officers  of  high  rank,  with  members 
of  the  Cabinet  and  other  government 
officials,  and  with  the  President.  Mr. 
Rosebault  uses  liberally  of  anecdotal 
material  as  he  tells  of  these  colorful 
years. 

Dana  did  not  intend  to  return  to  news¬ 
paper  work :  he  felt  that  a  business  career 
would  pay  better ;  but  when  nothing  to 
his  liking  offered  itself,  he  became  editor 
of  a  Chicago  paper,  the  Daily  Republican, 
for  a  year — a  year  which  left  him  always 
ready  to  ridicule  that  city. 

It  was  not  until  he  was  48  that  he 
began  the  work  which  was  to  make  him 
famous,  the  editing  of  the  Sun.  He  had 
learned  the  do’s  and  don’ts  of  journalism 
from  Greeley;  now’  he  could  try  out  his 
own  theories  of  newspaper  making,  of 
what  was  news,  of  how  it  should  he 
written.  .And  the  Sun  became  Dana  and 
Dana  the  Sun. 

.Among  the  pictures  which  Mr.  Rose¬ 
bault  gives  of  Dana  in  the  years  that 
followed  are  these; 


^  “Once  a  clergyman  who  had  literary 
ambitions  sent  an  article  to  Dana.  Im¬ 
bued  with  the  idea  that  to  appeal  to  the 
editor  it  was  necessary  to  be  devilish, 
th'*  author  did  his  best  to  lie  ultra-world¬ 
ly.  Dana  sent  it  back  with  this  written 
across  the  first  page  in  blue  pencil ;  ‘This 
is  too  damned  wicked !’  ” 

Another  day  proceeding  directly  to  the 
desk  of  the  city  editor,  Dana  asked 
abruptly ; 

“Mr.  Kellogg,  did  you  read  Oscar 
Wilde’s  story  in  yesterday’s  paper?” 

“No,  I  didn’t,”  Kellogg  confessed. 

“Did  anybody  read  it?”  Dana  demand¬ 
ed,  turning  to  the  reporters.  All  admit¬ 
ted  shamefacedly  that  they  had  not. 

“The  best  ghost  story  ever  written,” 
he  said  reproachfully,  “and  not  one  of 
you  has  read  it.” 

He  turned  to  go  to  his  office,  but  came 
back  again. 

“Do  you  believe  in  ghosts,  Mr.  Kel¬ 
logg?”  he  asked. 

“No,  sir,  I  do  not.” 

“Neither  do  I,”  Dana  said  slowly,  the 
blue  eyes  half-covered  as  though  search¬ 
ing  his  soul,  “but  I  have  been  afraid  of 
them  all  my  life.” 

I  )ana  appeared  in  the  doorway  be¬ 
tween  the  city  room  and  his  own  quart¬ 
ers  one  evening  “when  the  city  room  was 
humming  with  the  activity  which  always 
accompanied  the  shifting  from  the  day 
to  the  night  editorial  force,”  Mr.  Rose¬ 
bault  relates.  “Most  of  the  reporters 
were  at  their  desks,  either  writing  or 
waiting  for  their  night  assignments.  The 
managing  editor  was  looking  over  in- 
(luiries  from  correspondents  and  dictat¬ 
ing  replies  .  .  . 

“Suddenly  Dana’s  voice  boomed  out ; 

“  ‘Mr.  Bogart,  who  wrote  the  football 
story  in  today’s  paper  ?’  ” 

“John  Bogart  struggled  out  of  his  con¬ 
centration,  remembered,  and  called  back ; 

“  ‘Mr.  Fairbanks.’ 

“Charles  Mason  Fairbanks,  reporter 
and  copy-reader  by  turns,  as  he  was 
needed,  was  sitting  at  his  desk,  not  ten 
feet  from  where  Dana  stood.  The  latter 
gave  no  sign  of  seeing  him,  but  this  was 
what  he  said ; 

“  ‘Reads  like  a  page  from  Homer ; 
another  battle  of  Troy.’” 

Liberal  with  praise,  Dana  was  also 
merciless  with  his  criticism,  “unmindful 
of  the  conditions  under  which  the  fault 
had  been  committed,”  Mr.  Rosebault  re¬ 
calls.  He  makes  vivid  the  reporter’s 
task  in  New  York  in  the  70’s  and  80’s 
giving  as  one  example  a  reporter  sent 
out  at  11  o’clock  one  winter  night  to  in¬ 
vestigate  a  rumor  that  Grant  was  dying 
of  cancer.  He  got  the  story  finally  at 
the  uptown  home  of  a  physician  who 
wrote  a  long  statement ;  then  he  traveled 
by  elevated  back  to  the  Sun  office,  writ¬ 
ing  on  the  way,  and  reaching  the  office 
just  as  tlie  last  cf>nv  was  going  to  the 
composing  room.  His  praise,  not  from 
Dana  but  from  the  city  editor,  was ; 
“Looks  like  a  beat.”  Yet  if  this  scoop, 
important  and  widely  reprinted,  had  had 
in  it  the  slightest  error  in  English  it 
would  have  brought  “ruction  and  not 
praise.” 

It  was  the  wrong  use  of  a  word — 
“balance”  in  the  sense  of  remainder — 
which  brought  Mr.  Rosebault  his  first 
discharge.  The  second  time  “it  was  not 
any  particular  word.  In  fact,  nobody 
knew  just  what  had  aroused  his  (Dana’s) 
wrath.  The  city  editor,  to  whom  he  had 
given  the  command  to  discharge  me. 
thought  it  might  have  been  the  artist 
who  was  the  real  cause  of  his  ire.  News¬ 
paper  illustrations  in  those  days  were 
fearful  things,  and  the  portrait  of  the 
bereaved  mother  (the  story  was  that  of 
a  kidnaping)  made  her  an  awful  hag, 
totally  at  variance  with  my  description 
of  a  comely  young  woman. 

‘‘Of  course  I  didn’t  stay  discharged 
anv  more  than  I  had  the  first  time.  Lord 
(Chester  S.  Lord,  then  managing  edi¬ 
tor)  had  a  way  of  soothing  the  chief’s 


ruffled  feelings  which  never  seemed  to 
fail ;  or  if  it  did  he  would  forget  the 
order  until  time  had  worked  its  miracle.” 
Dana  once  remarked  that  he  had  come 
to  the  conclusion  that  he  was  the  only 
man  on  the  Sun  who  could  not  discharge 
anybody. 

In  those  delightful  days  the  Sun  had 
a  circus,  with  characters  drawn  both 
from  life  and  from  imagination.  Bogart 
had  a  "Retired  Burglar,”  some  one  else 
developed  the  "Old  Settler,”  an  expert 
on  hard  cider  and  applejack ;  and  the 
"Office  Cat”  was  an  invention  which 
pleased  Dana  immensely. 

“It  was  during  Cleveland’s  first  ad¬ 
ministration  that  there  came  into  being 
the  Sun’s  Office  Cat,"  to  let  Mr.  Rose¬ 
bault  tell  the  story.  “Most  famous  ani¬ 
mal  that  ever  lodged  in  a  newspaper 
office,  it  was  the  creature  of  accident. 
One  day  the  Sun  was  ‘beaten’  by  prac¬ 
tically  every  newspajicr  in  the  country. 
It  did  not  contain  a  message  from  the 
President,  the  kind  of  news  no  news¬ 
paper  has  the  right  to  omit.  Coming  at 
the  time  when  the  Sun  was  missing  no 
opportunity  to  get  in  a  dig  at  Cleveland, 
it  looked  as  though  the  omission  was  in¬ 
tentional,  an  act  of  inexcusable  journal¬ 
ism  of  which  Dana  would  never  be  found 
guilty.  Yet  the  true  explanation  would 
sound  lame — would,  in  fact,  be  regarded 
as  a  weak  prevarication. 

“  ‘It  was  hot  in  the  olfice  last  night,’ 
Dana  told  judge  Bartlett,  who  happened 
in  that  morning,  ‘and  the  windows  were 
open.  -A  breeze  must  have  picked  up 
the  Washington  despatch  and  blown  it 
away  before  it  was  read.  Papers  all 
over  the  country  will  make  a  lot  of  it.’ 

“  ‘Oh.  say  the  •  ffice  cat  ate  it,’  sug¬ 
gested  Bartlett. 

“That  was  the  kind  of  inspiration 
Dana  knew  how  to  use.  The  Sun’s  re¬ 
markable  cat,  endowe<l  with  a  sixth 
sense  which  cnal)led  it  to  find  unerringly 
in  the  deluge  of  copy  arriving  at  the  Sun 
office  items  whose  dullness  rendered 
them  unfit  for  publication,  but  for  which 
it  had  a  voracious  appetite,  was  intro¬ 
duced  to  the  world  in  the  next  issue.  It 
reappeared  from  time  to  time,  was  ac¬ 
cepted  by  the  other  newspapers  and 
made  the  subject  of  comment  for  years 
thereafter,” 

Trivial  anecdotes,  perhaps,  yet  they 
serve  to  make  alive  this  man  who  best 
exemplified  the  personal  journalism  of 
his  time,  Mr,  Rosebault  writes,  of 
course,  of  some  of  the  more  serious 
things  which  entered  into  Dana’s  mak¬ 
ing  the  Sun  an  outstanding  paper  which 
dealt  in  forked  lightning  as  well  as  in 
sunbeams — how  he  turned  against  Grant, 
made  war  on  Hayes,  and  carried  on  a 
costly  fight  against  Cleveland,  for  ex¬ 
ample. 

Since  no  picture  of  Dana  could  he 
complete  without  including  in  it  the 
many  men  who  helped  him  make  the  Sun, 
there  are  stories  of  a  host  of  them. 

Mr.  Rosebault  is  inclined  to  ask.  as 
others  have  asked,  what  Dana’s  place 
would  be  today,  and  he  answers ; 

“A’erv'  likely  Dana  would  be  lost  in 
the  present  competition.  He  might  even 
appear  ludicrous.  One  cannot  afford  to 
be  dogmatic  about  one  so  able  in  so 
many  wavs.  Perhaps  he  would  have 
adapted  his  methods  to  the  present  day 
had  he  been  confronted  with  its  prob¬ 
lems.  Genius  has  a  wav  of  meeting 
exigencies  when  they  arise.” 


THREE  PAPERS  SUED 

Suits  for  damages  totalling  $75,(KlO 
have  been  filed  by  I’hilip  Lehner,  an  at¬ 
torney,  against  the  Berlin  (W'is.) 
livening  Journal,  the  Tri-County  Netvs 
of  Berlin  and  the  Princeton  (W’is.) 
Republic.  I-ehuer  asks  $.V).000  from  the 
lournal,  $La,000  from  the  Republic  and 
$10,000  from  the  News.  He  charges 
articles  damaging  to  his  unsuccessful  can¬ 
didacy  for  congressman  last  fall  were 
published  during  the  campaign. 
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A.F.A.  PROGRAM  DESIGNED  TO  STRESS 
PRACTICAL  PROBLEMS  OF  SELLING 

Management  and  Sales  Executives  to  Augment  Advertising 
Forces  at  New  York  Convention,  June  14-18 — Registration 
Fee  Reduction  Wins  Big  Response — Special  Rail  Rates 


only  three  weeks  left  before 
^  the  openinR  of  the  twenty-seventh  an¬ 
nual  convention  of  the  Advertising  Fed¬ 
eration  of  America,  June  14  to  18,  the 


The  Shuman  Award,  consisting  of 
this  handsome  silver  trophy  and  the 
donor's  personal  check  for  $100,  is 
the  contrihution  of  A.  L.  Shuman, 
vice-president  and  advertising  director 
of  the  Fort  ff  orth  (Tex.)  Star-Tele¬ 
gram.  It  is  offered  for  the  best  local 
sales  idea,  advertising  feature  or  ad¬ 
vertising  campaign,  originated  and 
sold  by  a  member  newspaper  of  the 
Newspaper  Advertising  Executives’ 
Association.  Entries  will  be  exhib¬ 
ited,  judged,  and  award  made  at  the 
annual  convention  of  the  NA.E.A. 
convention  in  New  York  in  June. 

program  is  rapidly  taking  shape  under 
the  direction  of  a  committee  headed  by 
G.  Lynn  Sumner,  president  of  the 
G.  Lynn  Sumner  advertising  agency. 
New  York. 

Speakers  and  topics  thus  far  announced 
indicate  an  emphasis  on  practical  prob¬ 
lems  of  selling,  brought  prominently 
into  the  foreground  by  present  business 
conditions.  The  sessions  are  expected 
to  attract  numbers  of  management  and 
sales  executives,  as  well  as  those  con¬ 
cerned  only  with  advertising. 

Provision  is  being  made  for  a  recep¬ 
tion  and  entertainment  program  under 
the  chairmanship  of  Grover  A.  Whalen, 
chairman  of  the  New  York  Cooperation 
Committee. 

Both  general  and  departmental  ses¬ 
sions  will  be  held  at  the  Hotel  Penn¬ 
sylvania.  Railroads  in  the  United 
States  and  Canada  are  giving  a  rate  of 
a  fare  and  a  half  for  the  round  trip  to 
visitors  who  obtain  certificates  from 
their  ticket  agents  to  be  validated  at  the 
convention. 

Reduction  of  the  registration  fee  from 
$10  to  $5  announced  recently  by  Gilbert 
T.  Hodges,  president  of  the  A.F.A., 
has  brought  many  favorable  comments. 
The  reduction  is  excreted  to  increase 
the  number  of  Ne—  Yorkers  who  regis¬ 
ter  and  attend  the  sessions. 

“It  is  the  desire  of  the  Federation’s 
Board  that  every  executive  and  others 
interested  in  marketing  and  distribution 
should  have  the  opportunity  of  attending 
this  convention  t^cause  of  its  signifi¬ 
cance  and  importance  this  year,”  Mr. 
Hodges  said.  “It  is  felt  that  these  ses¬ 


sions  will  be  of  great  practical  value  and 
a  real  stimulus  to  the  entire  structure  of 
advertising." 

Special  campaigns  are  being  carried  on 
in  all  the  member  clubs  for  record- 
breaking  delegations  to  the  convention. 
Each  of  these  club  campaigns  is  headed 
by  an  On-to- New- York  chairman. 

The  Advertising  Club  of  New  York 
has  set  up  for  itself  an  objective  of  at 
least  1,000  “host  city”  delegates  to  the 
sessions  at  the  Hotel  Pennsylvania.  In 
order  to  make  this  campaign  as  well- 
organized  as  possible.  President  Charles 
E.  Murphy  of  the  New  York  club  has 
appointed  Malcolm  Muir,  president  of 
the  McGraw-Hill  Publishing  Company, 
chairman  of  the  New  York  Attendance 
Committee. 

A  part  of  the  general  hospitality  oro- 
gram  being  worked  out  by  Chairman 
Whalen,  each  convention  delegation  ar¬ 
riving  in  New  York  will  be  met  by  a 
committee  of  present-day  New  Yorkers 
who  originally  hailed  from  the  delega¬ 
tion’s  home  state.  These  welcoming 
committees  are  from  among  the  mem¬ 
bers  of  the  Advertising  Qub  of  New 
York  and  have  been  named  by  President 
Murphy. 

Governor  Franklin  D.  Roosevelt  of 
New  York  state  will  be  a  convention 
speaker.  So  will  former  Senator  George 
XN'harton  Pepper  of  Pennsylvania  and 
Roger  W.  Babson,  president  of  the  Bab- 
son  Statistical  Organization.  C.  M. 
Chester,  Jr.,  president  of  General  Foods 
Corporation ;  C.  F.  Kettering,  vice-presi¬ 
dent  of  General  Motors,  and  Bruce  Bar¬ 
ton,  chairman  of  the  board  of  Batten. 
Barton,  Durstine,  &  Osborne,  also  will 
be  speakers,  together  with  Dr.  Glenn 
Frank,  president  of  the  University  of 
Wisconsin;  Kenneth  Collins  executive 
vice-president  of  R.  H.  Macy  &  Co., 
New  York;  Joseph  H.  Appel  of  John 
Wanamaker’s ;  Edwin  R.  Gruhl,  vice- 
president  of  the  North  American  com¬ 
pany;  and  Miss  Marion  C.  Taylor, 
president  of  the  Fashion  Guild. 

Other  speakers  will  include  Lee  H. 
Bristol,  president  of  the  Association  of 
National  Advertisers;  Professor  Neil  H. 
Borden  of  the  Harvard  Graduate  School 
of  Business  Administration ;  Professor 
Hugh  E.  Agnew  of  New  York  Univer¬ 
sity;  Professor  George  Burton  Hotch¬ 
kiss  of  New  York  University;  A.  T. 
Falk,  director  of  the  Bureau  of  Re¬ 
search  and  Education  of  the  Advertis¬ 
ing  Federation  of  America ;  Frank  A. 
Arnold,  director  of  public  development 
of  t  e  National  Broadcasting  Company, 
and  many  others. 

General  sessions  will  be  comparatively 
few,  but  departmental  sessions  will  make 
up  a  fourteen-ring  circus.  Social  events 
will  be  crowded  in  w’herever  there  is 
room. 

Visitors  arriving  on  Sunday,  June  14, 
will  be  welcomed  at  the  Advertising 
Club  of  New  York,  23  Park  avenue, 
members  of  which  will  act  as  hosts 
throughout  the  convention. 

General  sessions  will  be  held  Monday 
and  Wednesday  afternoons,  June  15  and 
17,  while  on  Tuesday  a  banquet  will  take 
the  place  of  a  general  session.  The  rest 
of  the  time  from  Monday  to  Thursday 
will  see  a  procession  of  department 
meetings. 

Of  particular  interest  is  the  meeting  of 
the  Newspaper  Advertising  Executives 
Association,  Inc.  A  retail  advertiser  and  a 
national  advertiser  are  on  the  program  for 
Monday  morning,  June  15.  Arthur  O. 
Price,  sales  manager  of  the  Namm  store, 
BrookUm,  will  talk  on  “How  Retailers 
Buy  Advertising.”  and  Miss  Gav  S. 
Walton,  advertising  manager  of  Julius 
Kayser  &  Co.,  New  York,  on  “Turning 
the  Other  Cheek.” 

Roger  W.  Babson,  of  Babson’s  Sta¬ 
tistical  Organization,  will  be  the  speaker 
at  an  N.A.E.A.  luncheon  Tuesday,  June 
16.  “The  Business  Outlook”  will  be  his 
subject.  Other  addresses  listed  for  that 
day  are: 


AMERICAN  CHIEF 


Eugene  Forker,  who  has  heen  a 
Hearst  magazine  executive  since  1917, 
assumed  the  duties  of  publisher  of 
the  New  York  American  on  May  13. 
He  started  as  a  reporter  on  the  Los 
Angeles  Morning  Herald  23  years  ago. 

Lee  H.  Bristol,  vice-president  of  the 
Bristol-Myers  Company,  New  York,  and 
president  of  the  Association  of  National 
Advertisers,  on  “The  National  Advertis¬ 
er’s  Attitude  Toward  Newspapers.” 

Bruce  Barton,  chairman  of  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  New 
York  City;  subject,  “A  Talk  by  an 
Agency  Man,  With  No  Reporters 
Present.” 

Walter  G.  Bryan,  president,  The  Byran 
Organization,  New  York  City;  subject, 
“Sunday  Linage  Losses — A  Situation 
Which  Can  Be  Successfully  Solved.” 

Raymond  Bill,  editor  of  Sales  Man¬ 
agement,  N^  York  City;  subject,  “De- 
Advertising  Trends 


table  to  lead  discussion  and  answer 
questions. 

“A  Model  Customer  Analysis  System.” 

“Is  Radio  an  Effective  Advertising 
Medium  for  Retail  Stores?” 

“Getting  Our  Salespeople  Back  of  Our 
Advertising,” 

“How  the  Publicity  Divisions  of  Our 
Stores  Can  Help  Reduce  Customer  Re¬ 
turns.” 

“How  to  Develop  an  Effective  Pro¬ 
motional  Program  for  Major  Merchan¬ 
dise  Divisions  (with  an  eye  on  the 
business  expectancies  of  the  next  si.x 
months.)” 

“A  Productive  Campaign  for  Christ¬ 
mas  Gift  Departments.” 

“Planning  the  Fall  Fashion  Campaign.” 

Other  groups  which  will  participate  in 
the  convention  include  the  Direct  Mail 
Advertising  Association,  Public  Utilities 
Advertising  Association,  National  Asso- 
cation  of  Teachers  of  Marketing  and 
Advertising,  Outdoor  Advertising  Asso¬ 
ciation  of  America,  Inc.,  Advertising 
Specialty  National  Association,  Ameri- 
cultural  Publishers  Association,  Ameri¬ 
can  Community  Advertising  Association, 
Magazine  Group,  International  Trade 
Conference,  Federation  of  Women’s  Ad¬ 
vertising  Cllubs  of  the  World  and  the 
Manufacturers’  “Merchandise  Advertis¬ 
ing”  Association.  In  addition,  there  will 
be  di.scussions  devoted  to  radio,  motion 
picture  and  sound  film  advertising,  and 
to  vocational  training  for  advertising. 

Ben  J.  Sweetland,  nationally  known 
as  a  direct  mail  counsellor,  and  Robert 
E.  Ramsay  of  New  York,  will  be  discus¬ 
sion  leaders  in  the  direct  mail  sessions. 

In  the  Public  Utilities  Advertising  ses¬ 
sion,  the  address  of  welcome  will  be 
given  by  Hon.  George  B.  Cortelyou, 
president  of  the  Consolidated  Gas  Com¬ 
pany  of  New  York. 

Owen  Connor,  editor  of  the  Business 
Section,  Philadelphia  Public  Ledger, 
will  be  a  speaker  at  this  meeting,  talk¬ 
ing  on  “Public  Utilities  and  Newspaper 
Advertising.”  Another  of  the  speakers 
will  be  Paul  T.  Cherington,  widely 
known  as  director  of  research  of  the 


termining  Future 


will  hear  talks  by  Harold  Potter,  adver 
rising  manager  of  the  Welch  Grape  Juice 
Company,  \Vestfield,  N.  Y.,  on  “An  Ad¬ 
vertising  Inventory,”  and  by  Leo  Mc- 
Givena,  promotion  manager  of  the  New 
York  Daily  News,  on  “The  Stuttering 
Press.” 

The  chairman  of  the  N.A.E.A.  pro¬ 
gram  committee  is  Alvin  R.  Magee,  na¬ 
tional  advertising  manager  of  the 
Louisville  Courier-Journal  and  Louisville 
Times. 

A  joint  session  with  the  newspaper 
advertising  executives  is  planned  by  the 
Sales  Promotion  Division  of  the  Na¬ 
tional  Retail  Dry  Goods  Association,  in 
addition  to  separate  sessions  of  its  own. 
While  the  dry  goods  men  have  not  issued 
a  detailed  program  as  yet,  the  joint  ses¬ 
sion  will  be  devoted  to  discussions  of 
how  newspapers  can  provide  helpful  in¬ 
formation  for  the  retail  advertiser. 

Topics  for  the  other  Sales  Promotion 
sessions  include: 

“Getting  Full  Value  From  Your  News¬ 
paper” — How  to  break  down  circulation 
figures  into  strong  and  weak  customer 
areas ;  comparing  actual  and  potential 
buying  power  of  charge  accounts  and 
residents  in  each  area ;  waste  circulation ; 
where  the  breaking  point  exists  among 
areas  of  fast,  slow  and  no  response;  how 
to  analyze  editorial  and  special  feature 
appeals  of  newspapers.  A  newspaperman 
will  speak  on  how  this  newspaper  analysis 
should  be  made. 

“Timing  Advertising  to  the  Con¬ 
sumer”.  This  will  involve  a  study  of 
customers’  buying  habits,  showing  that 
certain  departments  are  often  advertised 
on  the  wrong  day,  and  that  on  certain 
days  too  much  may  be  spent  on  advertis¬ 
ing  thus  sacrificing  promotional  possibili¬ 
ties  of  other  days.  The  talk  will  be 
pointed  by  what  one  store  discovered 
and  what  remedies  were  then  put  into 
effect. 

“Planning  Clinic  and  Promotion 
Form”.  The  first  of  these  will  consist 
of  three  talks  on  small,  medium,  and 
large  stores,  and  their  methods  of  plan¬ 
ning  advertising.  The  promotion  form 
will  follow,  with  ten  well-known  retail 
advertising  authorities  at  the  speakers’ 


consulting  agency. 

■Mr.  Cherington  and  Mr.  Bristol  will 
also  speak  before  the  National  Associa¬ 
tion  of  Teachers  of  Marketing  and  Ad¬ 
vertising  on  the  topic,  “The  Advertising 
Program  Accompanying  business  Re¬ 
covery.”  The  association  will  also  dis¬ 
cuss  “Methods  of  Commercial  Research 
With  sp^ial  Reference  to  Problems  of 
Advertising  by  Radio,”  and,  at  a  dinner 
meeting,  “How  to  Make  Advertising 
Courses  More  Valuable.” 


N.  Y.  EDITORS  DISCUSS  ETHICS 


Society  Postpones  Election  of  Officers 
to  September  Meeting 

{Special  to  Ejitos  &  Publisher) 

Syracuse,  N.Y.,  May  18. — The  New 
York  State  Society  of  Newspaper  Editors 
held  its  annual  meeting  at  Hotel  Syra¬ 
cuse  today.  In  the  absence  of  President 
Harold  B.  Johnson,  Watertown  Times, 
M.  V.  Atwocxl,  Gannett  newspapers,  sec¬ 
retary-treasurer,  presided.  Election  of 
new  officers  was  put  over  until  the  fall 
meeting  Monday,  Sept.  21,  the  place  to 
be  announced  later. 

A  problem  in  ethics  occupied  a  good 
portion  of  the  afternoon  discussion. 
Students  from  the  department  of  journal¬ 
ism  at  Syracuse  university  participated. 

Jerome  D.  Barnum,  representing  the 
New  York  State  Publishers  association, 
addressed  the  meeting,  sounding  out  the 
editorial  men  on  problems  connected  with 
publishing  generally. 

Representatives  of  all  the  Gannett 
Newspapers  gathered  for  a  conference 
which  continued  Monday  night  and  all 
day  Tuesday, 


HEISKILL  PORTRAIT  HUNG 

A  portrait  in  oils  of  the  late  Fred 
Heiskill,  managing  editor.  Little  Rock 
Arkansas  Gazette,  has  been  completed  by 
Adrian  Brewer,  artist  who  received  the 
commission  from  Fred  W.  Allsopp,  gen¬ 
eral  manager  of  the  paper.  The  picture 
hangs  in  the  office  formerly  occupied  by 
Mr.  Heiskill,  who  died  March  31. 


1 


Editor  &  Publisher  The  Fourth  Estate  for  May  23,  1  931  IS 

the  evening  bulletin  reaches  91%  OF  THE  HOMES  IN  PHILADELPHIA’S  BILLION  DOLLAR  MARKET 
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JLt  is  a  curious  fact  that,  when 
business  falters,  there  is  a  strong  ten¬ 
dency  to  experiment  ...  to  seek  some 
magic  formula  for  sales. 

Just  when  sound  thinking  is  needed 
most,  it  gets  lost  in  the  urge  to  try 
something  new. 

Stop  experimenting!  Sales  still  lie 
where  people  are.  Great  centers  still 
consume  vast  quantities  of  goods. 

The  newspaper  still  carries  the  news 
into  the  home  every  day. 


It  is  still  the  easiest,  quickest  and  most 
economical  way  to  present  your  prod¬ 
uct  to  the  needs  and  desires  of  millions. 

All  of  that  is  obvious.  All  of  it  is 
history,  restated  here  as  an  aid  to  sound 
reasoning. 

The  Philadelphia  Bulletin  has 
560,855  daily  circulation,  every  copy 
net  paid,  secured  without  prize,  pre¬ 
mium  or  contest. 

Ninety -one  per  cent,  coverage  of 
Philadelphia  homes  at  a  rate  of  sixty- 
five  cents  a  line — 

The  greatest  coverage  at  the  lowest 
cost  of  any  great  market  in  America. 


The  Evening  Bulletin 


New  York  Office  .  .  247  Park  Aveoue 
Chicaso  Office  .  333  N.  Michigan  Avenue 


WILUAM  L.  McLEAN,  PUBLISHER 


Detroit  Office  .  321  Lafayette  Boulevard 
San  Francisco  Office  .  681  Market  Street 


^  1931  Bulletin  Co 


PHILADELPHIA 


16 


Editor  &  Publisher  The  Fourth  Estate  for  May  23,  1  931 


SHEDD  AND  BENSON  TO  ADDRESS  N.E.A. 
AT  ITS  CONVENTION  IN  ATLANTA 

Full  Program  of  Address  and  Entertainments  Planned  for 
Annual  Meeting,  June  1-4 — Banquet  and  Trophy  Awards 
Will  Be  Features — ^Visitors  Will  Tour  Georgia 


Around  program  of  discussion 
touching  all  the  points  of  interest  to 
weekly  and  small  daily  papers  has  l)een 
arranged  for  the  annual  meeting  of  the 
National  Editorial  Association  at  At¬ 
lanta,  Ga.,  June  1  to  4.  Nationally 
known  speakers  have  been  engaged  to 
participate  and  lead  in  the  discussions, 
and  well  qualified  members  of  the 
association  have  been  assigned  subjects 
of  mutual  and  timely  interest. 

Following  the  convention  the  visitors 
will  make  an  eight-day  tour  of  the  state. 
Elaborate  plans  for  the  entertainment  in 
Atlanta  have  been  made  under  the  di¬ 
rection  of  Louie  L.  Morris,  Hartwell 
Sun,  and  president  of  the  Georgia  Press 
Association. 

Fred  Fuller  Shedd,  Philadelphia  Bul¬ 
letin,  and  president  of  the  American 
Society  of  Newspaper  Editors,  who  will 
talk  on  “Mutual  Problems  of  News¬ 
papers  and  Journalism  Schools,”  and  John 
Benson,  president  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  whose 
subject  is  “V\'orking  Along  Lines  of 
Mutual  Interest,”  are  scheduled  to  ad¬ 
dress  the  convention.  Other  speakers 
are  from  practically  every  section  of  the 
United  States  and  their  talks  will  cover 
a  wide  range  of  subjects. 

Meetings  will  be  held  in  the  Georgian 
ballroom  of  the  Atlanta  Biltmore  hotel. 
Morning  and  afternoon  sessions  are 
scheduled  with  sight-seeing  arranged  for 
the  evenings. 

George  B.  Dolliver,  editor  of  the  Bat¬ 
tle  Creek  (.Mich.)  Moon-Journal  and 
N.E.A.  president,  will  address  the  open¬ 
ing  meeting  at  9:.k)  a.  m.,  June  1,  fol¬ 
lowing  addresses  of  welcome  by  L.  C. 
Hardman,  governor  of  (ieorgia;  James 
L.  Key,  Atlanta  mayor,  and  others.  The 
report  of  the  executive  secretary,  H.  C. 
Hotaling,  the  appointment  of  committees, 
and  an  address  by  Willis  A.  Sutton, 
president  of  the  National  Educational 
Association  (also  called  N.E.A.)  will 
also  be  made  at  this  session. 

Following  is  the  program  for  the  re¬ 
maining  sessions : 

Monday,  June  1 
9:30  A  M. 

June  1 — 2  p.  m. 

“Making  the  Classified  Page  Compete 
in  Interest  with  the  Front  Page” — W. 
H.  Conrad,  Medjord  (Wis.)  Star-Neivs. 

Report  of  advertising  committee — H. 
Z.  Xlitchell,  Bemidji,  Minn. 

“Mutual  Problems  of  Newspapers  and 
Journalisic  Schools” — Fred  Fuller 
Shell,  president  A.S.N.E. 

“The  Newspaper  as  a  Community  In¬ 
stitution” — Fred  Naeter,  Cape  Girard¬ 
eau.  Southeast  Missourian. 

Report  of  treasurer — W.  W.  Aikens, 
Franklin,  Ind. 

Report  of  field  director — Herman  Roe, 
Nortlitield,  Minn. 

A  reception  will  be  held  Monday  even¬ 
ing  at  7,  followed  hy  a  theatre  party. 
June  2,  9:30  a.  m. 

Report  of  legislative  committee — Hon. 
John  C.  Brimblecom,  Newton,  Mass. 

“Possibilities  of  the  Country  Weekly” 
— Frederick  Melirle  Snyder,  Merchandis¬ 
ing  Analyst. 

“Governmental  Encroachments  On 
Business” — E.  F.  Flynn,  assistant  to  the 
general  counsel.  Great  Northern  Rail¬ 
way,  St.  Paul,  Minn. 

“Building  Circulation” — H.  U.  Bailey, 
Prineeton  (Ill.)  Republican. 

“Maintaining  Circulation” — George  F. 
White,  Walton  (N.Y.)  Reporter. 

“Perplexing  Problems  Affecting  the 
Press” — Cranston  V\’illiams,  secretary- 
manager  Southern  Newspaper  Publish¬ 
ers  Association,  (Thattanooga. 

June  2,  2  p.  m. 

“Feature  Writing” — Mrs.  Mark  Eth¬ 
ridge,  Maeon  (Ga.)  Daily  Telegraph. 

Address — John  S.  Cohen,  Atlanta 
Daily  Journal. 

“Woman’s  Place  in  Journalism” — Mrs. 
Jos^h  F.  Biddle  IJuntingdon  (Pa.) 
Daily  News. 


“Field  Manager  Problems” — 'Harry  B. 
Rutledge,  field  manager,  Oklahoma  Press 
.Association,  Norman. 

“The  Practical  Value  of  Feature  and 
Travel  Stories  to  Country  Weeklies” — 
E.  H.  Childress  Fairfield  (Ill.)  Wayne 
County  Press. 

A  garden  party  at  the  Brookhaven 
Country  Club  will  l)e  held  Tuesday  at  4 
p.  m. 

June  3 — 9:30  a.  m. 

“A  Talk  on  Newspaper  Makeup  and 
Typography” — J.  L.  Frazier,  Inland 
Printer,  Chicago. 

“Working  Along  Lines  of  Mutual  In¬ 
terest” — John  Benson,  president,  .Ameri¬ 
can  .Association  of  Advertising  Agencies. 

“The  Newspaper  and  Its  Place  in 
Community  Building” — Karl  Lehmann, 
Secretary  Orange  County  Chamber  of 
Commerce,  Orlando,  Fla. 

At  noon  the  visitors  will  be  luncheon 
guests  of  Atlanta  at  the  Biltmore  Hotel, 
followed  by  a  trip  to  points  of  interest. 
The  party  will  return  in  the  evening. 

June  4 — 9:30  a.  m. 

“Importance  of  the  Editorial  Page” — 
Marcy  B.  Darnall,  president,  Alabama 
Press  .As.sociation. 

.Awarding  of  trophies  in  the  National 
Fditorial  Association’s  Better  Newspaper 
Contests : 

Greatest  Community  Service — Sil¬ 
ver  trophy  offered  by  James  Wright 
Brown,  Editor  &  Publisher. 

Best  Weekly  Newspaper — Presi¬ 
dent’s  Cup  ottered  by  George  B. 
Dolliver. 

Best  Editorial  Page  —  Trophy 
offered  by  the  Inland  Printer,  J.  L. 
Frazier,  editor. 

Front  Page  Contest — Trophy  offered 
by  the  Publishers’  Auxiliary,  Elmo 
Scott  Wat.son,  editor. 

Newspaper  Production  Contest — 

Journalist  and  I’nited  States  Pub- 
Trophy  offered  by  National  Printer- 
lislier.  Ole  Buck,  editor. 

.Advertising  Promotion  Contest — 

Trophy  offered  by  the  Linotype  Ncios, 
John  1-^.  .Allen,  editor. 

Circulation  Progress  Contest — 

Trophy  offered  hy  the  (Jeorge  W. 
Mead  Paper  Institute,  John  L.  Meyer. 
Field  Director. 

Report  of  committees:  Officers’  re¬ 
ports,  resolutions,  audit,  necrology,  cre¬ 
dentials.  nominations. 

Election  of  officers. 

Thursday  afternoon  the  party  will 
leave  at  2  o’clock  for  a  sightseeing  trip 
of  .Atlanta.  .\  stop  will  he  made  at  the 
Henry  Gradv  monument  where  President 
Dolliver  will  place  a  wreath  on  the 
monument  of  the  fannnis  editor. 

TInirsday  evening  the  annual  banquet, 
always  a  feature  of  N.E..\.  conventions 
will  be  held.  The  event  this  year  will 
lx-  given  by  the  .lllaiita  Journal,  the 
t'onslilution  and  the  Georgian. 

The  itinerary  of  the  tour  includes  the 
cities  <'f  Rome,  \thens.  Macon.  Colum¬ 
bus,  Albanv.  Montezuma.  Gainesvil'e. 
.Augusta.  Brunswick  and  Savannah. 


LINCOLN  DAILIES  TO  BUILD 

The  Lincoln  (Neb.)  State  Journal  and 
Fvening  Stale  Journal.  May  14  purchased 
a  site  for  a  new  plant  which  it  will  erect 
this  year.  The  paners  bought  the 
Waverly  Hotel  at  ThirteenMi  and  L 
streets  and  will  renlace  the  old  structure 
with  a  modern  building  four  stories  high. 
It  paid  $60,(X)0  for  the  old  hotel  erected  in 
189.S.  The  Journal  was  established  63 
years  ago  by  Charles  H.  Gere  and  for 
a  number  of  years  has  been  published 
under  the  direction  of  J.  C.  Seacrest  & 
Sons,  Fred  Seacrest  and  Joe  W.  Seacrest. 


SWIMMING  LESSONS  ON  AIR 

WCLO,  the  Janes7'ille  (Wis.)  Ga.zctte’s 
radio  station,  has  just  started  a  series  of 
life  saving  and  swimming  lessons  three 
times  a  week.  They  are  broadcast  by 
John  Broming,  accredited  Red  Cross  life 
saver. 


VICTORIA  TIMES  CLAIMS 
TALLEST  REPORTER 
'T’HE  Victoria  (B.C.)  Times  be- 
lieves  it  has  the  tallest  reporter 
in  the  business  in  the  person  of 
Charles  Lionel  Backler,  who  is  19 
and  stands  six  feet,  ten  inches  and 
weighs  190  pounds. 

Backler  at  the  age  of  13  was  six 
feet  four.  He  wears  a  size  twelve 
shoe. 


SMALL  SUCCEEDS  SERIGHT 


Named  M.E.  of  Harrisburg  Register — 
Mrs.  Seright  Becomes  President 

Curtis  G.  Small,  has  been  appointed 
managing  editor  of  the  Harrisburg 
(III.)  Register  to  succeed  Roy  L.  Seright, 
president  of  t  h  e 
Register  Publish- 
i  n  g  Company, 
who  died  May 
12.  Mr.  Small 
was  assistant 
managing  editor 
for  three  years 
and  was  in  com¬ 
plete  charge  dur¬ 
ing  the  six 
months’  illness 
which  preceded 
the  death  of  Mr. 
Seright. 

Mrs.  Daisy  M. 
Seright,  Mr.  Se- 
right’s  widow,  succeeds  him  as  president. 
Small  is  secretary-treasurer  of  the  com¬ 
pany  and  Mary  Richardson  will  fill  the 
vacancy  on  the  board  of  directors. 

The  paper  will  cimtinue  under  the 
management  of  the  organization  started 
by  the  late  publisher. 


NEWS  ROOM  REMODELED 

Working  conditions  have  been  im¬ 
proved  and  copy  production  facilitated 
by  the  rcnio<leling  of  the  news  and  edi¬ 
torial  room  of  the  Newburgh  (N.Y.) 
A'cti'.f.  Additional  floor  space  was  ob¬ 
tained  by  elimination  of  a  stairway  and 
hall.  Copy  now  moves  in  a  straight 
line  from  the  reporters  and  department 
editors  over  the  desks  of  City  Editor 
Edward  P.  Diinphy  and  Managing  Edi¬ 
tor  Calvin  D.  Myers  to  the  copy  control 
desk  and  the  composing  room. 

ISSUED  BRIDGE  EDITION 

The  Burlington  (N.J.)  Enterprise, 
celebrated  the  opening.  May  2,  of  the 
New  Burlington-Bristf)!  bridge  over  the 
Delaware  River  by  issuing  a  f)4  page 
edition.  The  paper  claims  it  was  the 
largest  single  editi<in  ever  issued  in  the 
United  States  by  a  one-cent  paper.  The 
Enterprise’s  editor  and  president,  Joseph 
R.  Cheesman,  was  one  of  the  men  re- 
sixmsible  for  the  construction  of  the 
bridge. 


ADDS  ENGLISH  SECTION 

\\  ith  the  issue  of  May  9,  a  new  Eng¬ 
lish  section  was  added  to  La  Rasa.  Chi¬ 
cago  Snanish  language  paper.  J.  M. 
Basco  is  publisher. 


CAMERA  TAX  LIFTED 


Canadian  Customs  Rule  Affected 
Newspapers  and  Newsreel  Men 

The  camera  ban  which  was  in  effect 
on  the  Canadian  border  for  several  weeks 
following  a  ruling  by  the  Director  of 
Customs  at  Ottawa  which  placed  a  duty 
of  25  per  cent  duty  on  all  cameras 
brought  into  the  Dominion  for  commer¬ 
cial  purposes  in  additon  to  a  one  per 
cent  sales  tax,  has  been  lifted. 

Under  the  ban  newspapers  found  it  im¬ 
practical  to  send  cameramen  to  Canada 
for  pictures.  The  duty  fee  and  the  sales 
tax  applied  each  time  a  camera  was 
brought  into  the  Dominion,  regardless 
of  whether  it  was  a  new  one,  and  was 
not  refundable.  Customs  officers  ap¬ 
praised  the  value  of  the  camera  and  made 
the  assessment  each  time  the  camera  was 
brought  in.  This  did  not  apply  to  tour¬ 
ists’  cameras,  however. 

If  the  duty  and  tax  had  continued,  a 
newspaper  desiring  to  cover  a  story  in 
Canada  would  have  to  pay  on  an  average 
of  $48  or  more  each  time  they  sent  a 
cameraman  across  the  border.  Film 
companies  were  also  prevented  from 
sending  sound  trucks  with  newsreel  cam¬ 
eras  across  the  border  because  of  the 
high  tax. 


ILLINOIS  PAPER  SUED 

Lewis  Brothers,  publishers  of  the 
Christopher  (Ill.)  Progress,  and  John 
Marchiando,  secretary  of  Local  232, 
United  Mine  Workers  of  America,  were 
made  defendants  in  a  $20,000  libel  suit 
filed  May  10  at  Benton,  Ill,  by  Sheriff  W. 
H.  Groves  and  Deputy  Sheriff  Harry 
Drennan  of  Jefferson  county.  A  circular 
published  several  weeks  ago,  it  was  said, 
alleged  the  two  Jefferson  county  officers 
were  in  LYanklin  county  when  labor 
troubles  were  in  progress,  and  interfered 
with  the  miners  and  threatened  them. 


BROADCASTING  NEWS 

Effective  L'riday,  May  22,  the  Roch¬ 
ester  (N.Y.)  Democrat  &  Chronicle 
went  on  the  air  three  nights  a  week  with 
a  15-minute  news  broadcast  over  Station 
WHEC.  The  broadcasts  are  made  di¬ 
rect  from  the  editorial  room  under  the 
direction  of  Harold  W.  Sanford,  manag¬ 
ing  editor.  Temporarily  they  are  limited 
to  Friday,  Saturday  and  Tuesday  nights 
hut  may  be  expanded  to  seven  nights  a 
week  later. 


PUBLISHER’S  WIFE  INJURED 

Mrs.  Margaret  Prakkens,  22,  recent 
bride  of  Lawrence  Prakkens,  editor  of 
the  .Saline  (Mich.)  Observer,  was  in¬ 
jured  seriously  last  week  in  an  automo¬ 
bile  accident  near  Toledo.  She  was  rid¬ 
ing  with  her  husband  en  route  to  .Am¬ 
herst,  O.,  when  another  car  forced  their 
machine  into  a  ditch.  An  emergency 
operation  was  performed  to  save  her  life. 


COLORADO  WEEKLY  SOLD 

George  E.  Hungerford,  formerly  pub¬ 
lisher  of  a  newspaper  at  Dunbar.  Neb., 
has  purchased  the  Peels  (Col.)  Gasette, 
a  weekly,  from  Mrs.  Phoebe  Pulver, 
widow  of  the  late  Frank  Pulver. 


You  sliouRl  STUDY  the  New  Buying 
Facts  on  the  LAWRENCE  MARKET 

When  you  rome  to  Mai'sarhusetts  be  sure  to  include  Lawrence, 
one  of  the  leading  nalioi'al  markets  in  the  state.  The  Lawrence 
trading  area  is  thickly  populated  by  a  clas^  of  people  whose 
earning  power  is  consUintly  on  the  increase,  due  to  the  new 
industries  that  are  '<teadily  settling  in  Lawrence,  offering  skilled 
employment  to  thousands  of  people  at  exceptionally  good  wage^. 

Savings  Bank  Deposits,  1929.  .  $80,737,382.86 
Savings  Bank  Deposits,  1930.  .  $81,808,655.19 
An  increase  of  $1,071,272.33  in  1930 

Qhe  IAWR€NC€  €A0L€-TRIBIJN€  M 

COMPL€T€  COVeRACe  W/Tfii  25,000  DAILY  CIRCULATION  Iffirofl 
Mnrninx  Evriiing 

BRYANT,  GRIFFITH  &  BRUNSON,  Representatives 
N-w  York.  Boston,  Chicago,  and  Atlanta 


I 


MEMBER  OF  TUE  UNITED 
PRESS*-*OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS. 
and  •/ 

MEDIA  RECORDS.  INC. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


in  DAILY  Advertising  in  SUNDAY  Advertising 

The  Press  in  .  .  .  The  Press  was 

Local  Advertising,  National  Advertising,  Local  Advertising,NationalAdvertising,Gra- 

Total  Display  Advertising,  Classified  vure  Advertising,  Total  Display  Advertising, 
Advertising,  Total  Advertising.  Classified  Advertising,  Total  Advertising. 

Baud  on  Media  Records,  Inc.,  reports,  exclusive  of  advertising  in  national  magazine  distributed  with  other  Pittsburgh  Sunday  paper. 


During  the 
First  Four 
Months  of 


of  all  Pittsburgh  Newspaper 
Advertising  was 


in  The  Press 


The  Press  vran  the 

Pittsburgh  Newspaper  to  Sliow  a 


,  GAIN  in  Advertifihg 

The  Press  GAINED  >  tl,ai5  Lines 
Second  Paper  LOST  1,446,394  Lines 
if"  Third  Paper  LOST  •  *  432,726  Lines 
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KNOWLEDGE.  OF  PUBLIC’S  ATTITUDE 
TOWARD  :STORE  .IS  .PROFIT  FACTOR 

Merchants  Can  Strengthen  Weak  Spots  in  Merchandise  and 
Service  When  They  Are  Known — Results  of  Survey 
of  20,000  Housewives  Given 


Br  A.  A. 

(This  is  the  seventh  of  a  series  of 
articles  by  Mr.  Snyder  on  Retail  Mer¬ 
chandising  and  Advertising.) 
T^E\VSP.\PERS  have  been  keen  and 

alert  in  appraising  the  extent  and 
value  of  a  reader  audience  in  a  given 
community.  Political  parties  are  con¬ 
stantly  applying  their  fingers  to  the  sec¬ 
tional  pulses  of  the  country  to  keep 
abreast  of  conditions.  Merchants  gen¬ 
erally  think  in  terms  of  internal  opera¬ 
tion  despite  the  fact  that  it  is  really  a 
combination  of  external  factors  that  keep 
their  wheels  turning.  If  all  of  them 
would  pause  for  a  moment  to  consider 
the  tremendous  importance  of  measuring 
public  attitude,  it  would  not  take  them 
long  to  set  their  houses  in  order. 

If  newspapers,  political  parties,  public 
utilities  and  governmental  heads  are  in¬ 
fluenced  by  public  attitude  why  should  a 
merchant  consider  it  an  abstract  or  con¬ 
versational  theme?  The  representative 
department  store  in  this  country  is  a 
quasi-public  utility.  It  serves  as  a  cen¬ 
ter  of  community  interest  since  it  caters 
to  a  heterogeneous  mass  of  people  and  its 
influence  filters  into  all  homes.  Isn’t  it 
true  that  the  department  stores  of  your 
town  are  looked  upon  as  institutions  ? 
The  average  woman  is  just  as  much 
influenced  by  a  department  store  from 
the  standpoint  of  shopping  as  she  would 
be  by  her  daily  newspaper  in  the  consid¬ 
eration  of  a  public  matter. 

From  force  of  habit  merchants  like 
to  deal  in  tangibles.  Courageously  to  set 
out  to  test  community  attitude  has  been 
left  to  a  chosen  few  up  to  date.  The 
results  have  been  gratifying  from  the 
standpoint  of  getting  a  clear  and  un¬ 
biased  presentation  of  consumer  attitude 
toward  their  establishments.  Under  the 
direction  of  a  recognized  authority  sur¬ 
veys  were  launched.  The  field  work  was 
not  a  mere  census  of  people  or  a  tabula¬ 
tion  of  where  they  bought  certain  articles. 
Neither  were  leading  questions  part  of 
the  technique  employed.  Instead,  the  im¬ 
pressions  and  beliefs  of  housewives  were 
sought,  measured,  weighed  and  then 
thrown  into  bold  relief  on  the  complete 
scale  of  the  entire  study.  If  our  readers 
consider  this  too  vague  to  serve  as  a 
practical  aid  to  business  consider  this 
point. 

Let  us  suppose  that  you  entered  a  res¬ 
taurant.  While  seated  at  a  table  you 
notice  that  the  table  linen  is  soiled  and 
the  waiter  offering  indifferent  service. 
W'hen  the  soup  is  brought  you  find  it 
cold.  Later  the  meat  order  is  not  sea¬ 
soned  to  your  liking.  You  were  dis¬ 
satisfied  in  four  different  ways.  Since 
we  all  have  our  “pet”  grievances,  some 
of  these  unpleasant  incidents  may  have 
affected  you  more  than  the  others.  If 
vou  were  asked  to  rate  these  factors  in 
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the  order  of  their  relative  importance 
in  discouraging  you  from  visiting  the 
restaurant,  the  complaints  might  be  listed 
in  this  manner: 

1.  Incompetent  waiters. 

2.  Soiled  linen. 

3.  Unseasoned  food. 

4.  Cold  soup. 

If  all  the  patrons  of  this  place  were 
asked  for  a  similar  expression,  don’t  you 
think  it  would  reveal  something  of  vital 
interest  to  the  proprietor?  If  we  agree 
on  this_  point  then  it  would  be  reasonable 
to  believe  that  retail  shoppers  might 
have  an  equally  impressive  list  of  atti¬ 
tudes  to  place  before  the  merchant.  The 
surveys  already  mentioned  were  con¬ 
ceived  with  this  thought  in  mind  except 
that  more  ground  was  covered.  Each 
aspect  of  store  service  was  tested  from 
the  consumer’s  viewpoint.  The  subjects 
considered  included :  helpful  and  accur¬ 
ate  advertising ;  accessibility  of  store ;  de¬ 
livery  service;  charge  account  facilities; 
fashion  of  goods ;  value  for  money ;  ad¬ 
justments  of  complaints;  assortments 
and  treatment  by  clerks. 

In  one  city,  20,000  housewives  were 
visited.  This  represented  about  1  per 
cent  of  the  entire  population.  Equal 
proportions  of  each  distinct  section  of  the 
city  were  contributed  to  the  master 
study.  If  our  readers  question  the  ac¬ 
curacy  of  such  a  method,  consider  that 
statisticians  and  analysts  have  proved 
without  a  question  of  doubt  that  the 
testing  of  a  small  number  works  out  a 
ratio  that  is  equal  in  the  case  of  an  en¬ 
larged  tabulation.  It  is  necessary,  how¬ 
ever,  that  the  technique  be  based  on  ac¬ 
cepted  principles.  A  simple  illustra¬ 
tion  to  explain  this  procedure  is  obtained 
by  viewing  a  large  25  gallon  coffee  urn. 
If  you  wanted  to  taste  its  contents  it 
wouldn’t  be  neces.sary  to  drain  off  all 
the  coffee.  A  mere  cupful  would  fur¬ 
nish  an  accurate  idea  of  its  color  and 
flavor.  And  now  to  our  subject; 

Forty-three  per  cent  indicated  un¬ 
pleasant  experiences  in  obtaining  value 
for  their  money  in  department  stores 
generally.  Yet,  most  of  the  large  store 
operators  have  been  chiefly  concerned  in 
out  maneuvering  other  prominent  estab¬ 
lishments  in  the  competitive  field.  What 
of  the  chain  stores,  independent  retailers, 
specialty  shops  and  neighborhood  stores? 
Even  though  department  store  manage¬ 
ments  do  not  take  them  seriously  the  pub¬ 
lic  does  if  this  particular  analysis  proves 
anything. 

Forty-two  per  cent  evinced  dissatis¬ 
faction  with  treatment  by  clerks  in  all 
department  stores.  This  all-important 
factor  of  the  human  clement  has  been  a 
sore  spot  in  department  store  operations. 
It  is  not  surprising  that  the  public  finds 
this  factor  so  unsatisfactory  when  we 
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study  the  low  rate,  of  pay  and  the  limited 
opportunities  which  large  stores  extend 
to  their  sales  help.  The  small  merchant’s 
store  looms  up  more  favorably  than  the 
large  establishment  because  he  takes  more 
pains  personally  to  develop  good-will. 

Forty-one  per  cent  expressed  disap¬ 
pointments  with  style  of  goods  in  depart¬ 
ment  stores.  This  is  a  delicate  subject 
to  discuss.  Here  we  find  how  aggressive 
the  specialty  shops  and  independent 
stores  have  been  in  fostering  the  belief 
that  they,  and  not  the  department  stores 
lead  in  fashion  merchandise.  Yet,  “the 
jKiwers  that  be”  in  large  mercantile  firms 
will  iKiint  with  emphasis  to  an  array  of 
fashion  features  in  their  operation  which 
should  automatically  bring  them  out¬ 
standing  recognition  in  this  service. 
Witness  the  store  fashionist,  the  ultra 
modern  treatment  given  to  the  window 
display  of  store  offerings  and  the  sophis¬ 
ticated  appearance  of  their  advertising. 
While  we  freely  admit  this,  we  cannot 
ignore  the  fact  that  almost  half  of  the 
women  interviewed  labor  under  the  im¬ 
pression  that  stores  other  than  the  large 
ones  compete  favorably  on  this  store  as¬ 
pect.  Whether  this  is  true  or  not  is  be¬ 
side  the  point.  We  must  consider  that 
41  per  cent  of  20,000  housewives  think  so. 

Thirty  per  cent  displayed  dissatisfac¬ 
tion  with  department  store  charge  ac¬ 
count  facilities.  This  is  quite  an  indict¬ 
ment  because  an  important  segment  of 
store  trade  emanates  from  some  sort  of 
credit  purchase.  A  stereotyped  and  arti¬ 
ficial  welcome  to  avail  one’s  self  of  credit 
facilities  is  a  farce  when  one  is  con¬ 
fronted  with  a  credit  man  who  seems  to 
be  saying  to  himself  in  your  presence: 
“Just  you  try  and  open  an  account  here.” 
There  are  hardly  more  than  a  handful  of 
stores  in  this  country  whose  credit  execu¬ 
tives  are  temperamentally  suited  for  their 
work.  They  come  up  from  the  ranks. 
First  a  ledger  clerk  or  a  filing  clerk  then 
right  on  up  the  line.  At  few  points  in 
their  rise  do  they  receive  training  in 
meeting  the  public.  They  excel  in  the 
mechanics  of  checking  credit  and  adjust¬ 
ing  accounts  but  as  for  training  in  know¬ 
ing  how  to  use  this  information  in  dealing 


with  the  rank  and  file  of  the  community, 
few  would  be  considered  diplomats. 

Twenty-six  per  cent  were  dissatisfied 
with  delivery  service  as  a  store  aspect. 
Here  we  make  an  “about  face”  and  chal¬ 
lenge  this  rebuke.  We  have  two  other 
sources  from  which  to  draw  our  defense 
— the  independent  retailer  “downtown” 
and  the  neighborhood  merchant.  As  a 
rule,  women  will  carry  the  articles  pur¬ 
chased  from  a  small  merchant  in  the 
heart  of  town.  He  does  not  generally 
have  an  established  delivery  service.  The 
parcel  that  is  sent  is  the  exception,  not 
the  rule.  As  for  the  store  close  to  home, 
we  either  take  our  purchases  or  arrange 
on  special  occasions  to  have  the  store- 
owner  deliver  them.  For  him  there  is  no 
special  problem  since  we  live  within  a 
stone’s  throw  of  his  place. 

Because  women  will  expect  a  large 
store  to  deliver  even  their  smallest  pur¬ 
chases,  most  of  thir  experiences  with  de¬ 
livery  are  had  with  department  store  pur¬ 
chases.  Naturally  they  will  be  apt  to 
have  more  unpleasant  delivery  experi¬ 
ences  with  department  stores  than  with 
small  stores  in  this  respect  because,  while 
they  tax  the  large  store  with  this  de¬ 
mand,  few  call  on  the  modest  merchant 
for  this  service. 

The  rest  of  the  elements  tested  in  this 
comprehensive  study  cannot  be  discussed 
here  at  this  time  because  of  limited  space. 
However,  the  subject  of  helpful  and 
truthful  advertising  as  a  department  store 
service  will  be  presented  in  a  later  article. 

Before  we  leave  the  subject  of  buying 
attitude,  let  us  not  forget  certain  salient 
points.  When  a  customer  has  an  un¬ 
pleasant  experience  with  a  department 
store,  there  has  been  built  up  a  condition 
which  has  a  definite  power  to  discourage 
her  from  patronizing  that  establishment 
again.  Conversely,  if  she  is  pleased,  her 
satisfaction  has  a  definite  power  to  at¬ 
tract  her  to  the  store  again.  It  is  true 
that  we  have  been  presented  with  a  fac¬ 
tual  array  of  factors  that  express  opin¬ 
ions,  impressions,  influences  and  attitudes. 

Yet,  who  will  deny  that  all  these  im¬ 
pulses  and  reactions  in  a  sum  total  form 
the  shof’t'ing  habits  of  housewives? 
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/^NE  of  the  most  important  departments 
in  our  plant  is  the  complete  newspaper 
stereo  room,  where  an  experienced  stereo¬ 
typer  tests  Wood  Dry  Mats,  tries  out  new 
Wood  ideas,  and  develops  the  improve¬ 
ments.  That  is  another  reason  why  Wood 
Dry  Mats  continue  to  meet  every  practical 
requirement  of  better  newsp>ap>er  printing. 
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Meet  Our  Buyer 


S  HE  and  106,074  other  women  over  21 

years  of  age  are  doing  the  job  out  here  in 
Louisville.  They  constitute  52.4%  of  the 
adult  population  of  this  24th  largest  citv 
in  the  United  States  and  34.4%  of  its  total 
population  of  307,745. 

These  women  buyers  in  Louisville,  as 
elsewhere  in  Kentuckiana,  the  Louisville 
Market,  which  includes  practically  all  of 
Kentucky  and  a  large  portion  of  Southern 
Indiana,  are  alert,  responsive  buyers, 
interested  in  all  that  is  modern  and 
progressive. 

Live  Louisville  retailers  will  attest  the 
fact  that  these  buyers  are  on  the  job. 
Many  of  these  retailers  are  showing 
gratifying  increases  in  sales  and  profits 
over  last  year — and,  incidentally,  these 
prospering  merchants  are  almost  without 
excention  exclusiv^e  advertisers  in  the  one 
medium  which  covers  the  market — 
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FOREIGN  NEWSPAPERS  FACING  SAME 
PROBLEMS  AS  OURS,  VILLARD  FINDS 

Nation  Editor,  Back  from  Observation  Trip  Abroad,  Says 
Continental  Papers  Contrast  Badly  in  Regard  to  News — 
Praises  Idea  of  Sending  Competent  Writers  Here 

By  JOHN  W.  PERRY 


Newspapers  throughout  England 

and  continental  Europe  are  suffer¬ 
ing  from  the  same  ills  as  those  in  the 
United  States,  Oswald  Garrison  Villard, 


Oswald  Garrison  Villard 


editor  of  The  Nation,  who  recently  re¬ 
turned  from  an  eight  months’  observa¬ 
tion  trip  abroad,  told  Editor  &  Pub¬ 
lish  kr  this  week. 

“I  was  struck  by  the  fact,”  he  said, 
“that  the  press  of  England  and  Germany 
is  facing  problems  much  like  our  own 
in  the  falling  off  of  advertising  due  to 
hard  times,  and  in  England  the  same 
trend  to  combinations  and  decrease  in 
the  number  of  newspapers  is  apparent. 
In  Germany  few  papers  are  making 
money.  Some  of  the  most  important  are 
in  distress  and  probably  would  have  sus¬ 
pended  before  this  were  it  not  for  the 
fact  that  they  are  part  of  a  group  or  of 
a  large  publishing  business  of  another 
line. 

“I  was  struck  again  hy  the  fact  that 
leading  continental  papers  contrast  very 
badly  with  those  of  the  I’nited  States  in 
regard  to  news.  They  have  as  a  rule 
very  bile  political  and  financial  corre¬ 
spondence  from  all  over  the  world — I  do 
not  think,  for  example  that  the  articles 
in  the  Frankfurter  Zeitung  are  surpassed 
by  those  of  any  other  paper  in  the  world, 
and  the  Perliner  Tageblatt  does  nearly 
as  well — ^hut  in  regard  to  news  dispatches 
the  German  editor  falls  down  according 
to  .American  and  English  standards.  One 
Sundav,  for  instance.  I  purchased  an  is¬ 
sue  of  the  Berliner  Tagehlatt  that  con¬ 
tained  only  one  telegraphic  dispatch,  in¬ 
credible  as  that  seems.  It  was  a  maga¬ 
zine.  not  a  newspaper;  it  was  full  of  the 
most  valuable  articles  and  essays,  and 
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no  one  trying  to  know  Germany  could 
do  without  it.  But  if  one  wanted  to 
know  what  was  happening  in  the  world 
he  would  have  to  look  elsewhere  for  the 
facts  except  such  as  were  contained  in 
interpretive  articles. 

"The  Berliner  Tagehlatt  has  made  a 
great  departure  from  German  custom  '<>• 
sending  Paul  Scheffer,  one  of  the  fore¬ 
most  pfilitical  observers  and  correspond¬ 
ents  in  the  world,  to  this  country  as  its 
Washington  correspondent.  It  has  al¬ 
ways  been  surprising  that  German  news¬ 
papers  did  not  send  men  of  this  calibre 
to  .America,  who  besides  being  good  re¬ 
porters  and  capable  observers  and  inter¬ 
preters,  could  also  be  unofficial  ambassa¬ 
dors  from  their  country  to  ours.  These 
foreign  correspondents,  such  as  Mr. 
Scheffer  and  Sir  Wilmott  Lewis,  are 
playing  a  distinct  political  and  social 
role  in  the  relations  of  their  countries 
and  the  United  States.  I  think  the 
Frankfurter  Zeitung  might  follow  suit 
were  it  not  for  their  economic  pressure. 

“1  talked  with  a  number  of  Germans 
who  eagerly  longed  for  great  daily  news¬ 
papers  comparable  to  the  Manchester 
Guardian  or  the  New  York  Times,  which 
print  news  from  all  over  the  world  and 
sulxirdinate  opinion  to  that. 

‘“But  the  tendency  today  is  for  Ger¬ 
man  newspapers  to  be  written  and  edited 
exclusively  from  the  point  of  view  of  the 
clique  each  represents.  Newspapers  are 
political  tracts  instead  of  recorders  of 
the  march  of  events  in  the  world.  Cer¬ 
tainly  the  German  press  should  print 
more  news  of  the  United  States  because 
we  hold  the  key  to  the  economic  fate  of 
Europe.” 

Mr.  Villard  said  it  was  impossible  to 
find  English  and  American  correspond¬ 
ents  anywhere  in  Europe  who  w’ere  not 
pessimistic  concerning  the  world-wide 
depression.  The  gravity  of  the  economic 
crisis,  he  said,  was  not  whollv  under¬ 
stood  in  America,  although  the  Inter¬ 
national  Chamber  of  Commerce  meeting 
in  Washington  recentlv,  had  thrown  a 
great  deal  of  light  on  the  subject. 
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“Leading  statesmen  and  writers  of  the 
several  countries  with  whom  1  talked,” 
said  Mr.  Villard,  “feel  that  at  least  five 
great  causes  contribute  to  the  existing 
depression,  a  depression  which  is  worse 
than  any  other  in  the  history  of  the 
world  liecause  it  affects  all  nations  and 
not  individual  nations  or  the  nations  in 
one  hemisphere. 

“These  five  reasons  are  all  conditions 
that  militate  against  the  free  movement 
of  trade.  In  normal  times  the  currents 
of  trade  are  like  those  of  the  ocean  flow¬ 
ing  back  and  forth  in  obedience  to  forces 
terrestial  and  celestial  which  we  do  not 
wholly  understand.  All  the  laws  gov¬ 
erning  it  are  not  yet  clear,  but  it  is  plain 
that  anything  that  hampers  free  move¬ 
ment  of  men  and  goods  makes  against 
the  stability  and  prosperity  of  the  exist¬ 
ing  economic  order.  Thus  the  heaping 
up  of  gold  in  Washington  and  Paris,  the 
high  tariffs  in  practically  every  country 
except  England,  the  unnatural  influences 
of  debts  and  reparations,  the  unrest  in 
Qiina,  England  and  elsewhere,  and  the 
tremendous  psychology  of  fear  of  the 
next  war  in  Europe — all  these  things  as 
well  as  the  malign  effects  of  the  war  it¬ 
self  are  causing  the  present  depression. 
They  cannot  be  removed  without  inter¬ 
national  action. 

“And  the  one  man  who  could  initiate 
action  and  carry  it  through  is  Herbert 
Hoover,  and  he  will  not.” 

When  asked  if  he  was  the  “editor  of  a 
well  known  Liberal  weekly,”  who  was 
referred  to  in  dispatches  to  the  New 
York  Fuming  Post  and  the  Chicago 
Daily  News  as  having  made  the  original 
suggestion  that  the  British  government 
invite  Chancellor  Bruenning  for  a  week¬ 
end  at  Chequers,  Mr.  Villard  said : 

“It  is  true  that  I  urged  upon  the  Eng¬ 
lish  government  the  necessity  for  inter¬ 
national  cooperation  and  that  the  Ger¬ 
man  chancellor  and  the  French  foreign 
minister.  Briand,  be  invited  to  London. 
But  as  others  made  the  same  suggestion 
it  would  be  manifestly  improper  for  me 
to  claim  any  credit.  The  point  is,  the 
invitation  was  extended  and  the  German 
chancellor  accepted  and  that  out  of  this 


gathering  may  come  important  results  to 
the  whole  world.  For  extending  the  in¬ 
vitation  the  real  praise  and  credit  wholly 
belong  to  Foreign  Minister  Henderson 
and  Prime  Minister  MacDonald.” 

Mr.  Villard  was  in  Europe  when  the 
New  York  H  orld  newspapers  were  sold 
to  the  Scripps-Howard  organization. 
.Although  he  greatly  regretted  seeing  the 
World  pass  out  of  the  newspaper  pic¬ 
ture,  he  said,  the  signs  of  its  decay  had 
been  apparent  for  several  years. 

"The  World  did  not  print  the  news,” 
he  said,  “and  that  more  than  anything 
else  was  the  cause  of  its  downfall.”  He 
said  he  believed  the  World’s  passing 
showed  that  there  was  a  trend  for  even 
more  complete  coverage  of  news  than 
ever  before. 


ASK  STATION  CHANGES 


Three  Newspaper  Firms  Petition  Fed¬ 
eral  Radio  Commission 

{Special  to  Editor  &  Pubusber) 
Washington,  D.C.,  May  19. — Re¬ 
quests  for  new  and  improved  broadcast¬ 
ing  facilities  have  been  received  by  the 
Federal  Radio  Commission  from  three- 
newspaper  operated  stations. 

The  Williamsport  (Pa.)  Sun-Gazette 
&  Bulletin  asked  for  a  permit  to  erect 
a  new  broadcasting  station  which  would 
operate  full  time  with  100  watts  of 
power  on  the  1420-kilocycle  frequency. 

The  South  Bend  (Ind.)  Tribune,  op¬ 
erator  of  station  WSBT,  filed  a  request 
for  an  increase  from  500  to  1,(X)0  watts. 

The  Enid  (Okla.)  Publishing  Com¬ 
pany  asked  for  a  permit  to  move  the 
studio  and  transmitter  of  station  KCRC, 
which  it  operates. 


ADDS  BRANCH  OFFICE 

The  Waynesboro  (Pa.)  Record  Herald 
established  a  news,  legal  advertising  and 
circulation  bureau  in  Chambersburg,  the 
county  seat  of  Franklin  County,  Pa.  May 
15.  Shirley  J.  Zarger,  former  managing 
editor  of  the  Franklin  Repository,  which 
merged  with  the  Chambersburg  Public 
Opinion  on  that  date,  is  in  charge. 


Specialists 


The  manufacturers  of  Morley  Mats  are  spe¬ 
cialists  in  the  difficult  art  of  handling  wood 
pulp. 

The  Wood  Newspaper  Machinery  Corpora¬ 
tion,  sole  distributors  of  Morley  Mats,  are 
specialists  in  newspaper  equipment. 

We  know  how  mats  should  be  made.  The 
manufacturers  of  Morley  Mats  know  how 
to  meet  our  specifications. 

This  combination  of  specialized  experience 
has  produced  what  we  believe  to  be  the  best 
mat  ever  developed. 


Samples  will  be  sent  to  you  on  request.  Please 
specify  gauge,  shrink,  and  maximum  number 
of  casts  per  mat.  and  send  us  a  copy  of  your 
newspaper. 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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lie  Intensive  Sales  Influence  of 
Rochesters  Outstanding  Neii^papers 


Democrat  and  Chronicle 
and  Times- Union  de/wer/he 

of  these  iMatkefs 
in  the  Bochester  Trading  Area 


Lyons,  Newark  and  Geneva 
are  self-contained  markets, 
comprising  of  three  rich, 
flourishing  communities,  pos¬ 
sessing  a  buying  pow'er  worthy 
of  special  sales  effort.  Be¬ 
cause  they  lie  within  the 
intensive  sales  influence  of 
Rochester’s  outstanding  news¬ 
paper — the  Democrat  and 
Chronicle  and  the  Times- 
llnion — no  extra  expense  is 
necessary  to  sell  these  three 
markets. 


MEDINA  1 

'.ROCHESTER 


OSO0U5 


LYONS 

NEWARK 


feATAVlA  }- 


I  avtcrOR 

GENEVA 


oAVON 


oGENESEO 


(ARSAW 


WEB6TERa 


DANSVILLE 


Your  advertising  campaign 
planned  in  the  outstanding 
Gannett  papers — assures  cov¬ 
erage  in  these  three  addi¬ 
tional  markets,  beside  influ¬ 
encing  the  buying  power  of 
all  the  worthwhile  families 
who  live  within  the  40-mile 
Rochester  trade  area. 


Jeventeen 


W  One  of  ^ 
UheX^Gannett 
Rich  Home 
Markets 
Sen^inq  a 
total  oforer 
^  1,100,000 

^families  J 


Only  one  advertising  appro¬ 
priation  is  necessary  to  sell 
to  Rochester. 


Democrat  &  Chronicle 


The  Times -Union 


MORNING  AND  SUNDAY 


EVENING 


The  Gannett  Newspapers 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Herald  ::  Brooklyn  Daily  Eagle 
Elmira  Star-Gazette-Advertiser  Elmira  Sunday  Telegram  Newburgh-Beacon  News 

Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  6t  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times  Union  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKINNEY  &  SON — New  York — Chicago — San  Francisco 
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Leads  California  and  West 


Automobile  Sales  -  Department  Stre  1 
Tops  List  -  Newspaper  Circulation  Shows  Substantial  Gains  Ge 

I - LAUNCH  $35,000  CAAfPjt 

Surveys  Assist  I  ^ 


SPOKANE,  WASH.,  MAY  4th. — According  to  latest  report  (April 
23rd)  of  Federal  Reserve  Agent,  S^iokane  Department  Store  sales 
for  March  showed  a  gain  of  b%  over  March,  1930,  while  S}K)kane 
Department  Store  Sales  for  January,  February  and  March  this  year 
compared  with  last  made  the  !>est  showing  of  any  city  in  the  12th 
Federal  Reserve  District. 

Further  significance  is  given  to  the  above  when  it  is  remembered 
that,  based  ufKm  an  exhaustive  survey  covering  more  than  100  repre¬ 
sentative  wholesale  and  retail  firms  doing  business  throughout  the 
Spokane  Country,  1930  retail  sales  in  this  section  showed  an  increase 
of  5%  over  the  average  for  the  good  and  peak  years,  1926  to  1929 
inclusive. 

The  S|>okanc  Country's  new  i>assenger  car  sales  for  1931  compared 
with  1930  show  up  14%  f>etter  than  California  and  21%  better  than 
the  other  Major  Slarkets  of  the  Pacific  Northwest.  Automobile  sales 
in  the  Pacific  States  as  a  whole,  however,  are  !)etter  than  for  the 
country  at  large,  and  this  also  was  the  case  for  the  year  1930  com¬ 
pared  w'ith  1929. 

More  than  a  score  of  sales  representatives  with  the  larger  manufac¬ 
turers  traveling  over  the  Pacific  Northwest,  and  some  of  them  over 
the  11  Western  States,  have  reiwrted  within  the  last  thirty  days  that 
their  sales  in  the  Sf>ukaiie  Country  are  the  best  of  any  district  in  the 
West. 

Other  generally  accepted  barometers  reflecting  conditions  in  this  sec¬ 
tion  further  emphasize  the  fact  that  the  Spokane  Country  is  compara¬ 
tively  outstanding  for  pushing  sales  in  practically  all  lines.  StK)kane 
ranks  as  one  of  the  three  best  cities  in  the  Pacific  States  in  building 
activity;  April  beat  same  month  1930  by  over  50%.  A  Survey  on 
industrial  employment  showed  conditions  relatively  excellent.  SfxAcane 
iwstal  receipts  for  first  quarter  of  this  year  showed  62%  gain  over 
last  quarter  in  1929.  Bank  de|K>sits  show  substantial  gains.  Then 
business  in  this  section  as  measured  by  bank  check  |)ayments  shows  a 
decided  trend  upward. 

While  savings  in  Spokane  banks  have  reached  a  new  all-time  hi^h, 
reports  alx)vc  enumerated  prove  that  the  more  than  one-half  million 
consumers  in  this  section  are  also  sjiending  money,  but  even  normally 
the  per  capita  siKrndable  income  leads  37  states. 

Based  upon  the  above  and  other  facts,  it  is  little  wonder,  therefore, 
that  many  manufacturers  and  general  advertisers  are  intensifying  sales 
efforts  in  this  district.  A  sul^tantial  number  of  general  advertisers 
formerly  running  their  schedules  in  THE  SPOKESMAN- 

REVIEW  and  CHRONICLE  are  now,  on  account  of  conditions  and 
recognized  relative  importaiKe  of  the  market,  placing  “A**  and  “1-A** 
schedules  of  advertising  in  these  papers.  In  keeping  with  the  decided 
trend  upw'ard.  in  most  all  lines,  the  circulation  ot  TJHE  SPOKES¬ 
MAN-REVIEW  and  SPOKANE  (CHRONICLE  for  six  months  end¬ 
ing  March  31st,  1931,  was  2,345  greater  than  for  six  months  ending 
September  30th,  1930 — the  combined  net  i>aid  circulation  is  now  run¬ 
ning  well  over  95,000. 


mjIA/  p 
I>AGB«  1 1 

,  Itlustmtcd,^ 


Regardless  of  Strict  Censorship  General 
Advertising  Growth  in  SPOKESMAN- 
REVIEW  and  SPOKANE  CHRONICLE 
Leads  **53  Leaders”  in  National  Adver¬ 
tising  Gains — Interesting  CHARTS 

ilOtiO  ;  \Qct  /  'iQdajO'dV,  1930  JQJTI] 


3  Months 


THE  SPOKBSMAN-RBVIE 

Invest  j|35^000.oo 


3  Months 
0%Loss 


SeoKC  •  Rsvis  w 


SPOKANE 
MetrofolilaB  Area 
Faouliea  3736 

SPOKESMAN-REVIEW 
ANOCnRONICLE 
HOME  OCUVERY 
FSmlllM  IC  AAO 
RMclMd  -  utlyWO 

COVERAOE 


TiE  MAIN  objectives  of  THE  Si 
SPOKANE  CHRONICLE  are  alwi 
FIRST,  of  all,  NEWSpapers.  TU 
tkxially  well  is  indicated  by  the  thatl 
of  all  families  in  Spokane's  metropolitan  afl 
fsunilies  for  100  miles  around,  tb^  coven 

((  Their  advertising  columns  are  considen 
service  rendered  their  95,000  subscribers.^ 
censored.  This  resulted  in  more  than  60,(1 
being  rejected  during  1930. 


53  Newspapers  Classed  “Leaders”  in  Cains 
SPOKESMAN-REVIEW  and  SPOKANE  CHRONICLE 


During  1922,  an  advertising  publication  of  New  York  compiled  some 
interesting  figures  on  national  advertising  in  newsi>apers.  53  were 
listed  as  “leaders  in  national  advertising  gains  over  a  period  of  three 
>ears.”  The  same  papers,  with  few  exceptions,  seem  to  have  con¬ 
tinued  their  record  of  leadership.  Therefore,  it  is  interesting  to  note 
bv  the  aimve  chart  that  the  increase  in  national  lineage  in  THE 
SPOKESMAN-REVIEW  and  SPOKANE  CHRONICLE  has  been 
alrave  the  average  gain  for  these  53  leaders  over  a  period  of  ten  years. 
This,  regardless  of  rigid  censorship  of  the  Spokane  newspapers,  result¬ 
ing  in  more  than  60,000  lines  (national  copy  alone)  being  rejected 
during  1930. 

Most  of  the  cities  and  newspapers  included  among  the  “53  leaders" 
are  in  the  Middle  West  and  East,  where  a  greater  number  of  products 
have  distribution  than  in  the  Far  West;  therefore,  it  simply  means 
that  manufacturers  and  agencies  have  come  to  a  fuller  realization  of 
tlie  relative  imjiortance  of  the  Spokane  Country  Market  and  the  excel¬ 
lent  coverage  through  THE  SPOKESMAN-REVIEW  and  CHRON¬ 
ICLE.  No  longer  do  they  consider  it  just  a  city  of  100,000  to  150,000, 
but  as  a  market  of  102,247  urban  homes  with  a  per  capita  spendable 
income  leading  37  states — a  market  that  has  the  money  and  restronds 
to  intelligent  advertising  guidance  in  supplying  standards  of  living 
which  are  away  above  the  average. 


1 
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SPOKANE  COUNTRY  LIKE  TMC  SUNSHINE 


-UNCOLN  -  The  sodi  STATr  -  GOLDEN  AREA  FOR  PUSHING  SALES 

)tre  Business  Beats  All  Cities  1 1  Western  States  -  Spokane  Building 
s  General  Advertising  Gains  Continues  To  **Lead  53  Leaders” 


to  ADVERTISE  YOUR  ADVERTISING 
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PRESS  OF  GERMANY  SHARPLY  DIVIDED 
BY  POLITICAL  AFFILIATIONS 

Trend  Toward  Neutrality  Is  More  Marked,  but  Largest  Dailies 
Are  Those  Vigorously  Allied  With  a  Political 
Faction — Country  Has  3,350  Papers 

By  GERHARD  HIRSCHFELD 


POLITICAL  parties,  political  issues, 
programs  and  platforms  play  a  domi¬ 
nant  part  in  the  newspaper  development 
on  the  European  Continent.  If  it  is  possi¬ 
ble,  the  German  press  distinguishes  itself 
in  this  respect  to  a  more  marked  degree 
than  is  true  of  the  newspapers  in  the 
neighboring  countries.  Though  the 
French  press  is  certainly  torn  by  heated 
political  discussion  and  argumentation,  it 
is  probably  safe  to  say  that  the  German 
press  goes  it  one  better.  And  this  is 
apparently  due  to  the  fact  that  nowhere 
is  individual  opinion  and  the  personal 
political  stand  so  vigorously  fought  for 
as  among  the  German  people. 

There  are  more  than  3,3.s()  papers  pub¬ 
lished  in  Germany.  Of  these  some  2,200 
are  published  six  times  a  week,  more  than 
500  appear  three  times  a  week  while 
nearly  200  are  issued  more  than  six  times. 
Berlin  alone  has  about  70  newspapers  and 
its  suburbs  nearly  50.  To  complete  the 
picture,  it  may  be  added  that  1,320  towns 
and  villages  have  only  one  newspaper, 
about  400  have  two,  100  have  three  and 
only'  approximately  90  boast  four  news¬ 
papers  or  more.  The  total  number  of 
people  who  find  employment  in  the  Ger¬ 
man  press,  totals  about  87,000. 

The  fact  that  official  statistics  are  dis¬ 
tinctly  lacking  in  Germany,  makes  it 
quite  hard  to  obtain  a  definite  idea  and  an 
accurate  picture  as  to  the  extent,  the  in¬ 
fluence,  the  advertising  field,  circulation 
and  so  on  of  the  various  newspapers. 
The  most  illuminating  statistics  refer  to 
the  political  variety  which  is  typical  of 
the  German  press.  It  is  interesting  to 
note,  however,  that  by  now  the  publishers 
have  become  conscious  of  the  tremendous 
force  of  advertising  ii.  the  publishing 
business.  Therefrom  they  have,  quite 
logically,  concluded  that  without  exten¬ 
sive  advertising  no  profits  will  result.  Or, 
to  look  at  it  from  the  other  side  of  the 
fence,  that  a  large  circulation,  by  neces¬ 
sity,  must  precede  any  large-scale  adver¬ 
tising  effort. 

In  this  way,  a  large  number  of  Ger¬ 
man  publications  have  acknowledged  the 
advantage  of  a  politically  neutral  ten¬ 
dency.  To  what  extent  this  new  policy 
has  grown  in  recent  years,  may  be  seen 
from  the  fact  that  not  less  than  about  50 
per  cent  of  the  newspapers  have  sub¬ 
scribed  to  the  trend  toward  impartiality. 
This  does  not  necessarily  mean  that  a 
certain  party  policy  is  not  backed  here 
and  then,  but  it  implies  that  no  definite 
backing  of  a  definite  party  can  be  obtained 
from  such  publications. 

Whereas  of  the  3,350  German  papers 
about  1,600  are  without  distinct  "party 
color,”  the  rest  of  them  run  up  to  the 
highest  expectations  of  party  policies,  of 
one-sided  stands,  of  fight  and  fancy,  of 
ar^mentation  and  accusation.  The 
middle  parties  count  approximately  850 
papers  their  own,  followed  by  the  right 
wing  with  some  6.50  publications ;  the 
Communists  have  about  50  papers  while 
the  rest  of  200  makes  up  the  official 
organs  of  federal,  state  and  local  adminis¬ 
tration.  To  l)e  sure,  there  is  more  than 
just  one  policy  to  every  one  of  these 
groups,  and  the  8.50  papers  of  the  middle 
parties  are  snlit  into  at  least  15  different 
groups  which  similarly  applies  to  the 
other  parties  and  their  organs. 

There  are  three  distinct  branches  in 
the  German  press  system.  The  first  is 
the  party  press  which  has  just  l)een  men¬ 
tioned  and  which  reflects  distinct  senti¬ 
ments,  convictions  and  opinions  as  to 
what  should  and  what  should  not  be 
done. 

The  second  in  importance  is  the  busi¬ 
ness  press  which  includes  about  half  of 
all  papers  published;  since  this  branch 
is  out  for  advertising,  the  tendency  is 
directed  more  toward  news,  amusement, 
entertainment  and  comment  along  general 
lines  than  toward  critical  expression. 
These  papers  appeal  or  ought  to  appeal 


to  an  almost  unlimited  number  of  readers, 
and  therefore,  their  circulation  figures 
should,  taking  the  average,  be  by  far  the 
largest. 

This  is  not  the  case.  The  strongest 
papers  are  still  those  with  a  definite 
party  background  as  may  be  seen  from 
the  history  and  the  present  status  of  the 
largest  and  most  important  German 
dailies. 

This  may  not  surprise  anybody  since 
it  is  well  known  with  what  zeal,  ambi¬ 
tion  and  enthusiasm  the  average  German 
takes  his  politics.  This  tendency  of  his 
is  naturaly  reflected  in  his  preference 
for  one  or  the  other  paper.  And  in  most 
cases  he  will  not  choose  from  the  "party¬ 
less”  papers  but  from  one  of  which  tie 
may  lie  sure  will  give  him  the  condemna¬ 
tion  and  the  praise,  the  exaltation  and 
the  rejection  of  affairs  and  personalities 
with  which  he  himself  would  agree. 

The  third  branch  is  composed  of  the 
trade  journals  which  serve  principally 
economic  interests  and  follow  up  the 
development  in  trade,  commerce  and  in¬ 
dustry.  This  branch  is  not  very  signifi¬ 
cant,  or  at  least  not  very  impressive 
since  the  largest  dailies  carry  the  im¬ 
portant  commercial  news  in  their  finan¬ 
cial  sections,  similar  to  American  news¬ 
papers. 

This  branch  is  therefore  almost  ex¬ 
clusively  limited  to  the  various  trade 
branches  as  well  as  trade  associations, 
and  such  publications  deal  largely  with 
affairs  of  their  own,  commercial  or  in¬ 
dustrial,  but  at  any  rate  limited  interest. 

large  portion  of  the  German  press  is 
hooked  up  with  political  trends  of  one 
or  the  other  sort.  In  spite  of  this  pfditi- 
cal  background  the  fact  remains  that 
al)out  75  per  cent  of  all  papers  are  in 
priiTate  ownership ;  and  although  the  ma¬ 
jority  of  these  arc  only  small  publications, 
it  seems  to  prove  that  little  actual  pres¬ 
sure  can  be  exercised  by  forces  which 
stand  outside  the  newspaper  publishing 
business. 

This  is  in  strange  contrast  to  the  condi¬ 
tions  as  they  exist  in  France  as  well  as 
in  Great  Britain  and  other  European 
nations. 

Notwithstanding  this  "small-family 
ownership”  a  certain  trend  toward  mer¬ 
gers  and  syndicates  is  noticeable :  The 
best  known  examples  of  this  kind  are  the 
Mosse  as  well  as  the  Ullstein  publica¬ 
tions.  In  the  provinces  there  is  the  Gir- 
ardet  Syndicate,  the  groups  of  Fuchs, 
Huck  and  others.  The  Hugenberg  Con¬ 
cern  is  one  of  the  most  powerful  organi¬ 
zations  in  Germany,  not  excluding  the 
purely  industrial  organizations.  Other 
mergers  originated  through  the  initiative 
of  paper  manufacturers  who  wanted  to 
safeguard  their  sales  by  way  of  news¬ 
paper  control.  A  good  example  of  this 
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ROCHE  JOINS  NEW  YORKER 
OHN  F.  ROCHE,  for  the  past 
ten  years  a  member  of  EDITOR 
&  PUBLISHER  staff  and  since 
April,  1929,  associate  editor,  has 
resigned  to  join  the  editorial  force 
of  The  New  Yorker.  At  the  close 
of  business  on  May  13,  he  was  the 
guest  at  an  informal  farewell  office 
party  given  by  his  associates  on 
EDITOR  &  PUBLISHER  staff, 
taking  with  him  to  his  new  duties 
their  best  wishes  for  his  success, 
as  well  as  a  set  of  imported  pipes. 


category  is  the  Saxon  manufacturer 
I^onhardt  who  is  responsible  for  the 
syndicate  of  the  same  name. 

The  press  of  the  Social  Democrats  is 
united  in  the  “Konzentrations  Inc.”  which 
counts  129  publishers  with  117  party 
organs.  The  Communist  press,  again,  be¬ 
longs  to  the  well-known  “Munzenberg 
Concern”  whose  existence  is  somewhat 
darkened  by  clouds  of  mystery.  Other 
syndicates  not  as  well  Imown  are  the 
“Bavarian  Newspaper  Bloc”  with  17 
papers,  the  “Verbo”  with  19  and  the 
“Zeno”  with  28  publications,  the  former 
residing  in  Friedrichshafen  and  the  lat¬ 
ter  circulating  in  North-West  Germany. 

Finally,  there  are  some  catholic  groups 
such  as  the  “Augustinus  Verein,”  the 
“People’s  Union”  and.  finally,  the  “Catho¬ 
lic  Press  Union  for  Bavaria,”  the  latter 
having  an  interest  in  22  Bavarian  papers 
and  owning  not  less  than  7  printing  shops 
with  9  publications. 

These  are  the  more  important  mer¬ 
gers  but,  with  few  exceptions,  they  are 
>ufficiently  important  really  to  give  them 
a  decisive  influence  in  the  course  of  the 
German  press.  While  politics  play  an 
important  part  in  its  development,  as 
a  whole  the  press  is  free  and  rather  in¬ 
dependent  :  which  accounts  more  or  less 
for  the  lack  of  statistics,  for  lack  of  uni¬ 
formity  and  for  the  great  varieW  one 
finds  in  the  German  publishing  field. 


CINCINNATI  DAILIES 
BAR  RADIO  PUBUCITY 


Special  Sections  Dropped  and  Adver¬ 
tisers’  Names  Eliminated  from 
Programs  —  All  Papers 
Co-operating 


{Special  to  Editor  &  Publisher) 

Cincinnati,  May  18. — Cincinnati  pub¬ 
lishers  are  drawing  the  line  on  free  radio 
publicity  following  a  meeting  of  radio 
editors  of  the  three  dailies  with  their 
publishers  held  last  week. 

Effective  Saturday,  May  16,  both  the 
Cincinnati  Post  and  Cincinnati  Tinies- 
Star  discontinued  their  weekly  radio  sec¬ 
tions  and  on  Sunday  the  Chtcitmati  En¬ 
quirer  followed  suit.  All  the  papers  are 
carrying  skeletonized  daily  programs,  in 
which  the  names  of  all  advertisers  are 
omitted.  The  programs  carry  only  the 
schedules  of  hours  and  the  hook-up  car¬ 
ried  by  the  press  services.  Saturday  .and 
Sunday  layouts  of  radio  stars  and  free 
publicity  for  broadcasters  have  been 
banned. 

First  page  publicity  was  given  to  the 
message  of  the  Pope  in  all  of  the  papers, 
that  event  being  handled  on  its  news 
value.  The  decision  of  the  publishers  is 
to  eliminate  the  advertising  features  of 
the  radio  programs  in  the  Cincinnati 
territory. 

President  W.  F.  Wiley  of  the  Cin¬ 
cinnati  Publishers  Association  said  that  he 
had  no  comment  to  make  on  the  action, 
other  than  to  say  that  publicity  formerly 
given  the  radio  industry  would  be 
curtailed. 

“There  is  nothing  new  in  that  because 
it  is  being  done  by  publishers  in  other 
sections  of  the  country,”  he  said. 

The  three  radio  editors  of  the  papers 
will  be  assigned  to  other  duties.  They 
are  Franz  Raine,  Times-Star,  Jerry  Lis- 
choff.  Post  and  Jack  Rogers,  Enquirer. 
Both  Raine  and  Lischoff  have  been  placed 
on  general  assignments  and  Rogers  will 
probably  assist  in  the  Enquirer’s  auto¬ 
mobile  department. 
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IN  A  MAT 

—  IT’S  RELIABILITY 

Day  in  and  day  out  performance  is  the  only  basis  upon 
which  to  judge  the  reliability  of  any  dry  mat.  It  is  such 
experience  with  a  background  of  daily  performance  over  a 
period  of  years  that  tells  the  story  of  Certified  reliability. 

We  always  keep  in  mind  that  the  quality  of  printing  is  the 
final  test  for  any  dry  mat.  And  so  we  never  lose  sight  of 
the  fact  that  Certifieds  must  enable  stereotypers  to  produce 
good  printing  plates  for  the  press  rooms  day  in  and  day  out. 

The  reliability  of  Certifieds  is  best  shown  by  the  confidence 
placed  in  Certified  mats  by  hundreds  of  publishers  and 
stereotypers  throughout  the  country. 

We  appreciate  and  respect  this  confidence  by  making  only 
the  best  mats  we  know  how  and  by  maintaining  one  and 
the  same  price  to  all  without  discrimination  or  favor. 

We  know  that  Certified  reliability  will  appeal  to  you,  too, 
and  so  we  respectfully  suggest  that  you  try  a  case  of  Cer¬ 
tifieds  in  your  own  plant,  under  your  own  working  conditions. 

Forget  price!  Use  quality  at  the  right  price!  It  pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y 

For  dependable  stereotypinq  use  Certified  Dry  Mats 

MADE  IN  THE  UftA. 


GENERAL 


ELECTRIC 


Every  electric  Intertype  composing  machine 

{and  there  are  thousands  in  service] 

is  heated  with  3  O-E  Spots  of  Heat^^ 


and  satisfaction  in  service  and  feel 
confident  that  their  electrical  efficiency 
is  assured  because  of  the  sound  methods 
of  construction  employed  by  the  man¬ 
ufacturer.” 

In  buying  any  printing  equipment 
utilizing  electric  heat,  ask  for  G-E 
‘‘Spots  of  Heat.”  These  little  electric 
units  are  so  vital  to  the  success  of  the 
equipment  that  you  will  want  to  have 
the  best  that  modem  electrical  manu¬ 
facturing  can  give  you. 


General  Electric  “Spots  of  Heat” 
— famous  throughout  the  printing 
industry  as  the  electric  units  that  rev¬ 
olutionized  the  heating  of  printing 
machinery — are  standard  equipment 
on  every  electric  Intertype  composing 
machine. 

We  asked  the  Intertype  Corporation  to 
tell  you  why  it  uses  G-E  “Spots  of  Heat” 
exclusively.  Here,  in  part,  is  the  answer: 

“We  recognize  in  their  design  all  the 
essentials  for  complete  dependability 


j 


/-• 


26 


&  Publisher  The  Fourth  Estate  for  May  23 


Editor 

Circulation 
UNIFORM  BUS  CHARGES 
IN  OKLAHOMA 

State  Corporation  Commission  Acts 
on  Request  of  Newspapers  — 

One  Cent  a  Pound  Under 
Two  Hundred  Miles 


Efforts  of  tlie  Oklahoma  Press  Asso¬ 
ciation  comprising  210  newspapers  to 
establish  uniform  charges  for  transporta¬ 
tion  of  newspapers,  came  to  an  end 
May  12  when  the  state  corporation  com¬ 
mission  issued  an  order  fixing  uniform 
rates. 

The  order  directs  that  motor  carriers 
operating  under  certificates  issued  by  the 
commission  shall  observe  the  following 
maximum  rates : 

Carriers  operating  schedules  over  200 
road  miles,  a  maximum  of  7  cents  per 
pound. 

Carriers  operating  less  than  200  miles, 
a  maximum  of  1  cent  per  pound  with  a 
minimum  charge  of  15  cents  per  ship¬ 
ment,  shipment  consisting  of  all  papers 
given  at  one  time  by  one  publisher  for 
one  bus,  regardless  of  the  number  of 
destinations.  Heretofore  there  has  been 
no  uniformity,  truck  and  bus  operators 
charging  whatever  they  could  obtain  on 
a  private  contract. 


Curriers  Too  Prompt;  Wemed 

Roy  Highfield.  circulation  manager  of 
the  Df  Kalb  (Ill.)  Chronicle,  had  to  post 
warning  that  he  would  fine  carriers  re¬ 
porting  to  the  office  on  Saturday  morn¬ 
ing  to  check  in  their  collections  l>efore 
8  o’clock.  Several  months  ago  a  bonus 
system  was  instituted  to  keep  carriers 
from  lagging  with  collections  and  report¬ 
ing  in  the  afternoon.  The  idea  gained 
so  much  momentum  that  all  carriers 
were  collecting  on  Friday  evening  and 
some  of  the  boys  were  even  coming  to 
the  office  as  early  as  2  o’clock  in  the 
morning  and  sleeping  in  the  corridor,  in 
order  to  be  first  to  check  in. 

New  England  Meeting,  July  8-9 

Members  of  the  Xew’  England  Asso¬ 
ciation  of  Circulation  Managers  will 
hold  their  summer  meeting  at  the  Hotel 
Viking,  Newport,  R.  I.,  July  8-9.  Daniel 
E.  Byron,  Pawtucket  (R.l.)  Times,  is 
president  and  chaliman  of  the  program 
committee.  Other  committee  members 
are:  Kolx-rt  W.  Alactilashing,  Taunton 
(Mass.)  Gacetic;  E.  D.  Dolhenty,  IV or- 
cester  (Mass.)  T  e  I  e  g  r  a  m-Gasette ; 
Thomas  R.  Farrelly,  Providence  (R.l.) 
Journal  and  Bulletin;  John  Connor. 
Woonsocket  (R.l.)  Call  and  Carl 
Gustafsen,  Xi'wport  (R.l.)  Xeus. 

Subscription  Prizes  Awarded 

Awards  of  $25  each  have  been  made 
to  leading  teams  in  each  of  four  leagues 
into  w'hich  Utica  (N.Y.)  Obsen>cr- 
Dispatch  sales  l)oys  have  been  divided 
in  a  circulation  drive.  .\l)out  1^  city 
carriers  attended  a  dinner  at  which  the 
prizes  were  awarded.  Daniel  W.  Tan¬ 
ner,  circulation  manager,  was  toast¬ 
master.  Prentiss  Bailey,  publisher,  and 
Arthur  J.  Vaeth.  city  circulation  man¬ 
ager,  spoke.  Michael  Laurey,  district 
route  manager,  led  singing  and  cheers. 


Sponsoring  Golf  Contest 

The  Chicago  Evening  American  is 
sponsoring  the  Bobby  Jones  (Chicago 
Daily  Fee  (jolf  Association  champion¬ 
ships.  Under  the  auspices  of  the  Ameri¬ 
can,  the  championships  have  been  so 
divided  into  nine  classes  and  based  on 
handicaps  that  every  golfer  in  the  Chi¬ 
cago  district  is  eligible  to  enter  and 
compete  for  a  cup  inscribed  with  the 
signature  of  Bobby  Jones.  The  event  is 
being  played  over  14  courses  in  the 
Chicago  district. 


Sponsor*  Beauty  Contest 

Johnny  Weissmuller,  sw'imming  cham¬ 
pion,  will  be  one  of  the  judges  in  the 
“Miss  Memphis”  contest  sponsored  by 
Memphis  (Tenn.)  Evening  Appeal  and 
Warner  Theatre.  The  winner  will  com¬ 
pete  in  the  international  beauty  pageant 
at  Galveston. 


PRINTED  92.PAGE  EDITION 


Chicago  Herald  and  Examiner  Cele¬ 
brated  Fiftieth  Anniversary 

With  President  Herbert  Hoover  press¬ 
ing  a  button  in  the  White  House  that 
started  the  presses  running  and  with 
former  President  Coolidge  sending  a 
letter  of  greeting,  the  Chicago  Herald  and 
Examiner  Golden  Anniversary  edition 
made  its  apiK'arance  May  14  with  92 
pages  in  six  sections.  It  was  the  largest 
daily  issue  the  paper  has  ever  published. 

The  edition  contained  397  columns  of 
paid  advertising  and  featured  the  growth 
of  Chicago  during  the  past  50  years,  to¬ 
gether  with  the  present-day  achievements 
of  the  city.  Governors,  senators,  pub¬ 
lishers  and  other  dignitaries  sent  their 
greetings  to  the  newspaper. 


Bowling  Finals  Held 

The  finals  of  a  32-week  bowling 
tourney  conducted  by  the  Syracuse 
Journal- American  created  high  interest 
last  week.  More  than  1,500  bowlers  com¬ 
peted  during  the  season  with  the  32 
weekly  high  scorers  meeting  in  the  finals 
for  cash  prizes  totaling  $7(X).  So  large 
was  the  crowd  which  attempted  to  wit¬ 
ness  these  finals,  that  it  was  necessary 
to  hire  a  large  auditorium  nearby  and 
use  the  public  address  system,  giving  a 
ball  by  ball  description  of  the  roll-off. 

Girl  Win*  Spelling  Prize 

Miss  Ever  Louise  Conner,  a  16-year- 
old  (Thicago  high  school  girl,  won  the 
judge’s  decision  over  a  field  of  eight 
boys,  each  a  sectional  champion,  in  the 
Cook  county  finals  of  the  Chicago  Daily 
News  oratorical  contest  held  May  15  at 
the  Civic  theater.  Miss  Conner  was 
awarded  a  $500  cash  scholarship,  a  trip 
to  Washington  to  compete  in  the  na¬ 
tional  finals  May  23,  and  a  two-month 
tour  of  Europe  this  summer. 

Howland  Resigns 

B.  E.  Howland,  circulation  manager 
for  the  New  Bedford  (Mass.)  Standard 
and  Mercury  for  many  years,  has 
resigned.  Several  others  have  also  left 
the  employ  of  the  Standard,  among  them 
M  iss  Minna  Littman  and  ^liss  Dorothy 
King,  feature  writers;  Edward  Ashley, 
staff  photographer  for  many  years ;  and 
Harold  H.  Williamson,  sports  editor. 

Banquet  For  Carriers 

Harrisburg  (Pa.)  Telegraph  news- 
IwiK-r  boys  printed  and  designed  the 
menu  cards  for  the  annual  banquet  at 
which  they  were  the  guests  of  the  news¬ 
paper  management.  An  orchestra  of 
carriers  furnished  the  music.  Clarence 
15.  Knaub,  city  circulation  manager,  was 
the  toastmaster.  General  Manager  A. 
R.  Michener  made  the  principal  address. 


Held  Bicycle  Parade 

The  San  Diego  (Cal.)  Sun  recently 
sponsored  its  second  annual  bicycle 
parade,  in  which  prizes  were  awarded 
for  the  most  novel  as  well  as  the  best 
decorated  machines.  Nearly  200  en¬ 
trants  took  part.  The  contest  brought 
out  two  families  of  seven  children  each 
in  the  largest  families  division. 


Suburban  Page  Is  Added 

The  Bridgeport  (Conn.)  Post-Tele¬ 
gram  has  added  a  special  suburban  page 
covering  the  cities  of  Derby,  Ansonia. 
.Shelton  and  Seymour.  The  Post  is  now 
issuing  three  marked  editions,  suburban, 
home  and  market  final.  These  are  the 
first  marked  editions  to  be  issued  by  a 
Bridgeport  daily  newspaper  in  a  num¬ 
ber  of  years. 


New  District  Managers 

Circulation  Manager  Ernest  Levy,  of 
the  Flushing  (N.Y.)  North  Shore  Daily 
Journal,  has  appointed  Robert  Serrell, 
Victor  Rubenstein.  William  Donnelly. 
Jess  Thomas  and  Edward  Rubenstein  as 
district  managers  effective  immediately. 


Circus  Party  For  Carrier* 

The  entire  staff  of  carriers,  agents  and 
rural  dealers  were  the  guests  of  the 
Middlesboro  (Ky.)  Daily  News  at  a 
circus  recently. 


STUDENTS  VISITING  PAPERS 

Group  of  Twelve  Kansas  Seniors 
Getting  Practical  Experience 

Twelve  senior  students  of  the  Uni¬ 
versity  of  Kansas  department  of  journal¬ 
ism  comprise  the  team  which  has  been 
visiting  Kansas  newspaper  offices,  spend¬ 
ing  a  day  in  each  office  in  assisting  the 
regular  reporters  of  the  paper.  The  pur¬ 
pose  of 'the  trips  is  to  give  the  students 
a  glimpse  of  actual  newspaper  practice. 
Student  reporters  accompany  the  regular 
men  on  their  runs,  handle  some  of  the 
storio  and  in  some  cases  the  student  re¬ 
porters  are  set  to  developing  stories  that 
the  office  has  wanted  for  a  long  time  but 
has  not  found  opportunity  to  get. 

Visits  have  been  made  to  the  Kansas 
City  Kansan,  Leavenivorth  Times,  and 
the  Atchison  Globe.  One  or  two  weekly 
papers  will  be  visited  and  perhaps  one 
more  daily  this  season,  said  W.  R.  Har¬ 
ley,  in  charge  of  the  class. 


Holds  Boxing  T ournament 

More  than  80  amateur  boxers  are 
participating  in  Memphis  (Tenn.)  Press- 
Scimitar’s  Golden  Gloves  tournament, 
which  started  May  20.  Golden  gloves 
will  be  awarded  winners  in  all  divisions, 
and  those  making  the  best  showing  will 
be  sent  to  St.  Louis  to  participate  in  an 
inter-city  tournament. 


Sponsors  $1,500  Fund 

The  Marion  (Ind.)  Leader-Tribune  is 
sponsoring  the  raising  of  a  fund  of  $1,500 
to  send  the  Marion  high  school’s  state 
championship  band  to  Tulsa,  Okla.,  to 
enter  the  national  band  contest.  The 
Marion  band  won  the  state  meet  at 
Lafayette  last  week. 


Carrier  Win*  Medal 

James  Crowell,  carrier,  has  been 
chosen  to  receive  the  Charlotte  (N.C.) 
Observer’s  gold  medal  merit  award  for 
the  month  of  May  awarded  for  “faith¬ 
ful.  efficient  and  punctilious  execution  of 
duty.” 


Ministers  Edit  Daily 

Ministers  of  Washington,  Ind..  were 
publishers  of  the  Washington  Herald, 
May  12.  Signed  editorials  constituted 
a  large  part  of  the  paper,  and  the  news 
selection  varied  but  little  from  the  daily 
makeup. 


Sponsors  Horseshoe  League 

The  New  Bedford  (Mass.)  Times 
now  sponsoring  a  Times  Horseshoe 
League  and  a  New  Bedford  Quoit  Ia.‘ague 
with  Earle  D.  Wil.son  of  the  editorial 
staff  in  charge  of  both  leagues. 


Wins  Utah  Piano  Contest 

Gordon  Ericksen,  13-year-old  city 
carrier.  Salt  Ixtke  City  Deseret  News, 
won  first  prize  in  the  state-wide  piano 
contest  sponsored  by  the  Federation  of 
Music  Clubs  in  Utah. 


Carriers  See  “Trader  Horn" 

Two  hundred  and  fifty  carrier  boys 
for  Memphis  (Tenn.)  Press-Scimitar 
were  the  recent  guests  of  Loew’s  State 
Theatre  at  a  showing  of  “Trader  Horn.” 


Held  Doll  Show 

The  New  Bedford  (Mass.)  Standard 
and  Mercury  sponsored  a  doll  show  at 
the  State  Theatre,  May  16. 


HILL  GOING  ABROAD 

Thomas  Hill,  for  many  years  a  car¬ 
toonist  for  the  McNaught  Syndicate  and 
Central  Press  Association,  and  prior  to 
that  with  the  Cleveland  Plain  Dealer, 
visited  New  York  this  week  enroute  to 
Europe.  He  will  sail  May  19  on  the 
George  Washington  to  promote  Squegee 
Productions,  makers  of  an  animated 
“kid”  comic  film,  of  which  he  is  director. 
In  his  Los  Angeles  headquarters  he  em¬ 
ploys  18  former  newspaper  artists  to  pro¬ 
duce  the  Squegee  films.  Mr.  Hill  has 
just  completed  a  speaking  trip  across  the 
country  during  which  he  gave  chalk- 
talks  before  children  in  hospitals  and 
orphan  asylums. 
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LOIS  LEEDS 

BEAVTY  SERVICE 


ABK.VI'TY  column,  like  a  doctor’s 
column,  has  the  gravest  respon¬ 
sibilities.  Advice  from  quacks, 
amateurs  and  grafters  with  propri¬ 
etary  articles  for  sale  lose  thousands 
of  subscribers  If  the.v  do  not  cause 
damage  suits.  On  a  Arm  foundation 
of  scientific  knowledge  we  have 
built  TUB  1,018  LEKDS  BKAUTY 
8KKVICK. 

That  Is  why  hundreds  of  thou¬ 
sands  of  women  scattered  through¬ 
out  the  world — from  New  York  to 
Manila,  China  and  Sydney,  and 
around  again  to  England;  from 
Ontario  and  Alberta  to  Mexico  and 
Ecuadiir — follow  this  service  from 
day  to  day, 

“Our  readers  demand  the  beauty 
talk*  of  Lois  Leeds.”— CINCINNATI 
TIMES-STAR 

"The  last  iwo  weeks  Lois  Leeds’ 
feature  has  been  leading  all  other 
features  in  ir  ponses.” — LOUISVILLE 
TIMES. 

“'Draws  ■  ore  mail  in  our  care  than 
any  feature  we  have  ever  used,  by 
far.” — HOLLYWOOD  CITIZEN. 

“The  mounting  score  for  Lois  Leeds 
is  indeed  pleasant  to  contemplate,  for 
since  January  1  she  has  been  aver, 
aging  819  letters  per  week.”— 
DETROIT  NEWS. 

“'Steadily  growing  in  popularity. 
Mail  arrives  continuously  from  young 
and  old,  from  men  as  well  as  from 
women.  Beyond  doubt  this  feature 
is  one  of  the  best  ever  set  before  our 
readers.” — TORONTO  TELEGRAM. 

“Draws  many  letters  from  women 
readers.”— WASHINGTON  STAR. 

“A  ^  well-handled  and  uselul  service 
that  is  attracting  new  readers  to  our 
morning  picture  paper.  That  there  is 
keen  interest  in  the  feature  is  evi¬ 
denced  by  the  numerous  inquiries  we 
receive  for  advice  from  Lois  Leeds— a 
tribute  to  a  service  organised  many 
thousand  miles  away.” — LIVERPOOL^ 
DAILY  COURIER. 

“'Lois  Leeds  has  always  had  a 
heavy  mail  from  Eagle  readers  and 
their  letters  have  been  handled 
promptly  and  satisfactorily.”- 
BROOKLYN  EAGLE. 

"We  are  having  very  good  results 
from  your  daily  beauty  feature.  It  is 
carried  in  all  our  daily  editions  and 
our  requests  for  leaRets  have  aver¬ 
aged  between  fifty  and  one  hundred 
daily.”— MANITOBA  FREE  PRESS. 

"Response  overwhelmingly  good. 
We  consider  this  column  one  of  our 
best  features.” — ST.  LOUIS  STAR. 

"The  healthy  mail  response  to 
MILADY  BEAUTIFUL  seems  to  prove 
the  popularity  of  this  feature.  We 
are  more  than  pleased  with  the 
reader  interest  it  has  aroused.”- 
L.  S.  Levy,  Managing  Editor,  OAK. 
LAND  TRIBUNE. 

-MILADY  BEAUTIFUL  is  among 
our  popular  women’s  page  features, 
and  the  interest  in  it  is  shown  by 
the  fact  that  we  receive  a  consider¬ 
able  number  of  letters  from  read¬ 
ers  regarding  it.”— Dudley  T.  Hill, 
Editor,  SCHENECTADY  GAZETTE. 

LEDGER 

SYNDICATE 

Independence  Square 
Philadelphia 


QUICK,  efficient  and  economical  to  set — easy  to 
handle  in  makeup  and  corrections — no  bother¬ 
some  letter-scrambling  in  event  of  ""pi"" — these  are 
the  reasons  why  newspapers  are  turning  to  Lino¬ 
type  display  in  increasing  numbers.  98  per  cent  of 
all  newspaper  heads  and  over  90  per  cent  of  all 
newspaper  advertising  display  lie  within  the  range 
of  the  Display  Linotype.  Let  us  make  an  analysis 
of  your  paper  and  see  just  how  much  of  it  could 
be  set  with  keyboard  speed  and  economy. 


MERCENTHALER  linotype  company,  Brooklyn,  New  York,  Sen  Francisco,  Chicago,  New  Orleans.  Canadian  Linotype,  Limited,  Toronto,  Canada.  Representatives  in  the  Principal  Cities  of  the  World 


LINOTYPED  IN  METSOBLACK 
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STORES  MUST  REVISE  THEIR  METHODS 
TO  SURVIVE,  RETAIL  INSTITUTE  TOLD 


profit. 

In  Mr.  Freeman’s  opinion,  it  would  be 
suicide  for  any  business  to  try  to  oper¬ 
ate  without  a  well-defined  plan.  He 
charged  that  the  advertising  man  of  the 
future  will  be  taking  his  job  in  his  hands 
every  time  he  plans  an  advertising  and 
sales  campaign  because  it  will  be  Imown 
in  advance  just  what  that  campaign 
should  produce  in  the  way  of  definite 
Third— advertising.  This  he  classified  results.  If  it  doesn’t,  he  said,  it  will  be 
as  merely  a  message  from  the  merchant  the  fault  of  the  advertising  man— not  the 
to  his  prospects  and  the  vehicle  (mean-  merchant. 

ing  the  newspaper)  to  carry  the  message.  In  discussing  the  future  of  retail  busi- 
He  argued  that  unless  advertising  is  ness,  Mr.  Freeman  predicted  that  it  will 
scientifically  planned  in  advance  and  un-  be  conducted  for  several  years  yet  on  a 
less  the  merchant  knows  exactly  what  to  price  basis.  He  sees  no  upward  trend 
expect  from  it,  it  will  be  the  ordinary  in  retail  prices,  rather,  he  said,  prices 
hit-or-miss  variety  that  may  or  may  not  will  continue  to  go  downward.  He 
bring  a  return.  Incidentally,  in  praising  argued  that  even  now,  merchants  are 
newspaper  advertising,  Mr.  Freeman  said  figuring  that  their  profits  must  come 
that  90  per  cent  of  the  retail  merchants  largely  from  expense  control.  The  man- 
in  large  cities  who  recently  have  failed,  ufacturer  who  retails  pies,  for  example, 
did  not  advertise.  must  consider  that  it  will  be  the  “extra 

Fourth — distribution.  This  he  defined  pinch  of  flour’’  in  the  product  that  will 
as  the  system  of  getting  merchandise  into  mean  the  saving  of  his  profits, 
the  local  community  markets  at  ^e  time  During  the  ten-lesson  series  of  talks, 
of  the  appearance  of  the  advertising;  a  Mr.  Freeman  discussed  research  in  re¬ 
study  of  logical  sales  channels  and  the  tail  selling;  stock  control  methods;  con- 
physical  means  of  delivering  the  goods,  sumer  study;  buying  methods;  going 
Fifth— ^-financing.  Shrewd  merchants,  after  sales ;  selection  of  sales  helps ;  re- 
he  explained,  start  with  the  selling  price  tail  store  advertising;  retail  store  dis¬ 
and  then  work  back  to  the  cost  of  the  play  and  retail  store  service, 
merchandise,  adjusting  the  overhead  so  “The  Institute  sessions,”  said  Mr. 


Arthur  Freeman  Delivers  Lecture  Series  for  Merchants  Under 
Sponsorship  of  Philadelphia  Bulletin — To  Repeat 
Course  in  Fall 


McMEEL  CITY  EDITOR 

Joseph  A.  McMeel,  Denver  Post  re¬ 
porter  for  many  years,  has  resigned  to  be¬ 
come  city  editor  of  the  Denver  Rocky 
Mountain  News,  Scripps-Howard  paper. 


advertising  INVESTMENT 


that  offers  1 931  value  for 
today’s  advertising  dollars 

Indianapolis  .  .  .  and  the  Indianapolis  Radius 
.  .  .  have  long  been  outstanding  as  a  market 
where  one  moderate  advertising  investment  does 
an  adequate  and  profitable  selling  job.  Uncom¬ 
monly  favorable  conditions  permit  each 
advertising  dollar  to  operate  with  maximum 
resultfulness.  Such  a  market  is  always  inviting 
...  but  never  more  so  than  today,  when  markets 
and  media  are  being  measured  by  new  standards 
of  value. 


For  two  months,  Indianapolis  has  been  indicated 
by  the  United  Business  Service  as  a  “  best  city,” 
where  immediate  sales  opportunities  are  greatest. 
Here,  one  newspaper.  The  News  .  .  .  first  in 
advertising  for  36  consecutive  years  .  .  .  can  do 
an  economical  and  profitable  selling  job  .  .  . 
ALONE. 


Member  eJ  the  100  000  Group  of  Amerteen  CUIet 


INDIANAPOLIS  NEWS 


in  Indianapolis  for  36  consecutive  years 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


New  York;  DAN  A.  CARROLL,  110  East  42nd  Street  ‘  DON  U.  BRIDGE.  Adveniting  Director 


Chicago:  J.  E.  LUTZ,  Lake  Michigan  Bldg. 
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9  Liberty 


Illustrators 


who  Appear  In  Coming  Issues 


They  typify  the  artistic  standards  which  have 
helped  to  make  Liberty  the  most-asked-for 
magazine.  This  is  a  definite  announcement  of  their 
continuance: 


Another 

WRITER 

Coming  in  Liberty 


S.  S.Van  Dine 

Who  will  write  the 
story  of  the  strangest 
murder  mystery  in  all 
American  crime. 


WALLACE  Morgan 
Clayton  Knight 
Norman  Price 
W.  T.  Benda 

James  Montgomery  Flagg 
Rico  Tomaso 
W.  D.  Stevens 
Herbert  M.  Stoops 
W.  F.  Heitland 


Liberty’s  seven-year-old  editorial  formula  of 
human,  newsy,  concise  stories  and  features,  written 
by  capable  authors  and  illustrated  by  famous  artists, 
will  remain  unchanged  save  for  the  improvements 
natural  to  any  vital  idea.  More  magazine  buyers 
ask  for  this  formula  than  any  other  and  more  ask 
now  than  ever  before. 
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DAILY,  SHARING  $9,000,000  SECRET, 
AIDED  IN  AVERTING  BANK  PANIC 

Editor  and  Staff  Kept  All-Night  Vigil  During  Which  Merger 
Plan  Was  Worked  Out  to  Save  Two  Wobbling 
Institutions — Public  Confidence  Unshaken 


^  W'O  banks  vanished  in  the  night. 
Morning  revealed  a  new  one  in  their 


By  LEONARD  SWEET 

the  night,  the  depression’s  worst  phases  with  a  min- 
one  in  their  imum  of  unemployment.  The  Salvation 


place,  with  new  officers,  new  money.  The  Army  had  found  few  to  feed,  and  those 


town  was  astounded  but  not  alarmed. 
There  was  no  panic,  no  runs,  no  excite¬ 
ment.  Must  have  been  some  sort  of 
trouble,  people  agreed.  But  the  crisis 
had  been  met  handsomely.  A  bit  of 
financial  legerdemain  had  been  practiced 
which  elicited  plaudits  instead  of  execra¬ 
tion. 

How  it  cKcurred  remains  a  mystery  to 
most  of  us.  Yet  the  story  is  simple. 
Fifty  men  were  able  for  two  W'eeks  to 


few  transient  strangers.  The  Commis¬ 
sioner  of  Charities  reported  only  the  aver¬ 
age  winter  increase  in  calls  for  aid  from 
that  class  of  the  poor  who  are  always 
with  us,  in  good  times  or  bad.  There 
were  appeals  to  public  generosity  (Xew 
York  City  only  lieat  us  by  two  days  in 
exceeding  its  Red  Cross  drouth  aid  relief 
quota)  but  they  were  to  help  ease  dis¬ 
tress  in  other  places. 

The  first  intimation  of  the  unusual 


keep  a  $9,000,01)0  secret.  Headlines  were  came  in  a  cryptic  telephone  message  from 


combined  with  headwork.  The  commu¬ 
nity  fortunately  had  a  J.  P.  Morgan  of 
its  own,  whose  proceedings  upset  a  few 
old  notions  and  set  up  a  few  new 
ones. 

Among  them  was  the  notion  that  the 
small  town  newspaper  no  longer  influ¬ 
enced  the  thought  and  action  of  its  com¬ 
munity..  It  was  also  found  that  a  small 
town  could  rise  to  a  great  occasion,  and 
that  its  “Big  Shots,’’  when  necessity  sug¬ 
gests,  act  with  public  rather  than  per¬ 
sonal  interest  as  the  chief  consideration 
in  view. 

Wherefore,  in  the  midst  of  perilous 
times,  it  is  a  pleasant  privilege  to  report 
one  town  that  prevented  an  impending 
bank  crash,  escaped  disaster  and  came 


the  publisher  of  the  paper  to  the  editor, 
and  the  tenor  of  the  message  suggested 
more  of  high  adventure  than  of  trouble. 
It  was  this : 

“If  the  last  edition  has  gone  to  bed,  go 
over  to  the  Inn.  When  a  green  Lincoln 
halts  at  the  curb  get  in  and  go  wherever 
it  takes  you.” 

h'or  the  editor  of  a  paper  in  a  town 
where  there  is  a  murder  only  about  once 
in  two  years,  and  few’  scandals,  there  was 
a  thrill  in  that.  The  idea  of  high  ad¬ 
venture  was  strengthened  when  the 
green  Lincoln  came  into  view  and  the 
livery  of  a  chauffeur  indicated  the  destin¬ 
ation  probably  was  the  mansion  of  the 
financial  giant. 

“Hell  to  pay  now,’’  surmised  the  editor. 


out  on  top  of  a  situation  that  threatened  girding  for  a  possible  passage  at  arms  as 
the  peace  of  mind  if  not  the  pocketbooks  he  recalled  that  only  a  few  days  before 


of  all  its  people. 

O'lr  town  in  physical  aspect  is  like  a 


he  had  published  conspicuously  on  Page 
One  an  extended  reference  to  the  income 


dozen  other  communities  of  its  size  in  tax  disagreement  with  Mr.  Mellon.  But 


upstate  New  York.  There  are 


it  wasn’t  that,  he  concluded  when,  on 


churches  to  serve  the  spiritual  needs  of  rounding  the  curving  drive  he  discovered 


the  25,000  people  living  within  and  just 
without  its  municipal  boundaries. 

It  has  the  usual  proportion  of  speak¬ 
easies — about  one  to  every  500  inhabit¬ 
ants.  Kiwanis  and  Rotary  are  l)oth 
prominently  represented.  There  is  a 
lively  Chamber  of  Commerce  perennially 
engaged  in  pursuit  of  new  industries. 


at  the  rear  of  the  mansion  a  concourse 
of  at  least  20  motorcars. 

Nor  was  there  a  glimmer  of  light  to 
pierce  the  veil  of  mystery  when  he  had 
been  ushered  in  and  invited  to  refresh¬ 
ment  by  the  great  man  himself.  The 
mansion  was  one  of  massive  structures  of 
stone,  slate  and  plate  glass,  vast  inside 


Nearly  every  able-bodied  male  citizen  and  out,  with  which  nabobs  of  the  pre- 


renders  valiant  allegiance  to  one  of  the 
seven  companies  comprising  the  Volun¬ 
teer  Fire  Department. 

Since  the  death  of  oar  leading  manu- 


income-tax  era  were  wont  to  proclaim 
their  financial  eminence  to  the  world  at 
large. 

(jetting  to  the  sanctum  of  the  Lord  of 


facturer,  whose  product,  incidentally,  be-  the  Manor  where  the  refreshment  was 
came  known  round  the  world,  we  have  served  one  passed  grand  staircases  and 


had  but  one  financial  giant,  a  giant,  how- 


A  curious  eve  descried  various 


ever,  whose  stature  may  l)e  measured  by  apartments  the  open  doors  of  which  dis 
the  fact  that  recently  he  was  in  dispute  closed  groups  of  solemn,  silent  men. 


with  Mr.  Mellon  over  a  single  item  of 
$242,000  in  his  annual  income  tax  return. 


“Wliat  the  hell?”  thought  the  editor. 
In  the  groups  there  were  few  men  he 


There  are — or  were — four  hanks  with  knew— a  banker  or  two,  two  or  three  law- 


resources  aggregating  $30,000,0(X).  We 
have  a  single  newspaper  which  differs 


yers;  all  the  rest  were  strangers. 

“Any  idea  why  you  were  sent  for?” 


materially  from  its  contemporaries  per-  demanded  the  town's  richest  man 


haps  only  in  the  happy  circumstance  that 
an  independently  wealthy  ownership  en¬ 
ables  it  to  maintain  an  entirely  inde¬ 
pendent  editorial  policy. 

We  are  proud  of  our  scenery,  boast  of 
our  fortunate  position  as  the  trading 
center  of  a  vast  dairy  and  truck  farming 
area.  W'e  squabble  over  elections,  and 
quarrel  vehemently  over  public  questions. 


“I  see  a  lot  of  caucuses  in  progress,” 
ventured  the  editor.  “It  all  looks  import¬ 
ant,  but  you  will  have  to  supply  a  cue.” 

“Ranks,”  hinted  the  host,  chuckling. 

The  etlitor  still  looked  blank. 

“Mean  to  say  you  haven’t  heard  any¬ 
thing  ab(mt  a  bank?” 

“Not  a  word”  admitted  the  editor. 

“Well,  I’ll  1)0  dawggoned.”  The  great 


Two  representatives  of  the  Comptroller 
of  the  Currency  had  been  in  town  two 
weeks,  it  was  revealed.  The  men  whose 
twenty-odd  cars  were  parked  on  the 
snowy  expanse  of  lawn  had  been  in  con¬ 
ference  almost  continuously  for  ten  days. 
They  represented  all  the  moneyed  inter¬ 
ests  the  financial  giant  of  the  community 
could  muster.  The  mansion  was  almost 
in  the  heart  of  the  city.  It  was  staffed 
by  a  score  of  servants.  Neighbors  lived 
fairly  near.  Yet  not  a  word  of  trouble  or 
of  impending  disaster  had  got  beyond  its 
portals. 

The  editor  marveled. 

“That's  keeping  a  secret,”  gleefully  ex¬ 
claimed  the  financial  giant.  “If  your  news¬ 
paper  hasn't  had  a  whiff  of  it,  nobody  else 
has,  and  we  can  get  down  to  essentials.” 

Essentials,  it  appeared  from  the  re¬ 
marks  of  the  government  men,  the  law'- 
yers,  and  the  bankers  present,  depended 
largely  on  the  newspaper.  It  was  neces¬ 
sary  to  convey  to  the  i)ublic  in  such  way 
■  as  to  cause  no  alarm  the  fact  that  two 
venerable  financial  institutions  had  van¬ 
ished  and  that  in  their  stead  next  day 
was  to  rise — provided  agreements  were 
reachetl  that  night  regarding  new  capital 
and  management — another  bank  with  a 
new  president  and  vice  president  imported 
from  a  neighbor  village. 

“Two  old  die-hards  are  balking,”  inter¬ 
jected  the  great  man,  “but  nobody  leaves 
here  tonight  until  everything  is  settled.” 

“They’ll  agree,”  remarked  one  of  the 
government  men,  “or  there’ll  be  a  notice 
on  the  door  in  the  morning.” 

“.\nd  that,”  added  the  boss  of  the 
party,  “is  just  what  we  want  to  avoid. 
We  can’t  have  it.  No  bank  failure!  If 
we  had  that  this  damned  town  would  be 
ruined,  and  there’d  be  hell  all  through 
the  county.” 

“House  of  Morgan,”  thought  the  editor 
“and  old  Morgan  himself  speaking.” 

The  publisher  said  he  wanted  an  extra 
of  the  afternoon  paper  out  before  day¬ 
light.  The  editor  moved  part  of  the  staff 
to  the  mansion  and  went  to  work,  cer¬ 
tain  that  the  recalcitrant  die  hards,  who¬ 
ever  they  w’ere,  would  yield  to  pressure. 
The  deadline  was  three  a.  m.  so  that  the 
extra  announcing  a  consolidation  that  had 
yet  to  be  effected  would  be  in  hands  of 
carrier  boys  and  postmen  by  six. 

Through  the  night  the  conferences  went 
on.  The  great  house’s  foyer  became  a 
general  council  room  wherein  the  town’s 
immediate  financial  future  was  considered 
and  debated.  Silent  servants  spread  the 
table  of  the  dining  room  with  towering 
pyramids  of  food.  Men  nibbled  a  bit, 
joined  the  council,  offered  a  word  or  two, 
heard  a  word  or  two,  and  then  stalked 
off  to  the  billiard  room  to  shoot  their  irri¬ 
tations  and  angers  into  the  pockets  with 
the  balls  of  kelly  pool. 

Anxious  directors  hovered  over  the 
toilers  in  the  temporary  newspaper  quar¬ 
ters.  One  looked  over  the  shoulder  of 
the  editor  at  the  article  intended  for  the 
public  eye  in  the  morning  and  glowered. 

“You’ll  not  print  any  of  that,”  he  re¬ 
marked  on  noting  the  statement  that  two 
of  the  oldest  banks  of  the  city  had  been 
combined  to  form  a  new  one  with  $9,000,- 
000  of  assets. 

“Those  bozos  out  there,”  he  explained, 
indicating  the  group  laboring  like  Killy 


bull  market  of  1929  the  l(x:al  branches 
or  agencies  of  several  Stock  Exchange 
houses  had  more  thair  2.(XK)  active  trad¬ 
ing  accounts,  most  of  them,  of  cour.se,  on 
margin. 

In  outline  this  description  might  fit  any 
of  a  thousand  small  communities  in 
-America.  But  where  our  town  differs, 
as  current  experience  .shows,  is  in  its 
emphatic  refusal  to  have  any  bank  fail¬ 
ures,  or  to  allow  hard  times  to  throw  it 
into  panic,  or  to  deflect  it  from  the  paths 
of  orderly  living,  with  faith  in  a  benevo¬ 
lent  God  and  a  I)elief  in  the  Republican 
Party  so  firm  that  it  survived  even  the 
Roosevelt  gulK-rnatorial  landslide  of  No¬ 
vember.  19.10. 

For  weeks  just  before  and  after  the 


Sunday  evangelists  over  possible  recruits 
for  the  sawdust  trail — “those  bozos  never 
will  come  to  an  agreement.” 

“Yes  they  will,”  interrupted  the  Mor¬ 
gan  of  the  occasion.  “It’s  just  a  matter 
now  of  $35,000.’’ 

“Well  if  they  don’t  come  through,” 
conceded  the  editor,  “I  might  not  have 
this  story,  but  I’ll  have  another,  the  story 
of  the  first  bank  failure  in  this  region  in 
40  years.” 

The  great  man  chuckled.  “Tell  that  to 
those  fellows  out  there.” 

Word  of  the  appalling  alternative  evi¬ 
dently  was  spread.  More  directors  came 
in. 

“What  Sort  of  stuff  is  that  fellow  going 
to  print  anyway?”  some  one  demanded. 
A  government  agent  also  desired  enlight¬ 
enment  on  that  point,  and  the  editor  spoke 
another  piece. 

“There  are  two  ways  of  presenting  this 
story  if  the  consolidation  goes  through, 
and  only  one  if  it  doesn’t,”  he  said.  “If 
there  is  no  consolidation,  and  the  Comp¬ 
troller’s  notice  goes  on  the  door  of  either 
one  of  those  banks  in  the  morning,  you’ll 
see  a  l)oxcar  streamer  on  Page  One  to¬ 
morrow:  ‘Banks  Here  Crash!”’ 

“If  on  the  other  hand  the  consolidation 
is  effected,  I  could  be  a  straightaway 
newspaperman  and  headline  the  story 
‘Bank  Crash  Averted’.  For  that  is  what 
you  are  here  tonight  to  accomplish.  But 
what  I  intend  to  do  is  to  print  a  L -ad- 
line,  ‘Nine  Million  Dollar  Bank  Forn.ed’, 
then  tell  all  about  the  new  institution 
backed  by  the  richest  man  in  town.  If 
that  doesn’t  allay  alarm,  and  prevent  the 
runs  some  of  you  people  seem  to  fear, 
nothing  will.” 

“Public  services,”  approved  the  pub¬ 
lisher. 

“Fine,”  contributed  the  government 
man. 

“Go  to  it,”  said  the  great  man  who 
had  got  together  virtually  all  the  $650,- 
000  of  new  capital  required  to  forestall 
a  crash.  “Go  to  it,  but  your  darned  old 
paper  has  had  my  name  in  it  enough 
lately.  Keep  it  out.” 

The  editor  laughed,  and  without 
thought  of  lese  majeste  retorted: 

“Page  One  for  you — with  a  statement 
approving  the  new  deal.” 

The  recalcitrants  yielded.  The  story 
went  through.  A  Bank  Consolidation 
Extra  was  in  the  hands  of  every  news¬ 
paper  subscriber  by  breakfast  time.  The 
town  was  astounded.  It  buized  with  con¬ 
versation.  But  the  great  man's  name  in 
print  worked  with  the  magic  of  Morgan’s. 

That  day  the  new  bank  opened.  There 
was  not  a  ripple  on  the  placid  surface  of 
the  town’s  financial  affairs.  And  before 
night,  proud  of  a  new  $9, 000,(100  institu¬ 
tion,  moneyed  citizens  were  making  in¬ 
quiry  concerning  investments  in  its  stock. 

HAYES  SUCCEEDS  GIFFEN 

Donald  G.  Hayes,  for  the  last  two 
years  and  a  half  with  the  advertising 
department  of  the  hidianapolis  Star,  has 
been  appointed  national  advertising  mana¬ 
ger,  succeeded  W.  A.  Giffen.  Hayes 
formerly  was  office  manager  of  the  Fred 
Minis  Advertising  Company.  Giffen. 
who  was  national  advertising  manager 
of  the  Star  for  two  years,  is  now  with 
the  Cox  Letter  Shop. 


.Mso.  we  gamble.  .At  the  height  of  the  nian  reverted  to  an  accent  brought  from 


North  Carolina  when  in  the  old  days  as 
a  mere  clerk  he  joined  the  tannery  that 
for  an  uncle  produced  the  fortune  which 
in  his  hands  is  stipposed  to  have  become 
at  least  $40,000,000. 

Then  he  grew  p.aternal.  “Son.”  he 
said  “as  St.  Paul  used  to  say,  come  into 
camp:  you’ve  got  a  real  big  story  by  the 
tail.” 

Little  by  little  the  story  came  otil,  a  bit 
hero,  a  bit  there,  to  ball  into  a  pattern  of 
potential  disaster  tinless  there  that  night 
some  means  could  be  devised  to  transform 
its  features. 

Briefly  the  story  was  the  story  of  other 
banks  in  other  towns  throughout  the 
country.  The  losses  sustained  by  those 
2.fK)0  .stock  trading  accounts  had  hit  two 


READ  WHAT  EDITORS  SAY  ABOUT 

BOBBY  THATCHER 


U.  G.  HENTHORNE, 

Executive  Editor,  Tulsa 
World,  Tulsa,  Okla.: 

“Bobby  Thatcher  is  one  of  the 
mainstays  of  the  Tulsa  World. 
He  was  immediately  accepted  by 
our  readers  and  we  consider  him 
one  of  our  best  daily  features.” 


first  of  the  year  our  paper  had  gone  of  the  oldest  banks  in  the  city,  and  one 
along  reporting  bank  failures  elsewhere,  bad  been  fatallv  injured.  If  it  went  under 
serenely  certain  that  nothing  of  the  sort  the  other  would  go.  If  lx)th  crashed  no 
threatened  us.  We  had  gone  through  one  knew  what  might  happen. 


63  Park  Row 


THE  BELL  SYNDICATE 

John  N.  Wheeler.  President 


New  York.  N.  Y. 
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This  is  a  most  remarkable 
achievement  for  a  type 
face  that  has  been  on  the 
market  a  trifle  more  than 
one  year 

INTERTYPE 

VOGUE 

is  the  popular  modern  face 
among  local  and  national 
advertisers. 


Typograpliic  Scoreboard 

April,  1931 

Subject:  March  1  and  March  15  issues  of  Vogue 

216  Quarter-,  Half-,  and  Full-Page  Advertisements 


Type  Faces  Employed 

Bodoni  . 44 

Regular  (M*),24:  Bold  (M),  13; 
Book  (T**), 7 

Futura  (M) .  38 

Regular,  25;  Light,  12;  Bold.  i 

Garamond  (T) . 30 

Old  Style,  24 ;  Bold,  6 

Caslon  Old  Style  (T) .  13 

Bernhard  (M) .  12 

Light,  6 ;  Bold,  5 ;  Cursive,  I 

Kabel  (M) .  11 

Light,  9 ;  Bold,  2 

^.Vogue  (M) .  11 

Bold,  5 ;  Light,  6 

Monotype  Cochin  (M) .  5 

Astree  (M) .  4 

Lutetia  (T) .  4 

Erbar  (M) .  3 

Monotype  Baskerville  (T) . . . .  3 

Eve  (M) .  3 

Bold,  2 ;  Light,  1 

Goudy  Old  Style  (T) .  3 

Nicolas  Cochin  (M-) .  3 

Scotch  Roman  (T) .  2 

Binney  (T) .  1 

Kennerley  (T) .  1 

Ludlow  Cameo  (T) .  1 

Linotype  Garamond  (T) .  1 

Champleve  Italic  (M) .  1 

Italian  Old  Style  (T) .  1 

Bookman  (T) .  1 

Greco  (M) .  1 

Raleigh  Cursive  (M) .  1 

Girder  (M) .  1 

Monotype  Cochin  Italic  (M) . .  1 

Deepdene  (T) .  1 

Cloister  Old  Style  (T) .  1 

Unidentified  (M) .  1 


♦M — modernistic;  ‘‘T — traditional. 


Ads  set  in  traditional  types. ...  70 
.\ds  set  in  modernistic  types. . .  133 

(Thirteen  of  the  advertisements  that 
were  examined  were  hand-lettered.) 

The  display  of  eight  of  the  adver¬ 
tisements  herein  credited  to  tradi¬ 
tional  type  faces  appeared  in  faces 
designated  as  modernistic.  On  the 
other  hand  the  display  of  four  ad¬ 
vertisements  for  which  modernistic 


types  are  credited  was  set  in  faces 
considered  traditional. 

Weight  ofType 

Ads  set  in  light-face .  96 

Ads  set  in  bold-face . 90 

Ads  set  in  medium-face .  17 

Style  of  Layout 

Conventional  . 161 

Moderately  modernistic . 34 

Pronouncedly  modernistic  ....  21 

Illustrations 

Conventional  .  99 

Moderately  modernistic .  75 

Pronouncedly  modernistic  ....  32 

(No  illustrations  were  used  in  ten  ad¬ 
vertisements.) 

General  Effect  (all-inclusive) 

Conventional  . .  75 

Moderately  modernistic . 103 

Pronouncedly  modernistic  ....  38 


With  this  analysis  of  Vogue  the 
Bodoni  recaptures  first  place,  gain¬ 
ing  5  per  cent,  while  Garamond,  the 
leader  in  the  January  analysis,  de- 
clines  4  per  cent.jAnd  the  sans  serifs 
^combined  score  a  gain  of  6  per  cent. 


A 


INTERTYPE  VOGUE  is  made  in  LIGHT  and  BOLD  in  all  sizes  from  6  Point  to  36  Point. 
Intertype  Vogue  Italic  and  the  Vogue  Extra  Bold  and  Extra  Bold  Oblique  will  be  ready  soon. 


PI  note  that  fact 


Intertype  Faces  are  on  Wide  Tooth  Matrices  that  Drop  Straight,  Last 
Long,  Cost  No  More  and  Run  on  Other  Line  Composing  Machines. 
Write  tor  booklets  showing  Intertype  Garamond,  Intertype  Bodoni, 
Intertype  Ideal  News,  as  well  as  the  booklet  showing  Intertype  Vogue 


INTERTYPE  CORPORATION:  360  Furman  Street,  Brooklyn,  New  York;  Chicago,  130  North  Franklin  Street; 
New  Orleans,  816  Howard  Avenue;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Co.,  Ltd.,  Toronto;  London,  and  Berlin 
Distributors  Throughout  the  World 


A.I".  Set  in  Intertype  Vogue  Bolii 
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having  purchased  a  8- 
and  realizing  with  its  accustomediori 
be  sold  indefinitely  at  the  prevailing  ►w 

has  taken  i  o 

50  Additional  Woods 

with  their  appropriate  complenut 

Wood  Newspaper  Mjhi 

501  Fifth  Av«ie, 
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nm 


a  8-roll  Wood  Press 


dioresight  that  this  machine  cannot 
►w  prices  which  are  being  asked  for  it 


t  option  on 


dlSteel  Piriimtiinii  Uiuits 


imt  of  Wood  Steel  Folding  Units 


4JHINERY  Corporation 

v«e,  New  York 


/' 
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E  D  I 

CHINESE  CENSOR  “PECULIAR” 

JUST  how  far  a  type  of  public  official  will  go  to 
justify  his  party  or  his  own  conduct  by  use  of 
power  to  discredit  or  throttle  newspaper  criticism, 
is  neatly  demonstrated  in  the  case  of  Hallett  Abend, 
correspondent  of  New  York  Times  in  China. 

In  the  summer  of  1929  the  Chinese  government 
asked  the  American  Secretary  of  State  to  permit 
Mr.  Abend’s  deportation  on  the  ground  that  he  had 
wilfuliy  misrepresented  the  situation  in  China.  The 
United  States  Government  declined  to  act.  The 
Times  investigated  the  matter  and  stood  firmly  by  its 
correspondent.  Later  Mr.  Abend  notified  his  New 
York  editor  that  the  Chinese  government  would  like 
to  have  from  him  a  letter,  J'for  its  records,”  regretting 
the  controversy.  He  was  instructed  that  he  might 
write  a  letter  expressing  regret  that  a  misunder¬ 
standing  had  occurred.  This  he  did,  fully  explaining 
that  the  despatches  had  reflected  the  feeling  of  the 
people  in  the  area  in  which  the  correspondent  was 
working,  but  Mr.  Abend  did  not  express  regret  for 
any  failure  on  his  part  to  report  the  news  as  he  found 
it.  He  set  forth  the  policy  of  the  Times  to  “lean 
backward  to  be  fair  and  obtain  official  versions  when¬ 
ever  possible.” 

The  Abend  letter  was  transmitted  on  April  28  to 
the  Chinese  government  through  the  American 
Minister,  Nelson  T.  Johnson.  Immediately  the 
Chinese  Foreign  Office  gave  to  the  correspondents 
of  all  agencies  represented  at  Nanking  a  “news 
handout”  saying  that  Mr.  Abend  had  apologized. 
This  false  and  impudent  statement  of  the  affair 
asserted  that  arrangements  had  been  made  to  restore 
Mr.  Abend’s  press  facilities,  thus  officially  closing 
the  deportation  incident,  because  his  letter  had  ex¬ 
pressed  “sincere  regrets  in  behalf  of  himself  and 
the  New  York  Times  on  unfair,  false  news  reports  con¬ 
cerning  China  which  caused  the  National  Government 
to  demand  his  deportation.” 

Here  we  have  a  clear-cut  case  of  a  great  govern¬ 
ment  stooping  to  a  palpable  falsehood,  in  an  official 
statement  issued  to  the  press  of  the  world,  merely  to 
cover  its  face.  Mr.  Abend’s  letter  has  been  pub¬ 
lished  in  full  in  New  York  Times  and  it  demonstrates 
beyond  question  his  sincerity  and  kindly  intention 
toward  the  government  of  China.  His  spirit  of  fair¬ 
ness,  how'pver,  was  instantly  seized  upon  for  a  dis¬ 
tortion.  When,  next  day,  Mr.  Abend  complained  of 
this  outrageous  treatment  he  was  officially  informed 
that  there  were  “two  sides  to  the  argument,  but  your 
case  is  closed,  so  please  come  up  to  arrange  for 
registration.” 

Think  of  the  world  being  forced  to  form  its 
opinions  of  a  government  like  China  on  a  regimen 
of  “news  handouts”  prepared  by  such  unscrupulous 
hands!  To  experienced  newspapermen  there  is  no 
myst*?ry  in  the  cause  of  world-wide  confusion  in  the 
propent  day.  Official  pronouncements  of  many 
governments  are  mere  propaganda  “handouts”  issued 
for  expediency  and  with  no  thought  of  the  right  of 
men  to  know  the  truth. 


Hear  the  squeals  of  the  grafters,  note'  that 
there  is  a  disposition  b\  nezospapermen  to  de¬ 
fend  the  rights  and  interests  of  their  medium! 


CHALLENGING  THE  TIMES 


Montreal  star  announced  one  day  this 
week  that  as  a  contribution  to  the  relief  of 
unemployment  it  would  lay  off  no  employe 
for  a  year,  except  for  admitted  cause,  and  would 
add  at  least  one  person  in  each  department.  At  the 
same  time  the  newspaper  recommended  this  policy 
to  all  prosperous  employers,  promising  that  the  idea 
if  generally  effective  would  reduce  idleness  and  in¬ 
crease  buying  power. 

“There  are  lots  of  businesses  sufficiently  prosper¬ 
ous  to  declare  a  moratorium  against  sacking  and 
keep  the  number  of  their  employes  at  the  present 
figure,”  the  Star  said,  adding  that  “many  can  do 
better  and  increase  these  numl>ers.” 

This  is  the  sort  of  action  that  counts  in  hard 
times.  It  is  an  answer  to  the  challenge  of  business 
depression  that  cannot  be  denied.  No  small  degree 
of  character  is  required  to  set  the  pace. 


Girl  of  13  zrins  Detroit  Nezes’  eighth  annual 
spelling  bee  on  zcord  "pieayune,”  zebich  stumped 
15  others.  In  the  South  it  would  have  been 
easy. 


RIAL 


But  by  the  grare  of  Cod  I  am  what  I  am: 
and  His  grace  which  was  bestowed  upon  me 
was  not  in  vain;  but  I  labored  more  abundantly 
than  they  all:  yet  not  I,  but  the  grace  of  Cod 
which  was  with  me. — I  Corinthians,  XV ;  10. 


CLEARING  SKIES 

TH.\T  firm  ground  in  the  present  business  de¬ 
pression  has  Itecn  reached,  as  it  affects  news¬ 
paper  revenues  and  expenses,  is  a  conclusion 
justified  by  the  news  of  the  week  as  presented  in 
other  columns  of  this  issue. 

Four-month  linage  comparisons  reveal  a  tendency 
distinctly  upward — still  well  behind  1930  and  fur¬ 
ther  behind  1929,  but  with  the  prospect  that  the 
extremely  poor  showing  of  the  last  six  months  of 
1930  will  be  bettered  in  the  similar  period  this  year. 

Announcement  by  the  International  Paper  Com¬ 
pany  of  price  reductions  following  cuts  by  other 
producers,  stabilizes  for  a  considerable  period  this 
essential  cost  element  in  newspaper  operations.  The 
reduction  is  not  great ;  according  to  good  authority  it 
does  not  justify  advertising  rate  reductions  worth 
consideration,  Imt  it  docs  lift  a  few  back-breaking 
straws  from  the  strained  publishing  structure. 

A  summary  of  current  newspaper  composing-room 
wage  conditions  indicates  no  downward  tendency  in 
payrolls,  and  the  comparatively  small  unemployment 
of  typographical  union  members  is  Iwing  relieved  by 
varying  systems  of  voluntary  lay-offs  under  union 
discipline.  The  five-day  week,  with  six-days’  pay, 
may  be  desired  by  the  union  as  much  as  it  is  de¬ 
tested  by  tbe  publishers’  organizations,  but  there  is 
no  immediate  prospect  of  a  union  fight  to  obtain  it. 
Unquestionably,  however,  the  voluntary  institution  of 
five-day  weeks,  on  a  per  diem  pay  basis,  in  many 
cities  will  lay  the  groundwork  for  demands  that  it 
be  recognized  on  a  six-day  pay  basis  when  business 
improves. 

Scattered  instances  of  pay  reductions  by  newspaper 
organizations  have  been  noted  in  recent  weeks,  with 
more  numerous  cases  of  reduction  in  personnel,  prin¬ 
cipally  editorial,  business  office  and  clerical.  More 
can  be  expected  with  the  summer  reduction  in  rev¬ 
enues,  but  as  this  publication  has  often  pointed  out, 
there  can  be  no  substantial  reduction  either  in  pay 
or  personnel  by  organizations  w'hich  must  continue 
daily  operation.  Without  a  widespread  cut  in  the 
cost  of  living,  reflected  in  necessities  as  well  as  luxu¬ 
ries,  there  will  be  no  general  wage-cutting  campaign 
by  publishers. 

The  picture  is  therefore  one  of  approaching  sta¬ 
bility,  on  a  slowly  rising  scale.  Dangerous  leaks 
bave  been  plugged,  and  most  newspapers  are  in 
position  to  face  the  future  without  fear,  if  not  with 
complacence.  Now,  if  ever,  is  the  time  to  overhaul 
all  the  operating  policies  developed  during  the  rapid 
expansion  of  1920—1929. 

Appraise  the  editorial  content  and  policy  with  rela¬ 
tion  to  the  changed  economic  conditions.  Check  the 
circulation  structure  for  the  results  of  overenthu- 
siastic  and  unprofitable  enterprise.  Study  advertising 
rate  cards  with  an  eye  to  schedules  that  penalize 
rather  than  encourage  the  use  of  space.  Cut  out  the 
jokers  that  smart  purchasers  of  space  have  found  in 
hastily-drawn  regulations.  Build  a  tight  barrier 
against  the  press-agentry  that  detours  the  advertis¬ 
ing  columns  and  competes  unfairly  against  firms 
buying  this  space  on  regular  schedule.  Watch  paper 
waste  carefully  for  $60  newsprint  consumes  as  many 
trees  as  tbe  $7.5  brand  of  five  years  ago,  and  every 
tree  wasted  brings  nearer  tbe  certain  days  of  higher 
paper  costs. 

The  publisher  who  spends  tbe  next  few  months 
learning  again  every  detail  of  bis  business  won’t  have 
to  go  into  the  next  boom  as  he  went  through  the 
last,  paying  as  he  went,  and  paying  double  for  tbe 
experience.  Even  depressions  can  be  turned  to  profit. 


GETTING  RESULTS 

AN.^TIONAL  advertiser  remarked  the  other  day 
that  while  newspaper  circulations  are  de¬ 
monstrable  the  question  that  remains  un¬ 
answered  in  his  mind  is  whether  10  per  cent,  more 
or  less,  of  readers  actually  notice  his  copy. 

Well,  once  in  a  while  we  have  a  test  of  the  mat¬ 
ter.  Camel  cirgareties  recently  advertised  a  prize 
contest  for  the  best  letter  setting  forth  the  advan¬ 
tages  to  smokers  of  the  new  cellophane  wrapper  and 
received  ample  evidence  that  people  read  advertising 
when  it  is  interesting  and  important.  The  cam¬ 
paign  ran  for  eight  days  in  1,713  daily  newspapers 
and  in  2,139  weeklies  and  426  college  and  financial 
papers.  A  total  of  952,228  answers  were  received. 

An  enormous  number  of  people  who  read  and 
considered  the  advertising  naturally  did  not  reply 
to  it  for  all  of  the  reasons  that  one  could  imagine. 
But  nearly  a  million  persons  registered. 

There  is  a  reply  here  for  the  doubter  mentioned 
above.  He  need  not,  of  course,  offer  prizes  to  get 
results.  He  need  only  offer,  in  attractive  fashion, 
worthy  goo<ls  that  the  people  need  and  at  prices 
within  the  range  of  their  pocketbooks.  Results  are 
in  the  final  analysis  pretty  much  up  to  the  product. 
Good  things  “go.”  There  has  been  no  room  for 
doubt  for  many  years  tliat  the  American  people  read 

newspaper  advertising  and,  when  it  is  appealing,  re¬ 
spond  more  generally  than  any  other  nation  in  the 
universe. 


America’s  population  zcill  become  stationary 

by  1950,  says  economist,  but  American  nezi's- 
paper  circulation  will  not  be  stationary  zvhile 
editorial  enterprise  engages  public  interest  each 
hour  of  the  day  zvith  the  zntal  affairs  of  life 
experience. 

NEWSPRINT  ILLNESS 

The  statement  is  made  in  Ottawa  Journal  that 
Canadian  newspapers  do  not  w'ant  newsprint  at 
prices  so  low  that  there  is  no  reasonable  profit 
for  the  producer  and  only  grief  for  the  worker.  The 
editor  says  the  great  industry  of  the  province  is 
“sick,”  and  he  wonders  what  the  cause  may  be, 
whether  too  m-my  lavish  timber  leases  or  too  much 
of  the  “get-rich-quick  idea  in  capitalization.” 

It  is  equally  true  that  newspapers  of  the  United 
States  do  not  want  newsprint  at  prices  below  a 
reasonable  profit  level,  bringing  grief  to  the  worker 
and  harm  to  Canada.  The  newspaper  business  greatly 
desires  a  stable  newsprint  industry  at  fair  prices. 

But  how  can  fair  prices  be  fixed  for  a  commodity 
that  is  forced  to  swim  on  an  ocean  of  watered  stock 
and  cover  all  manner  of  extravagant  charges  which 
have  nothing  to  do  with  legitimate  financing  and  the 
business  of  cutting  and  hauling  spruce,  grinding  and 
milling,  selling  and  delivering  the  product? 

The  newsprint  industry’s  indisposition  is  largely 
self-inflicted.  Every  fair-minded  publisher,  on  both 
sides  of  the  border,  wants  to  see  the  industry  flourish 
and  financial  reorganization  on  fairly  conservative 
lines  is  the  best  remedy  we  have  heard  proposed. 


Adz’crtising  comics  are  legitimate  when  they 
bear  the  label  advertising. 


Forcing  radio  programs  into  paid  space  is  a 
fob  for  a.zsociations  of  local  publishers. 


TAP  OR  BUNGHOLE 

ACERT.MN  national  advertiser  recently  placed 
in  100  daily  newspapers  a  schedule  which  cost 
him  between  $75,000  and  $100,000.  With  the 
advertising  copy  the  agency  sent  out  an  alleged  news 
item  whicn  concerned  the  advertiser’s  organization, 
requesting  its  use  in  news  columns.  Three  out  of 
100  newspapers  used  the  item,  a  total  of  45  lines, 
according  to  the  atlvertiser,  and  we  might  regard 
this  as  an  excellent  indication  that  free  publicity  is 
on  its  way  out. 

But  there  is  a  disappointing  and  amazing  second 
chapter  to  this  story.  Recently  the  same  advertiser 
went  on  the  air,  substituting  radio  for  newspapers. 
Within  two  weeks  the  newspapers  of  tbe  country  had 
given  tbe  advertiser,  as  a  broadcaster,  18,000  o<ld 
lines  of  free  publicity.  In  many  instances  halftones 
of  his  program  artists  were  used,  special  stories  were 
written  and,  of  course,  the  name  of  his  product  ran 
free  in  all  newspaper  radio  programs. 

There  seems  to  be  a  determined  purpose  in  the 
craft  to  waste  the  newspaper’s  only  profitable  com¬ 
modity,  and  if  not  at  the  tap,  then  at  the  bunghole. 
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PURELY  PERSONAL 


pYRUS  H.  K.  CURTIS  has  been 
^  elected  a  member  of  the  board  of 
trustees  of  North  Yarmouth  Academy, 
Yarmouth,  Me. 

Houston  Harte,  publisher  of  the  San 
Angelo  (Tex.)  Standard  Times,  was 
elected  president  of  the  West  Texas 
Chamber  of  Commerce,  May  16.  Wil¬ 
bur  C.  Hawk,  general  manager,  Amarillo 
News-Globe,  was  elected  first  vice-presi¬ 
dent. 

Eugene  Lorton,  publisher,  and  N.  G. 
Henthorne,  editorial  director,  Tulsa 
(Okla.)  World,  were  hosts  to  Jouett 
Shouse,  chairman  of  the  Democratic  Na¬ 
tional  Executive  Committee,  on  his  re¬ 
cent  visit  to  Tulsa. 

E.  D.  Stair,  publisher  of  the  Detroit 
Free  Press,  William  H.  Lowe,  manag¬ 
ing  director,  Edgar  A.  Guest,  Free  Press 
poet  and  Malcolm  W.  Bingay,  Free  Press 
columnist  and  editor  of  its  Centennial 
edition  published  May  10,  have  been 
spending  a  vacation  at  French  Lick,  Ind. 

Warren  _C.  Fairbanks,  publisher  of  the 
Indianapolis  Nnvs,  and  Mrs.  Fairbanks, 
have  returned  from  San  Diego,  Cal., 
where  they  spent  a  four  weeks’  vacation. 

Prentiss  Bailey,  publisher  of  the  Utica 
(X.Y.)  Observer-Dispatch,  has  been 
reelected  president  of  the  Utica  Y.M.C.A. 

V.  W.  St.  John,  publisher,  Mena  (Ark.) 
Star,  spent  the  week  at  Little  Rock  at¬ 
tending  meetings  of  the  State  Highway 
Audit  Commission,  to  which  he  was  re¬ 
cently  appointed. 

C.  O.  Trytten,  editor  and  publisher, 
Shabbona  (Ill.)  Dc  Kalb  County  Express, 
has  been  elected  vice-chairman  of  the 
Community  Club  of  Shabbona. 

T.  H.  Townsend,  editor  of  the  Water- 
ville  (N.Y.)  Times,  recently  addressed 
the  Mohawk  \'alley  Hardware  Men’s  As¬ 
sociation  in  Hotel  Martin,  Utica. 

F.  \V.  Greenaway,  editor,  De  Kalb, 
(Ill.)  Chronicle,  was  in  charge  of  all 
arrangements  for  the  Dc  Kalb  observance 
of  the  50th  anniversary  of  the  American 
Red  Cross,  May  21. 

Henry  J.  Steele,  president  of  the 
Easton  (Pa.)  Express  and  its  chief  edi¬ 
torial  writer  recently  tendered  a  dinner 
to  more  than  200  persons,  including  per¬ 
sonal  friends,  business  associates  and 
members  of  the  Northampton  county  bar 
association,  in  celebration  of  the  fiftieth 
anniversary  of  his  admittance  to  the 
Northampton  county  bar. 

y.  Y.  Dallnian,  editor,  Springfield, 
Illinois  State  Register,  was  speaker  at 
the  Bluffs,  Ill.,  high  school  graduation 
exercises.  May  15. 

Mrs.  Lew'  G.  Ellingham,  wife  of  the 
publisher  of  the  Fort  ll'ayne  (Ind.) 
Journal-Gazette,  was  appointed  last  week 
as  a  member  of  the  board  of  state  chari¬ 
ties  by  Governor  Harry  G.  Leslie. 

(3.  P.  Schmidt,  editor.  Brush  (Col.) 
Tribune,  was  recently  named  chairman 
of  the_  Morgan  county  Republican  central 
committee. 

E.  W.  Howe,  founder  of  the  Atchison 
(Kan.)  Globe,  celebrated  his  seventy- 
seventh  birthday  at  his  home  May  2. 
Mr.  Howe  recently  returned  from  Miami, 
P'la.  where  he  spent  the  winter. 

H.  K.  Hubbard  and  his  sister.  Miss 
.Ada  Hubbard,  members  of  the  firm  of 
H.  K.  Hubbard  &  Co.,  publishers,  Bellc- 
fontaine  (O.)  Examiner,  returned  May 
9  from  Taniiia,  Fla.,  where  they  spent 
the  past  five  months. 

M.  Brayton,  editor  and  publisher, 
Madison  li'isconsin  State  Journal  has 
returned  to  his  desk  after  a  six  months’ 
absence,  during  which  he  underwent  an 
operation  for  removal  of  cataracts  at 
Johns  Hopkins  hospital,  Baltimore. 

William  M.  Clemens,  publisher  of  the 
Flushing  (X.Y.)  North  Shore  Daily 
Journal,  attended  the  Kentucky  Derby 
races. 

X.  F.  Maddever,  editor  of  the  Niagara 
Falls  (X.Y.)  Gazette,  has  been  re¬ 
elected  president  of  the  board  of  educa¬ 
tion. 

L.  G.  Merrill,  editor  of  the  Neola 
(la.)  Gazette-Reporter,  escaped  with 
minor  bruises  last  week,  when  his  car 


crashed  through  a  steel  guard  rail  at 
Weston,  near  Council  Bluffs,  and 
plunged  30  feet  into  a  ditch,  overturn¬ 
ing  twice. 

J.  0.  Elder,  publisher,  Washington 
(la.)  Evening  Journal,  and  Mrs.  Elder 
spent  the  past  week  at  Fayetteville.  Ark. 

Egbert  D.  Corson,  editor,  Lockport, 
(N.Y.)  Union  Sun  and  Journal,  has 
been  elected  president  of  the  Lockport 
Town  and  C9untry  club. 

Hugh  Hume,  editor,  Portland  (Ore.) 
Spectator,  underwent  a  major  operation 
May  8.  His  condition  is  reported  as 
favorable. 

Ara  B.  Hyde,  editor,  St.  Helens 
(Ore.)  Mist,  recently  returned  from  a 
several  weeks  stay  in  Washington,  D.  C., 
part  of  which  time  he  was  the  guest  of 
his  brother,  Arthur  M.  Hyde,  secretary 
of  agriculture. 

Mrs.  Ralph  Harmon  Booth,  wife  of 
the  American  Minister  to  Denmark  and 
the  president  of  Booth  Newspapers,  Inc., 
was  presented  at  the  court  of  St.  James 
in  London,  May  19. 

Carlton  K.  Matson,  editor  of  the 
Buffalo  Times,  has  been  made  a  director 
of  the  Buffalo  Foundation,  non-sec¬ 
tarian  charitable  organization  established 
through  the  million  dollar  philanthropy 
of  the  late  William  J.  Conners,  Sr., 
former  publisher,  Buffalo  Courier-Ex¬ 
press. 

Governor  Henry  S.  Caulfield  of  Mis¬ 
souri,  was  the  guest  last  week  of 
George  B.  Longan,  president,  and  Roy 
Roberts,  managing  editor  of  the  Katusas 
City  Star,  at  a  dinner  for  Henry  J. 
Haskell,  editor  of  the  Star. 

Paul  B.  Williams,  editor  of  the  Utica 
(N.Y.)  Daily  Press,  is  a  member  of  the 
committee  of  13  directing  the  Utica  city 
manager  campaign. 

Ben  Hughes,  editor  and  proprietor  of 
the  Comox  (B.C.)  Argus,  which  won 
first  prize  recently  as  the  best  weekly 
newspaper  in  Canada  in  cities  of  5,000 
and  under,  has  been  named  leader  of 
the  Albine  Club  of  Comox. 

Edwin  J.  Kiest,  publisher,  Dallas 
Times-Herald  and  for  many  years  a  di¬ 
rector  of  the  State  Fair  of  Texas,  has 
been  elected  president  of  the  fair 
organization. 


IN  THE  BUSINESS  OFFICE 

STEPHEN  MALONEY,  promotion 
manager.  Salt  Lake  Tribune,  has  gone 
to  San  Franci.sco  with  the  winners  of  the 
Utah  oratorical  contest. 

Benjamin  E.  Russell,  night  office  man¬ 
ager  for  many  years  of  the  Cincinnati 
Enquirer  will  sail  for  Europe,  June  3. 

Ralph  Spangler,  formerly  of  the  Char¬ 
lottesville  (Va.)  Nett'S,  has  joined  the 
advertising  staff  of  the  Norfolk  Virgin¬ 
ian-Pilot. 

Elmer  DiPietro  has  joined  the  display 
staff,  IVaterbury  (Conn.)  American- 
Republican. 

Miss  Lillian  Wegmann  of  the  classi- 


FOLKS  WORTH  KNOWING 


Donald  d.  hoover,  assistant 

city  editor  of  the  Indianapolis  Netvs, 
is  author  of  “Copy,”  a  handbook  for  re¬ 
porters  and  stu¬ 
dents  of  jour¬ 
nalism,  published 
by  Thomas  Y. 

Crowell  C  0  m  - 
pany 

Mr.  Hoover 
started  as  a  re¬ 
porter  on  the  In¬ 
dianapolis  Times. 
When  the  Times 
became  one  of 

the  Scripps-Mc- 
Rae  group,  he 

continued  as  po¬ 

litical  and  feature 
writer.  .Xfter  the 
political  campaign  of  1922,  in  which  he 
toured  the  state  with  .Albert  J.  Beveridge, 
he  went  over  to  the  Indianapolis  Netvs. 
He  coverctl  the  trials  of  two  governors. 
Gov.  Warren  T.  McCray,  and  Gov.  Ed. 
Jackson.  Later  he  went  to  Washington 
as  staff  writer  for  the  .Associated  Press. 
Since  first  entering  the  field,  he  has 

continued  in  newspaper  work  with  the 
exception  of  one  year  as  postmaster  in 
the  Virgin  Islands. 

Mr.  Hoover  is  president  of  Indian¬ 
apolis  Alumni  of  Sigma  Delta  Chi,  and 
Indiana  member  of  the  national  alumni 
committee. 

He  is  also  associate  editor  of  the 
Quill,  of  Sigma  Delta  Chi.  Mrs. 
Hoover,  who  wrote  the  chapter  on 
‘‘Women  in  Journalism”  in  “Copy.”  is 
president  of  the  Indianapolis  .Alumnae 
of  Theta  Sigma  Phi,  woman’s  honorary 
journalistic  sorority. 


fied  department,  Flushiatg  (N.Y.)  North 
Shore  Daily  Journal  has  returned  to  the 
office  after  an  operation  at  the  Flushing 
hospital. 

Fred  K.  Finlayson  has  been  appointed 
to  the  advertising  department  of  WSBT 
and  WF.AM,  radio  station  of  the  South 
Bend  Tribune.  He  has  been  in  the  Trib- 
bune’s  advertising  department. 

James  I.  Meyerson,  advertising  mana¬ 
ger  of  the  Oklahoma  City  Oklahoman 
and  Times  was  unanimously  elected  presi¬ 
dent  of  the  Oklahoma  Advertising  Club 
recently.  Elmer  Well  in  of  the  L.  T. 
Hill  &  Co.  was  named  vice-president. 

Louis  I.  Alexander  has  been  named 
supervisor  of  runs  on  the  North  Jersey 
Courier  Orange,  N.J. 

Anthony  Cappazoli,  a  former  employe, 
has  been  added  to  the  display  advertising 
staff  of  the  Flushing  (N.Y.)  North 
Shore  Daily  Journal.  Herbert  W.  Klink 
has  been  added  to  the  classified  staff  of 
the  same  newspaper. 

George  Baker,  formerly  of  the  display 
staff.  Big  Spring  (Texas)  Flerald  has 
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The  Cleveland 
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The  Toronto  Star 
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been  named  business  manager  of  the  Ft. 
Stockton  (Tex.)  Pioneer. 

(jeorge  C.  Wertz,  jr.,  cashier  of  the 
Utica  (N.Y.)  Daily  Press,  has  announced 
his  candidacy  for  supervisor  of  the  14th 
Ward  in  Utica. 

Miss  Catherine  Dunn,  formerly  of  the 
business  staff,  IPaterbury  (Conn.) 
American-Republican,  has  rejoined  that 
paper  in  the  display  department. 

Floyd  Smith,  advertising  manager, 
Pratt,  (Kan.)  Union,  and  Mrs.  Smith, 
of  the  Union  art  department,  were  badly 
cut  and  bruised  when  the  car  in  which 
they  were  riding  ran  into  a  ditch  and 
turned  over  three  times.  May  17. 

Fred  W.  Allsopp,  general  manager. 
Little  Rock  Arkansas  Gasette,  has  been 
appointed  bv  Gov.  Parnell  a  member  of 
the  Arkansas  delegation  to  the  American 
Library  Association  conference  June  22 
to  27  at  Yale  University,  New  Haven, 
Conn.  The  appointments  also  include 
Stanley  Andrews,  editor.  Little  Rock 
Arkansas  Farmer. 

Frank  D.  Schroth,  general  manager 
of  the  Times  Newspapers,  Trenton,  N.  J., 
was  one  of  four  speakers  at  a  good¬ 
will  service  conducted  in  Har  Sinai 
Temple,  Trenton,  on  May  8. 

J.  M.  Whiteside  has  joined  the  staff 
of  the  Slaton  (Tex.)  Slatonite  as  adver¬ 
tising  manager.  He  succeeds  (jeorge 
Brown. 

William  E.  Haskell,  Jr.,  assistant  to 
the  president  of  the  New  York  Herald 
Tribune,  addressed  the  meeting  of  the 
New  Jersey  Federation  of  Women’s 
Clubs  in  Atlantic  City,  May  7,  on  the 
making  of  a  newspaper. 

Stewart  R.  Thorbahn,  formerly  sports 
writer  on  the  Atlantic  City  (N.J.)  Press, 
is  now  business  manager  for  the  Haddon 
Township  (N.J.)  News,  a  weekly  owned 
and  edited  by  his  father-in-law,  George 
S.  McGinley. 

R.  S.  Brashears,  manager  of  the 
Borger  (Tex.)  Herald,  has  been  elected 
president  of  the  Borger  Rotary  club. 


IN  THE  EDITORIAL  ROOMS 

■AfAJOR  GEORGE  S.  McDOWELL, 
-i-’-*-  managing  editor,  Cincinnati  En¬ 
quirer,  has  returned  to  work  after  an 
illness  of  some  weeks.  A  party  was  given 
in  his  honor  recently  by  Everett  M. 
Boyd,  telegraph  editor  at  the  Cuvier 
Press  Club  to  celebrate  his  return  to 
health. 

Ben  C.  Nicholas,  managing  editor, 
Victoria  (B.C.)  Times,  recently  addressed 
the  China  Qub  of  Seattle  on  board  the 
steamer  President  Madison  in  Seattle 
hcbor. 

Ernest  C.  Pollard,  former  managing 
editor,  Richmond  (Va.)  Timcs-Dispatch, 
has  l)ecome  managing  editor  of  the  Vir¬ 
ginia  Legionnaire. 

(jeorge  Mack,  Jr.,  instructor  of  journal¬ 
ism  at  Washburn  College,  has  resigned 
to  liecoine  editor  of  the  I^rned  (Kan.) 
News,  June  1.  For  the  past  year  he  has 
been  an  instructor  in  the  Washburn 
Journalism  department  and  secretary  of 
of  the  college  alumni  association. 

John  H.  McGiboney,  news  editor, 
Middlesboro  (Ky.)  Daily  News,  was  a 
delegate  to  the  State  Democratic  Con¬ 
vention  in  Lexington  recently,  and  also 
covered  the  meeting  for  his  paper. 

Carl  Cleveland,  for  several  years  with 
the  Okanogan  (Wash.)  Independent,  and 
son-in-law  of  its  publisher,  O.  H.  Woody, 
has  joined  the  news  staff  of  the  IVenat- 
chce  (Wash.)  Daily  World  as  reporter. 

Arthur  H.  Stott  of  the  Victoria  (B.C.) 
Times  staff  took  over  the  sports  desk 
while  Lloyd  Sallaway  was  on  his  vaca¬ 
tion  in  the  Canadian  Rockies. 

Joseph  F.  Kraynick,  sports  editor, 
Bridgeport  (Conn.)  Telegram,  and  Mrs. 
Kraynick  are  parents  of  a  son,  Joseph 
Anthony,  born  May  12. 

(Charles  H.  Harper,  reporter  for  the 
Utica  (N.Y.)  Daily  Press,  has  returned 
from  a  trip  to  New  York. 

J.  W.  Johnson,  horticultural  editor,- 


New  York  Herald  Tribune,  spoke  at  the 
annual  Holland,  Mich,,  tulip  festival. 
May  15. 

Roy  McCullough  has  been  appointed 
city  ^itor  of  the  Flushing  (N.Y.)  North 
Shore  Daily  Journal. 

Dickison  Brugman,  editorial  staff. 
Little  Rock  Arkansas  Gasette,  has  been 
re-elected  an  honorary  member  of  the  Big 
Lake  Club. 

Tim  Matson,  of  the  Victoria  (B.C.) 
Colonist  staff,  has  syndicated  a  feature 
called  “It’s  Only  Baloney ;  But’’  to  the 
Dominion  News  Bureau,  in  Montreal. 

Franklin  B.  Williams,  Jr.,  of  Middle- 
town,  senior  in  the  College  of  Liberal 
Arts,  Syracuse  University,  and  a  reporter 
on  the  Syracuse  Post-Standard,  has  been 
awarded  a  full  scholarship  by  Harvard 
University  to  pursue  advanced  studies  in 
English  next  year  in  the  Harvard  Grad¬ 
uate  School. 

Leon  H.  (Jack)  McCarthy,  associate 
editor.  Corning  (N.Y.)  Evening  Leader, 
has  been  elected  vice  commander  of  the 
local  American  Legion  post. 

R.  L.  Pocock  who  for  nearly  20  years 
was  sports  editor  on  the  Victoria  (B.C.) 
Colonist  is  now  on  the  city  editor’s  desk. 

Philip  H.  Guptill,  telegraph  editor, 
Syracuse  (N.Y).  Post-Standard,  has  re¬ 
turned  to  work  after  a  weeks’  illness. 

Edward  Fox  of  the  Victoria  (B.C.) 
Colonist  has  moved  to  the  police  beat 
with  the  transfer  to  Joseph  Delahunty  to 
the  sports  department. 

Harry  Hunt,  day  picture  editor,  Chi¬ 
cago  Daily  Times,  has  left  on  his  vaca¬ 
tion.  Mr.  Hunt,  who  is  a  dirt  track  auto¬ 
mobile  driver  in  his  spare  time,  left  for 
Indianapolis,  where  he  hoped  to  be  able 
to  obtain  a  racing  car  for  the  annual 
.SOO-mile  speedway  classic  on  Memorial 
Day. 

Miss  Barbara  Bullock-Webster,  of  the 
social  staff,  Victoria  (B.C.)  Colonist, 
who  is  on  a  tour  of  Europe,  was  the 
guest  of  Mrs.  F.  P.  Burden  at  British 
Columbia  House,  London,  recently. 

E.  W.  Dickerson,  former  sports  editor. 
Grand  Rapids  (Mich.)  Herald,  was 
elected  May  15  to  the  three  positions  of 
president,  secretary,  and  treasurer  of  the 
newly  organized  Central  Baseball  League, 
comprising  several  Michigan  cities. 

Wayne  Grover,  University  of  Utah 
student,  has  joined  the  Salt  Lake  City 
Deseret  News. 

Miss  I^uise  Boyd,  formerly  of  the  Chi¬ 
cago  Daily  News,  has  joined  the  Chicago 
Daily  Times.  Miss  Boyd  succeeds  Miss 
Kay  Hall,  who  has  returned  to  her  home 
in  Dallas,  Texas. 

M.  A.  Metzger,  state  and  telegraph 
editor.  Council  Bluffs  (la.)  Nonpareil, 
who  has  been  ill,  has  returned  to  his  desk. 
During  his  absence  Richard  L.  Capell, 
assistant  city  editor,  handled  the  state  and 
tele^aph  desk.  Mr.  Capell  has  left 
on  his  vacation.  During  his  absence  Max 
Namen,  courthouse  reporter,  is  covering 
city  hall. 

Miss  Blanche  Reeves,  society  and  club 
editor.  North  Jersey  Courier,  Orange, 
N.J.,  has  been  granted  a  month’s  leave 
and  will  visit  her  parents  at  Terrell,  Tex. 

Cliff  F.  Sandahl,  statehoiise  reporter, 
Omaha  Bee-Nnvs,  at  Lincoln,  is  doing 
general  assignments  at  the  home  office, 
awaitinp'  the  special  session  of  the  legis¬ 
lature  after  June  1. 

George  H.  Robinson,  assistant  city 
editor,  U’aterbury  (Conn.)  Republican, 
has  returned  from  a  vacation  in  Syra¬ 
cuse,  N.Y. 

George  Coffelt.  telegraph  editor  of  the 
Oklahoma  City  Times,  is  on  his  vacation. 

John  P.  Lewis,  for  a  number  of  years 
with  the  Den^'cr  Rockv  Mountain  News, 
recently  joined  the  Denver  Post  as 
make-up  editor. 

Marr  McGaffin.  former  statehouse  re¬ 
porter,  Omaha  IVorld-Herald,  has  been 
transferred  to  the  home  office,  where  he 
has’  been  assigned  to  the  federal  building. 

R.  J.  Boylan,  racing  editor,  St.  Louis 
Globe-Democrat,  went  to  Ijiuisville,  May 
10,  for  the  Kentucky  Derby, 

Harry  Forwood  of  Kansas  Citj',  for¬ 
merly  press  representative  of  the  Stuart 
Walker  Company  at  the  Taft  theater,  has 
joined  th  •  Cincinnati  Post. 

William  Thompson,  assistant  to  the 
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Sunday  editor,  Cincinnati  Enquirer,  re¬ 
turned  last  week  from  a  trip  to 
New  York. 

Clark  H.  Galloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Nonpareil  and  vice-chair¬ 
man  of  the  municipal  airport  commission, 
and  two  other  members  of  the  commis¬ 
sion  flew  to  Sioux  City,  la..  May  14  to 
inspect  le  Rickenbacker  airport. 

Luther  Harrison,  chief  editorial  writer, 
Oklahoma  City  Daily  Oklahoman  and 
Times,  will  deliver  the  address  June  1 
at  the  annual  alumni  dinner,  Hendrix 
College,  Conway,  Ark. 

Joel  Sayre,  of  the  editorial  department. 
New  York  Herald  Tribune,  has  gone  to 
Cape  Cod  for  a  two-weeks’  vacation. 

E.  E.  Burtt  has  been  engaged  as  car¬ 
toonist  for  the  Flushing  (N.Y.)  North 
Shore  Daily  Journal. 

Ralph  Lowes  Smith,  assistant  tele¬ 
graph  editor.  Grand  Rapids  (Mich.) 
Press,  has  returned  to  work  after  under¬ 
going  an  operation. 

Charles  H.  Wardwell,  formerly  of  the 
staff,  Rutland  (Vt.)  Herald,  has  joined 
the  copy  desk,  Bridgeport  ((Z!onn.)  Post. 

Robert  Gurney,  formerly  of  Port 
Arthur,  is  now  on  the  Victoria  (B.C.) 
Daily  Colonist  covering  city  hall. 

Miss  Mary  (jorey,  assistant  society  edi¬ 
tor,  Cincinnati  Enquirer  and  president  of 
the  Cincinnati  Women  Newspaper  Asso¬ 
ciation,  is  recuperating  from  an  opera¬ 
tion  at  her  home  in  Parish,  Ky. 

Charles  J.  V.  Murphy  who  reported 
the  Managua  earthquake  for  the  New 
York  Herald  Tribune,  addressed  the 
copy  readers’  club  of  the  Herald  Tri¬ 
bune  last  week  on  the  subject  of  the 
marines  in  Nicaragua. 

L.  B.  Skeffington,  state  editor,  and 
Gerald  R.  Maloney,  gravure  editor, 
Rochester,  N.Y.)  Democrat  &  Chron¬ 
icle,  addressed  the  journalism  class  at 
Keuka  Cx)llege  recently. 

Buck  Harris  of  Seattle,  has  joined  the 
copy  desk  of  the  Salt  Lake  Tribune,  re¬ 
placing  William  I.  Gordon,  promoted  to 
head  the  desk  in  place  of  Phil  Hewitt, 
resigned. 

Harris  M.  Crist,  managing  editor  of 
the  Brooklyn  Daily  Eagle,  with  Mrs. 
Crist  and  their  son  Buckley,  sailed  May 
15  on  the  He  de  France  for  a  vacation  in 
England,  Scotland  and  France. 

Joseph  A.  Carter,  who  covers  South 
Orange  for  the  Newark  Star-Eagle,  has 
been  elected  president  of  the  South 
Orange  Recreation  Commission.  He  has 
been  a  member  of  the  body  six  years. 

Miss  Marion  Emerson,  writer  of  the 
“Nancy  Burncoat”  page  in  the  Worces¬ 
ter  (Mass.)  Sunday  Telegram,  has  re¬ 
turned  from  a  trip  to  Bermuda. 

William  F.  Holland,  city  editor,  Wor¬ 
cester  (Mass.)  Evening  Gazette,  has 
been  kept  from  his  work  by  illness. 

Edward  P.  Doyle  has  rejoined  the 
staff  of  the  Rochester  (N.Y.)  Democrat 
&  Chronicle  as  rewrite  man.  He  form¬ 
erly  was  assistant  drama  editor,  leaving 
about  a  year  ago  to  join  the  faculty  of 
the  University  of  Rochester. 

William  Hooker,  veteran  newspaper¬ 
man  and  one  time  city  editor  of  the  old 
Chicago  Inter-Ocean,  visited  friends  in 
Jacksonville  Fla.,  recently. 

Fred  E.  Wortham,  for  the  past  18 
months  city  editor  of  the  Canyon  (Tex.) 
Nezvs,  has  resigned  to  become  managing 
editor  of  the  Floydada  (Tex.)  Plains¬ 
man. 

Harry  Nash,  police  reporter  for  the 
Norfolk  (Va.)  J^cdger-Dispatch,  mo¬ 
tored  to  Jackson,  Miss.,  for  his  vacation 
last  week. 

_C.  Walter  McCarty,  city  editor,  In¬ 
dianapolis  News,  last  week  made  the 
presentation  of  the  silver  loving  cup 
given  by  the  News  as  third  prize  in 
school  safety  contest, 

Ralph  Donaldson,  political  writer, 
Cleveland  Plain  Dealer,  has  returned  to 
Columbus  to  aid  Major  W.  C.  Howells, 
Columbus  representative,  in  covering  the 
state  legislature  which  has  resumed  its 
work. 

Clifford  A.  Somerville,  assistant  city 
editor,  Portland  (Me.)  Evening  Express, 
(Continued  on  page  38) 


Minnesota  &  Ontario  Paper  Company 

Will  Sell  Newsprint 

on  attractive  long  terms 
contracts  beginning  now 
or  on  the  expiration  of 
your  present  contract 


SHIPPING  FACILITIES 
TO  YOUR  ADVANTAGE 

The  M  &  O  Paper  Company  can 
serve  to  advantase  all  midwest 
States  embracing  the  territory  from 
the  Rocky  Mountains  easterly  to 
Central  Freight  Association  terri¬ 
tory,  and  southerly  to  the  Gulf  of 
Mexico  from  M&O  Mills  at  In¬ 
ternational  Falls,  Minnesota,  Fort 
Frances,  and  Kenora,  Ontario.  The 
territory  tributary  to  the  Great 
Lakes  Shipping  ports  can  be  served 
by  water  or  rail  from  the  mills  of  the 
Great  Lakes  Paper  Company,  Ltd., 
Fort  William,  Ontario. 


Do  not  fail  to  negotiate 
with  us — NOfV! 

Minnesota  &  Ontario  Paper  Company 


E.  W.  BACKUS 


BUILDERS  EXCHANGE 


RECEIVERS 

E.  W.  DECKER 


C.  R.  FOWLER 


MINNEAPOLIS,  MINN. 
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recently  addressed  the  members  of  the 
Portland  Civitan  Club. 

Edwin  J.  Lebherz,  day  city  editor, 
Buffalo  Courier-Express,  on  May  12, 
addressed  the  annual  dinner  of  the  Ac¬ 
counting  Oub  of  the  Bryant  &  Stratton 
Business  College,  Buffalo. 

Bruce  McKelvie,  formerly  of  the 
Vancouver  (B.C.)  Province  and  now 
news  editor  of  the  Victoria  Daily 
Colonist,  is  giving  a  series  of  lectures 
in  V'ictoria  on  Indians  of  British  Co¬ 
lumbia,  on  which  subject  he  has  written 
several  books. 

Margaret  Frawley  and  Jean  VValrath, 
of  the  Rochester  (N.Y.)  Democrat  & 
Chronicle,  were  lionored  by  associates 
at  a  dinner  May  12.  Miss  Frawley  is 
sailing  for  Russia  in  June  where  she 
plans  to  investir^ate  the  Soviet  regime 
and  write  a  series  of  articles  for  the 
Democrat,  and  Miss  Walrath  is  leav¬ 
ing  on  a  vacation  trip  through  the 
Southwest. 

Andrew  W.  Smith,  radio  _  editor, 
Birmingham  News,  and  his  bride  the 
former  Miss  Virginia  Jefferson,  spent 
their  honeymor)n  in  Louisville,  and  at¬ 
tended  the  Derby,  following  their  wed¬ 
ding  in  Birmingham,  Ala.,  last  week. 
Vincent  Townsend,  city  editor  was  the 
best  man  at  the  wedding. 

Jack  Foster,  radio  editor  of  the  New 
York  World-Telegram,  and  Robert  Gar¬ 
land.  drama  critic,  attended  the  Kentucky 
Derby  in  Louisville  last  week. 

Edwin  B.  Wilson,  city  editor  of  the 
Brooklyn  Daily  Eagle,  attended  the 
meetings  of  the  Gannett  Newspaper  ex¬ 
ecutives  and  of  the  New  York  State 
Society  of  Newspaper  Editors  in  Syra¬ 
cuse,  N.Y.,  this  week. 

Glenn  Thompson,  copy  reader  on  the 
Cincinnati  Enquirer,  has  lieen  appointed 
as  editor  of  the  Little  Enquirer  with 
Kenneth  Doris  and  Philip  E.  Lawwill 
as  associate  editors  and  Andrew  Wiley 
as  general  manager. 

F.  J.  “Tom”  Merriman,  legislative 
correspondent,  Victoria  (B.C.)  Times, 
in  the  provincial  legislature,  left  last 
week  on  a  fishing  trip  to  Vancouver 
Island. 

Miss  Lorene  Burks,  formerly  of  Great 
Falls,  (Mont. I  Tribune  and  Modesto 
(Cal.)  N cws-H crald ,  is  now  society  edi¬ 
tor,  Wenatchee  (Wash.)  Daily  World. 

Ralph  Dowdell  and  Guy  Langley,  both 
formerly  of  the  Pawtucket  (R.I.) 
Times,  have  ioine<l  the  city  staff  of  the 
Prcnidence  Ncivs-Tribune. 

Vincent  Sexton  of  Stratford,  Conn., 
city  hall  reporter  on  the  New  York 
American,  has  been  named  to  the  Advis¬ 
ory  Board  of  .Aeronautics  of  Connecticut 
by  Governor  Wilbur  L.  Cross.  Sexton, 
who  was  formerly  with  the  Post-Tele¬ 
gram,  in  Bridgeport,  had  extensive  fly¬ 
ing  experience  during  the  war. 

Elmer  Ingals,  formerly  with  the 
Portland  (Me.)  Press  Herald,  has 
joined  the  Boston  Port  News. 

John  Clair  Minot,  literary  editor,  Bos¬ 
ton  Herald,  was  one  of  the  board  of 
three  judges  for  the  New  England  wide 
speaking  contest  sponsored  recently  by 
the  National  Electric  Light  .Association. 

Philip  B.  Rice  has  joined  the  editorial 
staff,  Cincinnati  Times-Star. 

Robert  C.  Barton  has  resigned  from 
the  Rushville  (Ind.)  Republican  staff  to 
join  the  Springfield  (O.)  News. 

Jack  Weeks,  formerly  on  the  rewrite 
desk,  Chicago  Daily  Times,  has  joined 
the  night  rewrite  desk,  Detroit  Free 
Press. 

Oarence  McDonnell,  traffic  court  re¬ 
porter,  Detroit  Free  Press,  has  gone  to 
New  York  on  a  two-weeks  vacation. 
Tod  Rockwell,  of  the  rewrite  desk,  is 
handling  traffic  courts  during  his  ab¬ 
sence. 

Art  Moore,  city  editor,  San  Diego 
(Cal.)  Nim,  and  Mrs.  Moore,  are  par¬ 
ents  of  a  daughter. 

Harry  Green,  former  managing  editor, 
Topeka  (Kan.)  Daily  Capital,  who  now 


is  practicing  law  in  Denver,  Col.,  was  a 
recent  visitor  in  the  Daily  Capital  office. 

Carl  Cranmer,  formerly  of  the  Indian¬ 
apolis  Star  copy  desk  and  now  with  the 
Associated  Press  at  Atlanta,  Ga.,  and 
Miss  Irene  Coate,  of  Kokomo,  Ind.,  have 
announced  their  engagement. 

Carrie  Wooldridge,  reported  for  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  will  ac¬ 
company  Press- Scimitar’s  spelling  cham¬ 
pion  to  Washington  May  24,  for  the  final 
contest. 

George  Kalec  has  joined  the  photo¬ 
graphic  staff,  Detroit  Times.  He  for¬ 
merly  was  on  the  Detroit  staff  of  Wide 
W'orld  Photos. 

Maurice  Early,  political  writer,  Itulian- 
apolis  Star,  is  recovering  from  injuries 
received  in  an  auUmobile  accident  last 
week. 

Clark  H.  Galloway,  city  editor,  Council 
Bluffs  (la.)  Nonpareil,  has  concluded 
three  addresses  on  “Present  Day  Ten¬ 
dencies  in  Journalism.”  He  spoke  before 
the  Omaha,  Neb.,  chapter  of  the  Ameri¬ 
can  Interprofessional  Institute,  the  Coun¬ 
cil  Bluffs  Kiwanis  club  and  the  Council 
Bluffs  Rotary  club. 

Theodore  Delavigne,  editor  of  Outdoor 
Life  page,  Detroit  Free  Press,  has  left 
for  a  two-months’  vacation.  Andrew 
Bernhard  will  edit  the  page  during  his 
absence. 

Harry  Lear,  veteran  police  reporter, 
Detroit  Times,  celebrated  his  36th  year 
on  Detroit  newspapers  recently. 

Robert  B.  Tarr,  editorial  staff,  Pontiac 
(Mich.)  Daily  Press,  was  elected  first 
vice-president  of  the  Pontiac  Lion’s  club. 

Alphonse  J.  Sigl,  Rochester  Times- 
Union,  radio  editor-announcer  and  col¬ 
umnist,  has  been  elected  a  member  of 
Delta  Rlio,  university  of  Rochester,  hon¬ 
orary  journalistic  fraternity. 

Robert  Perry  has  been  transferred 
from  the  city  staff  to  the  night  copy 
desk,  Detroit  Free  Press. 

.A.  E.  McKee,  editorial  writer,  Colum¬ 
bus  Ohio  State  Journal,  has  been  elected 
president  of  the  Torch  Club  at  Columbus. 

W.  A.  Mulligan,  former  Newark,  N.J. 
rei)orter,  is  doing  vacation  relief  work 
on  the  Gazette  and  Telegraph  at  Colo¬ 
rado  Springs,  Col. 


NEW  PUBLICATIONS 

EST  Coast  .Advocate  is  the  name 
”  of  a  new  tabloid  weekly  first  pub¬ 
lished  in  .Alberni,  Vancouver  Island. 

11.  F.  Minter,  Hopewell,  Va.,  is  listed 
as  president  of  the  Hopewell  (Va.) 
Newspaper  Corporation  which  has  just 
lieen  chartered  with  authorized  maxi¬ 
mum  capital  of  $25,000  preferred  stock 
and  5(X)  shares  common  stock  to  pub¬ 
lish  a  newspaper  in  Hopewell.  The  cor¬ 
poration  arranged  to  take  over  the  de¬ 
funct  properties  of  the  Hopewell  News 
and  begin  the  publication  of  a  semi¬ 
weekly. 

Charlotte  Labor  Journal,  weekly  spon¬ 
sored  by  the  Charlotte  Central  I^bor 
I’nion  and  affiliated  bodies,  has  appeared. 
It  is  edited  and  published  by  W.  M. 
Witter,  former  linotype  operator  for  the 
Charlotte  Obsen’er. 

Del-and  (Fla.)  Herald,  weekly  has 
made  its  appearance.  The  owner  is  C.  A. 
Luckie. 


WEDDING  BELLS 

WALLIS  M.  REEF,  Denver  Rocky 
Mountain  Ncu’S,  reportorial  staff  to 
Margaret  Marie  Staten  recently. 

Robert  W.  Shuttleworth,  engraving 
department  superintendent.  Waterbury 
(Conn.)  American-Republican,  to  Mfss 
(jladys  R.  Hallowell.  of  New  Bedford, 
Mass,  at  New  Bedford,  May  11. 

Ewing  Hedges,  city  editor.  Wilson 
(Okla.)  Post-Democrat,  to  Miss  Mary 
Crossno.  May  15  at  Sallisaw,  Okla. 

Robert  Becker  Phillips  of  the  Wash¬ 
ington  Evening  Star,  to  Miss  Ruth  Far- 
low  Buckner,  daughter  of  former  United 
States  District  Attorney  and  Mrs.  Emory 
R.  Buckner  of  New  York,  recently.  Mr. 
Phillips  was  graduated  from  Yale  with 
the  class  of  ’30  where  as  a  senior  he  was 
editor  of  the  Yale  Literary  Magazine. 
He  is  a  brother  of  Joseph  B.  Phillips, 


Rome  correspondent  for  the  New  York 
Herald  Tribune. 

Paul  S.  Leeper,  city  editor,  Lufkin 
(Tex.)  News,  to  Miss  Helen  Clark 
Carlst  at  Denison,  Tex.,  recently. 

William  T.  Reedy,  sports  writer,  Read¬ 
ing  (Pa.)  Eagle  to  Miss  Grace  Noble, 
also  a  member  of  the  Eagle  staff  recently. 

Frank  Stanley  Chipman,  dramatic 
critic.  New  York  Morning  Telegraph, 
to  Miss  Mary  Agnes  Blanchard,  of 
Bradford,  Mass.,  at  Bradford,  recently. 

Miss  Mary  Terese  Banville,  business 
dejiartment,  Boston  Evening  Transcript, 
to  Bruce  Lester  McLean,  Boston  Daily 
Record  news  photographer,  at  the  Church 
of  the  Immaculate  Conception,  Everett, 
recently. 

George  Britt,  of  the  New  York  World- 
Telegram  staff,  to  Miss  Hortense  Saun¬ 
ders,  of  NEA  Service,  New  York,  at 
St.  George’s  Church  in  New  York  re¬ 
cently.  Mr.  Britt  is  a  former  NEA 
staff  member  having  served  both  in  Chi¬ 
cago  and  New  York.  He  was  lxx)k 
reviewer  for  the  Telegram  for  a  few 
months. 


PRESS  ASSOCIATION  NOTES 

13  OBERT  A.  HEREFORD,  Interna- 
-*-*■  tional  News  Service  bureau  man¬ 
ager  at  St.  Louis,  has  been  appointed 
a  member  of  the  publicity  and  grand¬ 
stand  committee  for  the  national  clay 
courts  tennis  tournament  to  be  held  in 
St.  Louis  this  year. 

Francis  B.  Cass,  formerly  with  the 
.Associated  Press  in  Vermont,  has  been 
transferred  to  the  Buffalo  office  of  the 
A.P.  as  assistant  to  L.  E.  Zavitz,  cor¬ 
respondent. 

Charles  Stephenson  Smith,  chief  of  the 
foreign  service  of  the  .Associated  Press, 
addressed  the  Earlham  Institute  of  Polity 
held  at  Earlham  College,  Richmond, 
Ind.,  last  week. 

Lowell  Puckett  has  been  made  Spring- 
field,  Ill.,  bureau  manager  for  Interna¬ 
tional  News  Service,  succeeding  Henry 
Molden  who  recently  was  promoted  to 
the  night  editorship  of  the  Chicago  office. 
Puckett  was  formerly  the  assistant  in 
the  Des  Moines  bureau. 

Harry  M.  Schultz,  assistant  superin¬ 
tendent  of  telegraph.  United  Press,  re¬ 
turned  to  New  York  this  week  from  a 
vacation.  Mr.  Schultz  superintended 
the  move  of  the  U.P.  from  the  Pulitzer 
building  to  the  .Vra-  York  Daily  A'evfs 
building. 

Jack  Cejnar,  manager  of  the  Indian¬ 
apolis  bureau  of  the  International  News 
Service,  has  returned  to  work  following 
an  operation. 

(Tecil  Ross  of  the  Indianapolis  bureau. 
United  Press,  has  returned  after  recover¬ 
ing  from  an  operation  for  appendicitis. 


SPECIAL  EDITIONS 

]P>(XHESTER  (N.Y.)  Democrat  & 
Chronicle,  May  12,  Better  Homes 
edition. 

Fort  Smith  (-Ark.)  Southwest  Ameri¬ 
can  and  Times-Record.  special  edition. 
Fort  Smith  sales  day.  May  13. 


Pulaski  (Va.)  Southwest  Times, 
Silver  Jubilee  edition  52  pages.  May  10. 
Sixteen  pages  were  in  rotogravure. 

Pittsfield  (Mass.)  Berkshire  Evening 
Eagle,  Baby  edition.  May  11,  24-page 
tabloid. 

Rochester  (N.Y.)  Democrat  & 
Chronicle  started  the  baseball  season 
locally  with  a  20-page  tabloid  supple¬ 
ment  honoring  the  Rochester  Red  Wings, 
International  League  champions.  It  was 
produced  under  the  direction  of  Joseph 
T.  Adams,  sports  editor,  and  Elliott 
Cu.shing,  assistant  sports  eiditor. 

Camden  (Ark.)  News,  May  14,  high 
school  graduation  special  edition. 

Little  Rock  Arkansas  Democrat,  spe¬ 
cial  section  May  17  for  electric  refriger¬ 
ator  dealers. 

New  Orleans  Times- Picayune,  recent¬ 
ly  published  a  16-page  tabloid  four-color 
section  celebrating  the  25th  anniversary 
sale  of  Katz  and  Besthoff,  Ltd.,  Drug 
Stores. 

Marion  (O.)  Star,  Brush-Moore  news¬ 
paper,  16-page  special  section  Wednes¬ 
day,  May  introducing  a  series  of 
bargain  days  sponsored  by  local  mer¬ 
chants. 

Victoria  (B.C.)  Times,  nine  full  pages 
May  13,  for  the  departmental  store  of 
David  Spencers,  Ltd.,  The  special  anni¬ 
versary  number  was  called  Spencers  Day 
in  Victoria. 

Allentcnvn  Sunday  Call,  tenth  anniver¬ 
sary  edition.  May  17. 

Guelph  (Ont.)  Daily  Mercury,  auto¬ 
mobile  edition.  May  16. 

Tulsa  (Okla.)  World,  22-page  section. 
May  17,  devoted  to  school  graduating 
classes  in  Tulsa  and  the  Tulsa  territory. 

Colorado  Springs  (Colo.)  Gazette  and 
Telegraph  on  April  26  published  its  an¬ 
nual  Spring  Tourist  edition  of  116  pages. 


CHANGES  OF  OWNERSHIP 

H.  HARTVIGSEN,  formerly  a 
•  newspaperman  in  Idaho,  has 
bought  from  M.  D.  O’Connell  the  Ocean 
Beach  (Cal.)  Neivs,  a  weekly. 

Springfield  (Col.)  Democrat-Herald 
recently  was  purchased  by  Ralph  Wil¬ 
liams,  for  several  years  with  the  Denver 
Rocky  Mountain  News. 

Estes  Park  (Col.)  Trail  has  been  sold 
by  A.  B.  Harris  to  W.  G.  Jackson  and 
Dean  Kirby.  Jackson  formerly  was 

with  the  Fort  Collins  Express  and  the 
Weld  County  Nett'S. 

Dudley  .A.  Reid,  formerly  publisher, 
Osceola  (la.)  Tribune,  has  purchased 
the  Valley  Junction  Booster-Express 
from  J.  H.  Swan. 

Tujthiga  (Cal.)  Free  Press,  has  been 
sold  tb  Marshall  Breeden,  a  feature 
writer  for  thfc  Los  Angeles  Times.  Mrs. 
Daisy  C.  Brpeden  is  the  new  publisher, 
with  Marshall  Breeden  as  editor  and 

business  manager, 

H.  Mack  Nations,  for  10  years  an 
official  of  the  Marshall  (Mo.)  Daily 

Democrat-News,  has  purchased  the 

Greenburg  (Kan.)  News  from  C.  G. 
Miller. 


INTELLIGENT  NEWSPAPER  ENGINEERING  SERVICE  PAYS 


ONE  PUBLISHER  TELEGRAPHED  .  .  . 

"...  went  to  press  on  schedule  time  .  .  . 
throngs  of  visitors  all  commented  on  beauty, 
completeness,  efficiency  and  general  excellence 
of  building  ...  we  are  proud  of  it  .  .  .  con¬ 
gratulations  ..." 

Such  are  the  comments  of  Publishers  for  whom  we  have  designed 
newspaper  plants. 

JAMES  WILLIAM  THOMAS,  ARCHITECT 

(Formerly  Howell  &  Thomas) 

3868  Carnegie  Ave.,  Cleveland,  O. 
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FOR  HEAT 
WHEREVER 
HEAT  IS  NEEDED 


From  the  jeweler’s  tiny  torch  to  the  mighty 
blast  furnace.  The  free  book  ''Gas  Heat  in 
Industry"  tells  the  whole  story.  Send  for  it. 


AMERICAN 


ASSOCIAT 


420  Lexington 


Avenue,  New  York 
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ASSOCIATIONS 

Frank  T.  DENMAN  of  the  depart¬ 
ment  of  typography,  Mergenthaler 
Linotype  Company,  gave  three  addresses 
in  Columbus,  O.,  May  11.  At  noon  he 
discussed  “The  Trend  of  Typography,” 
before  the  Advertising  Club  of  the 
Chamber  of  Commerce.  In  the  afternoon 
he  talked  to  members  of  the  advertising 
classes,  Ohio  State  University,  and  at 
night,  at  the  Fort  Hayes  Hotel,  ad¬ 
dressed  members  of  the  Printing  Arts 
Association,  on  “Blueprints  for  Printers.” 

Lucille  B.  Fisk,  secretary  of  the 
American  Home  Magazine  Publishers, 
has  been  elected  president  of  the  Chicago 
Women’s  Advertising  Club  for  the 
year  1931-32.  Marjorie  Fletcher, 
Blackctt-Sample-Hummert,  Inc.,  was 
chosen  first  vice-president  and  Ruth  F. 
Gragg,  McQuinn  &  Co.,  second  vice- 
president.  Other  officers  are :  Emily 
Hall,  Philip  Morris  Advertising  Service, 
recording  secretary:  Imogene  McCaig, 
corresponding  secretary ;  Helen  Somer¬ 
ville,  Capper  Publications,  treasurer ; 
and  Anne  Welsh,  Luxtone  Company, 
historian. 

Clarence  J.  Reiter,  publisher  of  the 
Hudson  (Wis.)  Star-Observer,  was 
elected  president  of  Group  One  of  the 
Wisconsin  Press  Association  at  Eau 
Claire  recently.  Frank  E.  Andrews, 
Bloomer  Advance  was  elected  first  vice- 
president,  Mark  Bell  of  Ladysmith, 
second  vice-president  and  Joe  T.  Flint, 
Menomonie  Dunn  County  News,  third 
vice-president.  E.  M.  Bardill,  Spooner 
Advocate  was  reelected  secretary- 
treasurer. 

CoNNEAUT  Lake  Newspaper  Outing 
Association  met  at  the  Oakland  Beach 
Hotel.  Conneaut  Lake,  Pa.,  May  16 
and  17. 

Pica  Club,  organization  of  New  Jer¬ 
sey  newspat^r  editors  and  reporters,  met 
at  Gene’s  Grill,  Passaic,  May  16,  and 
elected  these  officers:  Robert  Stakesing, 
make-up  editor,  Paterson  Evening  N^s, 
president:  William  H.  Sparr,  editor, 
Clifton  Journal,  vice-president;  Charles 
A.  Winans,  former  state  house  corre¬ 
spondent,  Paterson  Morning  Call,  secre¬ 
tary  ;  and  George  H.  Burke,  retired 
newspaperman,  treasurer.  Allen  W. 
Smith,  city  editor  of  the  Passaic  Daily 
News,  was  the  retiring  president. 

Carl  V.  Haecker,  assistant  sales  pro¬ 
motion  and  advertising  manager  of  the 
retail  stores,  Montgomery  Ward  &  Co., 
and  chairman  of  the  Chicago  Advertis¬ 
ing  Council’s  display  department,  was  a 
recent  speaker  before  the  Columbus 
Advertising  Club. 

Frank  F.  Kilsby  was  elected  president 
of  the  San  Francisco  Advertising  Club 
recently. 

Washington  State  Press  Associa¬ 
tion  will  hold  a  three-day  convention 
on  wheels  in  June.  Delegates  will  meet 
at  Ellensburg  June  25,  and  will  spend 
the  following  three  days  on  a  special 
train  touring  the  state. 

New  York  Newspapers  Suburban 
Athletic  Asscqation  has  re-elected 
Robert  Stedler,  sports  editor,  Buffalo 
Evening  News,  as  its  president  for  a 
third  consecutive  term.  Other  officers 
are:  John  J.  Kelly,  Utica  Press,  first 
vice-president;  Benjamin  Danforth,  Al¬ 
bany  Knickerbocker  Press,  second  vice- 
president  ;  George  Ahearn,  Syracuse 
Post-Standard,  secretary ;  and  Howard 
Kemp,  Rochester  Democrat-Chronicle, 
treasurer.  The  association  promotes 
sports  competitions  in  its  territory. 

V.  Edward  Borges,  governor  of  the 
First  District,  Advertising  Federation 
of  America  addressed  the  Bridgeport 
(Conn.)  Advertining  Club,  May  19. 

Annual  meeting  for  the  election  of  of¬ 
ficers  of  the  Six-Point  League  of  New 
York  will  be  held  Tuesday,  May  26,  in 
the  Advertising  Club  of  New  York. 
Thomas  F.  Qark,  Sr.,  is  chairman  of 
the  nominating  committee. 

Robert  G.  Ingraham  was  chosen  chief 
crier,  of  the  Town  Criers  of  Rhode 
Island,  an  organization  of  advertising 
men,  in  Providence,  May  11. 

New  England  Women’s  Press  As¬ 
sociation  held  its  annual  May  Breakfast 
recently  at  the  Hotel  Lincolnshire, 
Boston.  The  following  officers  were 
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elected:  Mrs.  Francis  J.  Fli^g,  presi¬ 
dent;  Miss  M.  Josephine  IGng,  first 
vice-president;  Mrs.  Arvilla  H.  Cheyne, 
second  vice-president;  Miss  Juanita 
O’Hara,  recording  secretary;  Miss 
Madeleine  Barrett,  corresponding  secre¬ 
tary;  Mrs.  A.  Louise  Gillette,  treasurer; 
Mrs.  Joseph  A.  Mahoney,  auditor. 

Henry  Reese,  III,  editor  of  the 
Gonzales  (Tex.)  Inquirer,  was  named 
president  of  the  South  Texas  Press  as¬ 
sociation  at  its  annual  meeting  in  San 
Antonio.  He  succeeds  H.  L  Littleton 
Tally,  of  Goliad.  Other  officers  named 
are:  F.  V.  Norris,  Thorndale,  vice 

president ;  Charles  E  Davis,  treasurer, 
and  Fred  M.  Herndon,  secretary. 
Directors  are  W.  T.  Curtis,  San  Benito; 
John  H.  Weber,  (^liad,  and  Henry  Hurr, 
Columbus.  President  Reese  appointed 
Arthur  La  Fevre,  Houston,  as  his 
assistant. 

John  L.  Meyer  of  Madison,  Wis.,  former 
newspaperman,  addressed  the  Lion’s  Club 
of  Sheboygan,  Wis.,  May  12.  He  spoke 
on,  “Newspaper,  Piffilishing  and  Printing 
Problems.”  Mr.  Meyer  was  formerly 
with  the  Milwaukee  Sentinel  Milwaukee 
Journal  and  other  newspapers  and  trade 
publications. 


ON  THE  MECHANICAL  SIDE 

^IRGINIA  DUBOIS,  proofreader  on 
*  the  St.  Augustine  (Fla.)  Evening 
Record,  has  been  granted  a  two  months’ 
leave  of  absence,  which  she  will  spend 
traveling  in  Europe  with  her  brother, 
William  Dubois,  author  of  “Pagan 
Lady,”  New  York  stage  success. 

“Jack”  Gill,  of  the  composing  room, 
Cleveland  Plain  Dealer,  is  a  candidate 
for  president  of  local  No.  53  of  the  I.T.U. 
against  James  J.  Hoban,  who  has  held 
the  job  for  15  years.  Gill  for  several 
years  has  been  editor  of  the  Plain  Deal¬ 
er’s  house  organ,  The  Early  Bird. 

George  E.  Davis  of  the  Portland 
(Me.)  Evening  Express  composing  room 
staff  has  been  elected  president  of  the 
Express  Bowling  League  for  next  season. 

Grand  Junction  (Cal.)  Daily  Sentinel 
recently  installed  a  new  Duplex  tubular 
rotary  press. 

Batavia  (N.  Y.)  Daily  News  has  re¬ 
placed  its  eight  page  Hoe  press  unit  with 
a  16-page  unit. 

IValsenburg  (Col.)  World-Independent, 
semi-weekly,  will  install  a  new  Duplex 
Model  A  press  in  the  near  future. 

Julius  Riter,  copy  cutter  Buffalo  Even¬ 
ing  News,  completed  50  years  of  con¬ 
tinuous  service  with  the  News  May  15. 

R.  H.  Lawson,  pressman  of  the  Okla¬ 
homa  City  Daily  Oklahoman  and  Times 
was  taken  to  a  hospital  with  a  broken 
leg  after  he  was  caught  beneath  a  paper 
truck,  Monday,  May  11. 


Democrat.  Qass  members  include  Jack 
Busick,  Daphne  Dailey,  Robert  Brinkley, 
Horace  Cate  and  Marvin  Hurley. 

Students  of  the  department  of  journa¬ 
lism,  Syracuse  University,  Syracuse, 
N.Y.,  issued  both  newspapers  of  the 
Glens  Falls  (N.Y.)  Post  Company,  the 
Post-Star  and  Times,  Saturday,  May  9. 

Professor  George  Simmons,  former 
city  editor  of  the  Nashville  (Tenn.)  Ten¬ 
nessean,  now  head  of  the  school  of  jour¬ 
nalism,  Tulane  University,  has  arrayed 
with  the  New  Orleans  (La.)  Times- 
Picayune  for  each  member  of  his  class 
to  spend  four  days  on  the  staff  of  the 
newspaper. 

Students  of  the  school  of  journalism, 
Ohio  State  University,  Columbus,  were 
in  charge  of  a  recent  issue  of  the 
Columbus  Citizen.  Edwain  A.  Schoen- 
loeb  was  editor  and  J.  R.  Burkhart,  news 
editor. 

Robert  E.  Gorman  of  Cedar  Rapids, 
la.,  has  been  named  editor-in-chief  of 
Juggler,  Notre  Dame  humorous  publi¬ 
cation. 

An  81-year-old  Indiana  newspaperman 
was  honored  with  a  silver  loving  cup- 
for  his  long  service  to  Hoosier  journal¬ 
ism  at  the  close  of  the  annual  Indiana 
University  journalism  short  course  which 
closed  May  16.  The  recipient  was  M. 
W.  Pershing  formerly  of  the  Tipton 
Tribune.  Another  silver  loving  cup  was 
given  to  Mrs.  Walter  H.  Crim  of  the 
Salem  Republican-Leader,  as  winner  of 
the  news  writing  contest. 

Nine  journalism  students  of  Ohio  Wes¬ 
leyan  University  at  Delaware  went  to 
Findlay,  May  16,  where  they  edited  the 
Findlay  Courier  for  the  day. 


GOLF  GROUP  RE-ELECTS  KELLY 

William  J.  Kelly,  sports  editor  of  the 
Buffalo  Courier-Express,  for  the  fifth 
consecutive  year  has  been  elected  presi¬ 
dent  of  the  Buffalo  Newspaper  Men’s 
Golf  Association.  Jack  Laing,  hockey 
editor  Courier-Express,  was  returned  as 
secretary  and  Charles  H.  McChesney, 
night  city  editor  of  the  same  paper,  treas¬ 
urer.  Robert  Stedler,  sports  editor  of 
the  Buffalo  Evening  News,  and  Edward 
Tranter,  sports  editor  of  the  Buffalo 
Times,  are  vice-presidents. 


EVELYN  SEELEY  ON  VACATION 

Evelyn  Seeley,  New  York  World- 
Telegram  writer,  will  leave  New  York 
May  26  for  California.  She  plans  to 
go  by  way  of  Canada,  stopping  off  for 
a  time  at  Jasper  Park,  Alberta.  She 
will  be  gone  all  summer.  Recently  Miss 
Seeley  has  been  conducting  Alice 
Hughes’  department  store  column.  Miss 
Hughes  will  be  back  from  a  trip  to 
Europe  about  June  1. 


SCHOOLS 

OURNALISM  students  of  Temple 
University,  Philadelphia,  edited  the 
West  Philadelphia  Times,  May  14. 

Editing  class  of  the  University  of  Ar¬ 
kansas  school  of  journalism  was  respon¬ 
sible  for  two  recent  issues  of  Arkansas 
newspapers,  the  Rogers  (Ark.)  Daily 
News  and  Russellville  (Ark.)  Courier- 


To  Reach  the  Buying  Public 
of  Northern  Utah  and  South¬ 
ern  Idaho 
YOU  MUST  USE  — 

DAILY 
HERALD 

Logan,  Utah 

In  the  progressive  homes  —  where 
there  is  real  buying  power  —  you’ll 
find  the  Daily  Herald  each  evening. 
That’s  why  the  largest  Logan  food 
stores  use  it  as  their  exclusive  medium. 

A  SCRIPPS-CANFIELD 

NEWSPAPER 

GILMAN,  NICOLL  &  RUTHMAN 

National  Repreientativei 


CAMERAMEN  PLAY  BALL 

Photographers  of  the  Detroit  News 
and  Daily  Mirror  defeated  those  from 
the  Detroit  Times  and  Free  Press  in  a 
baseball  game  last  Sunday,  22  to  8. 


Friendship 

NO  M.AN  escapeo  the 
time  when  he  needs 
a  friend.  Through  his 
daily  sermonettes  Fra- 
ternicus  speaks  to  the 
average  man  that  word 
of  friendship  which  may 
be  a  deciding  factor  in 
the  battle  for  success. 

Sooner  or  later  you’ll  want 
this  feature.  Why  hesitate? 

BETTER  FEATURES 
SYNDICATE 

Box  173 

Middletown,  Ohio 


NAMED  ASSISTANT  M.E’S. 

Lawton  Cobb  and  Benjamin  Kornfield 
have  been  named  assistant  managing  edi¬ 
tors  of  the  Bridgeport  (Conn.)  Post- 
Telegram,  and  Laurence  Ross  night  edi¬ 
tor  of  the  Telegram.  Howard  R.  Bangs 
ii  managing  editor.  Cobb  will  have 
charge  of  features,  photographs,  art  lay¬ 
outs  and  all  special  pages  in  both  Post 
and  Telegram  and  will  also  function  as 
editor  of  the  Sunday  Post.  Suburban 
pages  of  the  two  papers  will  also  be 
under  his  jurisdiction.  Kornfield  will  be 
in  charge  of  news  and  general  staff 
management  on  both  Post  and  Telegram. 
Ross,  as  night  editor,  will  function  under 
Kornfield’s  supervision.  John  F.  Spen- 
cer-Hinton  will  continue  as  Sunday  news 
editor. 


NEW  COMIC  STRIP 

“Jubilee’s  Partner,”  syndicate  feature 
for  children,  created  14  years  ago  by 
Judd  Mortimer  Lewis,  associate  editor 
and  columnist  of  the  Houston  (Tex.) 
Post-Dispatch,  is  now  running  in  comic 
strip  style.  The  art  work  for  the  fea¬ 
ture  is  being  done  by  Bert  Blessington, 
Post-Dispatch  artist  and  cartoonist. 


BIG  COMMUNITY  EXPENDITURE 

Forty-eight  California  counties  spent 
a  total  of  $1,609,506.37  for  advertising 
and  promotion  in  1930,  a  report  issued 
by  State  Controller  Ray  L.  Riley  reveals. 
Mr.  Riley  figures  the  per  capita  cost  at 
30  cents.  Los  Angeles  County  was  the 
largest  single  advertiser,  spending  $954,- 
397.  San  Francisco  spent  $140,000,  Ala¬ 
meda  County  $104,779  and  Riverside 
County  $59,786. 


COOKING  SCHOOLS  IN  IDAHO 

.  Cooking  schools  were  held  recently  by 
the  Idaho  Falls  Post:  Ttirin  Falls  Idaho 
Times  and  the  Boise  Idaho  Statesman, 
under  the  direction  of  the  National 
Newspaper  Enterprises  of  San  Francisco. 
During  the  month  of  June  the  Nampa 
Leader-Herald  will  sponsor  a  similar 
event. 


THE  STAR 
IS  FjRST 
IN  LINCOLN 


State  capital ;  seat  of  the  state 
university  with  11,000  students; 
.  .  .  center  of  Nebraska’s  richest 
agricultural  region;  and  heart  of  a 
$25,000,000  industrial  market  .  .  . 
that’s  Lincoln,  Nebraska.  And  the 
Lincoln  STAR  is  Lincoln’s  leading 
daily  newspaper. 

The  STAR  offers  advertisers  128 
per  cent  more  circulation  than  any 
other  Lincoln  evening  newspaper, 
and  42  per  cent  more  circulation 
than  any  Lincoln  morning  news¬ 
paper.  Daily,  it  reaches  40,324 
families  in  this  better-than-average 
market,  at  the  economical  cost  of 
11  cents  a  line. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

CoV€rag€^Plu9  Rt9pon9ivtn€9B 


Davenport.  Iowa, 

Democrat 
Davenport.  Iowa. 

Times 

nannilMl.  BRsaouri. 

Courier>r(Mt 
Kewanee.  Itlimila. 

Star-Courier 
La  CroRse.  Wi5<’on?iin. 

Tribune 


Lincoln.  Nebraska. 

Star 

Madison.  Wisconsin. 

State  Journal 
klason  City.  Iowa. 

Globe  Oasette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE.  ROTHENBURG  &  NOEE.  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertieing  RepreMentativee 
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Expanding  NEW  ENGLAND 
Builds  for  1931=^= 


Is  New  England  busy?  Yes — and  in  many  ways  which  are  highly  indicative  of  a  sound  economic 
condition  coupled  with  a  steady  lessening  of  unemployment. 

Comparative  figures  speak  volumes  at  times.  One  of  these  large  '‘broadcasting  times''  was 
the  recent  occasion  when  the  total  volume  of  March,  1931,  building  permits  statistics  for  the 
entire  country  was  made  public  by  the  U.  S.  Bureau  of  Labor  Statistics. 


MASSACHUSETTS— Population,  3,852,356 

Circu-  2,500  10,000 

lation  lines  lines 

••Attleboro  Sun . (E)  6,168  .04  .04 

ttBoston  Eve.  American ...( E)  258,041  .50  .50 

ttBoston  Sunday  Advertiser 

(S)  461,559  .75  .75 

ttBoston  Globe . (M&E)  306,962  .50  .50 

XttBoston  La  Notizia..(M&S)  33,990  .10  .07 

ttBoston  Transcript  . (E)  40,764  .25  .25 

tf Boston  Post  . (M)  366,946  .60  .60 

ttBoston  Post  . (S)  335,295  .55  .55 

ttBrockton  Enterprise  ....(E)  25,180  .08  .08 

••Fitchburg  Sentinel  . (E)  11,877  .055  .045 

•Haverhill  Gazette  . (E)  16,024  .07  .06 

ttHolyoke  Transcript  ft  Tel¬ 
egram  . (E)  17,148  .09  .065 

••Lawrence  Eagle-Tribune 

(MftE)  26,771  .10  .09 

••Lynn  Item  . (E)  17,905  .07  .05 

••Lowell  Couries-Citizen  and 

Evening  Leader  ...(M&E)  16,794  .07  .07 

••New  Bedford  Standard 

Mercury  . (M&E)  27,782  .10  .10 

••New  Bedford  Sunday 

Standard  . (S)  24,348  .10  .10 

••North  Adams  Transcript. .  (E)  10,535  .05  .04 

ttPittsfield  Eagle  . (E)  19,421  .06  .06 

•Salem  News  . (B)  21,867  .09  .07 

••Taunton  Gazette  . (E)  9,212  .05  .035 

••Worcester  Telegram  and 

Evening  Gazette. ...  (MftE)  106,572  .28  .25 

••Worcester  Sunday  Telegram 

(S)  54.048  .21  .18 


CONNECTICUT— Population,  1,380,631 

•Bridgeport  Post  Telegram 

(EftM)  48,143  .15  .15 

•Bridgeport  Post . (S)  24,738  .10  .10 

••Hartford  Courant . (M)  39.562  .10  .10 

••Hartford  Courant . (S)  64.249  .15  .15 

t+Hartford  Times . (E)  61.842  .15  .15 

T+Middletown  Press . (E)  8.681  .055  .035 

ftNaugatuck  News . (E)  5,258  .035  .035 

••New  Britain  Her^d . (E)  15,037  .08  .07 

ttNew  Haven  Register. .  (E&S)  59,183  .16  .15 

••New  London  Day . (E)  14.159  .06  .05 

••Norwalk  Hours . (E)  7.811  .045  .045 

ttSouth  Norwalk  Sentinel. .  (E)  6.109  .045  .035 

++Stamford  Advocate . (E)  12.932  .065  .055 

••Waterbury  Republican  ft 

American  . (MftE)  26,047  .09  .09 

••Waterbury  Republican  & 

American  . (S&E)  33,299  .09  .09 


MAINE— Population,  768,014 

••Portland  Press-Herald  Express, 

Sunday  Telegram. .  (MftE)  63,980  .20 


NEW  HAMPSHIRE— Population,  443,683 

••Concord  Monitor-Patriot. .  (E)  7,016  .05  .03 

t+Keene  Sentinel . (E)  4,374  .036  .025 

••Manchester  Union-Leader 

(M&E)  33,744  .15  .12 

RHODE  ISLAND— Population.  604,397 

••Pawtucket  Times  . (E)  30.745  .09  .09 

••Providence  Journal  ....(M)  43.932  .12  .27(B) 

••Providence  Bulletin  ....(E)  88,494  .20  .27(B) 

••Providence  Journal  . (S)  91,368  .20  .20 

••Providence  News-Tribune.  (E)  30,680  .10  .10 

•Westerly  Sun  . (EftS)  5.553  .04  .04 

••Woonsocket  Call . (E)  16,042  .06  .06 

VERMONT— Population.  352,428 

••Barre  Times . (E)  7.398  .04  .03 

ttBrattleboro  Reformer  ....(E)  3,676  .035  .02 

••Burlington  Free  Press... (M)  16,525  .065  .065 

••Rutland  Herald . ...(M)  13,603  .055  .055 

ttSt.  Johnsbury  Caledonian 

Record  . (E)  5,375  .03  .025 

•A.  B.  C.  Publishers’  Statement,  Oct.  1.  1930. 
(B)Combination  rate  Daily  Journal  and  Eve  Bulletin, 
Xttitalian  Daily. 

••A.  B.  C.  Publishers'  Statement,  Apr.  1,  1931. 
ttGovernment  Statement,  Apr.  1,  1931. 


The  New  England  states  were  far  and 
away  in  advance  of  the  nine  reporting  geo¬ 
graphic  divisions  comprising  the  survey. 
New  England  building  permits,  including 
alterations  and  repairs,  issued  during  March 
totalled  $12,847,102,  as  against  a  February 
total  of  but  $5,814,578. 

This  showed  a  gain  of  121%.  Several 
of  the  other  reporting  geographic  groups  of 
states  had  larger  money  totals — but  the  best 
individual  percentage  of  March  gain  over 
February,  was  83%. 

In  explaining  the  general  building  per¬ 
mits  increase  for  March  in  many  sections, 
the  Bureau  of  Labor  largely  credits  seasonal 
causes  but  attributes  some  part  as  traceable 
to  government  activity  in  its  campaign  to 
stimulate  employment. 

This  is  also  true,  but,  in  New  Eng¬ 
land's  case,  a  great  part  of  the  large  building 
gains  here  recorded  was  needed  to  fill  actual 
housing  and  industrial  necessities  for  1931 
expansion. 

Yes,  there's  something  a'stirring  in  New 
England!  This  thrifty  group  of  six  busy 
states  and  eight  and  a  quarter  million  people 
— is  expanding  in  business,  trade,  housing, 
industry  —  and  consequently  —  BUYING 
POWER.  National  merchandisers  are  shar¬ 
ing  in  this  expansion.  The  bulk  of  their 
linage  appears  in  these  newspapers: 
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GEM  RAZOR  CAMPAIGN 

iS  BEING  EXPANDED 


Larce  AdTertisements  Appear  in  New 
Cities  as  Distribution  Is  Im¬ 
proved  —  Cartoon  Copy  by 
Don  Herold  Given  Trial 


Advertising  of  the  Gem  “Micromatic” 
safety  razor,  made  by  the  American 
Safety  Razor  Corporation,  is  being  ex¬ 
pand^  to  new  cities  as  the  company’s 
sales  force  increases  distribution  in  new 
districts.  More  than  2U0  newspapers  are 
on  the  schedule  for  large  space,  particu¬ 
larly  at  the  start,  with  the  duration  of 
the  campaign  indefinite. 

In  a  number  of  cities  in  New  York 
and  Pennsylvania,  where  the  copy  for  the 
new  razor  was  tested  some  tim&.ago,  a 
secondary  campaign  of  cartoon  copy  by 
Don  Herold  has  been  started. 

At  the  Federal  Advertising  Agency, 
New  York,  which  is  handling  the  cam¬ 
paign,  it  was  estimated  that  a  third  of 
the-  country  was  still  to  be  covered. 

The  “Micromatic”  razor  was  given 
a  trial  last  year  when  samples  were  dis¬ 
tributed  among  newspapermen  in  102 
cities.  Their  opinions  were  compiled 
and  studied  before  the  new  model  was 
finally  decided  upon. 

Hayes  Body  To  Houlihan 

James  Houlihan,  Inc.,  has  been  ap- 
TOinted  advertising  counsel  for  the  Hayes 
Body  Corporation,  of  Grand  Rapids, 
Mich.,  manufacturers  of  automobile 
bodies,  it  is  announced  by  VV.  W.  Hoag- 
land,  president  and  general  manager  of 
the  Hayes  company.  The  Houlihan 
agency  has  the  account  of  the  De 
Vaux-Hall  Motors  Corporation,  of 
Grand  Rapids,  and  recently  established 
offices  in  that  city.  Mr.  Houlihan  here¬ 
after  will  be  a  member  of  the  Hayes 
corporation  executive  council. 


TelU  Of  Aluminum  Advertising 

S.  K.  Colby,  vice  president  in  charge 
of  advertising  and  sales  promotion  of 
the  Aluminum  Company  of  America, 
Pittsburgh,  was  the  speaker  May  12, 
when  the  St.  Louis  Advertising  Club 
observed  “Aluminum  Day”  at  its  lunch¬ 
eon  at  the  Hotel  Statler.  He  told  the 
story  of  aluminum  and  its  development 
through  advertising. 


Join  Syracuse  Wasber  Staff 

Mrs.  Della  T.  Lutes  and  Miss  Ethel 
A.  Wright,  both  formerly  with  the  Mod¬ 
em  Priscilla  and  active  in  the  Priscilla 
Proving  Plant,  have  now  joined  the  Syra¬ 
cuse  Washing  Machine  Corporation  of 
Syracuse,  N.  Y..  Mrs.  Lutes  will  be  the 
director  of  the  newly  established  home 
economics  department. 


De  Soto  Executive  Promoted 

The  appointment  of  John  J.  Palmer  to 
the  personal  staff  of  Byron  C.  F^,  presi¬ 
dent  of  De  Soto  Motor  Corpora¬ 
tion,  as  assistant  to  the  president,  was 
announced  recently.  Mr.  Palmer,  who 
has  been  assistant  general  sales  manager 
of  De  Soto,  has  been  associated  with  the 
De  Soto  organization  j  from  its  inception. 

Craddock-Terry  Program  Made 

The  Procter  &  Collier  Company  of 
Cincinnati,  Ohio,  has  been  appointed,  ad¬ 
vertising  counsel  for  the  Craddock-Terry 
Company  of  Lynchburg,  Va.,  and  has 
announced  a  national  program  for  the 
Natural  Bridge  Division  of  the  above 
company. 


New  Sun  Company  Account 

The  Sun  Advertising  Company  of 
Toledo  has  lieen  appointed  advertising 
agent  for  M.  T.  Shaw,  Inc.,  Coldwater, 
Mich.,  shoe  manufacturers. 


Express  Firm  Names  Agency 

The  McAuliffe  Express  Company  of 
Chicago  has  appointed  Gale  &  Pietsch, 
Inc.,  Chicago,  to  handle  its  advertising. 


Seeley  Joins  Art  Staff 

S.  H.  Seeley  has  joined  the  art  staff 
of  the  Chicago  office  of  Erwin,  Wasey 
S:  Co..  Ltd. 


AMONG  THE  COPY  CHIEFS 
-By  C.  P.  McDonald - 


Russell  Cray 

Evolving  plans,  conceiving  mer¬ 
chandising  ideas,  and  supervising 
copy  for  more  than  40  accounts  is  no 
rose-geranium  job  for  any  one  man  to 
tackle.  Russell  Gray,  however,  does  it 
for  John  Falkner  Arndt  &  Co.,  Phila¬ 
delphia,  and  gets  a  big  kick  out  of  it. 
h'or  a  year  he  has  been  copy  chief  and 
merchandising  director. 

Twenty-seven  years  of  experience 
fortifies  that  task.  Chronologically,  we 
find  Gray  beginning  in  the  city  of  Broth¬ 
erly  Love  with  the  old  Ireland  Advertis¬ 
ing  Agency,  where  he  “apprenticed”  from 
1907  to  1911.  Next,  in  the  order  of  their 
appearance,  came  Fowler-Simpson  Com¬ 
pany,  Cleveland,  O.,  in  1912;  Phila¬ 
delphia  Record,  as  advertising  counsel, 
1913-22;  manager  of  the  Advertising 
Service  Department,  Philadelphia  North 
American,  1923-5 ;  Richard  A.  Foley  Ad¬ 
vertising  Agency,  Philadelphia,  1925-9, 
inclusive. 

“Some  20  years  ago,  when  I  was  just 
beginning  my  advertising  career,”  says 
Gray,  “we  had  few  of  the  facilities  and 
conveniences  available  today.  We  had 
a  few  CHd  Stagers  to  whom  the  fraternity 
looked  for  guidance,  and  Ireland  was  one 
of  them.  His  contention  was  that  all 
advertising  was  retail  or  local  in  the  end, 
and  he  made  me  get  out  and  work  on 
retail  copy  and  retail  selling.  The  idea 
is  still  good. 

“Perhaps  because  of  this,  or  because 
of  my  own  varied  activities  in  the  earn¬ 
ing  of  a  living,  I  am  of  the  opinion  that 
the  man  or  woman  who  yearns  to  become 
a  copy  writer  needs  a  few  years  store 
background  for  understanding  and  an¬ 
other  few  years  on  a  newspaper  for  in¬ 
telligent  grasp  of  a  subject  before  he  or 
she  should  dare  to  sit  at  a  copy  desk. 
After  that,  given  a  certain  facility  for 
words  and  the  willingness  to  work  hard 
and  long,  unhonored  and  unsung,  the  rest 
comes  easy — so  they  say.  But  the  Artist 
can  have  the  glory,  the  Copy  Man  can  do 
the  work ;  it  is  the  Merchandising  Man 
who  gets  the  attention  from  the  client — 
and  it  took  me  20  years  to  find  it  out.” 

Firm  Change*  Name* 

The  advertising  business  of  H.  J. 
Marks-Advertising  of  Boston,  has 
recently  been  incorporated  under  the 
name  of  Marks-Michelson,  Inc.,  with 
offices  at  80  Boylston  street.  H.  J. 
Marks,  president,  was  formerly  vice- 
president  and  treasurer  of  Glaser  & 
Marks,  and  J.  I..eonard  Michelson,  vice- 
president,  has  for  several  years  conducted 
an  agency  of  his  own  in  Boston. 


New  Account  For  Wilson 

Edwin  Bird  Wilson,  Inc.,  New  York, 
has  been  chosen  by  the  Industrial  Dryer 
Corporation  of  Stamford,  Conn.,  to 
handle  their  account. 


Loan  Association  Appoints 

Charles  Austin  Bates,  Inc.,  Boston 
and  New  York,  has  been  appointed  by 
the  Workingmen’s  Loan  Association  of 
Boston,  to  direct  its  advertising. 


RESORT  ACCOUNT  TO  MILLER 

The  Allen  G.  Miller  advertising 
agency,  of  Grand  Rapids,  Mich.,  has 
been  selected  to  handle  the  national  ad¬ 
vertising  campaign  of  the  West  Michi¬ 
gan  Tourist  and  Resort  Association,  it  is 
announced  by  the  association’s  executive 
committee.  The  campaign,  which  will 
be  the  most  intense  in  the  organization’s 
history,  will  include  liberal  purchase  of 
space  in  newspapers  and  magazines 
throughout  the  country.  This  is  the  first 
year  a  Michigan  agency  has  obtained  the 
account.  Edward  Drier,  Grand  Rapids 
advertising  man,  has  been  appointed  pub¬ 
licity  director  of  the  association. 


Colonial  Line*  Appoint  Presbrey 

The  Colonial  Steamship  Lines,  opera¬ 
ting  a  fleet  of  passenger  and  freight 
steamers  between  New  York,  Boston, 
Providence  and  New  Bedford,  has 
placed  its  advertising  account  with  the 
Frank  Presbrey  Company,  New  York, 
A  vigorous  campaign  in  the  newspapers 
of  New  York,  Massachusetts  and  Rhode 
Island  will  feature  the  Colonial’s  low 
rates,  high  standards  of  service  and 
their  daily  overnight  sailings. 


Russ  Company  Names  Agency 

The  Russ  Manufacturing  Company  of 
Cleveland,  one  of  the  largest  manufac¬ 
turers  of  soda  fountains,  carbonators, 
luncheonette  equipment  and  soda  fountain 
supplies,  have  placed  their  advertising 
account  with  The  Dunham,  Younggreen, 
Lesan  Company,  Chicago  office.  Maga¬ 
zines,  trade  paper  and  direct  mail  will 
be  used. 


New  York  Agencies  Merge 

Hicks,  Clarke  &  Co.,  Inc.,  of  New 
York,  has  merged  with  Littlehale-Burn- 
ham-Rossiter,  Inc.,  also  of  New  York, 
and  will  operate  as  a  unit  of  the  latter 
agency  at  the  Littlehale-Burnham-Rossi- 
ter  headquarters,  175  Fifth  Avenue.  H.  L, 
Hicks,  president  of  Hicks,  Clarke  &  Co., 
has  been  elected  a  director  of  the  other 
agency. 

Cherington  To  Open  Own  Office 

Paul  T.  Cherington,  for  years  director 
of  research  of  the  J.  Walter  Thompson 
Company,  on  July  i  will  open  offices  in 
the  Chanin  Building,  New  York,  as 
consultant  on  distribution.  The  J.  Wal¬ 
ter  Thompson  Company,  as  one  of  his 
clients,  is  retaining  Mr.  Cherington  in  an 
advisory  capacity. 


Two  Appoint  Maisb  Agency 

The  Aetna  Paper  Company.  Dayton. 
O.  manufacturers  of  Correct  Bond,  and 
the  Maxwell  Paper  Company,  Franklin. 
O.,  manufacturers  of  Maxwell  Bond  and 
Maxwell  Offset,  have  appointed  the  Jay 
H.  Maish  Company,  Marion,  O.,  to 
handle  their  advertising. 


Acousticon  To  Hoyt  Agency 

The  Dictograph  Products  Company, 
New  York  City,  has  appointed  the 
Charles  W.  Hoyt  Company,  New  York 
advertising  agency,  to  direct  the  adver¬ 
tising  of  its  Acousticon  Division,  effec¬ 
tive  July  1. 

64  Year  Old  Camden  Dep’t 
Store  Just  Closed  Best  May  Sale 

Artnal  dnllam  and  rents  sales 
vnliime  of  Baker-Tlirk  store  on 
May  14th.  I5th.  10th  exceeded,  by 
substantial  marxln.  the  best  pre- 
vlons  May  Sales  event  In  their 
history. 

This  Is  the  most  recent  reflec¬ 
tion  of  the  splendid  condition 
of  South  Jersey — the  abillt.v  and 
desire  of  Its  people  to  purchase 
the  necessities  and  luxuries  of 
life.  Such  a  market  deserves 
immediate  investigation  by  all 
progressive  national  advertisers. 


COURIER.POST 

"A  24-Hoar  Medium  mt  oh*  eesf” 
L**«  than  half  *f  1%  rssdv  dusllsatiss 
National  Repreaeotatlvoo 
OEO.  A.  McDBTITT  CO. 


JOINS  LOUIS  GLASER.  INC. 

Walter  J.  Meyer,  formerly  advertising 
manager  of  the  Tanners  Shoe  Manu¬ 
facturing  Company,  of  Boston,  and 
Philips  Webb  Upham,  formerly  advertis¬ 
ing  manager.  Firestone  Rubber  Company, 
Chicopee  Falls,  Mass.,  have  joined  the 
staff  of  Louis  Glaser  Inc.,  Boston.  Meyer 
will  be  in  charge  of  production  and  Up¬ 
ham  will  be  an  account  executive. 


Owen  Start*  Agency 

Emerson  D.  Owen,  former  advertising 
and  publicity  director,  United  Hotels 
Company  of  America  and  the  American 
Hotels  Corporation,  is  now  in  business 
for  himself,  as  a  consultant  for  hotels  in 
advertising,  publicity  and  general  busi¬ 
ness  promotion,  with  offices  at  7  East 
42nd  street.  New  York. 


Coca-Cola  Net  Increases 

The  Coca-Cola  Company,  large  na¬ 
tional  advertisers,  reports  profits  for  the 
quarter  ending  March  31,  of  $2,^2,801, 
after  expenses  and  other  deductions,  but 
before  Federal  taxes,  against  $2,849,156 
for  the  first  quarter  in  1930. 


Agency  Veteran  To  Retire 

Percy  B.  Bromfield,  president  of  Brom- 
field  &  Co.,  New  York  advertising 
agency,  will  retire  on  June  1  and  dissolve 
his  agency.  He  has  been  in  the  agency 
business  56  years,  having  begun  at  the 
age  of  18. 


McKinney  Mfg.  Account  Placed 

The  advertising  of  the  McKinney 
Manufacturing  Company,  Pittsburgh, 
manufacturers  of  builders’  hardware,  is 
being  directed  by  Ketchum,  MacLeod  & 
Grove,  Inc.,  Pittsburgh. 


Spencer  Axle*  To  Moss-Chase 

The  Spencer  Manufacturing  Company 
of  Buffalo,  N,  Y.,  manufacturers  of  re¬ 
placement  axle  shafts  for  automotive 
vehicles,  have  placed  their  advertising 
with  the  Moss-Chase  Co.,  Buffalo. 


\ 

Every  other  home  cov¬ 
erage  i6  offered  by 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 

IB^iroU 

"Starts  the  Day 
in  Detroit 


Ihe  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

Kttalb  tribune 
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mythical  murder  features  sessions 
OF  COLORADO  JOURNAUSM  WEEK 

Prizes  Awarded  for  Accuracy  and  Writing  in  Reports  of 
“Crime” — Crusades  in  News  Columns  Praised  by 
Prof.  Martin 


(Spraal  to  Editor  &  Publisher) 

Boulder,  Colo.,  May  19.— a  myth¬ 
ical  United  States  Senator  shot  and 
killed  his  mythical  successor  before  a 
session  of  the  third  annual  Newspaper 
Week  sponsored  by  the  department  of 
journalism  of  the  University  of  Colo¬ 
rado.  Students  impersonated  the  char¬ 
acters,  the  fatal  shot  was  fired,  the  murd¬ 
erer  was  seized  by  the  Boulder  chief  of 
police — then  reporters  and  editors  and 
advertising  men  wrote  their  stories.  It 
was  a  contest  to  test  accuracy  of  obser¬ 
vation  and  skill  in  news  writing, 

Houston  Waring,  editor  of  the  Little¬ 
ton  Independent,  won  a  first  award  for 
accuracy,  A.  Boon  McCallum,  business 
manager  of  the  Lamar  Daily  News,  a 
first  for  news  writing,  J.  R.  Miller  of  the 
Fort  Collins  Express-Courier,  second 
for  both  accuracy  and  news  writing. 

To  the  Greeley  Tribune  was  awarded 
the  Arthur  Parkhurst  trophy 

for  the  best  community  service  ren¬ 
dered  during  the  past  year  by  a 
Colorado  daily.  The  project  carried 
out  was  the  raising  of  $12,500  for  the 
Community  chest,  the  fund  _  being  com¬ 
pleted  without  personal  solicitation.  The 
Colorado  Springs  Gazette  was  given 
honorable  mention  for  its  unsuccessful 
but  educational  campaign  for  a  school 
bond  issue.  Mr.  Parkhurst,  donor  of  the 
trophy,  is  publisher  of  the  Boulder  News- 
Herald. 

The  Littleton  Independent  won  the 
trophy  for  weeklies,  the  second  year  in 
succession,  on  the  basis  of  a  year-round 
program  of  community  service.  The 
Paonian.  edited  by  H.  D.  Garritson,  won 
honorable  mention.  These  trophies  be¬ 
come  the  permanent  possesion  of  papers 
when  won  three  times  in  succession,  or 
four  non-consccutive  times. 

The  Greeley  Tribune  also  won  the 
Boulder  Daily  Camera  plaque,  presented 
for  the  first  time  this  year,  for  mechani¬ 
cal  and  typographical  excellence.  The 
Camera  award  in  the  weekly  field  went 
to  the  Yuma  Pioneer  Press. 

Prof.  Frank  L.  Martin,  associate  dean 
of  the  Missouri  school  of  journalism,  in 
the  chief  address  of  the  program,  praised 
the  modern  newspaper  for  its  creditable 
fulfilling  of  its  primary  function,  that  of 
enlightenment. 

Major  F.  W.  Bonfils,  business  manager 
of  the  Detwer  Post,  urged  newspapers  to 
remove  unpaid  support  now  given  to 
radio.  Leave  out  unpaid  program  an¬ 
nouncements,  unpaid  news  bulletins,  and 
unpaid  features,  he  advised.  He  favors 
a  drastic  cutting  off  of  news,  sources  to 
radio  stations,  and  declared  it  needed  but 
the  action  of  the  majority  of  newspapers 
to  exclude  news  reports  from  the  radio. 

Telling  a  man  how  sick  he  is  does  not 
hasten  his  recovery.  T.  W.  Ross,  news 
director,  Colorado  Springs  Gazette  and 
Telegraph,  said  in  his  address,  “The  Part 
of  the  Newspaper  in  Times  of  Depres¬ 
sion.”  A  small  item  on  an  inside  page 
of  the  Gazette,  about  a  meeting  of  un¬ 
employed  brought  out  a  crowd  of  1,200 
men.  First  page  display  of  news  of 
Oklahoma  City  food  riots  caused  a  com¬ 
mittee  organized  at  the  local  meeting  of 
unemployed  to  protest,  for  fear  they 
would  lose  control  over  idle  men  in 
Colorado  Springs.  Commodity  price 
stories,  showing  the  decline  in  market 
prices  pleased  both  merchants  and  buyers, 
Ross  said. 

H.  p.  Garritson,  editor  of  the  Paonian. 
speaking  on  “Ink  Beast.”  contrasted  his 
seven  years  of  “big-time”  experience  with 
the  Associated  Press  and  International 
News  Service,  with  his  eight  years  on 
his  community  weekly.  Often  a  country 
weekly  will  exact  more  from  its  editor 
in  time  and  energy  and  thinking  than 
any  big  town  newspaper  job,  he  said. 

Houstoun  Waring,  editor  of  the  Little¬ 
ton  Independent,  praised  the  news  writing 
style  used  in  Sherwood  -Anderson’s 
weeklies,  urged  the  digging  up  of  details 
in  reporting  for  weeklies,  and  asked  that 


news  be  written  so  that  it  is  educational, 

“to  give  the  why  back  of  it.” 

Floyd  Merrill,  editor  of  the  Greeley 
Tribune,  in  his  talk,  “Applying  the  In¬ 
fluence  of  a  Daily  Newspaper  to  Com¬ 
munity  Problems,”  stressed  the  effec¬ 
tiveness  of  “hammering”  campaigns.  He 
told  of  putting  across  a  $350,000  bond 
issue  for  schools,  the  prize-winning 
$12,500  community  chest  campaign,  and 
one  for  $6,600  to  erect  a  bear  pit  for  the 
local  zoo. 

Among  other  speakers  were  George 
Haubrich,  manager.  Weld  County  Ne^vs, 
and  R.  J.  Ball,  editor,  Loveland  Re¬ 
porter-Herald,  who  debated  the  value  of 
circulation  contests ;  Harold  Smith,  edi¬ 
tor,  Jule.sburg  Grit-Advocate,  who 
declared  the  day  of  the  weekly  news¬ 
paper  was  not  passing;  R.  B.  Spencer, 
editor.  Fort  Morgan  Times,  who  urged 
editors  to  spend  time  in  community 
service;  C.  A.  Stoddard,  editor,  Craig 
Empire-Tribune,  who  spoke  on  “The 
Responsibilities  and  Advantages  of  an 
Exclusive  Field Vern  A.  Coverdell, 
Sterling  Advocate,  who  told  how  to  in¬ 
crease  the  volume  of  commercial  print¬ 
ing  ;  A.  Boon  McCallum,  Lamar  Daily 
News,  who  gave  new  ideas  for  selling 
advertising:  Morris  D.  Townsend,  Den¬ 
ver,  methods  of  getting  more  foreign  ad¬ 
vertising;  Linn  S.  Megill,  American 
Type  Founders  Company,  Denver,  who 
talked  on  efficient  office  and  plant  ar¬ 
rangement  ;  and  Charles  E.  Adams,  edi¬ 
tor,  Montrose  Press,  who  spoke  on  “The 
Problems  of  Publishing  Daily  Papers  in 
Small  Towns.” 

Denver  supply  houses  and  friends  gave 
those  attending  Newspaper  Week  a  com¬ 
plimentary  banquet  Eriday  and  the  Uni¬ 
versity  was  host  Saturday  evening. 


BLUE  PENCIL  CLUB  ELECTS 


Murray  Powera  of  Portsmouth  Timet 
Is  New  President 

Murray  Powers,  managing  editor  of 
the  Portsmouth  (O.)  Times,  was  elected 
president  of  the  Blue  Pencil  Club  of 
Ohio,  an  organization  of  newspaper 
editors,  desk  men  and  reporters,  at  a 
meeting.  May  17  in  Columbus.  He 
succeeds  Frank  A.  Wollson  of  the 
Netvark  Advocate.  Ross  D.  McMich- 
ael,  Mansfield  Neivs,  was  named  vice- 
president,  and  Norval  Neil  Luxon,  Ohio 
State  University,  was  re-elected  secre¬ 
tary-treasurer. 

The  principal  talk  on  the  program 
was  on  “Keener’s  Run  Items,”  a  re¬ 
view  of  the  career  of  the  late  Charles 
Shutt,  the  Ohio  country  correspondent 
whose  writings  were  copied  far  and  near 
for  their  unconscious  humor,  by  William 
G.  McKee  of  the  Ashlatid  Times-Ga- 
zette,  in  whose  paper  the  column  ap¬ 
peared  for  15  years. 

Harry  Elliott,  managing  editor  of  the 
Marion  Star,  spoke  on  “Getting  the 
News  Early,”  and  this  subject  was  also 
discussed  by  W.  D.  Thomson,  editor, 
Delaware  Gazette,  M.  Powers,  and  Prof. 
Joseph  S.  Myers,  Ohio  State  University. 

A  paper  on  “Keeping  the  Local  News 
Fresh”  was  read  h"  John  D.  Zook,  city 
editor,  Bucyrus  Telegraph-Forum,  with 
discussions  liy  Prof.  George  Starr  Lasher 
of  Ohio  University.  Athens,  and  Ivan 
Lake,  Bowling  Green  Sentinel  Tribune. 

BLACK  HILLS  GROUP  ELECTS 

Walter  Travis,  managing  e<litor  of  the 
Rahul  City  CS.D.)  Journal  was  elected 
president  of  the  Black  Hills  Press 
.Association  at  the  annual  spring  meet¬ 
ing  held  Mav  9,  in  the  game  lodge, 
Custer  State  Park,  .S.D.  Others  elected 
were  .Arthur  Nisselius.  Spearfish  Mail, 
vice-president :  J.  S.  Smith.  Belle  Fourche 
Bee.  re-elected  secretary-treasurer.  Re¬ 
tiring  president  Don  Hare,  Hill  City 
XcTi's.  and  E.  H.  Lighter,  business  man¬ 
ger,  Rapid  City  Journal,  were  named 
directors. 


STORES  FINED  $100 

On  complaint  of  the  Birmingham  Bet¬ 
ter  Business  Bureau  the  Auto-Lec 
Stores,  Inc.,  have  been  Lned  $100  and 
costs  for  placing  misleading  advertising. 
The  stores  advertised  merchandise  at 
half  price  although  a  Bureau  representa¬ 
tive  purchased  items  at  the  same  prices 
quot^  in  1930  by  the  company. 


NEWS  AND  CAMERAMEN 
FLEW  WITH  ARMADA 

Every  Newt,  Feature  ami  Picture 

Angle  of  Visit  of  670  Planes 
Covered  by  Press  —  Climaxed 
Jubilee  Celebration 

(By  telegraph  to  Editor  &  Pubushes) 

Chicago  May  21. — While  thousands 
were  thrilled  by  America’s  greatest  air 
fleet  parading  over  the  lake  front  here 
today  local  newspapers,  press  associa¬ 
tions,  syndicates  and  newsreel  companies 
were  represented  by  hundreds  of  report¬ 
ers,  feature  writers,  aviation  experts, 
photographers  and  movie  cameramen 
covering  the  maneuvers  of  670  planes 
humming  over  the  city. 

Every  means  of  transmitting  news  to 
the  world  were  employed  by  the  press, 
newsreel  representatives  and  radio  broad¬ 
casters,  through  the  aid  of  army  authori¬ 
ties,  in  sending  out  full  information  about 
the  activities  of  the  great  air  armada. 
The  news  representatives,  both  reporters 
and  photographers,  flew  with  the  armada 
in  order  to  get  first  hand  stories  and 
pictures. 

A  reporter  and  photographer  from 
each  newspaper  flew  in  a  special  squad¬ 
ron  of  planes  taking  the  places  of  the 
mechanics.  The  press  planes  took  off 
from  Ford-Lansing  Airport  and  led  the 
procession.  Newsreel  men  strapped  the 
tripods  of  their  cameras  where  machine 
guns  would  be  ordinarily,  and  shots  of 
the  parade  and  the  hundreds  of  thous¬ 
ands  along  the  lake  shore  were  made 
while  the  planes  sped  along  at  an  aver¬ 
age  speed  of  100  miles  an  hour. 

At  the  municipal  airport  ten  big  photo¬ 
graphic  ships  took  the  air.  Their  mis¬ 
sion  was  to  fly  above  and  below  the 
planes  in  formation  to  record  in  pictures 
the  story  of  the  maneuvers.  These 
planes  carried  their  dark  rooms  into  the 
air  with  them,  their  photographers  ready 
to  hand  out  prints  when  they  landed. 

The  air  maneuvers  climaxed  Chicago’s 
jubilee  celebration  which  has  been  the 
biggest  local  event  since  the  eucharistic 
congress,  as  far  as  daily  news  play  is 
concerned. 


COVERED  OHIO  MANEUVERS 


Sixty  Reporters  at  Dayton — Tents  and 
Food  Rations  Provided 

(Special  to  Editor  &  Publisher) 

Dayton,  O.,  May  20 — Approximately 
60  correspondents  and  photographers 
were  assigned  to  Wright  field  and  the 
Fairfield  air  depot  at  Dayton  from  May 
15  to  21  when  the  United  States  army 
air  corps  concentrated  there  for  practice 
and  training  prior  to  the  1931  maneuvers 
along  the  .Atlantic  seaboard. 

Col.  Ira  Longnecker.  established  press 
headquarters  at  the  Fairfield  air  depot. 
The  Associated  Press,  United  Press  and 
International  News  Service  had  special 
wires  while  the  Western  Union  and 
Postal  Telegraph  companies  provided 
wires  for  correspondents  representing 
papers  throughout  the  country. 

Sleeping  quarters  were  provided  at  the 
post  in  tents  and  rations  were  served  at 
frequent  intervals.  A  press  dinner  at  the 
Van  Cleve  hotel,  May  16  was  attended  by 
more  than  200. 

Howard  F.gbert,  director  of  the 
publicity  department  of  the  National 
Cash  Register  company,  was  toastmaster. 
At  the  speakers’  table  were  Captain 
Eddie  Rickenbacker,  war  ace;  Governor 
George  White,  of  Ohio;  Captain  G.  Q. 
Strom  of  the  Swedish  air  force;  Rep¬ 
resentatives  Thomas  Cochran  and  B.  W. 
Goss,  members  of  the  house  military  af¬ 
fairs  committee;  Colonels  Ixmgnecker 
and  F.  M.  Andrews ;  Eric  Nelson  and 
Jack  Harding,  round-the-world  flyers 
and  Gayton  Knight,  illustrator. 


STORES  PREPARE  COPY 
ON  “COTTON  WEEK” 


Inatitute  Preiident  Say*  $2,000,000 
AVill  Be  Spent  in  Newspapers 
During  Campaign  Planned 
from  June  1  to  6 


National  Cotton  Week,  exploited  in  a 
free  publicity  campaign  in  recent  weeks 
by  the  Association  of  Cotton  Textile 
Merchants  of  New  A’ork,  is  expected  to 
bring  out  vigorous  newspaper  advertis¬ 
ing  June  1  to  6,  George  A,  Sloan,  presi¬ 
dent  of  the  Cotton-Textile  Institute,  Inc., 
320  Broadway,  New  York,  estimated  this 
week  that  advertising  by  dry  goods  and 
clothing  stores  throughout  the  country 
would  total  $2,000,000.  He  showed  Editor 
&  Publisher  copies  of  telegrams  and 
letters  pledging  merchandising  support 
for  the  idea  by  large  department  stores 
and  chains. 

The  Cotton-Textile  T  .stitute  is  fur¬ 
nishing  reprints  of  advertisements  featur¬ 
ing  special  sales  of  cotton. 

The  Institute  also  calls  attention  of  the 
stores  to  the  possibilities  for  sales  pro¬ 
motion  in  piece  goods  of  all  kinds;  ap¬ 
parel  for  women  and  children,  men  and 
boys,  and  babies;  summer  and  vacation 
needs,  such  as  hammocks,  tents,  camping 
equipment ;  household  necessities  and 
miscellaneous  articles  ranging  from 
sheets  and  curtains  to  floor  mops  and 
cotton  twine. 

Some  of  the  firms  that  have  notified 
the  Institute  they  will  take  part  in  the 
week’s  promotion  are,  J.  C.  Penney  Co. ; 
Sears,  Roebuck  &  Co.,  S.  S.  Kresge  & 
Co.,  Montgomery  Ward  &  Co.,  Chicago ; 
Meier  &  Frank,  Portland,  Ore. ;  S.  H. 
Kress  &  Co.,  New  York;  Woodward  & 
Lothrop,  Washington,  D.  C. ;  Neisner 
Brothers,  Rochester,  N,  Y, ;  McLellan 
Stores  Company,  New  York ;  City  Stores 
Company,  New  York  Scott  Stores,  Inc., 
Chicago:  Frederick  Loeser  &  Co., 
Brooklyn ;  Strawbridge  &  Clothier, 
Philadelphia ;  McCory  Stores  Corpor¬ 
ation ;  Bullock’s,  Los  Angeles;  Carson, 
Pirie  Scott  &  Co.,  Chicago ;  Cain 
Sloan  Company,  Nashville,  T  e  n  n. ; 
Namm  Store,  Brooklyn ;  May  Depart¬ 
ment  Stores,  Baltimore;  Hahn  Depart¬ 
ment  Stores;  Affiliated  Clothiers,  Inc., 
New  York;  The  Fair,  Chicago;  Wm. 
Filene’s  Sons  Company,  Boston;  Gimbel 
Brothers,  Inc.,  New  York;  Lord  &  Tay¬ 
lor,  New  York;  Burdine’s  Inc.,  Miami, 
Fla. ;  Associated  Dry  Goods  Corporation, 
New  York;  W.  T.  Grant  Company,  New 
York;  National  Department  Stores,  Inc., 
New  York;  R.  H.  White  Company,  Bos¬ 
ton;  Mercantile  Stores  Company,  New 
York;  Rice-Stix  Dry  Goods  Company, 
St.  Louis ;  Ely  &  Walker  Dry  (^ods 
Company,  St,  Louis ;  Goodyear  Tire  & 
Rubber  Company,  Akron. 


BOSTON  CLUB  ELECTS  SWAN 


More  Than  350  Attend  27th  Annual 
Meeting  of  Advertising  Group 

(By  telegraph  to  Editor  &  Publisher) 

Boston,  May  20. — The  twenty-seventh 
annual  meeting  of  the  Boston  Advertis¬ 
ing  Club  last  night  at  Hotel  Statler  was 
attended  by  more  than  350  members  and 
guests.  Entertainment  was  furnished  by 
several  radio  stars.  Hall  McNamee  of 
Richardson,  Alley  and  Richards  agency 
was  toastmaster. 

Newly  elected  officers  are:  Carroll 
Swan,  publishers’  representative,  presi¬ 
dent  ;  Ernest  L.  Johnson,  S.  D.  Warren 
Company,  first  vice  president;  John  C. 
Nicodemus,  Continental  Clothing  Com¬ 
pany,  second  vice  president ;  Herbert 
Stephens,  American  Lithograph  Com¬ 
pany,  secretary;  and  Frank  Black,  Wm. 
Filene’s  Sons  Company,  treasurer, 
Frederick  W.  Bliss,  General  Electric ; 
A.  B.  Hall,  Greenleaf  Company;  Harry 
Harding,  Jr.,  Barta  Press:  William  C. 
Mattox,  Walworth  Manufacturing  Co., 
and  William  Penn,  florist,  were  cho.sen 
directors. 


CHANGES  COLUMN  WIDTH 

The  Halifax  CN.S.)  Chronicle  and 
Star,  published  by  the  Chronicle  Co., 
Ltd.,  recently  announced  a  change  in 
column  width  from  12ki  ems  to  12  ems. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


"]Vr  O  more  Harvard  Advertising 
Awards! 

“Reduction  of  income”  of  the  trust 
established  by  the  late  Edward  \V.  Bok, 
from  which  came  funds  for  the  awards, 
was  the  reason  given  as  the  trustees  de¬ 
cided,  with  regrets,  to  discontinue  them. 
A  gold  medal  and  $10,000  in  cash  have 
been  distributed  each  year  under  the 
direction  of  the  Harvard  Graduate 
School  of  Business  Administration. 
Funds  were  provided  by  the  American 
Foundation,  Inc.,  of  Philadelphia.  The 
awards,  which  have  come  to  mean  much 
in  the  advertising  world,  were  founded 
in  1923. 


♦ 

Suits  over  razor  blade  sales  continue 
to  shed  light — rather  murky  light 
thus  far — on  the  “advertising  allowance” 
as  a  modern  merchandising  practice. 

The  latest  suit  is  one  brought  by  the 
new  management  of  the  Gillette  Safety 
Razor  Company  against  the  United  Cigar 
Stores  of  America,  based  on  a  ten-year 
contract  signed  in  1927,  by  which  the 
Gillette  company  sought  to  assure  itself 
of  large  sales  through  the  United  Cigar 
outlets.  The  complaint,  according  to  the 
Gillette  attorneys,  Tanzer  &  Mullaney  of 
New  York,  charges  that  the  United  com¬ 
pany  misrepresented  its  sales  of  blades 
before  making  the  contract,  and  was  un¬ 
able  to  retail  the  minimum  number  called 
for,  the  excess  being  “disposed  of  to 
wholesalers  and  jobbers,  and  through 
other  channels.” 

From  an  advertising  standpoint,  how¬ 
ever,  the  most  interesting  phase  of  the 
announcement  is  the  comment  that  “the 
compensation  paid  to  United  for  adver¬ 
tising  and  sales  promotion  was  excessive 
and  greater  than  would  have  been  agreed 
upon  but  for  the  statements  made  by 
United.”  The  Gillette  attorneys  declined 
to  give  details  of  this  compensation,  but 
their  announcement  said  the  suit  was  for 
$10,000,000  and  that  Gillette,  having 
elected  to  terminate  the  agreement,  “de¬ 
mands  the  repayment  of  the  payments 
made  by  it  under  the  contract.” 

If  the  $10,000,000  covers  only  these 
payments,  it  would  mean  that  Gillette 
“advertising  and  sales  promotion”  allow¬ 
ances  to  this  one  chain  amounted  to 
about  $2,.'i00,000  a  year  for  the  last  four 
years. 

In  1930,  a  year  when  the  Gillette  com¬ 
pany  made  a  tremendous  effort  to  in¬ 
troduce  its  new  models,  its  newspaper 
advertising  expenditures  were  probably 
a  little  less  than  $1,000,000.  Total  ad¬ 
vertising  appropriation  for  that  year  was 
announced  as  having  been  raised  to 
$7,500,000  (exclusive  of  foreign),  but 
publication  advertising  was  a  minority 
factor  in  this,  and  was  greatly  reduced 
late  in  the  year  when  patent  difficulties 
arose. 


*  *  « 


HE  case  recalls  last  year’s  suit  by 
D.  A.  Schulte,  Inc.,  through  a  sub¬ 
sidiary,  against  the  Gillette  company,  in 
which  it  was  disclosed  that  the  latter  had 
agreed  to  pay  $500,000  a  year  for  dis¬ 
playing  and  pushing  of  its  blades.  At 
that  time  the  Gillette  company  made  the 
counter-claim  that  the  chain  had  broken 
the  contract  by  actively  pushing  the  sales 
of  a  rival  brand.  I 

.  *  V*  —i 

A  GERM.XX  firm  is  reported  to  be 
selling  gas  masks  to  housewives  at 


$4  each,  basing  the  appeal  on  “next-war” 
propaganda,  .\merican  advertisers  whose 
copy  threatens  nothing  worse  than  tooth¬ 
less,  hairless,  spiritless,  enfeebled  exist- 
ance  full  of  misery  seem  to  have 
overlooked  a  bet. 

*  4> 


'T'  HE  value  of  comics  in  advertising, 
now  being  exploited  by  the  Hearst 
Comics,  the  Chicago  Tribune,  and  other 
newspapers  which  offer  space  in  their 
comic  sections  for  sale,  has  in  recent 
weeks  brought  various  attempts  to  get 
free  publicity  into  newspapers  through 
black-and-white  comics. 

The  usual  method  is  to  offer  smaller 
papers  free  comic  strips  which  carry  ad¬ 
vertising  more  or  less  concealed.  One 
concern  is  reported  trying  to  exchange 


strips  for  space,  which  would  be  peddled 
to  advertisers. 

A  typical  instance  is  the  offer  of  a 
strip,  headed  “Webster’s  Mike  and 
Meyer,”  obviously  designed  to  call  atten¬ 
tion  to  me  weekly  broadcasts  of  Weber 
and  Fields  in  behalf  of  Webster  cigars. 
Beside  using  the  name  “Webster”  in  the 
heading,  the  strip  frequently  shows  a 
microphone  initialed  “NBC.”  A  note  to 
editors  from  the  Webster  Comic  Strip 
Service  calls  attention  to  the  “great  deal 
of  reader  interest”  in  the  strip,  and  offers 
to  supply  it  in  matrix  form  without  cost. 

Another  strip  offered  for  free  use  is 
accompanied  by  a  pledge  that  “The  only 
commercial  material  in  any  strip  will  be 
the  Gruen  credit  line.” 

«  *  * 

ORE  than  12,000  inquiries  about 
recreational  facilities  in  Maine  were 
received  up  to  April  15  as  a  result  of  the 
state’s  advertising  campaign,  compared 
with  10,500  in  the  same  period  last  year, 
it  is  announced  by  the  Maine  Publicity 
Bureau.  Eighteen  metropolitan  news¬ 
papers  and  eight  magazines  were  used. 

*  *  * 

JAMES  M.  CECIL,  of  Cecil,  Warwick 
&  Cecil,  Inc.,  has  beer  elected  chair¬ 
man  of  the  New  York  Council  of  the 
American  Association  of  Advertising 
Agencies  for  the  coming  year.  Lloyd  W. 
Baillie  of  the  J.  Walter  Thompson  Com¬ 
pany  was  elected  vice-chairman,  and 
Henry  Eckhardt  of  Kenyon  &  EcWiardt, 
Inc.,  secretary-treasurer. 

*  *  « 

TVEWSPAPERS  are  being  asked  to 
sponsor  a  talking  picture  cooking 
school,  give  it  publicity,  and  use  all 
means  to  gather  their  women  readers  to 
see  the  picture,  which  would  show  uses 
of  food  produced  by  a  large  corporation. 
The  firm  would  pay  the  expenses  of 
showing  the  picture  and  place  1,000  lines 
of  advertising  with  the  newspaper. 

One  newspaper  executive,  who  called 
the  plan  a  “ridiculous  proposition.” 
pointed  out  tha‘  his  latest  cooking  school, 
conducted  by  real  people,  not  films,  had 
brought  in  20,524  lines  of  additional  food 
advertising,  with  an  average  attendance 
of  2,200  women. 


Moxie  Announce*  Ten- Year  Plan 

Frank  M.  Archer,  chairman  and 
general  manager  of  the  Moxie  Company, 
representing  the  recent  merger  of  three 
large  beverage  companies,  has  announced 
a  10-year  plan  of  publicity,  distribution 
and  service  for  the  expansion  of  the 
market  for  Moxie,  Pureoxia  Ginger  Ale 
and  a  complete  line  of  Pureoxia  lx!verage 
products  in  the  United  States,  Canada 
and  the  export  field.  Dorrance,  Kenyon 
&  Co.,  national  advertising  agency  of 
Boston  and  New  York,  has  lieen  ap¬ 
pointed  advertising  counsel. 


Agency  Man  A  Radio  Chief 

Donald  Dwight  Davis,  vice-president 
and  partner  in  the  advertising  agency  of 
Ixximis,  Baxter,  Davis  &  Whalen.  Inc., 
Kansas  City,  has  been  made  president  of 
the  WHB  Broadcasting  Company,  Kansas 
City.  He  will  devote  his  time  particu¬ 
larly  to  the  interests  of  advertisers  who 
use  the  station,  it  is  announced  by  the 
Cook  Paint  &  Varnish  Company,  which 
bought  WHB  a  year  ago.  At  the  same 
time  Mr.  Davis  will  continue  his  active 
connection  with  his  advertising  agency. 


K.  S.  Ballou  To  Broadcast  Company 

Kenneth  S.  Ballou,  formerly  advertis¬ 
ing  manager  of  the  Walter  M.  Lowney 
Company,  has  been  appointed  merchan¬ 
dising  counsel  for  the  Godfrey  Wetter- 
low  Company  of  Boston.  This  concern 
conducts  a  radio  broadcasting  and  broad¬ 
cast  merchandising  service. 


Two  Join  Hudson  Agency 

J.  L.  Schiffman,  for  more  than  thirteen 
years  with  the  Metropolitan  Advertising 
Company,  and  William  H.  Saul,  for 
eleven  years  with  the  same  concern,  have 
joined  the  Hudson  Advertising  Com¬ 
pany  as  vice-presidents.  They  will  con¬ 
tinue  to  specialize  in  financial  advertising. 


NEW  TOLEDO  AGENCY 

Sam  Renshaw,  for  24  years  advertising 
manager,  Kobacker  Furniture  Company, 
Toledo,  and  Miss  Wavie  Campbell,  for 
18  >|^ears  assistant  advertising  manager 
of  Kobacker’s,  have  entered  a  partner¬ 
ship  and  opened  advertising  offices  in 
Toledo,  under  the  firm  name  of  the 
Renshaw-Campbell  Advertising  Com¬ 
pany.  They  will  conduct  a  business- 
promoting  and  advertising  business, 
specializing  in  newspaper  campaigns. 


New  Accounts  To  Frost  Agency 

The  Harry  M.  Frost  Company,  Bos¬ 
ton,  is  now  handling  the  account  of  the 
Liberty  Baking  Company,  Pittsburgh. 
Local  newspapers,  direct  mail  and  radio 
are  being  used.  Two  other  accounts 
have  also  been  obtained  by  this  agency, 
the  Jones  Bakery,  Philadelphia,  using 
newspapers,  direct  mail  and  broadcast¬ 
ing,  and  the  Boston,  Revere  Beach  and 
Lynn  railroad,  using  metropolitan  and 
suburban  newspapers. 


Financial  Advertisers  Elect 

E.  T.  Cunningham,  of  Halsey,  ftuart 
&  Co.,  Chicago,  is  the  new  president  of 
the  Chicago  Financial  Advertisers  Asso¬ 
ciation.  j.  J.  Levine  of  A.  G.  Becker  & 
Co.,  C.  M.  Redmon,  of  the  Boulevard 
Bridge  Bank,  and  Samuel  Witting  of  the 
Continental  Bank  and  Trust  company, 
were  elected  vice-presidents.  Preston 
Reed  was  elected  secretary,  and  Miss 
Dorothy  Trevino  treasurer. 


R.  C.  Wilson,  Jr.,  Joins  CBS 

"rhe  Columbia  Broadcasting  System 
has  appointed  R.  C.  Wilson,  Jr.,  as 
sales  representative  in  Philadelphia,  with 
offices  in  the  Universal  Broadcasting 
Building.  He  was  formerly  district 
manager  of  advertising  for  Liberty,  in 
charge  of  Philadelphia,  Pittsburgh  and 
Southern  territory.  He  also  served  as 
account  executive  for  the  George  L. 
Dyer  Company. 


Coast  Agency  Changes  Name 

Smith  &  Ferris  advertising  agency, 
with  offices  at  739  South  Hope  street, 
Los  Angeles,  has  changed  its  corporate 
name  to  Smith  &  Dunn,  Inc.  A.  Carman 
Smith,  who  was  president  of  Smith  & 
Ferris  and  who  continues  to  head  the 
corporation  under  its  new  name,  has 
been  identified  with  advertising  in  Los 
Angeles  for  more  than  a  quarter  of  a 
century. 


Two  Join  A.  F.  Hunt  Staff 

Ray  R.  Randall,  formerly  advertising 
manager.  Sun  Maid  Raisin  Growers  As¬ 
sociation  and  Theodore  Watson,  formerly 
with  the  San  Francisco  office  of  Lord  & 
Thomas  and  Logan,  and  more  recently 
with  Foster  &  Kleiser  Co.,  San 
Francisco,  have  joined  the  staff  of  the 
,\tlee  F.  Hunt  Company,  Oakland,  Cal., 
agency. 


Weissenbach  Open*  Agency 

Alfred  Weissenbach,  for  nearly  twelve 
years  a  member  of  the  Hearst  organiza¬ 
tion,  and  formerly  a  merchandise  execu¬ 
tive  in  Chicago  department  stores,  has 
opened  his  own  advertising  agency  at 
225  North  Michigan  Avenue,  Chicago. 
A  special  department  will  be  devoted  to 
development  of  advertising  literature  to 
appeal  to  children. 


King  Innovation*  To  Churchill-Hall 

King  Innovations,  Inc.,  New  York 
manufacturers  of  character  toys,  Kewpie 
dolls  and  Winnie-the-Pooh  bears,  have 
placed  their  advertising  with  Churchill- 
Hall,  Inc.,  New  York. 


Gardner  Joins  Don  Watt* 

J.  Baxter  Gardner,  formerly  with  the 
Rogers-Gano  Agency.  Tulsa,  Okla.,  has 
joined  Don  Watts  Advertising.  Tulsa,  as 
an  account  executive.  He  will  also  be 
a  vice-president  of  the  organization. 


Agency  In  Garland  Building 

Hurja,  Chase  &  Hooker  advertising 
agency  has  moved  to  the  Garland  Build¬ 
ing,  .58  E.  Washington  street,  Chicago, 
instead  of  6  N.  ^fichigan  avenue,  as 
previously  announced. 


DIANA  COMPANY  APPOINTS 

The  Diana  Manufacturing  Company, 
Green  Bay,  Wis.,  manufacturers  of 
paper  products  and  sanitary  goods  have 
placed  their  advertising  account  with 
Klau  Pieterson-Dunlap-Associates, 

inc.,  Milwaukee.  Newspaper  and  other 
media  are  to  be  used. 


Eaton,  Crane  &  Pike  To  Cornell 

Eaton,  Crane  &  Pike  Company  of 
Pittsfield,  Mass.,  manufacturers  of  social 
and  commercial  stationery,  have  appointed 
the  Paul  Cornell  Company,  Inc.,  New 
York  advertising  agency,  to  direct 
their  advertising,  effective  July  1. 


Revolite  To  J.  P.  Muller 

The  Revolite  Corporation,  a  subsidiary 
of  Johnson  &  Johnson,  New  Brunswick, 
N.  J.,  has  appointed  J.  P.  Muller  &  Co., 
New  York,  to  direct  its  advertising.  The 
Revolite  Corporation  makes  coated  tex¬ 
tiles  and  tape. 


Duplex  Account  Placed 

The  Duplex  Incinerator  Sales  Company 
of  Chicago  has  appointed  Gale  and 
Pietsch,  Inc.,  333  North  Michigan  avenue, 
Chicago,  to  handle  its  advertising  account. 
Special  advertising  counsel,  trade  papers 
and  magazines  will  be  used. 


Millers  Fall*  Co.  Appoints 

Badger  &  Browning,  Inc.,  Boston,  has 
been  appointed  to  direct  the  account  of 
the  Millers  Falls  Company  of  Greenfield, 
Mass.,  including  Goodell-Pratt  and  Mil¬ 
lers  Fall  lines. 


Join*  Little  Rock  Agency 

R.  S.  Griffee,  head  of  a  sales  promo¬ 
tion  organization  at  Little  Rock,  Ark., 
has  joined  the  Charles  LeFever  agency. 
Little  Rock,  as  manager  of  its  sales  pro¬ 
motion  department. 


New  Columbus  Agency 

The  R.  W.  Knopf  Advertising  Agency 
of  Columbus.  O.,  has  been  incorporated 
with  $12,500  capital.  Knopf  and  his 
associates  were  formerly  with  the  Miller- 
Knopf  Agency. 


C.  W.  Staudinger  Resign* 

Charles  W.  Staudinger,  advertising 
manager  of  Annheuser-Busch,  Inc.,  St. 
Louis,  has  resigned  after  36  years  service 
with  that  company. 


Valve  Account  To  Remington 

W’m.  B.  Remington,  Inc.,  Springfield, 
Mass.,  has  been  appointed  to  direct  the 
account  of  the  Ludlow  Valve  Mfg.  Com¬ 
pany  of  Troy,  N.  Y. 


AD  TIPS 


N.  W.  Ayer  &  Son.  Inc.,  W.  Wawhlnffton 
S()tiure.  rhilnclelphifl.  Will  make  up  lista  dur- 
inir  June  and  January  for  the  P.  11.  Hanes 
Kiiittinjr  Company,  Winston-Salem,  N.  C. 

E.  H.  Brown  Advertising  Agency,  140  S. 
Dearborn  street,  Chlrajjo.  riuoing  account  of 
L.  M.  Stone  Company,  Chicago. 

Collins-Kirk.  Inc.,  840  North  Michigan  ave¬ 
nue,  Chicago.  Has  wcured  account  of  the  St. 
Jolm«  Table  Company,  Cndlflac,  Michigan, 
manufacturerR  of  tables  and  dinette  suites. 

Henri,  Hunt  A  McDonald,  Inc.,  r»8  Rust 
Washington  street,  Chicago.  Placing  account 
for  the  Clark  (Irave  Vault  Co.,  ('oliimbus.  O. 

Kenyon  A  Eckhardt,  Inc.,  247  Park  avenue, 
New  York.  Now  handling  account  for  Uouids 
Pumps,  Incorporated,  Seneca  Falls,  N.  Y. 

Kling-Gibaon  Company,  8  S.  Michigan  ave¬ 
nue.  Chicago.  Are  reiKirte<l  to  be  preparing  a 
general  list  of  newspapers  on  tiie  Chef  Boir- 
ardl  Food  Products  Company,  Cleveland,  i Spag¬ 
hetti).  Copy  will  run  about  eight  wwks. 
starting  about  May  22. 

Paris  A  Peart,  JldO  Lexington  avenue.  New 
York.  Has  secured  account  of  Maggi  Com¬ 
pany,  Inc.,  New  York  City,  manufacturers  of 
seasoning,  soup  tablets  and  beef  bouillon. 

William  H.  Rankin  Company,  4.15  N.  Mioht- 
gan  avenue.  Chicago.  Said  to  be  issuing  con¬ 
tracts  to  a  list  of  Ohio  newspapers  on  the 
account  of  the  Euclid  Candy  Company,  Cleve¬ 
land. 

Wade  Advertising  Agency,  208  West  Wash¬ 
ington  street,  ('hlcngo.  Will  make  up  lists 
during  June  and  July  for  the  Brown  Fence  A 
Wire  Company,  Cleveland. 

Warner  Company,  Inc..  Maion,  300  N.  Michi¬ 
gan  avenue,  Chicago.  Said  to  be  preparing  a 
list  of  newspapers  on  the  Root  Beer  Extract, 
manfactured  by  Thompson  Taylor  Comi»any, 
Chicago. 

Edwin  Bird  Wilson,  Inc.,  120  Wall  street. 
New  Y'ork.  Placing  account  for  the  Indus¬ 
trial  Dryer  Corporation,  Stamford,  Connecticut. 
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The  Editor  &  Publisher  always  alert  to  promote  the  best  in 
newspaper  work — will  give  awards  of  merit  as  stated  below  for 
the  best  examples  of  daily  newspaper  promotion. 


THIRTY-TWO  awards  will  be  made  by  EDITOR  &  PUB¬ 
LISHER  each  year  for  the  best  examples  of  daily  newspaper 
promotion.  The  first  awards  will  be  made  in  March,  1932, 
for  material  issued  during  the  year  1931.  The  plan  and  general 
details  of  the  awards  are  announced  after  considerable  con¬ 
sultation  with  officers  of  the  national  organization  of  News¬ 
paper  Promotion  Managers,  and  are  designed  not  only  to  reward 
newspaper  promotion  of  especial  merit,  but  to  create  a  proper 
appreciation  by  proprietors,  publishers,  and  promotion  men 
themselves  of  the  importance  of  their  work  in  newspaper 
development. 

Awards  will  be  made  for  general  all-around  excellence  covering 
a  year’s  work  in  all  phases  of  promotion;  for  individual  pieces 
of  copy  and  for  entire  campaigns  in  the  promotion  of  circulation, 
of  advertising,  for  institutional  advertising,  for  trade-paper  adver¬ 
tising,  for  direct  mail  advertising  and  for  market  research 
promotion.  They  will  be  known  as  the  “EDITOR  &  PUBLISHER 
Awards  for  Newspaper  Promotion.” 

A  -jury  of  at  least  nine  leading  advertising  agency  executives 
and  national  advertisers,  which  will  be  announced  in  a  latter 
issue,  will  make  the  awards.  Material  for  each  year  must  be 
submitted  to  this  office  not  before  Jan.  1  and  not  later  than 
Feb.  1  of  the  following  year.  A  member  of  the  executive  staff 
of  EDITOR  &  PUBLISHER  will  be  a  member  of  the  jury. 
Awards  will  be  made  to  the  newspapers  winning  them  and  not 
to  any  individual. 

Details  of  the  contest,  as  announced  below,  have  the  personal 
approval  of  all  members  of  the  executive  committee  of  the 
National  Promotion  Managers’  Organization. 

Awards  will  be  given  for  the  following  groups  of  promotion: 

1.  The  best  all-around  promotion  work  conducted  during  the 
year,  including  all  phases  of  promotion,  circulation,  advertising, 
direct  mail,  etc.  The  determining  factors  will  be:  The  extent 
of  the  campaign,  attractiveness  of  layouts  and  art  work  and  the 
value  of  the  copy.  The  winner  of  the  first  prize  will  receive  an 
inscribed  silver  cup  and  a  plaque.  The  plaque  will  remain  in 
permanent  possession.  The  cup  will  be  held  for  one  year  and 
passed  to  the  winner  of  the  next  award.  A  newspaper  winning 
the  cup  for  three  years  will  win  permanent  possession.  The 
second  prize  will  be  a  certificate  of  honorable  mention. 

II.  For  the  best  all-around  promotion  work  under  the  auspices 
of  a  territorial  association  or  of  a  group  of  newspapers  under 
common  ownership,  the  determining  factors  to  be  as  above 
stated.  The  first  prize  will  be  a  plaque  and  the  second  a  cer¬ 
tificate  of  honorable  mention. 

III.  For  each  of  the  following  divisions  there  will  be  first  and 
second  prizes.  The  first  prize  will  be  an  engraved  plaque,  and 
the  second  an  engraved  certificate.  The  determining  factor  in 


each  case  will  be  the  value  of  the  advertising — copy,  layout,  and 
art  work  all  being  taken  into  consideration.  In  order  to  be 
eligible,  the  advertisements  or  printed  matter  within  each  group 
must  have  been  actually  published. 

ADVERTISEMENTS  FOR  CIRCULATION 

1.  The  most  valuable  single  advertisement  for  circulation 
purposes.  This  may  refer  to  one  feature  of  one  department 
of  a  newspaper,  or  it  may  refer  to  the  entire  newspaper. 

2.  The  most  valuable  campaign  of  three  or  more  advertise¬ 
ments  for  circulation  purposes.  This  may  refer  to  any  one 
feature  or  department  or  it  may  refer  to  the  entire  newspaper. 
ADVERTISEMENTS  FOR  ADVERTISING. 

1.  The  most  valuable  single  advertisement  directed  to  adver¬ 
tisers  and  appearing  in  newspapers.  This  may  refer  to  one 
feature  or  one  department  of  a  newspaper,  or  it  may  refer  to 
the  entire  newspaper. 

2.  The  most  valuable  campaign  of  three  or  more  advertise¬ 
ments  addressed  to  advertisers  and  appearing  in  newspapers. 
This  may  refer  to  one  feature  or  one  department  of  a  newspaper 
or  it  may  refer  to  the  entire  newspaper. 

INSTITUTIONAL  ADVERTISING 

1.  The  most  valuable  institutional  advertisement  for  general 
prestige  covering  both  circulation  and  advertising. 

2.  The  most  valuable  campaign  of  three  or  more  advertise¬ 
ments  on  general  prestige,  covering  both  circulation  and 
advertising. 

TRADE  PAPER  ADVERTISING 

1.  The  most  valuable  single  advertisement  appearing  in  trade 
papers. 

2.  The  most  valuable  campaign  of  three  or  more  advertise¬ 
ments  appearing  in  trade  papers. 

DIRECT  MAIL  ADVERTISING 

1.  The  most  valuable  single  direct  mailing  piece  for  circula¬ 
tion  purposes. 

2.  The  most  valuabie  campaign  of  three  or  more  mailing 
pieces  for  circulation  purposes. 

3.  The  most  valuable  single  mailing  piece  directed  to 
advertisers. 

4.  The  most  valuable  campaign  of  three  or  more  mailing  pieces 
directed  to  advertisers. 

Mailing  pieces  may  include  folders,  leaflets,  books,  booklets, 
letters — anything  that  is  sent  through  the  mail. 

DATA  BOOKS— RESEARCH  STUDIES 

1.  The  most  valuable  data  book  presenting  a  general  analysis 
of  the  market  and  the  newspaper. 

2.  The  most  valuable  research  stildy,  analyzing  some  specific 
phase  of  the  market  or  the  newspaper. 
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URGES  BANISHMENT  OF  “FOLDEROLS” 
FOR  HARD-HITTING  SELLING  COPY 

Agency  Man  Says  Copy  Writers  Have  Been  Too  Literary  and 
“Arty”  and  Should  Start  Again  to  Make  a  Sale  to 
Every  Person  Who  Reads  the  Advertisement 

By  STUART  R.  M.  THOMSON 

Charles  C.  Green  Advertising  Agency,  Philadelphia 
^OPY  writing  may  be  an  art,  a  trade,  boiled  purchasing  agent  with  some  of  the 
a  profession,  or  a  gift,  but  with  our  sales  talk  we  read  in  advertisements, 
greatly  improved  present-day  advertising  The  copywriter  to  be  successful,  in  the 
art,  have  we  all  lost  sight  of  the  copy  sense  that  his  effort  will  fulfill  its  in¬ 
writer’s  real  purpose?  Those  of  us  who  tended  purpose  in  producing  sales,  should 
profess  to  be  copy  writers,  in  the  sense  know  his  subject  thoroughly;  use  short 
the  word  is  applied  to  the  actual  building  words,  write  short  sentences ;  use  big 
of  an  advertisement,  are  we  not  inclined  ideas ;  put  but  one  thought  in  a  sentence ; 


DAILY  REMODELS  PLANT 


to  noint  to  our  work  with  pride  purely 
from  the  standpoint  of  the  literary  man 
and  art  connoisseur,  when  we  should  be 


be  brief ;  be  logical ;  be  sane ;  never  devi¬ 
ate  from  the  truth,  or  exaggerate;  never 
abuse  the  term  “copy”  by  imitating; 


thinking  solely  of  producing  more  sales?  write  so  an  eleven-year-old  child  can 


The  space  buyer  figures  in  terms  of 
milline  rate.  He  sharpens  his  pencil  in 


fully  understand  the  message;  endeavor 
to  impress  the  reader,  even  at  the  ex- 


order  to  get  the  most  readers  at  the  least  pense  of  sacrificing  literary  style:  and  ' - = - 1 

cost.  Potential  markets  are  measured  in  last  but  not  least,  disregard  entirely  the  IJESIDEXTS  of  Mason  City  and  the 
millions  of  prospects.  This  part  of  the  impression  your  advertisement  will  make  JA  surrounding  territory  were  guests  of 
agency  business  might  almost  be  termed  on  your  fellow  copywriters.  Look  upon  the  .i/aruti  City  (la.)  Globe-Gazette,  May 
as  being  on  a  scientific  basis.  But  how  yourself  as  a  salesman  who  is  making  9^  when  the  paper  I'.eld  open  house  at 
about  the  copy  department?  What  are  millions  of  calls  per  day  and  you  can  jt,,  remodeled  new  home, 
they  doing  to  reap  the  benefit  from  these  readilv  appreciate  the  importance  of  ^  complete  remodeling  and  recondi- 
million  circulations  we  hear  so  much  knowing  human  nature  and  how  the  tioning  program  included  the  installation 

great  masses  will  react  to  various  sales  of  a  Goss  octuple  unit-tvpe  press,  mounted 
It  might  be  well  for  us  all  to  consider  arguments.  on  steel  sunnorts  and  with  the  paper 


It  might  be  well  for  us  all  to  consider 
an  elementary  definition  of  advertising 
.  .  .  “causing  others  to  know,  to  desire, 
to  act.”  In  leafing  over  the  average  mag¬ 
azine  and  considering  many  of  the  adver- 


CHICAGO  AMERICAN  PRAISED 


of  a  Goss  octuple  unit-type  press,  mounted 
on  steel  supports  and  with  the  paper 
rolls  in  the  basement  below  the  press. 
The  Globe-Gazette  now  rHreupies  two 


Herman  Black,  publisher  of  the  Chi-  floors  and  the  ba.sement  of  its  three-story 
azme  anu  consiaering  many  ot  the  adver-  caqo  Erenmii  American,  recently  re-  building. 

tisements  that  employ  large  space,  it  ceived  a  letter  of  appreciation  from  Marking  the  opening  of  its  new  build- 
sometirnes  appears  as  though  the  copy  Stephen  C.  Simms,  director  of  the  Field  ing  the  Globe-Gazette  issued  an  88  page 
writer  is  endeavoring  to  display  his  elev-  Museum  of  Natural  History,  compliment-  edition, 

erness  to  competitors  rather  than  <icliver  \ir.  Black's  paper  on  the  page  ad-  The  new  home  celebration  was  sad- 


a  message  that  will  create  desire  and  sell  vertisement  det 
merchandise  to  the  masses.  Museum  of  Xati 

When  writing  copy  it  is  of  the  utmost  ^vas  one  of  a  S( 
importance  that  it  will  be  read  as  it  is  lished  bv  the  A 
written.  We  so  often  write  one  mean-  honest  appraisal 
ing  into  out  advertising,  only  to  have  as  a  community, 
our  potential  buyer  read  from  it  an  en-  — ^ 

tirely  different  meaning.  The  result  is  a  INK  MAN  1 
totally  lost  effort.  The  science  of  adver-  r  r  i 


ing  Mr.  Black's  paper  on  the  page  ad-  The  new  home  celebration  was  sad- 
vertisement  dealing  with  the  Field  dened  by  the  death.  May  10,  in  San 
Museum  of  Natural  History.  The  page  Antonio,  Tex.,  of  the  paper’s  veteran 
was  one  of  a  series  prepared  and  pub-  editor,  W.  F.  Muse. 


lished  by  the  American  in  behalf  of  an 
honest  appraisal  of  Chicago's  basic  worth 


Executives  of  the  Globe-Gazette  are 
Lee  P.  Loomis,  business  manager;  W. 
Earl  Hall,  managing  editor;  L.  L.  Geer, 
advertising  manager:  I.  W.  Hillstrom, 
circulation  manager;  E.  A.  Norem.  city 


irey  aitierent  meamng.  me  result  ,s  a  INK  MAN  HEADS  CHEMISTS  circulation  manager;  E.  A.  Norem.  city 

Lcwis,  technical  director  of  editor;  Leo  J.  Carle,  superintendent, 
Hiffpre  ft  *  ^  f Cojumbiaii  Carboti  Companv  and  composing-room,  and  J.  A.  Holtman, 

.  in  ^  fn  P’  managing  director  of  the  L.  Martin  Com-  superintendent,  pressroom. 

^  I  pany,  manufacturers  of  Columbian  inks,  - ^ - - - 

P  P  announcements.  *^3/’ ^een  elected  president  of  the  GILBERT  ON  RADIO 

Chemists’  Club  of  New  York  for  two  nnuH.-,.  Gilbert.  AW-  York  World- 


bell  and  made  various  announcements. 
There  was  no  mistaking  his  meanings. 
His  messages  were  short,  conci.se  and  to 
the  point.  Today,  the  ringing  of  the  bell 
has  been  replaced  with  modern  advertis¬ 
ing  praetices.  The  purpose,  however,  is 
the  same,  merely  to  arrest  the  attention 
of  the  prospect.  The  actual  selling  value 
of  the  effort  rests  with  the  copy.  This 
was  true  a  hundred  years  ago,  is  true 
today,  and  will  be  just  as  true  tomorrow. 
If  the  copy  sells,  the  advertisement  pulls. 
But  a  mere  modern  picture  and  flowery 
words  are  not  sufficient  to  increase  sales. 

It  is  a  scientific  fact  that  money  cannot 
be  wasted.  When  an  advertiser  makes  an 
expenditure  to  promote  his  business,  the 
money  passes  into  circulation  and  our 
commercial  ball  is  kept  rolling.  But  in 
times  of  depression,  such  as  the  cycle 
we  are  now  passing  through,  efficiency 
should  be  the  watchword  of  our  every 
effort.  Therefore,  advertising,  regard¬ 
less  of  its  form,  should  be  directed  to¬ 
ward  the  great  masses  in  a  masterly  but 
very  commonplace  manner  in  order  that 
they  may  understand  at  a  glance  what  the 
manufacturer  has  to  offer.  Don’t  forget 
the  small  boy  or  girl — ^jouth  must  be 
served. 

The  copywriter  should  give  thought  to 
creating  immediate  action,  rather  than 
trick  phrases  and  pretty  words.  “Buy 
Now’”  thoroughly  instilled  into  our  pub¬ 
lic  will  do  more  to  bring  back  good  times 
and  in.sure  an  immediate  return  to  pros- 
peritv  than  any  other  one  thirg.  Real 
selling  copy  applied  to  advertising  is  the 
only  sure  method  of  stimulating  the  pub- 
lict  to  immediate  buying  act. 

Every  advertisement  cannot  be  ex¬ 
pected  to  sell  every  prospect  it  reaches. 
We  have  to  make  a  second  call  in  the 
next  issue  with  a  new  and  (let’s  hone) 
a  better  sales  argument.  Maybe  a  third 
or  fourth  call  will  be  necessary.  Money 
is  tight — people  are  slow  to  act.  but  ad- 


has  been  elected  president  of  the  GILBERT  ON  RADIO 

Chemists’  Club  of  New  York  for  two  Douglas  Gilbert,  A’ert’  York  IVorld- 
years.  He  succeeds  Dr.  L.  V.  Redman,  Telegram  writer,  is  on  a  leave  of  absence 
inventor  of  redmanol  and  vice-president  and  is  now  doing  a  series  of  personality 
of  the  Bakelite  Corporation.  sketches  for  Radio  Station  WABC^on 

the  Bank  of  America  program.  Earl 
HAS  REFRIGERATOR  ACCOUNT  Sparling,  also  of  the  World-Telegram 


.^ddison  V”ars,  Inc..  Buffalo,  has  been  staff,  is  making  a  number  of  recordings 
appointed  to  handle  the  advertising  of  for  Radio  Transcriptions,  Inc.,  on  news- 
the  Jewett  Refrigerator  Company,  Buf-  paper  subjects.  These  are  for  radio 


LA  PORTE  DAILY  IN  NEW  HOME 


New  two-story  home  of  La  Porte  Herald-Argus 

{Special  to  Editor  Si  PvBLisHi:*)  nancr  is  now  being  published  on  a  new 

T  A  PORTE,  Ind.,  May  18 — Two  thou-  high-speed  32-page  Goss  press. 

sand  persons  inspected  the  new  The  Herald-.Argus  is  published  by  the 
$75,0(K)  plant  of  the  La  Porte  Herald-  La  I'mie  1  rinting  Company,  of  which 


vertising  into  which  real  selling  punch  is  of  necessary  expansion. 


Argus  last  Saturday.  It  has  frontage  of  Hiram  A.  Liiidgren  is  the  president  and 
100  feet  and  a  depth  of  115  feet  with  two  Charles  A.  Beal  is  the  secretary-treas- 
stories  at  the  front.  For  the  present,  all  urer. 

work  is  done  on  the  main  floor,  the  Mr.  l.indgren  is  general  manager  and 
second  story  being  ready  to  take  care  Mr.  Beal  is  business  manager  and  editor. 


written  always  gets  its  man.  Imagine 
the  jolly  drummer  approaching  the  hard 


The  I.a  Porte  Printing  Company  a  year 


New  furniture  and  equipment  have  ago  observed  its  50th  birthday  anniver- 
been  installed  in  all  departments.  The  sary. 


NEWSPRINT  OUTPUT  IS 
DOWN  11  PER  CENT 

Figures  for  First  Four  Months  of 
1931  Show  Decline — Mills  Op¬ 
erating  at  67  Per  Cent 
of  Capacity 

Production  of  newsprint  paper  in 
Canada  during  April,  1931,  amounted  to 
205,838  tons  and  shipments  to  205,752 
tons,  according  to  the  bulletin  of  the 
Newsprint  Service  Bureau,  New  York. 
Production  in  the  United  States  was 
102,450  tons  and  shipments  101,819  tons, 
making  a  total  United  States  and  Cana¬ 
dian  newsprint  production  of  308,288 
tons  and  shipments  of  307,571  tons.  Dur¬ 
ing  April,  23,016  tons  of  newsprint  were 
made  in  Newfoundland  and  1,165  tons 
in  Mexico,  so  that  the  total  North 
American  production  for  the  month 
totaled  332,469  tons. 

The  Canadian  mills  produced  92,733 
tons  less  in  the  first  four  months  of  1931 
than  in  the  first  four  months  of  1930, 
which  was  a  decrease  of  11  per  cent. 
The  output  in  the  United  States  was 
66,599  tons  or  14  per  cent  less  than  for 
the  first  four  months  of  1930.  Produc¬ 
tion  in  Newfoundland  was  4.206  tons  or 
5  per  cent  more  in  the  first  four  months 
of  1931  than  in  1930  and  in  Mexico  1,723 
tons  less,  making  a  continental  decrease 
of  15.849  tons  or  11  per  cent. 

During  .April  the  Canadian  mills  op¬ 
erated  at  64.0  per  cent  of  rated  capacity. 
Ignited  States  mills  at  69.6  per  cent. 
Newfoundland  mills  at  90.9  per  cent  and 
Mexican  mills  at  63.1  per  cent,  making 
a  continental  average  of  67.0  per  cent. 
Stocks  of  newsprint  paper  at  Canadian 
mills  totalled  .39.7.54  tons  at  the  end  of 
April  and  at  United  States  mills  .34.289 
tons,  making  a  combined  total  of  74,043 
tons  which  was  equivalent  to  4.1  days' 
average  production. 

CAN.\DIA\  MILLS 
Ship- 

Production  ments 
Actnnl  Ton«  Ton^  Mill 

Per  Month  Pur  Month  Stock* 


1931— April  . 

. . .  205,838 

205.752 

.39.754 

4 

Mo. 

...  740,118 

737.260 

39,754 

1930—4 

Mo. 

...  832.851 

811,414 

45,969 

1929—4 

Mo. 

. . .  840,565 

833.778 

25.741 

1928—4 

Mo. 

...  764,901 

756.211 

46.641 

1927—4 

Mo. 

. . .  654.264 

643.003 

26,389 

1926—4 

Mo. 

581.183 

579.175 

12.415 

192.S — 4 

Mo. 

...  492.945 

489.365 

25.163 

1924—4 

Mo. 

. . .  452,32J 

445.738 

20,978 

UNITED  STATES  MILLS 

1931— April  . 

...  102.450 

101.819 

34,289 

(  ^ 

Mo. 

...  393,148 

393,447 

.34,289 

II 930— 4 

Mo. 

...  459.747 

453.380 

24.546 

1929 — 4 

Mo. 

...  460.719 

469.525 

26,922 

1928—4 

Mo. 

...  471.062 

457,832 

33.734 

1927—4 

Mo. 

...  518,447 

506.202 

24,105 

1926 — 4 

Mo. 

560,846 

554,861 

19,478 

1925—4 

Mo. 

. . .  .504.643 

498,693 

29,446 

1924 — 4 

Mo. 

. . .  500,464 

491,708 

31,868 

UNITED  STATES  &  CANADIAN 

MILLS 

1931— April 

...  308.288 

307.571 

74.043 

4 

Mo. 

...  1,133.266 

1.130.707 

74,043 

1930-4 

Mo. 

...  1,292,598 

1.264,794 

70,515 

1929—4 

Mo. 

...  1,301,284 

1,303.303 

52,663 

1928 — 4 

Mo. 

...  1.235.963 

1.214,043 

80,375 

1927—4 

Mo. 

...  1,172.711 

1.149.205 

50.494 

1926 — 4 

Mo. 

...  1,142.029 

1,134,036 

31,893 

{1925—4 

Mo. 

. . .  997.588 

988,058 

54.609 

1924—4 

Mo. 

...  952,786 

937,446 

52,846 

NORTH 

AMERICAN 

PRODUCTION 

United 

Nrtv- 

Canada 

States  foundiand 

1931 — April 

. . .  205,838 

102,450 

23.016 

4 

Mo. 

...  740.118 

393,148 

95.318 

1930—4 

.Mo. 

...  832.851 

459.747 

91.112 

1929—4 

.Mo. 

. . .  840.565 

460,719 

80,557 

1928—4 

Mo. 

764,901 

471,062 

72.333 

1927—4 

Mo. 

. . .  654.264 

518,447 

66.218 

1926  -4 

Mo. 

...  581.183 

560.846 

55,233 

1925 — 4 

Mo. 

. . .  492.945 

504,643 

20.942 

1924—4 

Mo. 

...  452,322 

500,464 

21.576 

ilexicc 

Total 

1931— April 

1.165 

3.32.469 

4 

Mo. 

5.025 

1,233,609 

19.30—4 

Mo. 

6.748 

1., 390.458 

1929—4 

Mo. 

6.382 

1.388.223 

1928—4 

Mo. 

5,024 

1,313,320 

1927 — 4 

Mo. 

4,744 

1.243,673 

1926—4 

Mo. 

4.081 

1.201, .343 

1925—4 

Mo. 

4.167 

1.022.697 

1924 — 4 

Mo. 

3,832 

978,194 

FRONT  PAGE  EDITORIALS 

The  Chelsea  (Mass.)  Ezming  Record 
is  printing  a  novel  layout  on  its  front 
page,  devoting  the  two  outside  columns 
on  the  left  side  of  the  page  to  an  editorial 
on  local  events  by  the  editor  and  pub¬ 
lisher,  S.  H.  Robie,  whose  signature  ap¬ 
pears  with  each  editorial.  They  are  set 
24  ems  wide  in  14  point  type. 


Editor  &  Publisher  The  Fourth  Estate  for  May  23,  1  931 


47 


THONE  DIRECTORIES  BEING  PROMOTED 
AS  SALES  AID  FOR  ADVERTISERS 

Trade-Mark  Listing  Service  Offered  as  Local  Tie-in  for  Manu¬ 
facturers  and  Distributors — Newspaper  Copy 
'‘Selling”  Classified  Sections 


A  NEWSPAPER  advertising  cam¬ 
paign  that  reaches  into  every  com¬ 
munity  served  by  subsidiaries  of  the 
American  Telephone  &  Telegraph  Co. 
is  being  undertaken  to  stimulate  develop¬ 
ment  of  the  classified  telephone  director¬ 
ies  as  direct  sales  links  between  the 
manufacturer,  distributor  and  consumer 
of  nationally  advertised  products. 

“Don’t  shop  blindfolded,”  current  tele¬ 
phone  company  advertisements  tell  house¬ 
wives.  “Use  this  guide — the  Where-to- 
buy-it  classified  telephone  directory,” 
they  advise,  with  this  comment; 

“No  more  blindfolded  hunting  in  shop 
after  shop,  for  many  brands  of  merchan¬ 
dise  you  want.  Now  you  can  do  the 
searching  at  home,  in  the  pages  of  a 
‘Where-to-buy-it’  classified  telephone  di¬ 
rectory — then  you  can  telephone  your 
order,  or  go  straight  to  the  stores  listed.” 

This  particular  copy  is  designed  to  at¬ 
tract  the  attention  of  telephone  subscrib¬ 
ers  and  direct  them  in  using  the  new  ad¬ 
vertising  features  of  the  telephone  direc¬ 
tories.  But  the  copy  also  is  aimed  to 
win  the  attention  of  local  merchants  and 
distributors  who  are  being  solicited  by 
crews  of  directory  space  salesmen. 

The  “Where-to-buy-it”  section  of  tele¬ 
phone  directories  is  being  promoted 
among  national  advertisers  on  the  basis 
of  a  trademark  listing  service.  The  di¬ 
rectories  will  now  list  the  special  name 
of  a  product,  such  as  Exide  Batteries, 
and  under  tJiat  heading  will  list  the 
names,  addresses  and  telephone  numbers 
of  Exide  dealers  in  the  community.  As 
a  tie-in,  the  national  advertiser  carries  a 
line  in  his  copy  telling  readers  to  consult 
their  local  telephone  directories  for 
names  of  dealers. 

This  feature  of  the  telephone  director¬ 
ies  has  been  available  for  the  last  two 
years  in  most  places,  and  has  proved  to 
be  a  sales  success,  B.  K.  Rhoads,  pub¬ 
licity  director  of  the  New  York  Tele¬ 
phone  Company  for  the  upstate  area, 
told  Editor  &  Pudlisher  this  week.  It 
provides  a  direct  sales  tie-in  for  the  na¬ 
tional  advertiser  with  local  markets,  Mr. 
Rhoads  said. 

In  effect,  the  directory  “trade  mark 
listing”  service  parallels  the  function  of 
the  newspaper.  Dealers  may  tie-in  with 
national  copy  in  newspapers  or  they  may 
rest  content  with  their  listing  in  the  tele¬ 
phone  directory  and  the  key  line  in  na¬ 
tional  copy  to  “consult  your  local  tele¬ 
phone  directory  for  dealers.”  Then 
again,  it  gives  the  exclusive  magazine  and 
radio  advertisers  the  local  tie-in  without 
dealerized  newspaper  copy. 

For  more  than  a  year  the  newspaper 
advertisements  of  the  telephone  com¬ 
panies  have  been  stressing  the  features 
of  ^e  “Where-to-buy-it”  pages  among 
business  men.  Newspaper  copy  is  being 
enlarged  this  year  by  the  telephone  com¬ 
panies,  with  increased  advertising  ap¬ 
propriations,  but  all  of  the  advertise¬ 
ments  will  not  be  devoted  to  the  classi¬ 
fied  directories.  However,  current  copy 
is  calling  attention  to  the  directory  ad¬ 
vertising  feature,  Mr.  Rhoads  said,  be¬ 
cause  directories  are  soon  to  go  to  press. 
Incidentally,  the  copy  calls  attention  to 
the  fact  that  “less  than  three  cents  each 
day  buys  you  all  the  convenience  of  an 
extension  telephone.” 

Trade-mark  listing  may  now  be  bought 
by  distributors  in  any  combination  of 
directories  covering  various  sales  areas. 
A  distributor  in  New  England,  for  ex¬ 
ample,  may  buy  listings  in  all  telephone 
directories  covering  New  England  towns 
and  cities. 

Supplementary  to  this  service,  the  tele¬ 
phone  companies  also  are  providing  as 
a  new  feature  the  combination  classified 
directories.  The  New  York  Telephone 
company  has  grouped  all  of  the  “yellow 
sections”  of  its  various  local  directories 
into  two  volumes.  One  volume  includes 


smaller-page  directories  printed  for  small 
towns  and  villages. 

These  combined  directories,  Mr. 
Rhoads  told  Editor  &  Publisher,  are 
being  distributed  on  request.  They  are 
designed  primarily  for  merchants  and 
sales  organizations  that  transact  business 
with  firms  in  other  localities.  Thus,  the 
directories  are  aimed  to  develop  telephone 
toll  business. 

The  combined  directories  carry  the 
cover  slogan,  “A  New  Sales  Aid.”  The 
preface  explains: 

“Markets  are  no  longer  limited  to  cus¬ 
tomers  within  your  city  or  in  neighbor¬ 
ing  cities.  Today,  it  is  a  simple  ordinary 
occurrence  for  a  man  sitting  at  his  desk 
in  Buffalo  to  discuss  business  matters 
with  his  associates  and  customers  in  New 
York,  Albany  or  Syracuse.  We  now 
talk  with  one  another  as  though  distance 
did  not  exist. 

“To  keep  pace  with  this  change,  it  is 
desirable  that  an  aggressive  business  man 
have  a  classified  directory  that  will  place 
at  his  finger  tips  the  name,  address  and 
telephone  number  of  every  potential  cus¬ 
tomer  in  a  wide  stretch  of  territory.” 

It  then  is  offered  as  a  means  of  cur¬ 
tailing  on  salesmen’s  expenses  and  as  an 
aid  to  broadening  market  contacts.  The 
directories  include  territorial  maps  which 
indicate  the  approximate  toll  charges  be¬ 
tween  various  places. 

“There’s  a  bit  of  psychology  in  show¬ 
ing  your  telephone  number,  especially  on 
your  advertisements,”  the  preface  con¬ 
tinues.  “It  suggests  immediate  action. 

“Too  frequently  business  houses  are 
not  on  their  toes  to  welcome  orders  that 
are  telephoned  in.  They  forget  that  such 
orders  represent  the  cream  of  good  will.” 

A  combined  classified  directory  will 
not  be  published  for  New  York  city,  it 
is  understood,  because  of  the  existence 
of  the  Red  Book  published  by  the  Reuben 
H.  Donnelly  Company. 

Approximately  50  per  cent  of  the  ad¬ 
vertising  appropriation  of  the  New  York 
Telephone  company  is  expended  for  news¬ 
paper  space  and  preparation  of  news¬ 
paper  copy,  Mr.  Rhoads  declared.  Copy 
for  territory  under  his  jurisdiction  is 
prepared  by  a  staff  of  artists  and  copy 
writers  in  the  employ  of  the  telephone 
company.  The  N.W.  Ayer  &  Son  agency 
of  Philadelphia,  however,  handles  the 
copy  placed  by  the  American  Telephone 
&  Telegraph  Company  on  a  national 
scale. 

Some  newspapers  in  New  York  state 
charge  a  national  rate  for  the  telephone 
company’s  copy,  Mr.  Rhoads  related, 
while  others  grant  a  local  rate.  No 
claim  is  made  for  agency  commissions, 
and  the  company  has  never  protested  the 
rate  differential,  he  said,  although  he  has 
t^r.sonally  prepared  a  table  of  newspaper 
linage  figures  which  shows  a  variance 
on  the  cost  of  one  inch  per  thousand  cir¬ 
culation  from  2.1  cents  to  6.1  cents.  The 
figures  are  for  195  newspapers,  all  pub¬ 
lished  within  the  upstate  territory  of  the 
New  York  Telephone  Company. 

FIESTA  COPY  PLACED 

A  series  of  eight  advertisements  makes 
up  the  spring  newspaper  campaign  of 
the  All-Year  Club  of  Southern  California, 
tourist  advertising  organization.  Forty- 
inch  copy  is  being  used  in  62  metro¬ 
politan  newspapers,  featuring  La  Fiesta 
de  IvOS  Angeles,  .Sept.  4  to  11,  which 
will  commemorate  the  l.^Oth  anniversary 
of  I^s  Angeles.  Twenty-eight  national 
magazines  are  also  being  used. 

LANSTON  TO  MOVE 

The  Lanston  Monotype  Machine  Com¬ 
pany,  T.  Frank  Morgan,  vice-president, 
with  offices  at  63  Park  Row  for  the  last 
21  years,  has  leased  the  southerly  sec¬ 
tion  of  the  nineteenth  floor  of  the  New 


NEW  COPY  DESK  GAME 
INVENTED  IN  CLEVELAND 

JOE  K.  SCHMIDT,  state  editor  of  the 
Cleveland  Plain  Dealer,  reports  that 
the  copy  desk  has  invented  a  game  which 
is  a  variation  of  the  “Ask  Me  Another” 
idea.  It  is  an  intellectual  exercise  for 
copy  readers  during  the  long  morning 
hours  when  they  are  not  busy.  There  is 
usually  a  siKjkesman  who  asks  questions 
which  arc  answered,  the  answers  proving 
illuminating  to  reporters  who  use  the 
same  bromides  year  in  and  year  out. 
Here  are  a  few  of  the  typical  questions 
and  answers : 

Chorus — Brutally  murdered. 
Spokesm.vx — What  had  he  been  struck 
with  ? 

Chorus — A  blunt  instrument. 
Si’okes.man' — What  had  he  been  shot 
with  ? 

Chorus — blue  steel  revolver. 
Stokesman — Who  caught  the  mur¬ 
dered  ? 

Chorus — A  burley  policeman. 
Spokesman’ — What  surrounded  the 
jail  ? 

Chorus — An  infuriated  mob. 

Stokesman — To  what  did  the  slayer 
confess  ? 

Chorus — That  he  committed  the 
BRl’T.XL  crime. 

SifiKES-MAN — What  did  the  sheriff 
describe? 

Chorus — A  grewsome  find. 

Spokesman — Describe  the  feeling  in 
three  words. 

Ciiosirs — Feeling  ran  high,  etc.  (Ad 
nauseum.) 

IMPROVING  LAKE  SITE 

The  Bloomington  (Ill.)  Pantograph  is 
making  c.xtensive  improvements  on  a 
water  front  site  at  Lake  Bloomington  for 
the  use  of  its  employes.  The  site  will 
include  a  baseball  diamond,  three  cook¬ 
ing  ovens  and  a  club  house.  A  monu¬ 
ment  to  H.  O.  Davis,  former  publisher 
of  the  Pantagraph  and  principal  propon¬ 
ent  of  the  I.ake  Bloomington  impounding 
project,  will  be  erected  on  a  point  of 
land  at  this  site.  A  new  and  revised 
library  is  being  installed  in  the  Panta¬ 
graph.  The  space  formerly  devoted  to 
news  department  filing  equipment  has 
been  almost  quadrupled  and  has  been 
combined  with  the  library. 

TULSA  WORLD  SUED 

Eugene  Lorton,  publisher  of  the  Tulsa 
World  and  the  World  Publishing  Com¬ 
pany,  are  named  defendants  in  a  libel 
suit  filed  by  Ciahyn  Ray,  county  treas¬ 
urer-elect  of  Creek  county.  Ray  Seeks 
$40,000  damages  based  on  a  story  April 
17,  which  allegedly  used  Ray’s  name  in¬ 
stead  of  that  of  Ralph  Blake,  the  county 
treasurer  who  retires  July  1.  The  story 
concerned  an  investigation  of  Blake’s  in¬ 
vestment  of  $120,000  in  Nichols  Hills 
Improvement  Bonds  at  Oklahoma  City. 

SHOPPING  NEWS  STARTS 

Shopping  News  made  its  appearance 
in  Salt  Lake  City  last  week  with  Wal¬ 
ter  D.  Eldridge,  formerly  on  the  adver¬ 
tising  staff  of  the  Salt  Lake  Tribune  as 
advertising  manager,  and  W’ilford  Ditt- 
more  of  San  Francisco  as  circulation 
manager. 

TO  START  RADIO  STATION 

Jackson  (Tenn.)  Sun  has  filed  appli¬ 
cation  with  the  federal  radio  commis¬ 
sion  for  a  permit  to  operate  a  new  broad¬ 
casting  station  with  500  watts  power, 
unlimited  hours  and  a  frequency  of  600 
kilocycles. 

PUBLISHER  WRITES  SERIES 

The  Gardner  (Mass.)  Xescs  has  been 
running  a  series  of  daily  articles  on 
Jamaica,  written  by  the  editor  and  pub¬ 
lisher  of  the  paper,  W'alter  E.  Hubbard, 
who,  with  Mrs.  Hubbard,  returned  re¬ 
cently  after  a  two  months’  visit. 

NEW  CLASSIFIED  MANAGER 

Worth  Wright,  for  the  past  three  years 


CHICAGO  COPY  AWARDS 
GIVEN  IN  SIX  CLASSES 

More  Then  100  Concern*  in  First 
Annual  Exhibit — 1,200  Advertise¬ 
ments  Judged — D.  F.  Kelly  Dis¬ 
cusses  “Ghost  Circulation’’ 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  21 — More  than  100 
Chicago  concerns  enteretl  Chicago’s  an¬ 
nual  newspaper  advertising  contest  and 
exhibit  this  week  and  L2(X)  individual  ad¬ 
vertisements  were  submitted  to  the  jury 
of  awards.  All  advertisements  were 
limited  to  those  appearing  in  Chicago 
newspapers  between  April  .k),  19.K)  and 
April  30,  1931.  The  winners  were: 

For  the  best  national  campaign: 
Central  Public  Service  Corpeiration ; 
agency,  Albert  Frank  and  Company. 
Honorable  mention  to:  Household 

Finance  Corporation :  agency,  Charles 
Daniel  Frey.  Libby,  McNeill  and  Libby; 
agency,  J.  Walter  Thompson  Company. 
True  Story;  agency,  J.  R.  Hamilton  Ad¬ 
vertising  Agency. 

For  the  best  local  campaign :  -X.  G. 

Becker  and  Company ;  agency.  .Needham, 
Louis  and  Brorby,  Inc.  Honorable  men¬ 
tion  to:  Hotel  Belmont:  agency,  .Xubrey 
and  Moore.  Marshall  Field  and  Com¬ 
pany.  Solvay  Coke  Company :  agency, 
Aubrey  and  iloore.  \\  anzer  Milk  Com¬ 
pany  ;  agency,  Needham,  Louis  and 
Brorby,  Inc. 

For  the  best  single  advertisement : 
Baskin’s  “Alexander.”  Honorable  men¬ 
tion  to :  I)e  Met’s  “Mother’s  Day ;” 
agency,  Needham,  Louis  and  Brorby, 
Inc. 

For  the  best  copy :  Household  Finance 
Corporation’s  “Two  Husbands  Paid 
Bills  Past  Due:”  agency,  Charles  Daniel 
Frey.  Honorable  mention  to :  Erwin, 
W  asey  and  Company,  "Written  After 
Hours.”  True  Story,  “Human  or  Dog 
Intelligence;”  agency,  J.  K.  Hamilton 
Advertising  .\gency. 

For  the  best  illustration :  G.  Becker 

and  Company,  “Markets  on  the  March;” 
agency,  Needham,  Louis  and  Brorby, 
Inc.  Honorable  mention  to:  Marshall 
Field  and  Company,  “Facing  East.” 

For  the  best  layout  and  typography: 
M.-irshall  Field  and  Company,  “Incon¬ 
sistency  Thy  Name  is  1930  Fashion.” 
Honorable  mention  to;  Solvay  Coke 
Company,  “You  Will  Lighten  Housekeep¬ 
ing  Cares  if  You  Burn  CJean  Solvay 
Coke ;”  agency,  Aubrey  and  Moore. 

When  publishers  are  able  to  give 
definite  guarantees  as  to  the  advertising 
productivity  of  their  publicatiotis,  then 
they  will  have  established  the  value  of  all 
forms  of  advertising,  declared  D.  F. 
Kelly,  president  of  the  National  Retail 
Dry  Goods  Association  and  the  Fair  De¬ 
partment  store,  Chicago,  at  the  opening 
of  the  exhibit  Thursday. 

“Who  among  the  great  publishers  will 
be  the  first  to  admit  tl.ey  have  been 
spending  hundreds  of  tliousands  of  dollars 
in  building  up  circulation  of  a  ghostly 
nature  as  it  does  not  produce  anything 
like  the  proper  amount  of  business — not 
even  the  amount  produced  when  circula¬ 
tion  was  more  confined?”  asked  Mr. 
Kelly  in  his  talk,  “What  Price  Adver¬ 
tising?”  at  a  luncheon  sponsored  by  the 
advertising  council  of  the  Chicago 
Association  of  Commerce. 

It  was  Mr.  Kelly’s  contention  that  in 
times  of  business  depression  there 
should  be  son^e  elastic  form  of  contract 
agreed  upon  so  that  advertising  rates 
will  go  down  as  cost  of  production  goes 
down  and  go  up  as  the  cost  increases — 
an  arrangement  su:h  as  sometimes  exists 
between  coal  operators  and  coal  con¬ 
sumers. 

Mr.  Kelly  said  the  three  groups  most 
interested  in  newspaper  rates  are  local 
merchants,  national  advertisers  and  ad¬ 
vertising  agents.  He  suggested  that  the 
Audit  Bureau  of  Circulation  should 
be  requested  to  equip  itself  for  the  pur¬ 
pose  of  making  proper  surveys  of  local 
circulations,  to  determine  how  much  is 
ghost  circulation  and  how  much  is  de¬ 
served  circulation. 


the  classified  pages  from  the  directories 
printed  for  larger  communities  and  the 
other  volume  contains  those  from  the 


York  Herald  Tribune  building,  230 
West  Forty-first  street,  and  plans  to 
take  possession  on  July  1. 


assistant  classified  manager,  Los  Angeles 
Examiner,  has  been  appointed  classified 
manager  of  that  newspaper. 


Mr.  Kelly  eulogized  Walter  Strong, 
late  publisher  of  the  Chicago  Daily 
News,  for  advertising  cooperation. 
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APRIL  NEWSPAPER  UNAGE  COMPARISONS 


Analysis  of  Trend  Appears  on  Page  5,  With  Data  for  First  Four  Months  of  Year — Linage  Barometer 

on  Page  49  Shows  Upward  Trend  Continuing 


AKRON,  OHIO 


BUFFALO,  N.  Y. 


DETROIT,  MICH, 


Courier-Expmg. 

New* . 

Time*. . 

Courier-Eiproi . 
Time* . 


Free  Free*. 

New* . 

Time*. . . . 
tMirror. . . 
Free  Prea. 

News . 

•TuDe*. . . 


Totel  DaiJjr. . 
Total  Saoday , 
Grand  Total.. 


Totel  daily. . . 
Total  Sunday, 
Grand  total. . 


ALBANY,  N.  Y. 

_ (m)  575,296  592,542  17,246  L 

. (e)  356,243  857,123  20,880  L 

. (el  690,788  683,209  7,579  G 

. (SI  155,392  191,999  36,607  L 

. (S)  190,286  217,758  27,472  L 


ToUldaUy .  3,382.489  4,171,877  789.388  L 

Total  Sunday .  916,873  1,117,341  200,468  L 

Grand  total .  4,299,362  5,289,218  989,858L 

t  Mirror,  now  published  morning,  was  published  evening  as  Detroit  Daily 
up  to  April  1. 

’Sunday  Times  linage  includes  American  Weekly  Ogures,  1931 — 99,888 
lines;  1930  -  95,423  Unea. 

EASTON,  PA. 

Express . (e)  766,794  821,211  54,417  L 

EL  PASO,  TEXAS 

Time* . (m)  360,570  302,202  58,368  G 

Herald-Post . (e)  614,404  519,475  94,929  G 

Times . (S)  146,449  159,769  13,320  L 


Knickerbocker  Press. 

New* . 

Tinies-Union . 

Knickerbocker  Press 
Times-l'nion . 


CAMDEN,  N.  J. 

. (e)  693,609  861,448  167,839  L 


Courier. 


CHICAGO,  ILL.* 

. (m)  1,354,019  1,698,664  344,645  L 

. (m)  498,006  564,771  66,765  L 

. (e)  1,567,619  1,905,261  337,642  L 

. (e)  1,193,218  1,270,204  76,986  L 

. (e)  257,199  442,506  185,307  L 

. (e)  412,744  497,686  84,942  L 

. (S)  684,718  897,754  213,036  L 

. (S)  389,653  425,210  35,557  L 


Tribune . 

Herald  i  Examiner. 

News . 

American . 

Post . 

Tima . 

Tribune . 

Herald  Sc  Examiner. 


Total  Daily  . 
Total  Sunday. 
Grand  Total. . 


ALBUQUERQUE,  N.  M. 

. (mi  268,489  345,635  77,146  L 

. (e)  275,758  370,155  94,397  L 

. (e>  252,133  319,834  67.701  L 

. (S>  51,442  74,063  22,621  L 


Journal . 

Journal . 

State  Tribune. 
Journal . 


Total  daily .  5,282,805  6 

Total  Sunday .  1,074,371  1 

Grand  total .  6,357,176  7 

Figura  supplied  by  Advertiaing  Record  0>.,  Inc. 


Total  daily . . . 
Total  Sunday. 
Grand  total. . 


Totsl  Daily. . 
Total  Sunday 
Grand  Total. 


ERIE,  PA. 

.(e)  621,481  753,047  131,566  L 

.(e)  692,994  770,938  77,944  L 

.(S)  72,216  105,006  32,790  L 


CINCINNATI,  OHIO 

. (m)  496,733  572,016  75,283  L 

. (e)  857,015  885,213  28,228  L 

. (e)  1,259,816  1,334,141  74,325  L 

. (S)  590,537  604,728  14,191  L 


Dispatch-Herald . 

Tima . 

Dispatch-Herald. 


ATLANTA,  GA. 

. (m)  594,778  749,437  154,659  L 

. (e)  325,749  420,427  94,678  L 

. (e)  995,650  1,084,052  88,402  L 

. (S)  279,382  264,941  14,441  G 

. (S)  178,929  201,984  23.055  L 

. (S)  221,570  283,352  61,782  L 


Enquirer. . 

Post . 

Times-Star. 
Enquirer. . . 


Constitution. 

Georgian _ 

Journal . 

Constitution. 
’.Vmerican. . 
Journal . 


Totsl  Daily. . 
Total  Sunday, 
Grand  Total. . 


. .  1,314,475  1.523.985  209,510  L 

. .  72,216  105,006  32,790  L 

.  1,386,691  1,628,991  242.300L 

EVANSVILLE,  IND. 

. (m)  499.684  634,237  134,553  L 

. (e)  280,956  356,047  75,091  L 

. (e)  554,002  645,389  91,387  L 

. (S)  126,288  254,079  127,791  L 

. (S)  82,046  116,629  34.583  L 


Total  daily... 
Total  Sunday. 
Grand  total. . 


lotalDaUy .  1,916,177  2,253,916  337.739L 

Total  Sunday .  679.881  750.277  70,396  L 

Grand  Total .  2,596,058  3,004,193  408,135  L 

’Sunday  American  linage  includa  .American  Weekly  6gura,  1931—97,669 
Una;  1930-93.519  Unes. 


Courier. 
Journal . 
Prern. . , 
Courier, 
Prea. . . 


CLEVELAND,  OHIO 

. (m)  919,682  999,746  80,064  L 

. (e)  834,069  880,359  46,290  L 

. (e)  1,266,452  1,467,952  201  500  L 

. . (8)  346,478  417,607  71,129  L 

. (S)  118.726  181  402  62,676  L 


PUin  Dealer. 

News . 

Prea . 

Plain  Dealer. 
New* . 


ATLANTIC  CITY,  N.  J 

. (m)  569,571  . 

. (S;  108,683  . 


Total  Daily .  1,334,642  1,635,673  301,031  L 

Total  Sunday .  208,334  370,708  162,374  L 

Grand  Total .  1,542,976  2,006,381  463,405  L 

FALL  RIVER,  MASS. 

Herald-News . (e)  536,932  657,833  120,901  L 

FREEPORT-HEMPSTEAD,  N,  Y. 

Naaau  Review . (e)  406,429  431,719  25,290  L 

NaaauStar . (e)  256,676  296,707  40,031  L 


Total  daily  .. 
Total  Sunday. 
Grand  total . . 


Grand  Total .  678.254  . 

Not*:  Prea  Union  sold  in  combination,  morning  and  evening, 
of  morning  edition  only  is  shown. 


COLUMBUS,  OHIO 

. (e)  1. 153, 146  1,293,477  140,331  L 

. (e)  839,933  98.1,169  143,236  L 

. (m)  327,852  368,973  41,121  L 

. (S)  263,800  314,571  50,771  L 

. (S)  80.363  9Z,175  16,812  L 


Dispatch . 

Citiien . 

Ohio  State  Joumsl. 

Dispatch . 

Ohir  State  Journal. 


BALTIMORE,  MD. 

. (e)  635,481  839,399  203,918  L 

. (e)  330,244  324,338  5,906  G 

. (e)  1,541,118  1,614,871  73,753  L 

. (m)  638,775  731.043  92,268  L 

. (S)  273,681  298,723  25.042  L 

. (S)  499,124  510,294  11,170  L 


Grand  Total. 


.  663,105  728,425  65,321  L 

FORT  WORTH,  TEXAS 

. (e)  603,608  698,734  95,126  L 

. (e)  484,543  592,709  108,166  L 

. (S)  183,791  246,284  62,493  L 


Star-Telegram. 

Press . 

Star-Telegram, 


Totsl  daily... 
Total  Sunday. 
Grand  total. . 


Total  daUy .  3,145,618  3,509,651  364,033  L 

Total  Sunday .  772,805  809,017  36,212  L 

Grand  total .  3,918,423  4,318,668  400,245  L 

’  Sunday  American  linage  includa  .American  Weekly  figures,  1931  —  99,573 
Una;  1930  —  95,423  Una. 


Total  Daily. . 
Total  Sunday 
Grand  Total . 


.  1,088,151  1,291,443  203,292  L 

.  183,791  246,284  62,493  L 

.  1,271,942  1,537.727  265,785  L 

GLENS  FALLS,  N.  Y, 

. (m)  494,300  488,319  5,981 G 

HARRISBURG,  PA. 

. (m)  661,756  730,391  68,815  L 

. (e)  365,877  435,166  69.289  L 


News . 

Tima-Herald 

Joumel . 

Dispatch . 

New* . 

Times-Herald. 


BIRMINGHAM,  ALA. 

. (m)  520,430  659.212  138.782  L 

_ _ (e)  792,233  1  108,033  315,800  L 

. (e)  402,849  495,231  92,382  L 

. (S)  221,586  289,004  67,418  L 


Age-Hetald . 

News . 

Post . 

News  Sc  Age-Herald 


Patriot.  , 
Telegraph, 


Total  daily  .. 
Total  Sunday. 
Grand  total. . 


Grand  Total. 


.  1,027,453  1,105,557  138,104  L 

HARTFORD,  CONN. 

. (m)  538,692  688,698  1.30,008  L 

. (e)  1,554,683  1,726,302  171,619  L 

. (S)  343,512  409,239  65,727L 


Total  daily. .. 
Total  Sunday 
Grand  total.. 


DAYTON,  OHIO 

. (m)  239,245  321,479  82,234  L 

. (e)  920,444  1.034,506  114,062  L 

. (e)  1,068,108  1,218,415  150,307  L 

. (S)  166,031  265,834  99,8031 

. (S)  181,554  288,498  106,944  L 


Journal. 
Herald 
News. . 
Journal. 
News... 


Courant . 
Tima... 
Courant. 


BOSTON,  MASS. 

. . (m)  226,263  134,049  92,214  G 

. (e)  392,266  468,017  75,751  L 

. (m)  947,748  990,296  42,548  L 

. (m)  1,198,426  1,279,572  81,146  L 

. (m)  800,023  944,090  144,067  L 

. (e)  534.567  664,028  129,461  L 

. (e)  1,271,120  1,355,302  84,182  L 

. (S)  211,881  234,627  22,746  L 

. (S)  376,552  465,701  89,149  L 

. (S)  326,944  383.234  56,290  L 

. (S)  186,691  259,020  72,329  L 


Record . 

American. . 

Globe . 

Herald.... 

Post . 

Transcript. . 
Traveler.... 
’Advertiser. 

Globe . 

Herald . 

Post . 


Total  Daily. . 
Total  Sunday. 
Grand  Total . . 


.  2,113,375  2,415,000  301,625  L 

.  343,512  409,239  65,727  L 

.  2,456,887  2,824,239  367,352  L 

HOUSTON,  TEXAS 

. (e)  965,061  1,056,605  91,544  L 

. (m)  828,755  874,581  45,826  L 

. (e)  565,149  649,550  84,401  L 

. (S)  305,864  305,203  661 G 

. (S)  250,444  281,993  31,549  L 


Total  daily... 
Total  Sunday, 
Grand  total. . 


Chronicle . . 

Post-Dispatch. 

Prea . 

Chronicle . 

Poet-Dispatch . 


DENVER,  COLO. 

. (m)  437,959  504,078  66,119  L 

. (e)  997,357  1,064.262  66,905  L 

. (8)  96,233  133.592  37,359  L 

. (S)  253.778  313,612  59.834  L 


Total  daily .  5,370,413  5.835,354  464,941 

Total  Sunday .  1,102,068  1.342,582  240,514 

Grand  total .  6,472,481  7,177,936  705,455: 

’Sunday  Advertiser  Unage  includes  American  Weekly  figures,  1931 
99,573  Una;  1930  -  95,423  lines. 


.  2,358,965  2,580,736 

.  556.308  587.196 

.  2,915,273  3,167,932 

(Continued  on  page  50) 


Total  daily... 
Total  Sunday. 
Grand  total.. 
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NEWSPAPER  LINAGE  BAROMETER 

FOR  APRIL,  1931-1930 


April  linage  figures  of  1931  represent  a  slight  drop  from  figures  for 
the  same  month  last  year,  due  prinripally  to  the  incidence  of  Easter  in 
April,  1930.  and  in  March,  1931.  For  the  comhined  months  of  March 
and  April,  both  years,  the  comparison  shows  that  the  upward  movement 
that  started  in  January  is  still  in  force,  the  April  dip  carr\iiig  the  curve 
only  slightly  below  the  March  high  for  the  year  to  date. 

Figures  compiled  by  Media  Records,  liic.,  covering  339  newspapers  in  81 
cities,  form  the  basis  for  the  map  below,  prepared  by  S.  P.  Weston,  Iiic., 


and  reflect  the  tendency  noted  above.  The  nuinl»er  of  dark  spots  is  larger 
than  in  March,  hut  there  are  sufficient  white  segments  to  indicate  that 
comparisons  with  1930  have  not  changed  materially  from  previous  months' 
showing. 

Automotive  advertising  showed  a  slightly  more  than  seasonal  pick-up 
in  April,  while  retail,  general  and  classified  held  closely  to  their  previous 
courses.  Financial  advertising  reached  a  new  low  for  the  year,  after 
early  promise  of  a  rising  tendency. 


Charts  and  Map  Prepared  Especially  for  Editor  &  Publisher  by  S.  P.  Weston,  liic..  Newspaper  Engineer. 
Linage  Data  Supplied  by  Media  Records,  Inc. 
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APRIL  1931-1930  NEWSPAPER  LINAGE  COMPARISONS  SHOW  BUSINESS  IMPROVEMENT 

(Continued  from  page  48) 


INDIANAPOLIS.  IND. 

1931  mo  Gain  or  Iom 

Nem . (e)  1,228,608  1,463.769  235.161  L 

SUr . (m)  689.819  5.32,126  57,693  0 

Tum* . fe)  524,420  524,994  574  L 

BUr . (R)  338,918  370,507  31,589  L 


Total  Daily. . , 

2.342,847 

2,520,889 

178,042  L 

Total  Sunday. 

338,918 

370,507 

31.589  L 

Grand  Total. . 

2.681,765 

2,891,396 

209,631  L 

JACKSONVILLE, 

FLA. 

Florida  Timee-I'nion . . (m) 

505,665 

649,896 

144.231  L 

Journal . 

. (e) 

453,861 

523,493 

70,082  L 

Florida  Timpe-Vnion . (S' 

176,858 

205,014 

28,156  L 

Total  Daily. . . 

959,526 

1,173,839 

214,313  L 

Total  Sunday. 

176,858 

205,014 

28,156  L 

Grand  Total . . 

1,136.384 

1,378,853 

242,469  L 

KANSAS  CITY,  MO.* 

Journal-Post . 

407,918 

497,312 

89,394  L 

Star . 

. (el 

1,040,823 

1,210,393 

169,570  L 

Times . 

574,195 

561,345 

12,850G 

Joumal-Poet  . 

. (S) 

106,517 

154,156 

47,639  L 

Star . 

. (SI 

237,493 

245,766 

8,273  L 

Total  daily . . . . 

2,022.936 

2,269,050 

246,114  L 

Tc^  Sunday . 

344,010 

399,922 

55,912  L 

Grand  total. . . 

2,366,946 

2,668,972 

302,026  L 

*  KaiMu  City  Unas  supplied  direct  by  indiN'idual  puhliihers. 


KNOXVILLE,  TENN. 


Journal . 

. . .  (m) 

366,605 

477,388 

110,783 

L 

Newa-Sontioel  . 

....(e) 

566.598 

588,278 

21,680 

L 

Journal . 

....(S) 

95,894 

210,147 

114,253 

L 

Newv^Spntinp) . 

....(S) 

122,426 

117,823 

4,603 

G 

ToUl  Daily . 

933,203 

1,065,666 

132,463 

L 

Total  Sunday . 

218,320 

327,970 

109,650 

L 

Grand  Total . 

1.151,523 

1,393,639 

242,113 

L 

LOS 

ANGELES.  CALIF. 

Examiner  . 

. . .  (m) 

823,183 

898,106 

74,923 

L 

IDuatrated  News . 

...(m) 

307,246 

325,388 

18,142 

L 

Tunes . 

....(m) 

1,032,382 

1,183,320 

150,938 

L 

Eixpresi . 

....(el 

514,676 

663,961 

149,285 

L 

Herald . 

....(e) 

1,216,977 

1,317,687 

100,710 

L 

Record . 

....(e) 

308.935 

349,674 

40,739 

L 

•Examiner  . 

....(S) 

563,938 

590,145 

26,207 

L 

Times . 

.  .  (S) 

508,768 

550.393 

41,625 

L 

Total  Daily . 

4.208.399 

4,738,136 

534,737 

L 

Total  Sunday . 

1,072,706 

1,140,538 

67,8.32 

L 

Grand  Total . 

5,276,ia5 

5,878,674 

602,569 

L 

*  Sunday  Examiner  linaer  Includes  American  Weekly  figures.  1931  — 
111,286  lines;  1930—  108.418  lines. 


MANCHESTER.  N.  H. 

Union  . (ml  450,769  567,500 


MEMPHIS,  TENN. 


■ 

Commercial  Appru!  .... 

552,288 

796,321 

244,033  L 

H 

Evening  Api  eal  - - - 

. (e) 

596,429 

775,297 

178.868  L 

B 

Press-,Scim;tar .  ...  _ 

. (e) 

5.56.2.34 

720,015 

163,781 L 

B 

Commeicinl  Apieal . 

. (S) 

241,432 

419,628 

178, 196  L 

H 

Total  Dailv  . 

1,704.951 

2,291,613 

586,682  L 

B 

Total  Si-.nday . 

241,432 

419.628 

178.196  L 

H 

Grant  Total . 

1,946,383 

2,711,201 

764.878  L 

MILWAUKEE,  WIS. 


Sentiofl . 

.  (m) 

638.  .5:16 

360,031 

278.505  G 

Journal . 

. (e) 

1,177,785 

1,359,524 

181,739  1, 

Leailer . 

. (e' 

191,956 

248,253 

5rt.2;*7  la 

WiBconfin  Ness .  . . 

. (e) 

677.0<i0 

701  .,348 

24,288  1, 

•Sentinel . 

. (.“j) 

242,303 

260,365 

18,062  1, 

Journal . 

.  ..-  (b) 

384,391 

387,495 

3,104  L 

Total  Dail>  . 

2,685,337 

2,669,156 

16,181 G 

Total  aSundey . 

626,694 

647,860 

21 . 11.6  L 

Grand  T(.lid 

3,312,031 

3,317,016 

4,985  L 

•Sunday  Sentinel  linaye  includes  .American  Weekly  figures,  1931  —  97,984 
lines;  1930  —  93,519  lines. 

MINNEAPOLIS,  MINN. 


Journal . 

. (e) 

955,030 

1,049,849 

94,819  L 

eV 

Trilmne . 

. (e) 

894,620 

998,457 

103.837  L 

Star. . 

. (e) 

616,181 

655, Ota 

38,882  L 

Jou:nal . 

. (S) 

157,201 

244,543 

87,342  L 

'V 

Tril  une . 

. (S) 

265,450 

303,067 

37,617 L 

^  ’ 

Total  Daily . 

2,465,831 

2.703,369 

237,538  L 

Total  Sundav . 

422,651 

547,610 

124,959  L 

", 

Grand  Tdai . 

2,888.482 

3,250,979 

362,497  L 

MONTREAL.  CANADA 

1931  1930  Gain  or  loss 

Star . (e)  1,599,034  . 

Gaiette . (m)  702,257  . 

LaPfwe . (e)  1,263,703  . 

LaPatric . (el  370,299  . 


Grand  Total .  3,935,293 


NASHVILLE,  TENN. 


Banner . 

. (e) 

571 .069 

518,181 

52,888  0 

Tenneisean . 

. (e) 

398,082 

562,220 

164,138  L 

Banner . 

. (S) 

150,279 

394.744 

244,465  L 

Tennessean . 

. (S) 

105.327 

324 ,027 

218,700  L 

Total  Daily . 

969,151 

1,080,401 

111,250L 

Total  Sunday . 

255,606 

718,771 

463,165  L 

Grand  Total . . 

1,224,757 

1,799,172 

574,415  L 

NEW  BEDFORD,  MASS. 


Standard . 

. (e) 

312,351 

417,660 

105.309  L 

Times . 

. (e) 

408,911 

539,791 

40,880  L 

Standard . 

. (8) 

55,274 

87,131 

31,857  L 

Total  Daily . 

811,262 

957,451 

146,189  L 

Total  Sunday . . 

55,274 

87,131 

3t.857L 

Grand  Total . . 

866.536 

1.044,582 

178,046 L 

NEW  ORLEANS.  LA. 


Timea-Picayune . . 

. (m) 

1,021,499 

1,188,814 

167,315  L 

Tribune . 

. (m) 

337,523 

496,055 

158,532  L 

Item . 

. (e) 

593,196 

697,627 

104,431 L 

States . 

. . (e) 

400,760 

530,527 

129,767  L 

Timet-Picayune . 

. (8) 

326.581 

381,422 

54,841 L 

Item-Tribune . 

. (S) 

122,752 

162,167 

39,415  L 

SUtss . 

. (S) 

124,620 

160.600 

35,980L 

Total  Daily . 

2,352,978 

2,913,023 

560,045  L 

Total  Sunday . 

573,953 

704,189 

130,236  L 

Grand  Total . 

2,926,931 

3,617,212 

690,281  L 

NEW  YORK,  N.  Y.* 


Evening  World. 
Post  . 


Bronx  Home  News. 

Times  . 

Herald  Trilnine. . . . 


American . 

News  . 

Brooklyn  Eagle  .  . 

Brooklyn  Times _ 

Bronx  Home  News . 


■  (m) 

1,412.879 

1,616,526 

203,647 

L 

.(m) 

1,007,641 

1,137,896 

130,255 

L 

■  (m) 

636,021 

636,021 

L 

.(m) 

691,515 

394,820 

296,695 

G 

■  (m) 

937,915 

810,059 

127,856 

G 

.(m) 

271,653 

210,306 

61,345 

a 

..(e) 

1,460,632 

1,572,604 

111,972 

L 

..(e) 

1,325,111 

1,268,632 

56,479 

G 

..(e) 

880,723 

880,723 

L 

..(e) 

311,128 

474,260 

163,132 

L 

..(e) 

247,208 

308,948 

61,742 

L 

..(e) 

1,313.398 

547,835 

765,563 

G 

..(e) 

1,070,681 

1,124,966 

54,285 

L 

.  .(e) 

300,573 

332,838 

32,265 

L 

..(e) 

510,626 

414,825 

95,801 

O 

..(e) 

344,865 

.330,220 

14,645 

0 

..(S) 

811,179 

867,953 

26,774 

L 

..(S) 

527,360 

540,757 

13,397 

L 

..(S) 

344,903 

344,903 

L 

..(.S) 

540.874 

559,282 

18,408 

L 

..(S) 

355,412 

313,472 

41,940 

G 

..(S) 

275,880 

360,608 

84,728 

L 

..(S) 

57,611 

44,089 

13,522 

G 

..(S) 

146.867 

153,843 

6,976 

L 

11,205,823 

12,061,481 

8.55,658 

L 

2,745,183 

3,184,907 

439,724 

L 

Total  Sumlay .  2,745,183  3,184,907  439,724  L 

Grand  Total .  13,951,006  15.246..388  1,295..382  L 

•.All  figures  except  for  Bronx  Home  News  supplied  by  .AdveHising  Record 
Comiiany,  Inc.  Bronx  Home  News  figures  supplied  directly  by  publisher. 


NIAGARA  FALLS,  N.  Y. 

. (e)  718,458  830,949  112,491  L 


OAKLAND,  CALIF, 

Post-En  piirer . (e)  749,648  807,089 

Tribune  . (el  1,093,615  1,182,4.54 

Trilmne . (S)  222,534  279,825 

Total  Daily .  1,843,263  1 , 989 , 543 

Total  Suixhy .  222,5.34  279,825 

Grand  Total .  2,065,797  2,269,368 


OKLAHOMA  CITY,  OKLA. 

Oklahoman . (ml  562,512  695,486 

Tinier  . (el  686,858  865,061 

Oklahoma  News . (e)  445,621  534,742 

Oklahoman . (S)  220,202  284,234 


Total  Daily .  1 . 6!M ,  99  1  2,095,289 

Total  Sunday .  220,202  284,234 

Grand  Total .  1,915,193  2,379,523 


OMAHA,  NEB. 

1931 

1930 

Gain  or  loas 

Bee-News . . 

435,721 

521,735 

26,014  L 

World-Herald . . 

. (e) 

886,792 

918,356 

31,564  L 

•Bee-News . 

. (S) 

213,682 

239,092 

25,410  L 

World-Herald . 

. (S) 

246,449 

337,238 

90,789  L 

Total  Daily . 

1,382,513 

1,440,091 

57,578  L 

Total  Sunday. . . . 

460,131 

576,330 

116, 199  L 

Grand  Total . 

1,842,644 

2,016,421 

173,777  L 

•Sunday  Bee-News  linage  includes  American  Weekly  figures,  1931— 
97,984  lines;  1930-93.519  lines. 

PEORIA,  ILL. 


Journal . 

. (e) 

746,557 

Transcript . 

. (m) 

575,763 

Star . 

. (e) 

794,181 

Journal-Transcript . 

. (S) 

168,426 

Star . 

. (S) 

163,292 

Total  Daily . 

2,116,501 

Total  Sunday . 

331,718 

Grand  Total . 

2,448,219 

PERTH  AMBOY,  N.  J. 

News . (e)  441,680  574,415 

PHILADELPHIA,  PA. 

Bulletin . (el  1,632,110  1,820,020 

Inquirer . (ml  810,222  889,991 

News . (el  656,480  554,827 

Public  Ledger . (el  958,298  1,045,737 

Public  Ledger . (m)  603,790  742,491 

Record . (m)  444,616  568,902 

Inquirer . (S)  506,724  516,576 

Public  Ledger . (S)  276,976  338,942 

Record . (SI  162,951  167,379 

Total  Daily .  5,105,516  5,621,968 

Total  Sunday .  946,651  1,022,987 

Grand  Totol .  6,052,167  6,644,865 

PHOENIX.  ARIZ. 


Republic . . 

. (m) 

717,982 

904,983 

187,001 

L 

Gasette . 

. (e) 

492,795 

473,904 

18,891 

O 

Republic . 

. (S) 

117,785 

187,577 

69,792 

L 

Total  Daily . 

1,210,777 

1,378,887 

168,110 

L 

Total  Sunday . 

117,785 

187,577 

69,792 

L 

Grand  Total . 

1,328.562 

1,566,464 

237,902 

L 

PITTSBURGH,  PA, 


Post-Gasette . 

. (m) 

717,491 

846,807 

129,316 

L 

Press . 

. (e) 

1,640,686 

1,837,763 

197,077 

L 

Sun-Telegraph . 

. . (e) 

1,157,501 

1,346,258 

188,757 

L 

Press . 

. (S) 

383,129 

443,823 

60,694 

L 

•3ua*Telegraph . 

. (3) 

424,781 

452,277 

27,496 

L 

Total  Daily . 

3,515,678 

4,030,828 

515,150 

L 

Total  Sunday . 

807,910 

896,100 

88,193 

L 

Grand  Total . 

4,323,588 

4,926,933 

601,340 

L 

•Sunday  Sun-Telegraph  linage  includes  .American  Weekly  figures,  1931  — 
99,888  Unes;  1930  —  95,42.3  lines. 

PORTLAND,  ORE. 


Oregonian . 

. . (m) 

566,109 

691,439 

125,330  L 

Journal . 

. (e) 

728,837 

852,405 

123,568  L 

News . 

. (e) 

369,583 

433,845 

64,262  L 

Telegram . 

. (e) 

522,161 

566,718 

44,557  L 

Oregonian . 

. (S) 

251,654 

293,301 

41,647  L 

Journal . 

. (S) 

133,913 

133,648 

735  L 

Total  Daily . 

2,186,690 

2,544,407 

357,717  L 

Total  Sunday . 

384,567 

426,949 

42,382  L 

Grand  Total . 

2,571,257 

2,971,3.66 

400,099  L 

PROVIDENCE,  R.  I. 


Bulletin . 

. (e) 

1,301,680 

1,561,392 

257,712  L 

Journal . 

487.640 

568,331 

80,691  L 

News-Tribune . 

. (e) 

417,655 

530,927 

112,272  L 

Journal . 

. (S) 

242,188 

310,929 

68,741  L 

Total  Dailv . 

2,207,975 

2,660,650 

452,675  L 

Total  Sunday . 

242,18* 

310,929 

68,741  L 

Grand  Total . . 

2,450,  Hi:) 

2,971,579 

521,416  L 

READING,  PA. 

. (el  747,779  807,026 

....(ml  727,918  771,896 

. (S)  07,963  119,180 


Total  Daily  .  1,475,697  1,578,922 

Total  Sunday .  67,963  119,180 

Grand  Total .  1,543,660  1,698,102 

RICHMOND,  VA. 


News-Igeader . 

. (e) 

1,009,841 

1,060,959 

31,118 

L 

Times-Dispatch . 

. (m) 

551,461 

624,195 

72,734 

L 

Times-Dispatch . 

. (S) 

242,029 

276,61) 

34,584 

L 

Totil  Daily .  . 

1,561,302 

1,685,154 

423,852 

L 

Total  Sunday . 

242,029 

276,613 

34,584 

L 

Grand  Total . 

1,80), 331 

1,961,767 

458,436 

L 

(Continued  on  page  51) 


APRIL  1931-1930  NEWSPAPER  LINAGE  COMPARISONS  SHOW  BUSINESS  IMPROVEMENT 
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SOUTH  BEND.  IND. 

1931  1930  Gain  or  loss 

. (e)  652,113  813,418  161,305  L 

. (e)  784,442  872,205  87,763  L 

. (S)  112,474  157,604  45,130  L 

. (S)  113,913  141,914  28,001  L 


TULSA,  OKLA. 

1931  1930  Gain  or  lorn 

. (el  727,323  811,527  84,204  L 

648,009  781,552  133,543  L 

. (S)  106,179  195,807  89,628  L 

. (S)  190,987  225,812  34,825  L 


Democrat  i  Chronide. 

Journal . 

TuMe-Union . 

Democrat  Chronicle. 
*AiDericaii . 


Newa-Timee. 

Tribune . 

News-Timee. 

Tribune . 


Tribune. 
World.. 
Tribune. 
World. . 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Total  daily . . . 
Total  Sunday. 
Grand  total. . 


.  1.375,332  1,593,079  217,747  L 

.  297,166  421,619  124,453  L 

.  1,672,498  2,014,698  342,200  L 

WASHINGTON,  D,  C. 

. (m)  232,5.38  279,319  48,781  L 

. (e)  280,975  241,387  39,588  G 

. (el  682,803  696,306  13,503  L 

. (ml  481,284  419,939  61,345  0 

. (el  1,724,428  1,692,701  31,727  0 

. (S)  251,608  234,127  17,481  0 

. (SI  174,977  214,853  29,876  L 

. (S)  393,731  461,361  67,630  L 


Total  Daily .  2,790,069  2,927,174  137,105 

Total  Sunday .  483,777  530,672  46,8951 

Grand  Total .  3,273,846  3,457,846  184,0001 

’Sunday  American  linage  includes  American  Weekly  figures,  1931 
99,573  lines;  1930  —  95,423  lines. 


SPOKANErWASH. 

. (m)  383,960  501,852  117,892  L 

. (e)  786,575  •  961,018  174,443  L 

. (e)  292,005  405,980  113,975  L 

. (S)  200,451  237,202  36,751  L 


Herald. 
News. . 
Times. . 
Post. . . 
Star. . . 
•Herald 
Poet... 
Star. . . 


Spokesman-Review , 

Chronicle . 

Press . 

Spokesman-Review . 


ROCKFORD,  ILL. 

. . (e)  640,909  815,626  174,717  L 

. (S)  137,049  196,622  59,573  L 


Register-Republic. 
Star . 


Total  daily. .. 
Total  Sunday 
Grand  total. . 


.  1,462,540  1,868,850  406,310  L 

.  200,451  237,202  36,751  1. 

.  1.662,991  2,10:1,052  443,061  L 

ST.  LOUIS,  MO. 

_ (ml  681,773  783,878  102,105  L 

. (e)  1,369,822  1,494,093  124,271  L 

. (e)  661,223  742,724  81,501  L 

. (e)  276,502  399,.570  123,068  L 

. (S)  245,782  320,111  74.329  L 

. (S)  482,347  590,428  108.081  L 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Total  daily .  3,402,028  3.329,652  72,376  G 

Total  Sunday .  820,316  910,341  90,025  L 

Grand  total .  4,222,344  4,239,993  17,649  L 

WESTCHESTER  COUNTY  (N.Y.)  GROUP 

Mamaroneck  Times . (e)  214,115  218.582  4,467  L 

Mt.  Vernon  .Argue . (e)  745,177  723,813  21,364  G 

New  RocheUe  Standard-Star  .  .  (e)  621,513  590,946  30,567  0 

Ossining  Citiien-Sentinel . (e)  227,550  246,778  19,228  L 

Port  Chester  Item . (e)  471,412  455,027  16,385  0 

Tarry  town  News . (e)  350,027  408,405  58,378  L 

Yonkeia  Herald . (e)  477,840  608,676  130,836  L 

Yonkers  Statesman. . (e)  454,451  416,030  38,421  G 

White  Plains  Press . (e)  315,993  419,011  103,018  L 

White  PUina  Reporter . (e)  774,312  914,894  140,582  L 


SALT  LAKE  CITY,  UTAH 

. (m)  725,351  768,092  42,741  L 

. (e)  470,128  558,004  87,876  L 

. (e)  455,658  457,876  2,218  L 

. (S)  263,494  305,479  41,985  L 


Globe-Democrat. 
Post-DUpatch. . . 

Star . 

Times . 

Globe-Democrat. 
Post-Dispatoh. . 


Tribune . 

DsNret  News. 

Tetegram . 

Tribune . 


Total  Daily. . 
Total  Sunday , 
Grand  Total. 


Total  daily  . . . 
Total  Sunday . 
Grand  total. . 


SAN  ANTONIO,  TEXAS 

. (m)  461,012  542,151  121,i39L 

. (e)  750,098  872,390  122,292  L 

. (e)  663,244  675,769  12,525  L 

. (8)  270,367  338,066  67,699  L 

. (S)  315,090  310,589  4,501  G 


SYRACUSE,  N.  Y. 

. (e)  807,993  923.426  115,433  L 

. (el  804,757  806,502  1,745  L 

. (m)  539.893  666.857  126.964  L 

. (S)  145,293  179,707  34,414  L 

. (S)  179,041  187,322  8,281  L 

. (S)  103,535  148.669  45,134  L 


Herald  .... 

Journal . 

Poet-.Standard 

Herald . 

’.American _ 

Post-Standard 


.  4,652.390  5,002,162  349,772  L 

WICHITA.  KAN. 

. (e)  647,858  718.272  70,414  L 

. (m)  487,014  624,986  137,972  L 

. (e)  425,299  488,409  63,110  L 

. (S)  195,324  270,180  74,856  L 

. (S)  156.998  261,930  104,932  L 


Beacon, 
hlagle.. 
hiagle  . 
Beacon. 
Eagle  . 


Total  Daily .  1,874,354  2,130,310  255,956  L 

Total  Sunday .  585,457  648,655  63,198  L 

Grand  Total .  2,459,811  2,778,965  319,154  L 

’Sunday  Light  linage  includes  American  Weekly  figures,  1931  —  97,984 
luMs;  1930  —  93,519  lines. 


Total  daily  .  2,152,643  2,396,785  2< 

Total  Sunday .  427,869  515,698  S 

Grand  total .  2,580,512  2,912,483  33 

’  Sunday  .American  linage  includes  .American  Weekly  figures.  1931 
lines:  1930  —  95.423  lines. 


Total  daily  . . 
Total  Sunday . 
Grand  total. . 


.  1,560,171  1.831.667 

.  352,322  532,110 

.  1,912,493  2,363,777 

WILKES-BARRE,  PA. 

. (m)  932,071  1,046,082 

. (e)  1,013.355  *03,228 

. (e)  428,669  471,434 

. (S)  152,270  180,453 

. . (8)  60,994  47,790 


SAN  DIEGO,  CALIF. 

. (m)  574,594  677,406  102,812  L 

. (e)  623,833  743,747  119,904  L 

. (e)  859,974  977,967  117,993  L 

. (8)  276,653  335,321  58,668  L 


Union. . . 

Sun . 

Tribune. 
Union. . 


TACOMA,  WASH. 

. (m)  307,225  397,462  90,237  L 

. (e)  623,756  778,745  154,989  L 

. (e)  420,994  536,585  115,591  L 

. (S)  153.887  217,932  64.045  L 


Ledger . 

Newe-Tribune. 

Times . 

ledger . 


Record . 

Timee-Leader. 

News . 

Independent. . 
Telegram . 


Total  Daily. . 
Total  Sunday , 
Grand  Total. 


Total  daily . . . 
Total  Sunday , 
Grand  total  . 


. .  2,374,095  2,420,744  46,649  L 

.  213,264  228,243  14,979  L 

.  2,587,359  2,648,987  61,628  L 

WINSTON-SALEM,  N.  C. 

1 . (e)  401,269  508,245  106,976  L 

. (S)  78,454  63,849  14,605  G 


Total  daily. . . 
Total  Sunday. 
Grand  total  . 


SAN  FRANCISCO,  CALIF. 

. (m)  635,428  793,588  158,160  L 

. (m)  875,573  916,292  40,719  L 

. (e)  858,157  918,338  60,181  L 

. (el  721,435  849,672  128,237  L 

. (S)  211,322  293,087  81,765  L 

. (S)  484,707  546,507  61,800  L 


Chronicle. . . . 
Examiner... . 
Call-Bulletin 

News . 

Chronicle. . . 
’Examiner . . 


TOLEDO,  OHIO 

. (m)  183,375  262,104  78,729  L 

. (e)  1,074,009  1,201, .540  127,531  L 

. (e)  597,580  665,297  67,717  L 

. (SI  215,782  309,555  93,773  L 


Times. . . 
Blade  . 
Sewa-Bee. 
Times. . . . 


Twin-City  Sentinel. 
Journal-Sentinel. . . , 


Grand  total . 


.  479,723  572,094  92,371  L 

WORCESTER,  MASS. 

. (m)  702,810  774,589  71,779  L 

. (e)  771,824  858,961  87,137  L 

. (e)  509,634  584,116  74,482  L 

. (S)  194,261  2.33,262  39,001  L 


Total  daily. 
Total  Sunda 
Grand  total 


Total  Daily  .  3,090,593  3,477,890  38 

Total  Sunday .  696,029  839,594  14 

Grand  Total .  3,786,622  4,317,484  53 

’Sunday  Examiner  linage  includes  .American  Weekly  figuree, 
111,186  lines;  1930—  108.418  lines. 


Telegram. 
Gazette. . 

Post . 

Telegram. 


TORONTO,  CANADA 

. (m)  462,127  . 

. (ml  528,211  . 

. (e)  1,454,426  . 

. (S)  165,059  . 

. (e)  1,576,616  . 


Glol>e  . 

Mail  &  Empire 

Star . 

Star  (Weekly). . 
Telegram . 


SEATTLE,  WASH. 


.  1,984,268  2,217,666  233,398  L 

.  194,261  233,262  .39,001  L 

.  2, 178, .529  2,4.50.928  272,399  L 

YOUNGSTOWN,  OHIO 

. (e)  812,981  918,821  75,847  L 

. . (el  7tK),744  887,275  126.531  L 

. iSl  144,543  162,399  17,856  L 


Total  daily  . . . 
Total  Sunday, 
Grand  total  . 


Post-Intelligencer  . 

Star . 

Times . 

’Poet-Intelligencer. 
Times . 


Vindicator. 
Telegram  . 
\  indicator. 


TRENTON,  N.  J, 


Total  Daily  .  2.087,906  2,465,427  377,.521  L 

Total  Sunday .  509.181  611,324  102,143  L 

Grand  Total .  2,597,087  3,076,751  479,i9i4  L 

’Sunday  Post-Intelligencer  lin,age  includes  .American  Weekly  figures 
1931  —  111,186  lints:  19,30  —  108.418  hnw. 


Tin.CB . 

Tiii.es-Advertisor. 


LAMBS  BROUGHT  TOP  PRICE 

licsidc-s  bcitiK  crlitor  and  publisher  ol 
tile  Topeka  (Kan.j  Stale  Journal,  Frank 
1’.  Macl.ennan,  is  a  fanner  and  on  his 
suburban  estate,  Cedar  Crest,  he  devotes 
much  of  his  time  to  sheep  raising.  Mon¬ 
day  of  last  week,  Mr.  MacLennan  shipped 
42  siiring  lambs  averaKing  73  pounds  to 
Kansas  City  where  tliey  topped  the 
market  at  $10.3.i.  These  lambs  were 
sold  to  Cudahy  Packing  Company. 


MERGER  IN  MT.  PLEASANT 

The  Mt.  Pleasant  (Mich.)  Isabella 
County  Xeses,  a  weekly,  published  by 
Paul  Koe,  has  suspended  publication. 
The  subscription  lists  and  good-will  have 
been  assumed  by  the  Mt.  Pleasant  1  lines, 
published  by  F.  II.  (joodrich  and  W. 
Webb  McCall.  They  will  combine  the 
News  with  the  I.sabella  County  Times 
and  the  new  paper  will  be  known  by  the 
latter  name.  The  Xevvs  was  established 
in  January  l‘.>29,  by  Paul  Roe. 


sion  will  be  held  in  Washington,  June  18, 
with  the  following  day  devoted  to  sight¬ 
seeing  trips.  The  group  will  leave  for 
South  Carolina  the  night  of  June  19. 

Officers  of  the  association  are;  Fred 
D.  \\  est.  Abbeville  Press  &  Hanner, 
president;  Charles  O.  Hearon,  Spartan- 
burij  Herald  and  Percy  M.  Deas,  ll'inns- 
boro  Xezis  &  Herald,  vice-presidents; 

Harold  C.  Booker,  Columbia,  secretary; 
and  F.  C.  Withers,  Columbia  State,  treas¬ 
urer. 

-  RETURNS  FROM  FLORIDA 

HEADS  ROTARY  CLUB  Joseph  Zukor,  for  20  years  police  re- 

S.  W.  Mitchell,  editor  of  the  fort  porter  for  the  Cleveland  Plain  Dealer, 

Miulisnn  (la.)  fveniiui  Deinoerat  has  but  of  recent  years  one  of  the  legal  rep- 

been  elected  president  of  the  Rotary  club  resentatives  of  the  paper,  has  returned 

for  the  ensuing  year.  from  a  month’s  vacation  in  Florida. 


TO  VISIT  WASHINGTON 


South  Carolina  Press  Completing 
Plans  for  Annual  Meeting 

Plans  for  the  1931  convention  of  the 
South  Carolina  Press  .\ssociation,  call¬ 
ing  for  a  trip  to  Washington,  I).  C.,  have 
practically  been  completed. 

Meeting  first  at  Rock  Hill,  S.  C.,  the 
members  will  hold  a  business  session 
there  June  16,  and  leave  by  special  train 
for  the  N'alley  of  Y’irginia  where,  at 
Charlottesville,  the  next  morning  they 
Wrdll  begin  a  bus  tour  of  the  section.  That 
night,  they  will  again  board  the  train, 
this  time  at  Culpeper  and  reach  Wash¬ 
ington  at  10..30.  Another  business  ses- 


CELEBRATES  94TH  YEAR 

The  Lexington  (Miss.)  Advertiser 
established  in  1838,  observed  its  ninety- 
fourth  birthday  recently. 


545,088 

682,584 

137,496 

513,576 

606,463 

92,887 

1,029,242 

1,176,380 

147.i:i8 

252,245 

296,021 

43,776 

256,936 

315,303 

58,307 
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JUSTIN  McGrath  dies; 
WITH  MANY  PAPERS 

WelUKnown  Newcpaperman,  of  Re¬ 
cent  Years  Director  of  Catholic 
News  Service,  to  Be  Buried  in 
St.  Louis — Active  Thirty  Years 


Justin  McGrath,  for  30  years  a  prom¬ 
inent  newspaperman  and  for  11  years 
director  of  the  National  Catholic  Wel¬ 
fare  Conference  news  service  in  W’ash- 
inRton,_  D.  C.,  died  May  17  at  a 
sanitarium  in  Clifton  Springs,  X.  Y. 
He  was  67  years  old. 

Mr.  McGrath  was  born  in  St.  Louis, 
the  son  of  Major  John  P.  atu!  Mary 
Jane  Finney  McGrath.  He  was  grad¬ 
uated  from  St.  Louis  University  in  1886 
and  soon  entered  newspaper  work.  In 
1897  he  married  Lucille  Mansford  of 
Memphis.  Tenn.  They  had  two  daugh¬ 
ters,  Mrs.  Robert  Hanesworth.  at  pre¬ 
sent  in  Cheyenne  W'yo.  and  ^^rs.  Wil¬ 
liam  A.  Watson  of  W'ashington,  and  a 
son,  Mansford. 

Mr.  McGrath’s  first  newspaper  con¬ 
nection  was  with  the  St.  Louts  Post- 
Disf'atch.  He  was  ci*”  editor  from  1889 
to  1895,  when  he  we.it  to  Washington 
as  correspondent  of  the  St.  Louis  Globc- 
Dcmocrat.  In  19<X1  he  liecame  the  .Al¬ 
bany  correspondent  of  the  .Vert'  York 
Times,  liolding  the  position  for  five 
years,  .\fterward  he  joined  the  staff  of 
the  Kno  York  American,  serving  as  its 
city  editor  for  six  years  and  its  manag¬ 
ing  editor  for  a  year. 

He  then  became  director  of  the  W’ash- 
ington  Bureau  of  the  Hearst  newspapers 
as  well  as  an  editorial  contributor.  In 
1915  he  was  appointed  managing  erlitor 
of  the  San  Francisco  Examiner  serving 
until  1919.  He  was  in  charge  of  the 
news  service  for  all  Hearst  publications 
and  the  Universal  Service  at  the  Paris 
Peace  Conference.  He  organized  as  well 
as  directed  the  news  service  of  the  Cath¬ 
olic  Welfare  Council. 

Mr.  McGrath  was  a  member  of  the 
.Amen  Corner,  Overseas  Waiters,  Con¬ 
gressional  Country  and  National  Press 
Clubs.  His  home  was  at  1320  Emerson 
street,  Washington. 

His  body  was  taken  to  St.  Louis.  May 
18.  It  was  accompanied  by  Mrs.  Mc¬ 
Grath,  her  son,  Mansford.  and  Florence 
White,  formerly  of  the  Xezo  York 
World,  an  intimate  friend. 


ARTHUR  TURNEY 


Feature  Writer  of  Chicago  Herald 

and  Examiner  Dies  in  El  Paso 

.Arthur  Turney,  Chicago  Herald  and 
Examiner  star  feature  writer  for  the 
past  six  years,  died  May  14  in  El  Paso, 
Tex.  He  was  35  years  old. 

He  had  been  ill  since  December,  when 
he  was  stricken  with  a  pulmonary  ail¬ 
ment.  He  went  to  El  Paso  in  January 
with  the  expectation  that  he  would  re¬ 
cover  within  a  few  months.  Complica¬ 
tions  developed,  however,  and  he  suc¬ 
cumbed  despite  several  emergency  oper¬ 
ations.  His  wife,  Mrs.  Ruth  Durkee 
Turney,  a  former  I./is  .Angelas  news¬ 
paper  woman,  was  with  him  throughout 
his  illness. 

Turney  began  newspaper  work  as  a 
police  reporter  for  the  Los  Angeles  Ex¬ 
press,  while  yet  in  his  teens,  and  at  22 
was  city  editor. 

In  Los  .Angeles  he  also  worked  for 
the  .Associated  Press,  before  going  to 
Chicago  in  1922  to  join  the  Tribune.  A 
year  later  he  joined  the  Herald  and  Ex¬ 
aminer.  After  two  years  he  became  citv 
editor  of  the  Miami  (Fla.)  Xesvs.  In 
1926  he  returned  to  the  Herald  and  Ex¬ 
aminer.  where  he  worked  until  stricken 
with  his  fatal  illness. 

Mr.  Turney  is  survived  by  his  wife, 
two  children.  Arthur  Tr..  6.  and  John.  4; 
a  brother.  Superior  Judge  Raymond  1. 
Turney  of  Los  Angeles;  a  brother, 
Douglas,  and  one  sister. 


EDWARD  F.  CASEY 

Edward  F.  Casey,  for  25  vears  with  the 
New  York  World,  died  May  18  at  his 
home  in  Brooklyn.  He  was  a  member  of 
the  Quarter  Century  Club  of  the  World 
and  of  the  Silurians. 


MEMORIAL  FOR  FAIRBANKS 

A  bronze  memorial  tablet  to  Charles 
Warren  Fairbanks,  former  vice-presi¬ 
dent,  and  father  of  Warren  C.  Fairbanks, 
publisher  of  the  Indianapolis  News,  was 
unveiled  at  formal  services  in  the  Metho¬ 
dist  hospital  in  Indianapolis,  May  17. 
The  memorial  was  erected  to  commemo¬ 
rate  Fairbanks’  work  in  behalf  of  the 
hospital  when  he  was  president  of  the 
board  of  trustees. 

FUNERAL  OF  MRS.  REID 
HELD  IN  CATHEDRAL 

Distinguished  Group  of  More  Than 
2,000  Attend  —  British  and 
Siamese  Rulers  Represented 
at  Ceremonies 


The  funeral  of  Mrs.  Whitelaw  Reid, 
principal  owner  of  the  New  York  Herald 
Tribune,  who  die<l  April  29  at  St.  Jean, 
Cap  I'errat,  and  was  brought  back  from 
France  last  week,  was  held  at  the  Cathe¬ 
dral  of  St.  John  the  Divine,  May  18. 
.A  distinguished  gathering  of  more  than 
2,0(X3  persons  were  present,  representative 
of  the  social,  diplomatic,  philanthropic 
and  journalistic  circles  in  which  she 
moved.  Great  Britain  and  Siam  were 
officially  represented  and  large  groups  of 
uniformed  nurses  representing  the  Ameri¬ 
can  Red  Cross  and  the  nursing  service 
which  figured  among  her  chief  interests 
attended.  The  immediate  members  of 
her  family  were  Mr.  and  Mrs.  Ogden 
Reid,  her  son  and  daughter-in-law ;  Sir 
John  and  I-adv  Ward,  her  son-in-law  and 
daughter ;  W’hitelaw  Reid,  her  grandson, 
and  Mrs.  Florence  R.  Ferguson,  sister  of 
Mrs.  Ogden  Reid. 

The  honorary  palll>earers  represented 
two  generations  of  Mrs.  Reid’s  friends, 
a  few  of  whom  were  her  own  contem¬ 
poraries  and  knew  her  in  her  school 
days.  Royal  Cortissoz,  art  critic,  repre¬ 
sented  the  Herald  Tribune  among  the 
pallbearers.  Robert  Cresswell,  Wilbur 
Forrest  and  W'illiam  E.  Haskell,  Jr., 
represented  the  Herald  Tribune  among 
the  ushers.  More  than  400  members  of 
the  staff  of  the  Herald  Tribune  attended. 
Burial  was  at  Sleepy  Hollow.  Tarrytown, 
in  the  family  vault,  50  yards  from  the 
grave  of  Washington  Irving.  Mrs.  Reid 
was  laid  to  rest  between  her  husband 
and  her  parents,  Mr.  and  Mrs.  D.  O. 
Mills. 

In  the  afternoon  of  the  same  day 
funeral  services  for  Mrs.  Reid  were  also 
held  in  San  Mateo,  Cal.,  in  the  Protest¬ 
ant  Episcopal  Church  of  St.  Matthew  of 
which  she  was  a  member.  Almost  a 
thousand  persons  were  present  including 
the  mayors  and  officials  of  San  Mateo, 
Burlingame  and  Hillsborough.  The  Rt. 
Rev.  Edward  L.  Parsons.  Bishop  of  the 
Diocese  of  San  Francisco  and  a  friend 
of  Mrs.  Reid  for  50  vears,  delivered  the 
eulog\’.  He  spoke  of  her  gifts  not  only 
to  the  institutions  of  California,  but  of 
gifts  to  institutions  all  over  the  world. 


©bttuarg 

TVf  ICH.AEL  C.  MALONEY.  63.  pub- 
lisher  of  the  Mar.sh field  (Ore.)  Coos 
Pay  Times,  and  more  recently  of  the 
.^anta  Ana  (Cal.)  Times,  died  recently  as 
the  result  of  complications  following  a 
fall  from  a  street  car  at  San  Francisco. 
Formerly  he  was  an  editorial  writer  for 
the  Nezv  York  JVorld  and  the  Chicago 
Tribune.  Mrs.  Maloney  and  his  two 
children  were  at  his  bedside  when  death 
came. 

SAMt'F.L  J.  W.M.KER.  77,  died  recently 
at  his  home  in  Walker.  Mo.  He  estab¬ 
lished  the  Walker  Herald  in  1881  and 
was  its  editor  and  owner  almost  50 
years. 

Mr.s.  Frfp  T.  M.at'rfv.  63.  wife  of  the 
publisher  of  the  Portland  (Mich.)  Re- 
znew.  died  at  her  home  May  12  following 
a  week’s  illness. 

Mrs.  Oliat,  Millfh?  Nuttint,,  68. 
wife  of  F.  P.  Nutting,  for  years  editor 
and  publisher.  Al*'any  (Ore.)  Democrat, 
died  at  Albany.  Ore..  May  8. 

Bf.rt  B.  Bates,  60,  for  37  years  pub¬ 
lisher  of  the  Farmer  City  (Ill.)  Journal, 


until  four  years  ago  and  since  then  editor 
and  publisher  of  the  Heyworth  (Ill.) 
Star,  weekly,  died  May  13,  after  several 
months’  illness. 

Pratt  Waddell,  40,  former  editor  of 
the  Union  City  (Tenn.)  Commercial,  was 
killed  May  12  when  the  automobile  in 
which  he  was  a  passenger  was  struck  by 
a  train  at  Martin,  Tenn. 

Alberti  s  Coisb,  59  editor  and  publisher, 
Brocton  (N.Y.)  Mirror,  died  suddenly 
last  wt*ek  in  his  home. 

Harold  “Moose”  Gill,  33,  for  15  years 
a  copy  reader  and  sports  writer  for  Wis¬ 
consin  newspapers,  died  Saturday,  May 
9.  at  his  home  in  Madison.  F'or  the  past 
three  years  he  had  been  on  the  copy  desk 
of  the  Madison  Wisconsin  State  Journal. 
During  his  student  days  at  the  University 
of  Wisconsin  he  was  active  in  sports,  ana 
upon  graduation  became  sports  editor  of 
the  Madison  Democrat.  Later  he  went  to 
Milwaukee  and  was  in  the  editorial  de¬ 
partments  of  the  Journal  and  Sentinel. 

Ferd  Reich  MANN,  58,  who  served  sev¬ 
eral  newspapers  as  classified  advertising 
manager  died  last  week  in  Long  Beach, 
Cal.  He  began  classified  work  on  the 
Farmers'  Dispatch,  St.  Paul,  in  1911, 
leaving  that  paper  to  join  the  Omaha 
U' or  Id-Herald.  Later  he  became  classi¬ 
fied  manager  for  the  Long  Beach  (Cal.. 
Telegram  and  remained  in  that  position 
after  its  merger  with  the  Press.  In  1925 
he  left  to  head  the  classified  department 
of  the  Omaha  Bee.  A  year  later  he  was 
stricken  with  a  serious  illness  from  which 
he  never  fully  recovered. 

Mrs.  Julia  Truitt  Bishop,  79,  vet¬ 
eran  newspaper  woman  and  writer  of 
the  South,  died  at  her  home  in  Birming-* 
ham,  Ala.,  last  week.  She  worked  at 
various  times  on  the  New  Orleans  Times- 
I’icayune,  Nezv  Orleans  States  and  Bir¬ 
mingham  News. 

M.  L.  Shackelford.  66.  for  many 
years  court  reporter  for  the  Fremont 
(O.)  Daily  Messenger,  and  also  an  at¬ 
torney,  died  at  his  home  in  Fremont 
last  week  after  a  long  illness.  His  wife 
and  a  sister  survive. 

Mrs.  Grace  MacIver,  23,  wife  of 
Donald  J.  MacIver,  news  editor  of  the 
Virginia  (Minn.)  Daily  Enterprise,  was 
electrocuted  in  her  home  recently  when 
she  attempted  to  recover  an  electric 
heater  which  had  fallen  into  a  bathtub 
filled  with  water. 

Capt.  Guy  Jack,  78,  founder  of  the 
Scooba  (Miss.)  Kemper  Herald,  died  in 
that  city  May  12  following  a  long  ill¬ 
ness. 

J.  H.  Blanchard,  for  15  years  a 
printer  on  the  Norfolk  (Va.)  Ledger- 
Dispatch,  died  suddenly  May  18,  at 
Windsor,  Va. 

Emmanuel  Hyman  Benjamin,  who 
founded  the  Intelliqencer,  at  Belleville 
Ont.,  died  in  his  99th  year  at  Norway 
Bay.  Quebec,  May  14.  He  was  born 
in  New  Orleans. 

Mrs.  L.  C.  Pfaffenberc.er,  78,  mother 
of  Walter  Pfaffenberger,  assistant  ad¬ 
vertising  manager  of  the  Los  Angeles 
Times,  died  recently. 

Mrs.  Madc.e  Farlf.icht  Wood,  wife 
of  Colonel  Walker  Wood,  editor  and 
publisher  of  the  Hopkinsz’ille  (Ky.)  Nezv 
Era.  died  recently. 

Mrs.  Grace  Johnson,  wife  of  E. 
Dana  Tohnson.  the  managing  editor, 
Santa  Fe  (N.M.)  Nezv  Mexican,  died 
May  11. 

George  C.  Fairbanks.  79,  editor  of 
the  Natick  (Mass.)  Bulletin,  prominent 
newsdealer,  past  president  of  the  Fair¬ 
banks  Family  ,\ssociation  and  a  Mason 
for  half  a  century,  died  recently.  He 
had  been  editor  of  the  Bulletin  for  49 
years. 

Mrs.  Elzina  L.  Richards,  90,  widow 
of  William  F.  Richards  and  mother  of 
George  E.  Richards  of  the  editorial  staff 
Poston  Post  and  rn''l!'.lii’r  Jtrrchc.sier 
(Mass.)  Nezvs.  died  rricenlly  in  Epping, 
New  Hampshire. 

.\i’r.RF.Y  I.  Kalb,  for  14  years  with  the 
husiness  office  of  the  Nezv  York  Times, 
died  at  River  Edge.  N.  J.,  May  19.  He 
was  33  years  old. 

Mrs.  Rose  V.  Sullivan,  mother  of 
John  J.  Sullivan,  police  reporter.  Boston 
Daily  Record,  and  Walter  J.  Sullivan  of 


the  S'ezv  York  Mirror,  died  at  her  home 
in  Eiast  Boston,  Mass.,  recently. 

Mrs.  Mae  Eugene  Payne,  wife  of 
Edward  F.  Payne,  cartoonist,  Boston 
Sunday  Globe,  died  May  12  at  the  home 
of  her  son,  Carl  Payne,  in  Belmont,  Mass. 

Walter  Rust  73  for  30  years  a  mem¬ 
ber  of  the  pressroom,  Boston  Herald 
Traz'eler,  died  last  week. 

Mrs.  Orcfxla  Hart,  wife  of  W.  N, 
Hart,  national  advertising  staff,  Pitts¬ 
burgh  Press,  died  recently  in  Mercy  Hos¬ 
pital,  Pittsburgh. 

Annie  H.  Carter,  73,  for  many  years 
Portsmouth,  R.  L,  correspondent  for  the 
Fall  Rizer  (Mass.)  Herald  News  and 
the  Nezvport  (R.I.)  Daily  Nezvs,  died 
recently  at  the  home  of  her  daughter 
in  Portsmouth. 

C.  W.  Robinson,  37,  member  of 
the  advertising  staff  of  the  Columbus 
(O.)  Dispatch,  died  May  16  following 
an  operation.  He  was  a  World  War 
veteran  and  had  worked  on  papers  in 
East  Liverpool,  Sandusky  and  Spring- 
field  before  going  to  the  Dispatch. 


COLLEGE  “RACKET”  BANNED 


Syracuse  University  Stops  Calendar 

and  Blotter  Advertising  Schemes 

Student  advertising  “rackets”  that  took 
advantage  of  Syracuse  (N.Y.)  merchants 
were  officially  banned  at  Syracuse  Uni¬ 
versity  recently  by  order  of  Dr.  Burges 
Johnson,  director  of  public  relations. 
Calendars  and  desk  blotters  for  which 
students  sold  advertising  space  were 
brandcel  by  Dr.  Johnson  as  “unauthorized 
money-making  enterprises.” 

It  was  revealed  how  small  boys  were 
hired  to  distribute  a  few  hundred  of  the 
blotters  and  calendars  to  fraternity 
houses,  and  the  claims  of  “wide  circula¬ 
tion”  among  the  5,200  students  at  the 
university  were  denied.  Dr.  Johnson 
declared  that  the  “rackets”  not  only 
encourage  unethical  and  unprofessional 
standards  in  campus  and  business  enter¬ 
prise,  but  also  impair  the  potential  pur¬ 
chasing  power  of  the  students  and  fac¬ 
ulty  “which  may  be  put  into  action  by 
means  of  legitimate  advertising.” 


TRIP  TO  MEXICO  PLANNED 


Amarillo  (Tex.)  Globe-News  Sponsors 
Invitation  Party 

A  special  train,  with  reservations  for 
150  persons,  to  make  a  trip  from 
Amarillo,  Texas,  to  Mexico  City  to  invite 
President  Rubio  of  Mexico  to  attend  the 
Tri-State  fair  in  Amarillo  next  Septem¬ 
ber,  is  being  sponsored  by  the  Amarillo 
Globc-.Xczvs. 

Wilbur  C.  Hawk,  general  manager  of 
the  newspaper  and  president  of  the  fair 
association,  and  Col.  Ernest  O.  Thomp¬ 
son,  mayor  of  Amarillo,  will  make  the 
addresses  of  invitation.  T.  Fi.  Johnson, 
managing  editor  of  the  Globe-News; 
Henry  Ansley,  of  that  newspaper; 
Charles  A.  Guy,  editor  and  publisher  of 
the  iMbbock  Az’alanche-Journal ;  R.  H. 
Bichols,  of  the  Vernon  Record,  and  H.  S. 
Hilburn,  of  the  Plainznczv  Herald,  are 
planning  to  make  the  trip. 


FLEW  TO  CHICAGO 

Following  the  recent  arrest  of  six  al¬ 
leged  gangsters  at  East  St.  Louis,  Ill., 
Richard  O.  Bennett,  police  reporter  of 
the  Lincoln  (Neb.)  Ez'cning  State 
Journal  flew  to  Chicago  to  cover  the 
nnestioning  of  the  men  in  regard  to  the 
‘’^2,8(X),()00  robbery  of  the  Lincoln  Na¬ 
tional  Bank  and  Trust  company  last  Sept. 
17.  Bennett  is  a  student  pilot  and  has 
covered  numerous  stories  by  airplane. 
Otho  DeV’ilhiss.  police  reporter  for  the 
I.incoln  Daily  Star  also  went  to  Chicago 
accompanying  a  party  of  Nebraska 
officers. 


HEADED  PROTEST  GROUP 

John  B.  Chappie,  editor  of  the  Ashland 
(Wis.)  Press,  recently  led  a  troop  of 
300  members  of  the  Inter-County  Asso¬ 
ciation  for  Conservation  before  the  legis¬ 
lature  for  relief.  The  Assembly  went 
into  a  committee  of  the  whole  to  hear 
the  plea  of  the  association,  representing 
northern  state  counties  asking  for  forest 
fire  relief. 
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►UR  OVN  VORI^ 

or  Letters 


WHEN  James  Fenimore  Cooper  died 
in  1851  he  left  instructions  that  his 
family  discourage  attempts  of  bio¬ 
graphers  to  obtain  his  letters  and  other 
papers.  As  a  result  there  has  been  but 
few  books  written  about  him.  Now  the 
novelist’s  grandson  (of  the  same  name) 
has  placed  family  papers  and  correspond¬ 
ence  at  the  disposal  of  Henry  Walcott 
Wynton  and  the  new  biography  was  re¬ 
cently  issued  by  the  Century  Company. 

The  strange  story  of  Cooper’s  bitter 
war  against  the  press  is  told  here — ^but 
not  in  the  detail  that  it  might  have  been. 
His  long  series  of  libel  suits  against  pa¬ 
pers  large  and  small,  and  his  unrelenting 
prosecution  of  these  cases  to  the  very 
end,  which  was  most  often  successful, 
constitute  one  of  the  most  engrossing 
stories  of  vindictiveness  against  the  press 
on  record.  He  was  an  extremely  sensi¬ 
tive  author — sensitive,  that  is,  to  what 
newspapers  said  about  him — and  since  he 
choose  the  unpopular  course  of  criticising 
his  fellow  countrymen,  the  papers  found 
plenty  to  say  about  him.  The  more  he 
sued,  the  more  they  talked.  One  editor 
facetiously  started  an  “Effingham  fund’’ 
(Effingham  was  a  character  supposed  to 
be  Coojier  himself  in  “Home  as  Found’’) 
to  defray  the  expenses  incurred  by  the 
Cooper  suits.  Mr.  Boynton  attributes 
changes  in  the  New  York  state  libel 
laws  to  Cooper’s  many  actions. 

Mr.  Boynton  makes  good  use  of  his 
material.  Unfortunately  he  h^s  a  bad 
habit  of  intruding  his  own  personality 
into  the  picture  inopportunely  and  awk¬ 
wardly.  But  eve.i  this  does  not  detract 
from  the  story. — ^J.W.P. 

♦  ♦  ♦ 

Development  of  the  newspaper 

printing  press  during  the  next  tw'O 
decades  will  be  on  three  distinct  lines — 
color,  speed  and  control.  By  1950 
standardization  of  the  number  of  news¬ 
paper  pages  will  be  in  effect.  The  day 
of  three-color  picture  pages  printed  along 
with  the  regular  issue  is  fast  approach¬ 
ing.  Speed  will  be  greatly  accelerated 
as  the  problem  of  “getting  the  newspa¬ 
pers  away’’  from  the  press  is  solved. 
The  radio  will  be  put  to  active  use  so 
that  “When  men  are  working  in  the  press 
or  anywhere  else  not  convenient  to  a  stop 
button,  they  will  be  able  to  stop  the 
press  at  will  by  simply  telling  it  to 
’stop.’  ’’ 

Thus  George  A.  Isaacs,  for  21  years 
general  secretary  of  the  National  Society 
of  Operative  Printers  and  Assistants,  a 
British  organization,  concludes  his  “The 
Story  of  the  Newspaper  Printing  Press,” 
recently  published  by  the  Co-operative 
Printing  Society,  Ltd.,  London. 

Mr.  Isaacs  is  well  qualified  to  make 
his  forecasts,  for  he  has  gone  into  his 
subject  thoroughly  and  from  many 
angles.  Starting  with  the  Gutenburg 
press  of  1450,  the  forerunner  of  all 
printing  presses,  he  has  brought  this 
amazing  story  of  progress  up  to  date. 
The  story  is  told  chronologically,  and 
is  concerned  with  concrete  examples  of 
progression,  rather  than  on  theorization 
of  the  growth. 

The  history  of  the  printing  press  is 
divided  into  four  sections  by  Mr.  Isaacs, 
although  he  docs  not  give  much  space  to 
the  first  three — Gutenburg  to  Koenig 
(1450  to  1811),  Flat  Bed  and  Cylinder 
stage  (1811  to  1845)  and  the  Cylinder 
Type  and  Cylinder  stage  (1845  to  1866). 
The  fourth  stage  he  sees  as  that  of 
stereo  plate  cylinders  and  cylinder  im¬ 
pression,  web  fed,  which  commenced  in 
1866  “and  is  only  now  beginning  to  show 
its  full  development.” 

Of  this  last  stage  he  tells  of  the  intro¬ 
duction  and  development  of  the  folder, 
introduction  of  the  various  presses  up  to 
the  double  octuple,  ink  duct  development, 
magazine  reel  stands,  gives  considerable 
attention  to  the  developments  that  fol¬ 
lowed  the  electrifying  of  press  processes 
and  the  continual  effort  to  get  more 
speed,  and,  in  short,  takes  in  the  whole 
picture  from  the  smallest  device  to  the 


great  presses  themselves.  The  press 
equipment  of  various  large  British  dail¬ 
ies  is  described. 

The  book  is  interestingly  illustrated. 
It  represents  a  notable  contribution  to 
technical  literature,  and  to  technicians 
and  others  a  business-like  reference  book 
of  useful  material. — J.W.P. 

*  «  * 

IT  has  been  coming  to  us.  And  it  has 
been  due  for  a  long  time.  I  wish 
it  might  have  happened  in  a  trade  or 
business  paper.  But  that  was  too  much 
to  expect,  and  probably  we’re  lucky  to 
get  it  at  all,  or  so  soon.  And  in  the 
Atlantic  Monthly  (for  May)  it  ought 
to  reach  the  eyes  of  many  “key  men”  of 
industry,  and  get  to  them  with  con¬ 
siderable  authority  and  weight.  The 
article  is  “Falling  Prices”  by  Horace 
W.  Foskett ;  and  the  thesis  is  that  lower 
prices  will  do  more  than  anything  else 
to  remedy  the  present  sad  state  of  busi¬ 
ness.  The  other  remedies  that  have  been 
suggested  are  outlined  and  criticized. 


The  general  criticism  is  that  the  diag¬ 
nosis  is  wrong,  all  the  diagnoses  are 
wrong,  because  they  agree  in  saying  that 
business  is  suffering  from  a  declining 
price  level,  that  there  is  something  in¬ 
herently  unsound  in  prices  or  wages  or 
salaries  being  lower,  and  that  such  a 
reduction  would  mean  a  decrease  in  the 
standards  of  living.  “A  high  standard 
of  living  is  not  dependent  upon  the 
amount  of  money  income  of  the  individ¬ 
ual”  (still  less,  he  might  have  added,  on 
the  maintenance  of  high  prices  for  com¬ 
modities  that  the  individual  will  not  buy- 
while  they  are  so  high) — “it  is  dependent 
upon  the  amount  of  consumption  goods 
for  which  that  money  can  be  exchanged,” 
and  for  which  it  is  actually  exchanged. 
Lower  prices  may  be  the  only  way  to 
start  buying  again. 

Mr.  Foskett  butchers  several  sacred 
cows.  Controlled  production  of  coffee 
or  rubber  or  wheat  he  calls  killing  the 
patient  by  anaesthesia.  High  tariff  pro¬ 
tection  and  the  fetich  of  “prosperity- 
proved-by-high-wage-and-high-price”  he 
considers  barriers  to  any  improvement. 

Two  other  rather  grim  articles  in  the 
same  issue  of  the  .Atlantic  are  the  lead 
story,  Robert  Whitcomb’s  “The  New 
Pilgrim’s  Progress,  An  Odyssey  of  the 
Unemployed;”  and  George  J.  Anderson’s 
“Nobody’s  Business,”  which  discusses 
the  problems  of  management.  Every 


newspaperman  will  do  well  to  read  these 
if  he  is  willing  to  look  facts  in  the  face 
— or  at  least  in  a  face  that  we  do  not 
find  put  on  facts  very  often.  And  I  com¬ 
mend  to  you  to  recommend  to  your 
friends  who  run  big  retail  stores  a 
criticism  of  them  by  a  consumer  and 
shopper,  “Who  Wants  My  Money? — 
Department  Stores  Offer  Sales  Resist¬ 
ance,”  by  Frances  Taylor. — R.W. 


A  STUDY  of  merchandise  control  sys- 
terns  as  applied  to  different  depart¬ 
ments  of  the  department  store  is  issued 
by  the  Merchandise  Managers’  Division 
of  the  National  Retail  Dry  Goods  Asso¬ 
ciation,  under  the  title  of  “Merchandise 
Control  Manual.” 

The  purpose  of  the  book  is  to  “make 
available  as  much  material  on  control 
methods  and  systems  as  is  possible  in  one 
book,”  according  to  a  foreword  by  F.  W. 
Aldred,  chairman  of  the  Merchandise 
Managers’  Division.  Mr.  .Aldred  points 
out  that  when  a  store  considers  the  adop¬ 
tion  of  a  new  type  of  control  it  usually 
makes  a  survey  of  systems  used  in  other 
stores.  The  manual  is  expected  to  make 
this  unnecessary.  Much  of  the  material 
is  compiled  from  speeches,  articles,  inter¬ 
views  and  other  sources.  It  was  initiated 
and  edited  by  James  L.  Fri,  manager  of 
the  Division. — R.S.M. 


MEXICO  CITY 

PRESS  CONGRESS  of  the  WORLD 
August  iO"i49  I9SI 
OFFICIAL  COA  VEATIOX  SPECIALS 


Lv.  St.  Louis 
Lv.  Memphis 
Lv.  New  Orleans 
Lv.  San  Antonio 
Ar.  Mexico  City 

Thru  De  Luxe  Trains.  Observation  Service — Drawing  Room 
Compartment  Sleepers — Dining  and  Club  Cars 


6:30  pm  Thur.  Aug.  6 
11:05  pm  Thur.  Aug.  6 
9:05  pm  Thur.  Aug.  6 
9:15  pm  Fri.  Aug.  7 
7:35  am  Sun.  Aug.  9 


^MISSOURI 
PACIFIC 
LINES  > 


OFFICIAL  IIOCSE  PARTY  TOURS 
3  E>uxe  EHVort€»d  Tours  I 

The  Travel  Guild,  Chicago,  has  been  selected  as  Official  Tour 
Operators  by  Convention  Committee. 

TOUR  NO.  1 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday,  Aug.  9,  spending  Aug. 
10-14  inclusive  in  Mexico  City,  arriving  St.  Louis  Monday,  Aug.  17. 
One  in  a  lower  berth,  $198.00. 

TOUR  NO.  2 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday,  Aug.  9,  spending  Aug. 
10-14  Inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City,  arriving  St.  Louis  Friday,  Aug.  21.  One  in  a  lower 
berth,  $253.91. 

TOUR  NO.  3 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday.  Aug.  9,  spending  Aug. 
10-14  inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City  arriving  St.  Louis  Friday,  Guadalajara  arriving  St. 
Louis  Saturday,  Aug.  29.  One  in  a  lower  berth,  $366.35. 

Itineraries  —  Picture  Books  —  Further  Information 


A  SERVICE  institution' 


E.  H.  McReynolds 
Transportation  Chairman 
Press  Congress  of  the  World 
8108  Missouri  Pacific  Bldg. 
St.  Louis,  Ho. 


Frank  L.  Martin 
Convention  Chairman 
Press  Congress  of  the  World 
University  of  Missouri 
Columbia,  Mo. 


AlEXICO  CITY  “  7500  feet  above  Sea 

Cool '  Crisp  *  Comfortable  all  Summer  long 
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WORlJ>-TELEGRAM  MERGER 
DETAILS  ARE  TOLD 


(Continued  from  page  7) 


paptT.  Stepping  up  a  paper  to  48,  52,  or 
t>4  pages  meant  tliat  we  had  ctjnsiderable 
space  to  fill.  The  tendency  at  first  was 
to  let  the  stories  run  a  trifle  longer  in 
order  to  have  enough  to  fill  with.  As 
time  went  on  and  we  were  able  to  gauge 
mure  accurately  the  amount  of  type 
needed  we  were  able  to  shorten  the 
stories  and  put  into  effect  our  condensa¬ 
tion. 

"In  the  editorial  department,  approx¬ 
imately  90  jx'ople  were  taken  over  from 
the  \\  orld. 

“The  task  of  bringing  the  World-Tele¬ 
gram  of  the  first  week  to  its  present  form 
was  a  matter  of  day  by  day  analysis  and 
improvement  of  the  product.  This  was 
obtained  by  careful  study,  some  experi¬ 
mentation,  but  for  the  most  part,  by  the 
ordinary  route  of  fabricating  a  good 
newspaper. 

“Many  newspapers  have  put  the  bulk 
of  their  money  into  writers  and  have  let 
the  copy  desk  get  along  as  best  it  could. 
We  have  a  very  definite  belief  that  a 
good  copy  desk  is  an  asset  to  any  news¬ 
paper.  With  that  belief  in  mind,  we  set 
to  work  to  find  men  who  would  make  the 
World-Telegram  copy  desk  the  best  in 
New  York.  Even  in  the  short  space  of  12 
weeks,  we  have  today  what  we  believe 
to  be  a  copy  desk  second  to  none  in  New 
York,  or  anywhere.  We  are  always  on 
the  lookout  for  copy  desk  material,  be¬ 
lieving  that  it  is  asinine  not  to  have  the 
best  copy  desk  obtainable.” 

Control  of  the  newspaper,  in  the  last 
analysis,  rests  in  the  hands  of  the  editor, 
Roy  W.  Howard.  Mr.  Howard,  of 
course,  delegates  a  great  deal  of  the  de¬ 
tail  of  getting  out  the  newspaper,  but 
in  delegating  this  detail,  he  still  makes 
one  man  responsible  to  him  for  the  prod¬ 
uct.  That  responsibility  for  the  entire 
production,  as  far  as  the  editorial  end  of 
the  newspaper  is  concerned,  is  in  the 
hands  of  the  executive  editor,  Mr.  Wood. 
From  there  department  heads,  city  edi¬ 
tors,  sports  editor,  finance,  etc.,  are  held 
responsible  to  the  executive  editor  for 
the  conduct  of  their  departments.  In  this 
way  the  best  results  are  obtained  through 
a  careful  coordination  of  all  departments. 

With  the  World  properties  came  the 
biographical  library,  the  photograph  li¬ 
brary,  and  the  cut  files,  as  well  as  some 
40,000  volumes.  Within  a  short  time 
after  the  consolidation  crews  were  put 
to  work  re-classifying  and  sorting  the 
World  library  for  consolidation  with  that 
of  the  Telegram.  When  housed  in  the 
new  building,  the  World-Telegram  refer¬ 
ence  department  will  lie  one  of  the  most 
complete,  if  not  the  most  complete,  in  the 
entire  country.  Clippings,  photographs, 
and  cuts,  housed  in  steel  cabinets,  will 
cover  an  area  of  4,000  square  feet  of  floor 
space.  This  does  not  include  the  bound 
volumes  and  the  library,  which  will  also 
take  considerable  space  in  the  new  build¬ 
ing. 

The  first  issue  of  the  World-Telegram 
set  the  standard.  Since  its  apiwarance 
13  weeks  ago,  refinements  have  l)ecn  con¬ 
tinually  made.  An  “opposite  editorial” 
page,  similar  to  that  of  the  World,  ap¬ 
peared.  The  editorial  page  was  given 
more  rein  by  the  elimination  of  the  col¬ 
umn  in  the  center  of  the  page  to  make 
space  for  more  editorials.  The  cartoon, 
first  by  Enright,  formerly  of  the  Evening 
World,  and  now  by  Rollin  Kirby,  for¬ 
merly  of  the  Morning  World,  was  in¬ 
creased  in  size.  The  editorial  page  was 
placed  on  the  second  page  of  the  second 
section,  as  on  the  Evening  World.  The 
section  page  of  the  Telegram,  dominated 
by  Heywood  Rroun’s  column,  which  had 
been  one  of  the  Telegram's  greatest 
reader-interest  features,  was  unchanged 
except  that  Will  Johnstone's  daily  car¬ 
toon  was  placed  there.  Two  pages  of 
comics,  all  of  the  Evening  World’s  and 
all  of  the  Telegram’s  were  carried,  at 
first ;  recently  the  strips  were  reduced  in 
number  from  14  to  10,  with  one  of  them 
on  the  snorts  page  and  the  rest  on  one 
page.  Some  of  the  Telegram’s  head 
styles  were  retained,  as  Mr.  Wood  has 
said,  and  some  of  the  World’s  were 


adopted.  Other  departments  carried  over 
from  the  W  orld  found  their  places 
naturally  and  quickly  where  they  ap¬ 
peared  to  best  advantage. 

Now  the  paper  has  settled. 

Shortly  before  the  sale  went  through 
the  Telegram  had  made  arrangements  for 
printing  the  World-Telegram  in  various 
other  plants.  The  increased  size  of  the 
Ijaper  and  the  greatly  augmented  number 
to  be  issued  made  these  arrangements  ab¬ 
solutely  necessary.  On  that  first  day  they 
came  rolling  out  from  the  New  York 
Times  .\nnex,  the  Brooklyn  Times  plant, 
the  Xeio  York  livening  Graphic  plant, 
and  the  main,  east  and  west  side  plants 
of  the  Telegram.  The  job  of  distribu¬ 
tions  from  these  widely  scattered  places 
was  a  tremendous  job. 

T.  J.  Dowling,  circulation  advisor  for 
Scripps-Howard  newspapers,  told  of  what 
preliminary  arrangements  were  made  for 
this  job  and  what  has  been  accomplished 
since ; 

“On  the  day  of  the  consolidation,  the 
World-Telegram  issued  instructions  to 
all  Telegram  routemen,  and  to  all  ex- 
World  routemen  who  were  retained,  that 
the  \\  orld-Telcgram  must  be  on  sale  on 
every  stand  within  the  greater  city  metro¬ 
politan  area,  where  either  one  or  both 
papers  had  been  previously  sold.  Pre¬ 
viously  the  Telegram  was  sold  on  ap¬ 
proximately  8,000  news  stands  in  the 
metropolitan  area.  The  Evening  World 
was  sold  on  appro.ximately  twenty-five 
hundred  more. 

“Letters  to  dealers  in  the  metropolitan 
and  suburban  areas  were  mailed  the  night 
of  the  consolidation,  requesting  them  to 
call  their  local  distributor,  or  the  World- 
Telegram  office,  in  case  they  did  not  re¬ 
ceive  their  supply  of  the  new  publication. 

“In  the  suburban  area.  Telegram  dis¬ 
tributors  were  retained  and  the  Evening 
World  distributors  were  held  to  act  as 
associate  distributors  to  the  Telegram 
distributors.  In  this  way,  we  made  cer¬ 
tain  to  cover  every  point  in  the  subur¬ 
ban  area  that  previously  had  been  cov¬ 
ered  with  either  the  Evening  World  or 
the  Telegram,  or  both. 

“Very  few  telephone  calls  were  re¬ 
ceived  where  dealers  missed  their  papers, 
except  where  we  were  unable  to  print 
papers  fast  enough  to  keep  the  stands 
covered.  The  first  two  days,  the  demand 
was  far  greater  than  we  could  sunply. 
Out  of  every  hour  of  selling  time,  from 
eight  in  the  morning  until  the  stand 
closed  at  night,  we  were  able  to  keep 
papers  on  sale  only  20  minutes. 

“In  the  larger  towns  of  the  suburban 
area,  we  found  that  the  Telegram  was 
being  delivered  to  60  per  cent  of  the 
stands  which  were  also  being  covered  by 
the  Evening  World.  The  Evening  World 
had  the  largest  coverage  because  of  an 
earlier  press  start  which  enabled  them  to 
be  on  sale  two  hours  earlier  than  was 
possible  for  us.  A  majority  of  the  Tele¬ 
gram  sales  were  on  the  later  editions, 
while  the  Evening  World  had  more  of 
a  general  coverage  from  their  first  edi¬ 
tion  to  their  Wall  Street  edition. 

“In  a  majority  of  instances,  the  sub¬ 
urban  sale  of  the  World-Telegram  ex¬ 
ceeded  the  combined  sale  of  the  old 
Evening  World  and  the  Evening  Tele¬ 
gram. 

“The  Greater  City  dealer  coverage  in¬ 
creased  25  to  30  per  cent :  the  suburban 
40  to  50  per  cent;  far  distant  points  fpa.st 
the  hundred  mile  limit)  about  400  per 
cent. 

“This  increase  at  the  distant  points 
was  probably  due  to  the  curiosity  of 
those  who  had  been  reading  the  Morning 
or  Evening  World  and  who  had  never 
had  a  previous  chance  to  buy  a  copy  of 
the  Telegram  the  same  day  of  publication 
in  their  particular  towns,  because  of  our 
late  press  start. 

“The  number  of  routemen  throughout 
the  city  was  increased  30  per  cent.  Dis¬ 
tributing  agents  in  Rrooklyn,  Queens  and 
suburban  areas  were  increased  about 
25  per  cent. 

“Relay  trucks  were  increased  from  30 
to  75.  These  trucks  are  used  for  carry¬ 
ing  papers  from  the  various  production 
plants  to  the  city  routemen.  agents  and 
railroad  terminals  for  our  suburban  and 
country  circulation.  The  chauffeurs  for 
these  trucks  were  increased  in  number 
accordingly. 

“Outside  routemen,  whose  routes  were 


WORLD-TELEGRAM  TO  MOVE 
ON  FIRST  OF  JULY 
'^HE  Aeic  York  H  orld-Telegram 
experts  to  move  in  its  new  home 
on  West  street,  from  Barclay  street 
to  Park  place,  about  July  1.  Work 
is  being  rushed  on  the  structure. 
No  inconvenience  is  anticipated  in 
moving,  since  all  equipment  in  the 
plant  will  be  new. 

Since  the  merger  of  the  ff'orld 
newspapers  with  the  Telegram  the 
pa|>er  has  heen  handicapped  by 
lack  of  space  and  necessary  equip¬ 
ment.  The  present  Telegram  plant 
on  Dey  street  was  formerly  the  old 
Globe  plant.  The  same  presses 
and  other  equipment  of  the  old 
Globe  are  still  being  used  at 
present,  together  with  added 
facilities. 

All  departments  are  cramped. 
The  partition  between  the  edito¬ 
rial  department  and  the  composing 
room  was  recently  moved  several 
feet  to  make  more  room  for  more 
typesetting  machines.  This  made 
the  editorial  room,  alreadv  crowded, 
more  so — and  at  a  titne  when 
the  staff  was  being  considerably 
augmented. 


formerly  covered  by  foot,  were  supplied 
by  trucks,  totalling  17. 

“None  of  the  World  truck  equipment 
was  used.  We  ordered  40  new  one-ton 
trucks  which  were  delivered  within  four 
hours  after  the  consolidation.  These  new 
trucks,  together  with  the  equipment  our 
contractor  had  on  hand,  took  care  of  our 
requirements  very  nicely.  After  the 
consolidation,  an  arrangement  was 
made  with  the  Press  Publishing  com¬ 
pany’s  former  contractor  to  supply 
us  with  10  of  their  trucks  which  we  will 
use  until  the  middle  of  June.  The  men 
who  supervised  the  circulation,  mailing 
and  delivery  of  the  World-Telegram  from 
the  various  branch  printing  plants  were 
taken  from  the  Telegram  personnel. 

“About  20  former  World  roadmen  and 
inspectors  were  employed  to  cover  the 
Suburban  and  far-away  circulation  and 
also  to  inspect  city  routes  and  metropoli¬ 
tan  agency  distribution.  William  Bald¬ 
win,  former  country  circulator  for  the 
morning  and  evening  World,  joined  the 
World-Telegram  as  assistant  to  Robert 
A.  Fischbeck,  surburban  and  country  cir¬ 
culator  of  the  Telegram.  majority  of 
the  Evening  World  circulation  men  who 
joined  the  Telegram  on  the  day  of  the 
consolidation  are  still  with  the  World- 
Telegram.” 

Circulation  managers  from  Scripps- 
Howard  Buffalo,  Pittsburgh,  Cleveland 
and  Youngstown  newspapers  were  asso¬ 
ciated  with  Mr.  Dowling  in  supervising 
these  various  plants  during  the  first  four 
or  five  days  of  its  operation  under  the 
consolidation.  They  acted  as  contact  men 
l)etwcen  Alex  McLean,  circulation  man¬ 
ager,  and  the  various  plants. 

“In  consolidating  the  World  dealer 
lists  with  those  of  the  Telegram’s,”  Mr. 
Dowling  continued,  “we  had  to  make 
an  additional  20,000  addressograph  sten¬ 
cils  which  covered  both  the  agency  and 
single  mail  division.  The  miml)er  of 
bundles  to  be  stamf^d.  sorted  and  routed 
for  the  various  trains  to  points  not  cov¬ 
ered  by  the  old  Telegram  on  early  edi¬ 
tions,  quadrupled  the  number  formerly 
mailed  by  the  Telegram,  because  of  the 
increased  size  of  the  paper  and  the  extra 
territory  covered  through  a  two  hour 
earlier  start  in  press  time. 

“The  Teletype  system  of  communica¬ 
tion  between  the  Dey  street  plant  and  the 
five  other  plants  was  installed  by  tbc 
New  York  Telephone  Company.  This 
system  enabled  us  to  keep  steady  com¬ 
munication  with  all  plants  on  matters  per¬ 
taining  to  circulation  and  editorial — which 
allowed  the  paper  to  keep  race  track  and 
baseball  information  un  to  the  minute. 

“The  single  mail  subscriptions  carried 
by  the  Evening  and  Morning  World  were 
transferred  to  the  consolidated  World- 
Telegram  and  are  still  being  carried  on 
our  circulation  list.  A  majoritv  of  these 
were  morning  World  subscribers  and 
about  70  ner  cent  of  them  have  continued 
to  subscribe  to  the  new  newspaper.  The 


30  per  cent  loss  was  attributed  to  the  fact 
that  the  World-Telegram  could  not  mail 
papers  from  New  York  in  time  to  reach 
tliem  the  same  day  of  publication. 

“The  circulation  department  organized 
and  maintained  a  matrix  service  that 
was  planned  to  care  for  the  needs  of  the 
six  plants  on  the  day  of  the  consolida¬ 
tion.  These  forces  were  increased  by 
an  army  of  boys  on  motorcycles.  The 
boys  were  paid  so  much  per  trip.  The 
subways  were  used  to  these  various 
plants  with  the  e.xception  of  our  west 
side  plant  and  the  Graphic  plant,  which 
were  on  a  direct  line,  on  the  west  side  of 
the  city,  from  the  old  Telegram  plant 
from  which  motorcycles  could  make  the 
trip  back  and  forth  between  the  33rd  and 
10th  Avenue  plant  and  the  Graphic  plant, 
located  at  King  and  Hudson  streets, 
much  faster  than  they  could  be  covered 
by  subway. 

“Checkers  were  placed  at  points  where 
the  boys  would  come  out  of  the  various 
subways  for  these  other  plants  to  see 
that  they  were  headed  in  the  right  di¬ 
rection  after  they  had  left  the  subway 
trains.” 

In  the  first  two  months  of  the  con¬ 
solidation  the  World-Telegram  carried 
92  per  cent  of  the  total  advertising  that 
had  been  carried  in  the  same  months 
last  year  by  the  Telegram  and  the 
Worlds  combined,  Hal  J.  Fletcher,  ad¬ 
vertising  director,  said.  It  is  a  good 
record,  but  before  its  achievement  there 
was  the  same  careful  preliminary  steps 
that  had  made  the  editorial  and  circula¬ 
tion  departments  function  so  smoothly. 
“The  dramatic  events  of  this  night  will 
never  be  forgotten  by  those  who  par¬ 
ticipated  in  the  consolidation,”  Mr. 
Fletcher  said.  He  outlined  them  as 
follows : 

“On  the  evening  of  the  consolidation 
the  entire  advertising  department  was 
held  in  waiting,  each  member  assigned 
to  a  specific  duty. 

“First  of  all,  certain  men  on  the  pub¬ 
lication  desk  were  sent  to  the  composing 
room  of  the  World  with  instructions  to 
obtain  the  make-up  sheets,  dummies, 
orders  and  schedules  for  the  next  day’s 
advertising,  also  advance  schedules ;  and 
to  immediately  send  them  back  to  this 
office,  together  with  the  night  make¬ 
up  man  of  the  World — Phil  Bisbee. 
The  men  on  the  publication  desk 
in  the  Telegram  office  were  prepared 
to  receive  these  dummies  and  schedules 
and  compare  them  with  copy  already  in 
for  the  Telegram.  It  was  necessary  not 
only  to  compare  orders  to  eliminate  du¬ 
plication,  but  also  to  compare  department 
store  items,  prices,  sizes  of  copy  and  in 
the  amusement  division  to  compare  every 
amusement  directory  advertisement  to  see 
tliat  there  was  no  duplication. 

“On  the  arrival  of  Mr.  Bisbee  from 
the  World,  he  was  instructed  to  make  up 
tomorrow’s  newspaper  the  same  as  he 
would  an  Evening  World,  all  positions 
and  commitments  to  be  followed  to  the 
letter.  Bisbee  started  to  work  on  this 
while  the  men  who  were  sent  to  the  com¬ 
posing  room  of  the  World  were  having 
all  matrices,  electros  and  stereos  picked 
up  to  be  forwarded  to  the  Telegram 
office.  Arrangements  were  made  in  the 
World  composing  room  and  stereotype 
room  to  cast  all  advertisements  and  set 
and  forward  these  stereos  to  the  Tele¬ 
gram  office.  No  type  matter  or  adver¬ 
tisements  in  type  were  taken  out  of  the 
World  building. 

“While  this  material  was  being  for¬ 
warded  from  the  World,  the  make-up 
dummies  of  the  paper  were  completed 
with  the  necessary  number  of  pages, 
copies  sent  to  the  editor  who,  in  turn, 
was  preparing  editorial  matter  to  com¬ 
plete  the  format.  In  about  seven  hours 
the  entire  job  of  assembling  the  paper 
had  been  carried  out  and  put  to  bed. 

“.Mong  with  tbc  above  preparations, 
mimeographs,  multigraphs  and  all  avail¬ 
able  equipment  were  busily  getting  out  an 
announcement  to  general  and  local  adver¬ 
tisers  telling  of  policy  and  rates  to  be 
carried  on  temporarily  by  the  new 
World-Telegram.  These  reached  adver¬ 
tisers  the  day  of  consolidation. 

“Every  member  of  the  advertising  de¬ 
partment  was  instructed  to  immediately 
call  on  advertisers  to  further  explain  the 
change  in  the  picture.  The  general  ac¬ 
ceptance  on  the  part  of  the  advertisers 
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of  the  value  of  the  consolidation  elimin¬ 
ated  most  of  the  bothersome  things  usu¬ 
ally  experienced  in  a  merger.  In  fact, 
only  one  casualty  has  been  accounted  for 
and  this  on  a  question  of  location. 

“In  the  handling  of  positions  the 
World-Telegram  followed  all  commit¬ 
ments  made  by  the  World  with  their  ad¬ 
vertisers.  This  was  necessary  as  the 
World  carried  the  greater  number  of  ac¬ 
counts.  The  Telegram  announced  that  it 
would  take  over  all  contracts  and  com¬ 
mitments  carried  by  the  World — morning, 
evening  and  Sunday — at  Evening  World 
rates  up  to  the  expiration  of  those  con¬ 
tracts.  It  was  interesting  to  note  that 
a  number  of  advertisers  preferred  to 
cancel  the  contracts  and  make  new  ones. 
This  was  particularly  true  in  the  gen¬ 
eral  field  where  the  rate  had  been  placed 
on  a  flat  basis. 

“On  general  advertising  exclusive  in 
the  former  Telegram,  the  same  privileges 
were  oflfered  as  though  these  advertisers 
had  advertised  a  similar  volume  in  the 
World.  That  meant  that  an  exclusive 
advertiser  with  the  Telegram  and  with 
no  contract  in  the  World  would  immed¬ 
iately  operate  on  the  rate  that  would 
have  been  earned  if  the  advertiser  had 
contracted  for  the  same  volume  in  the 
World. 

“For  the  first  two  months  the  total 
volume  of  advertising  carried  by  The 
World-Telegram  was  92  per  cent  of  the 
total  volume  carried  by  the  World  and 
the  Telegram  combined  in  the  same 
months  last  year. 

“Preparations  were  made  the  night  of 
consolidation  to  take  over  certain  mem¬ 
bers  of  the  classified  division  of  the 
W'orld  and  the  machinery  set  in  operation 
to  take  all  the  voluntary  business  offered 
the  consolidated  newspaper.  (The  Tele¬ 
gram  had  enjoyed  a  considerable  volume 
of  classified  and  was  always  considered 
a  good  classified  medium.)  However, 
the  World-Telegram  showed  in  its  first 
month  a  linage  increase  far  beyond  any¬ 
thing  anticipated  and  continues  to  hold  it. 
All  World  branch  offices  in  New  York 
City  were  held  for  a  considerable  length 
of  time,  but  recently  the  consolidation  of 
Telegram  and  World  branch  offices  was 
effected.’’ 

Mr.  Fletcher  handled  the  activities  of 
the  advertising  department  in  connec¬ 
tion  with  the  merger. 

At  the  time  of  the  consolidation  the 
Telegram  had  five  antiquated  octuple 
presses  at  the  Dey  Street  Plant,  three 
modern  straight  line  Goss  octuple  at  the 
Westside  plant,  12  modern  straight  line 
Goss  units  at  the  Eastside  plant. 

The  folders  of  the  five  octuples  dowm- 
town  would  permit  only  a  48-page  paper. 
Under  pressure  it  was  doubtful  whether 
or  not  the  folders  would  hold  on  this 
sort  of  an  operation  so  that  it  was  neces¬ 
sary  to  do  a  fast  job  of  overhauling  each 
folder  on  these  old  presses,  within  four 
or  five  days,  the  elapsed  time  between 
the  original  announcement  of  the  intend¬ 
ed  purchase  and  the  time  of  the  consoli¬ 
dation. 

The  downtown  ojwration  had  never 
been  put  to  a  capacity  greater  than  40 
pages,  but  within  three  weeks  time  after 
the  consolidation,  64  page  papers  were 
printed. 

With  double  the  production  of  the  old 
Telegram,  it  was  necessary  to  seek  other 
sources  for  production.  It  was  impos¬ 
sible  to  use  the  World  press  equipment 
because  of  the  14-inch  cylinders  as 
against  the  Telegram’s  141^-inch  cylin¬ 
ders. 

The  arrangements,  as  already  described 
by  Mr.  Dowling,  for  printing  in  three 
additional  plants,  were  made  in  the  face 
of  these  difficulties. 

The  manning  of  these  different  presses 
brought  in  many  men  from  the  old 
World  operation  and  from  the  sub-line 
of  the  old  Telegram. 

The  next  unusual  job  was  introduced 
by  the  Hoe  Company,  who  delivered 
eight  of  the  new  super-speed  units  which 
were  intended  for  the  new  West  Street 
plant  eight  weeks  ahead  of  scheduled  de¬ 
livery.  A  quick  job  of  planning  a  con- 
^ete  mat  in  the  floating  bottom  of  the 
Dey  Street  paper  room  was  next  accom¬ 
plished.  This  mat  measured  36  inches 
in  depth  and  covered  an  area  of  20  x  100 
inches  and  was  completed  within  24 
hours. 


The  press  units,  completely  assembled, 
were  brought  to  the  World-Telegram 
plant  by  auto  truck  from  the  Hoe  Com¬ 
pany’s  plant  at  138th  St.  &  Locust  Ave., 
on  Saturday  at  three  o’clock  and  were 
in  operation  by  the  following  Thursday 
noon. 

“With  these  new  eight  super-speed  Hoe 
Units  operating  at  full  production,’’  Mr. 
Dowling  said,  “we  were  able  to  discon¬ 
tinue  the  use  of  the  three  octuples  at  the 
New  York  Times  Annex,  also,  the 
double  sextuple  at  the  Brooklyn  Times 
plant.  Under  the  present  scheme  of  pro¬ 
duction,  two-thirds  of  the  whole  total 
output  is  produced  in  the  Dey  Street 
plant  by  using  these  two  super-speed  , 
octuples  plus  the  five  old  type  octuples 
which  were  part  of  the  original  Telegram  j 
press  layout  at  the  time  Scripps-Howard  I 
purchased  the  Telegram  from  the  Sun 
in  1927.  : 

“The  eastside  and  westside  plants  are  I 
now  producing  over  100,(X)0  papers  every  i 
day. 

“The  print  paper  requirements  of  the  j 
new  World-Telegram  tripled,  necessitat-  ! 
ing  the  hauling  of  print  paper  continu-  i 
ousjy  during  the  day’s  operation  to  the 
various  printing  units  in  use.  Storage  fi- 
cilities  at  the  Dey  Street  plant  disap¬ 
peared  with  the  erection  of  the  eight  new 
Hoe  Units.  During  the  present  opera¬ 
tion,  paper  is  unloaded  at  the  Dey  Street 
plant  during  every  edition.’’ 

During  the  consolidation  period,  the 
greatest  strain  of  the  whole  operation, 
especially  that  of  keeping  the  other  plants 
operating,  was  placed  on  the  stereotype 
room.  Extra  equipment,  consisting  of  a 
double  junior  and  pot,  were  placed  in 
the  Graphic  plant  for  the  exclusive  use  of 
the  World-Telegram.  In  the  other  out¬ 
side  plants  their  own  equipment  was 
used. 

At  the  Dey  street  plant,  new  shavers, 
new  automatic  routing  equipment  plus 
a  new  job  plant  and  two  new  mat  rollers 
were  placed  into  operation. 

Nearly  800  matrix  were  rolled  a  day  at 
Dey  street  plant  to  be  sent  directly  to  the 
other  five  auxiliary  plants.  A  total  of 
over  3,000  plates  a  day  were  cast  in  the 
various  plants  for  use  in  the  pressrooms. 
Most  of  the  “packing”  and  trimming  of 
the  mats  was  done  at  the  Dey  street 
plant. 


NEWSREEL  CONTRACT  SIGNED 


Chicago  Daily  Newt  Will  Cover  the 
World  for  Universal 

Carl  Laemmle,  president  of  the  Uni¬ 
versal  Pictures  Corporation,  recently 
signed  a  contract  with  the  Chicago  Daily 
Xczes  by  which  the  newspaper  will  or¬ 
ganize,  maintain  and  direct  a  w'orld  wide 
staff  of  motion-picture  cameramen  to 
supply  the  Universal  organization  with 
a  complete  newsreel  twice  weekly  for 
international  distribution. 

In  the  Chicago  territory,  the  reel  will 
be  exhibited,  as  in  the  past,  under  the 
title,  “The  Chicago  Daily  News-Univer¬ 
sal  Newsreel.”  Graham  McNamce, 
“talking  reporter,”  will  continue  to  give 
his  description  of  the  pictured  events. 
The  Universal  company  will  maintain 
its  own  present  New  York  organization 
and  will  continue  to  be  associated,  in 
matters  of  distribution,  with  79  other 
newspapers  in  the  United  States  and 
Canada.  In  these  cities,  the  reel  is  re¬ 
leased  to  the  theatres  under  the  joint 
name  of  the  newspaper  associated  with 
the  Daily  News-Univer.sal  Newsreel. 

Charles  E.  Ford,  editor  of  the  Daily 
News  newsreel,  who  set  up  the  original 
organization  five  years  ago,  becomes 
managing  director  of  the  world-wide 
organization.  The  newsreel  will  function, 
as  in  the  past,  as  a  part  of  the  Daily 
News  promotion  department.  Mr.  Ford 
will  work  in  close  contact  with  Sam  B. 
Jacobson,  Universal  newsreel  editor. 

WINS  DAMAGE  SUIT 

A  verdict  for  the  defendants  was  re¬ 
turned  by  a  circuit  court  jury  May  1.'' 
in  a  suit  by  C.  O.  Teate,  justice  of 
the  peace,  against  the  Sarasota  (Fla.) 
Herald  and  its  publisher,  George  D.  Lind¬ 
say.  in  which  Teate  sought  $.s0.000  dam¬ 
ages.  Teate  alleged  libel  through  a 
series  of  editorials  against  an  automobile 
tag  campaign. 


INDIANA  — 

One  of  the  Comtry^s 
most  desirable  Motor 
Car  Sales  Fields — 


Indiana — though  37th  in  area  and  11th  in  1930 
U.  S.  Census  population — steadily  continues  to 
justify  its  claims  as  one  of  the  most  desirable 
markets  for  automobiles  of  all  kinds,  as  shown  by 
1930  national  motor  car  statistics  recently  issued 
by  the  Bureau  of  Public  Roads  of  the  Department 
of  Agriculture. 

747,366  passenger  cars  and  128,397  motor  trucks 
and  road  tractors  were  registered  in  the  Hoosier 
State  in  1930.  This  makes  Indiana  the  8th  auto¬ 
mobile  state  in  the  Union,  with  a  state  gain  over 
1929  totals  of  1%  in  spite  of  adverse  conditions 
created  by  1930’s  drought  and  depression. 

The  manufacturers  of  nationally  used  cars  and 
motor  car  accessories  acknowledge  Indiana  to  be 
one  of  their  best  and  most  profitable  markets,  con¬ 
sidering  its  size  and  population.  The  way  auto 
linage  “holds  up”  in  point  of  steady  results  ac¬ 
counted  for  by  Indiana  newspaper  advertising — 
amply  supplements  the  favorable  deductions  to 
be  drawn  from  1930  state  motor  vehicle  registra¬ 
tions. 

The  possibilities  of  the  Indiana  1931  auto  and 
accessories  market  only  can  be  expanded  to  strong¬ 
est  advantage — by  linage  in  these  Indiana  “key 
papers.”  All  communications  to  their  offices  regard¬ 
ing  local  or  other  conditions,  markets,  etc.,  will 
receive  prompt  replies  with  fullest  information. 


'Columbus  Republiran . 

.(E) 

Circu¬ 

lation 

4,977 

Rates  for 
5,000 
lines 

.03 

'Fort  Wavne  News-Sentinel . 

.(E) 

49,706 

.12 

tinclianapolis  News . 

.(E) 

136,343 

.27 

flndianapolis  Star . 

.(M) 

114,063 

.22 

'Indianapolis  Star . 

..(S) 

144,231 

.27 

'Lafayette  Journal  &  Courier. ..  (E&M) 

24,507 

.07 

tMuncie  Star . 

.(M) 

22,623 

.08 

tMuncie  Star . . 

..(S) 

15,386 

.06 

tShelbyville  Democrat . 

,.(E) 

4,005 

.025 

'South  Bend  News-Times . 

..(E) 

29,342 

.08 

'South  Bend  News-Times . 

..(S) 

28,151 

.08 

'South  Bend  Tribune. ..  (S)  30,870., 

,.(E) 

32,276 

.08 

t  Government  Statement,  Apr.  1,  1931. 

*  A.B.C.  Publishers’  Statement  April  1,  1931. 
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WHAT  OUR  READERS  SAY 


DEFENDS  SPUT  INFINITIVE 

To  Editor  &  Publisher:  The  articles 
on  copy  desk  practices  are  good,  but  the 
authors  at  times  become  much  too  posi¬ 
tive.  Mr.  E.  H.  Gooding  of  the  Buffalo 
Evening  News,  falls  into  this  error  in 
the  issue  of  May  2,  when  he  declares 
that  “  ‘none’  is  a  contraction  of  no  one 
and  takes  a  singular  verb.”  Mr.  Good¬ 
ing  disagrees  with  H.  W.  Fowler,  au¬ 
thor  of  “The  Pocket  Oxford  Diction¬ 
ary,”  who  declares  in  his  “A  Dictionary 
of  Modern  English  Usage”  (which  ought 
to  be  used  by  every  newspaper  worker) 
that  “it  is  a  mistake  to  suppose  that  the 
pionoun  is  singular  only  and  must  at  all 
costs  be  followed  by  singular  verbs,  etc. ; 
the  Oxford  English  Dictionary  ex¬ 
plicitly  states  that  plural  construction  is 
commoner.”  Where  none  is  used  for 
“no  one”  the  singular  form  is  perhaps  to 
be  found  more  frequently,  but  where  it 
is  used  for  “not  any”  the  plural  verb  is 
almost  always  to  be  preferred.  Shakes¬ 
peare  indicated  the  distinction  when  he 
said  “none  better  knows  than  you”  and 
“none  are  so  surely  caught.” 

Mr.  Gooding  is  on  equally  insecure 
ground  when  he  warns  against  splitting 
verbs  and  infinitives  and  gives  “to 
strongly  condemn”  and  “was  warmly 
praised”  as  horrible  examples.  I  have 
no  idea  upon  what  authority  Mr.  (Jood- 
ing  relies  for  his  condemnation  of  “was 
warmly  praised.”  It  seems  to  me  that 
any  person  who  was  warmly  praised  for 
using  that  sequence  in  preference  to  any 
less  natural  one,  received  the  proper 
treatment.  Mr.  Fowler  discusses  this 
subject  in  “A  Dictionary  of  Modem 
English  Usage”  at  page  448,  where  he 
says : 

“By  compound  verb  is  meant  a  verb 
made  up  of  an  auxiliary  (or  more  than 
one)  and  an  infinitive  (without  to)  or 
participle.  When  an  adverb  is  to  lie 
used  with  such  a  verb,  its  normal  place 
is  between  the  auxiliary  (or  sometimes 
the  first  auxiliary  if  there  are  two  or 
more)  and  the  rest.  Not  only  is  there 
no  such  objection  to  thus  splitting  a 
comtmund  verb  as  there  is  to  splitting  an 
infinitive,  but  any  other  position  for  the 
adverb  requires  special  justification:  T 
have  never  seen  her,  not  T  never  have  seen 
her,’  is  the  ordinary  idiom,  though  the 
rejected  order  becomes  the  right  em¬ 
phasis  is  to  be  put  on  ‘have’  (‘I  may 
have  had  chances  of  seeing  Bernhardt, 
but  I  never  have  seen  her’).  But  it 
is  plain  that  a  prejudice  has  grown  up 
against  dividing  compound  verbs ;  it  is 
probably  a  supposed  corollary  of  the 
accepted  split-infinitive  prohibition;  at 
any  rate,  it  is  entirely  unfounded.  *  *  * 

“Separation  of  copulative  verb  and 
complement  in  on  the  same  footing  as 
the  separation  of  the  compound  verb; 
that  is,  it  is  a  delusion  to  suppose  that 
the  insertion  of  an  adverb  between  the 
two  parts  is  a  solecism,  or  even,  like 
the  splitting  of  the  infinitive,  a  practice 
to  be  regarded  as  abnormal  On  the 
contrary,  it  is  the  natural  arrangement, 
and  in  the  following  examples  ‘funda¬ 
mentally.’  ‘also,’  and  ‘often’  have  been 
mistakenly  shifted  from  their  right  place 
owing  to  a  superstition:  ‘It  would  be  a 
different  thing  if  the  scheme  had  been 
found  fundamentally  to  be  faulty,  but 
that  is  not  the  case.’  ‘It  is  not  always 
in  these  time  that  the  First  I^rd  of  the 
Treasury  also  is  Prime  Minister.’  ‘The 
immense  improvement  which  they  have 
wrought  in  the  condition  of  the  people, 
and  which  often  is  quite  irrespective  of 
the  number  of  actual  converts.’  ” 

As  far  as  “to  strongly  condemn”  is 
concerned,  I  think  the  objections  to  this 
arrangement  are  much  less  serious  than 
Mr.  Gooding  probably  believes.  On  this 
question,  Mr.  Fowler  also  has  something 
to  say  which  all  newspaper  workers 
might  ponder  to  their  advantage: 

“We  admit  that  separation  of  to  from 
its  infinitive  (viz  be,  do,  hazr,  sit,  doubt, 
kill,  or  other  verb  inflexionally  similar) 
is  not  in  itself  desirable,  and  we  shall 
not  gratuitously  say  either  ‘to  mortally 
wound’  or  ‘to  mortally  be  wounded’ ;  hut 
we  are  not  foolish  enough  to  confuse  the 
latter  with  ‘to  be  mortally  wounded,’ 
which  his  blameless  English,  nor  ‘to  just 


have  heard’  with  ‘to  have  just  heard,’ 
which  is  also  blameless.  We  maintain, 
however,  that  a  real  split  infinitive, 
though  not  desirable  in  iteslf,  is  prefer¬ 
able  to  either  of  two  things,  to  real 
ambiguity,  and  to  patent  artificiality. 
For  the  first,  we  will  rather  write  ‘Our 
object  is  to  further  cement  trade  rela¬ 
tions’  than,  by  correcting  into  ‘Our  object 
is  further  to  cement  .  .  .  ,’  leave  it 
doubtful  whether  an  additional  object 
or  additional  cementing  is  the  point. 
As  for  the  second,  we  take  it  that  such 
reminders  of  a  tyrannous  convention  as 
‘in  not  combining  to  forbid  flatly  his- 
tilities’  are  far  more  abnormal  than  the 
abnormality  they  evade.  We  will  split 
infinitives  sooner  than  be  ambiguous  or 
artificial;  more  than  that,  we  will  freely 
admit  that  sufficient  recasting  will  get 
rid  of  any  split  infinitive  without  involv¬ 
ing  either  of  those  faults,  and  yet  reserve 
to  ourselves  the  right  of  deciding  in  each 
case  whether  recasting  is  worth  while. 
Let  us  take  an  example:  ‘In  these  cir¬ 
cumstances,  the  Commission,  judging 
from  the  evidence  taken  in  London,  has 
been  feeling  its  way  to  modifications 
intended  to  better  equip  successful  can¬ 
didates  for  careers  in  India  and  at  the 
same  time  to  meet  reasonable  Indian 
demands.’  To  better  equip?  We  refuse 
‘better  to  equip’  as  a  shouted  reminder 
of  the  tyrannv;  we  refuse  ‘to  equip 
better’  as  ambiguous  (better  an  adjec¬ 
tive?)  ;  we  regard  ‘to  equip  successful 
candidates  better’  as  lackii^  compactness, 
as  possibly  tolerable  from'  an  anti-split¬ 
ter,  but  not  good  enough  for  ns.  What 
then  of  recasting?  ‘intended  to  make  suc¬ 
cessful  candidates  fitter  for’  ,is  the  bets 
we  can  do  if  the  exact  sense  is  to  be 
kept;  it  takes  some  thought  to  arrive  at 
the  correction ;  was  the  game  worth  the 
candle?” 

The  case  that  Mr.  Fowjer  here  makes 
out  for  “to  better  equip”  might  equallv 
be  made  out  for  “to  strongly  condemn.” 

I  once  felt  as  strongly  about  split  in¬ 
finitives  and  plural  verbs  with  “none” 
as  Mr.  Gooding  now  does.  The  mssing 
years  have  changed  my  mind.  Instead 
of  thinking  he  is  exactly  right,  T  think 
he  is  almost  exactly  wrong,  .^nd  I  be¬ 
lieve,  too,  that  many  other  rigid  rules 
enforced  by  copy  desks  are  open  to  at¬ 
tacks  as  strong  as  those  against  the  rules 
cited  above. 

Very  truly  yours. 

Brooks  Com.F.. 

Editor,  .Morgantown  (W.Va.)  Po<!t. 


DROPPED  RADIO  PROGRAMS 

To  Editor  &  Publisher. — The  gen¬ 
eral  sentiment  expressed  at  the  .\.N.P.A. 
meeting  was  that  the  publication  of  radio 
programs  gratis  should  lie  discontinued. 

We  can  report  that  one  week  after  the 
meeting,  we  discontinued  the  programs 
both  in  the  Leader-Re publie an  and  the 
Morning  Herald,  and  have  received  not 
more  than  .''0  complaints.  These  were  re¬ 
ceived  during  the  first  few  days  after  the 
discontinuance.  Of  late,  we  have  re¬ 
ceived  no  complaints  whatever. 

We  might  add  that  we  continued  the 
use  of  the  A.P.  radio  feature  “Day  by 
Day,”  whicli  we  feel  gives  the  necessary 
information  on  the  subject. 

How  many  other  publishers  have  had 
the  courage  of  their  convictions  and  what 
has  been  the  reaction? 

Gloz>ersville-J ohnstozon  (N.Y.)  Leader- 

Republican-Herald, 

Frank  L.  Rogers, 

General  Manager. 


SUES  OVER  ADVERTISEMENT 

Mayor  J.  Gilbert  St.  Julien  asks 
$25,000  damages  from  Fernard  Mouton 
of  Lafayette,  La.,  for  an  advertisement 
referring  to  awarding  of  a  paving  con¬ 
tract,  in  a  suit  filed  at  Lafayette.  A 
previous  suit  filed  by  the  mayor  against 
the  Lafayette  Dailv  Advertiser  and  T. 
M.  Callahan,  publisher,  for  $25,000 
charging  libel,  in  the  publication  of  the 
advertisement  is  pending  in  court.  In 
the  new  action,  the  plaintiff  alleges  the 
advertisement  was  caused  to  he  pub¬ 
lished  or  was  broutrht  to  the  newspaper 
office  for  publication  by  Mr.  Mouton. 


BRITISH  PUBLISHER  IN  BERLIN 


Lord  Beaverbrook,  one  of  England's 
most  influential  newspaper  pub¬ 
lishers,  pliotographeil  in  Berlin,  Ger¬ 
many,  recently,  on  his  arrival  there 
with  Lord  Castlerosse,  one  of  his 
special  writers 

VETERANS  ORGANIZE 

Members  of  Detroit  Free  Press  Staff 
Form  Old  Timers’  Club 

The  Detroit  Eree  Press  Old  Timers’ 
Club  was  organized  at  a  meeting  of  the 
Forty  Year  Club  of  the  F'ree  Press  last 
week.  Employes  serving  20  years  or 
more  are  to  be  eligible  for  membership 
in  the  new  organization. 

Members  of  the  E'orty  Year  Club, 
formed  in  connection  with  publication  of 
the  E'ree  Press  Centennial  edition  last 
week,  were  guests  of  the  management  of 
the  Fort  Shelby  hotel.  George  M.  Mul- 
ford,  dean  of  Free  Press  employes,  who 
has  served  continuously  for  64  years,  was 
named  president  of  the  Old  Timers’  Club 
by  unanimous  vote.  Edward  J.  Rinshed 
was  named  secretary. 

Those  present  were;  Miss  Emma  A. 
Lokie;  W.  H.  Pettibone,  E.  A.  Meiser, 
Mr.  Mulford,  Mr.  Rinshed,  .Arthur  Lum- 
ley,  James  J.  McElroy,  William  D.  Far- 
ron,  Frank  A.  Becker,  Charles  H.  Bas¬ 
sett,  Van  Walter  Rist,  William  K.  Bar¬ 
ber,  Fred  B.  Martin,  E'rank  M.  O’Connell 
and  Benjamin  O’Connor. 


CHAIN  STORE  TAX  UPHELD 


Supreme  Court  Ruling  Thought  to 
Open  Way  for  Other  States 

Decision  of  the  United  States  Supreme 
Court  upholding  the  constitutionality  of 
an  Indiana  state  tax  aimed  at  chain 
stores,  was  seen  this  week  as  opening 
the  way  to  further  taxes  of  the  sort.  The 
Indiana  law  set  an  annual  license  fee  of 
S3  for  an  independent  store,  and  gradu¬ 
ated  the  fee  so  that  a  chain  of  more  than 
twenty  stores  would  have  to  pay  $25  for 
each  store  in  excess  of  that  number. 

The  Supreme  Court  decision,  adopted 
by  a  vote  of  five  to  four,  held  that  it 
had  no  power  to  rule  on  the  propriety  or 
justness  of  the  tax,  and  added :  “The 
statute  treats  upon  a  similar  basis  all 
owners  of  chain  stores  similarly  situ¬ 
ated.  This  is  all  the  Constitution  re¬ 
quires.” 


“YOUNG  BILL’’  WHITES  HOME 

Mr.  and  Mrs.  William  L.  (“Young 
Bill”)  White  arrived  this  week  in  Em¬ 
poria,  Kan.,  from  a  short  wedding  trip, 
which  followed  their  marriage  in  New 
York  .April  20.  “Young  Bill,”  is  the  son 
of  Mr.  and  Mrs.  William  Allen  White, 
and  associate  editor  of  his  father’s  paper, 
the  Emporia  Gazette. 


GEORGE  A.  HOUGH  RETIRES 


Managing  Editor  of  New  Bedford 

Standard  Served  Daily  45  Year* 

George  A.  Hough  retired  as  managing 
editor  of  the  New  Bedford  (Mass.) 
Standard  last  week  after  45  years  with 
this  newspaper.  For  more  than  20  years 
Mr.  Hough  had  been  in  charge  of  the 
editorial  department. 

Mr.  Hough  submitted  his  resignation 
at  the  annual  meeting  of  the  publishing 
corporation  in  January  but  at  the  request 
of  the  directors  withheld  it  until  his  re¬ 
turn  from  a  winter  vacation  abroad. 
Basil  Brewer,  publisher  of  the  Standard- 
Mercury,  has  named  George  A.  Hough, 
Jr.,  to  succeed  his  father. 

'The  retiring  managing  editor  began 
newspaper  work  on  the  New  Bedford 
Mercury  and  went  to  the  Standard  as 
telegraph  editor  in  1886. 

Mr.  Hough  was  active  in  New  Eng¬ 
land  newspaper  organizations  and  a 
charter  member  of  the  American  Society 
of  Newspaper  Editors.  He  is  a  member 
of  the  Fossils,  society  of  old-time  ama¬ 
teur  journalists. 

Commenting  on  his  resignation  the 
Standard  said  editorially: 

“Mr.  Hough  was  associated  with  the 
period  of  the  Standard’s  greatest  growth 
to  which  he  contributed  much  as  an  able 
newspaperman,  always  conscious  of  the 
dignity  of  his  profession,  progressive  in 
the  gathering  and  presentation  of  news, 
and  successful  in  making  the  newspaper 
an  influence  for  good  in  the  community.” 

Mr.  Hough  plans  to  spend  the  sum¬ 
mer  months  at  Fishhook,  his  home  on 
Marthas  Vineyard.  As  president  of  the 
Falmouth  Publishing  Co.,  Inc.  and  vice- 
president  of  the  Vineyard  Gazette,  Inc., 
he  will  continue  as.sociation  with  his  sons 
in  publication  of  the  Fahnoulh  Enter¬ 
prise,  Bourne  Enterprise  and  the  Vine¬ 
yard  Gazette. 

His  successor  as  managing  editor  came 
to  the  Standard  as  news  editor  in  1921 
after  service  on  the  city  desk  of  the  New 
York  World.  The  younger  Hough  is  a 
graduate  of  Columbia  University  School 
of  Journalism  and  was  assistant  to  Her¬ 
bert  Bayard  Swope  with  the  War  Indus¬ 
tries  Board  in  1918. 

diaries  J.  Lewin  becomes  city  editor 
of  the  Standard.  Mr.  Lewin  has  been 
head  of  the  copy  desk.  He  is  a  graduate 
of  the  Wisconsin  department  of  journal¬ 
ism  and  began  newspaper  work  on  the 
Rockford  (III.)  Star. 


ROANOKE  PAPERS  BUY  WDBJ 


Station  Ha*  Full-Time  Licen*e  and 
Columbia  Sy*tem  Tieup 

The  Roanoke  (V’a.)  Times  and 
World-Nezvs  this  week  purchased  radio 
station  WDBJ,  Roanoke,  following  con¬ 
sent  of  the  Federal  Radio  Commis¬ 
sion  to  the  assignment  of  the  li¬ 
cense  by  the  Richardson- Wayland 
Electrical  Corporation  to  the  news¬ 
papers.  The  station  is  licensed  to 
operate  full  time  on  322.4  meters-930 
kilocycles,  with  500  watts  power  to 
local  sunset  and  2ii0  watts  thereafter, 
and  is  associated  with  the  Columbia 
Broadcasting  System. 

While  full  responsibility  for  the  radio 
operation  has  been  assumed  by  the 
Times-World  Corporation,  of  which 
J.  P.  Fishburn  is  president,  technical 
management  will  for  the  next  year  or 
more  remain  under  direction  of  the 
former  owners.  The  money  considera¬ 
tion  in  the  transfer  was  not  revealed. 


OPPOSING  PICTURE  BILL 


State  Police  Backing  Pre**  in  Protest* 
Against  New  Bill 

Major  Lynn  .Adams  of  the  Pennsyl¬ 
vania  State  Police  has  joined  with  the 
state  newspapers  in  opposing  a  bill  now 
before  the  legislature  which  would  re¬ 
strict  cameramen  from  photographing 
defendants  and  suspects  in  all  criminal 
cases  until  they  have  been  found  guilty. 

Newspapers  have  already  filed  com¬ 
plaints  against  the  proposed  legislation 
while  the  police  authorities  maintain  the 
proposal  would  serve  as  a  handicap  to 
the  officers  in  fighting  crime. 
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I  hunches! 

1  One  Dollar  zoill  be  j 

♦  for  each  idea  fuhiishcd.  j 

I  ^  ^  ^  Send  clippin<j  for  payment.  | 

'T'HE  Birmingham  News  recently  was 
•*-  asked  to  solve  a  niathematical  prob¬ 
lem  dealing  with  the  increase  in  15  years 
from  one  cow  having  one  calf  yearly  after 
the  second  year.  The  calves  in  turn  had 
calved  yearly  after  the  second  year.  The 
prohlem  caused  creation  of  a  puzzle  de- 
jiartment  and  subscribers  were  invited 
to  send  in  their  solutions.  Other  prob¬ 
lems  were  offered.  The  correct  answer, 
1,596  was  arrived  at  by  calculus. 
— G.D.R. 


In  the  Pittsburgh  Sunday  Sun-Tele¬ 
graph  rotogravure  section,  every  week 
an  amateur  photo  contest  is  conducted  in 
which  prizes  of  $5,  $3,  and  $2  are  offered 
for  the  winning  pictures.  Those  receiving 
honorable  mention  also  are  published. 
The  idea  makes  an  attractive  page  or 
Iiart-page  feature — W.F.B. 


News  important  enough  to  print  yet  not 
of  sufficient  merit  to  warrant  more  than 
the  briefest  mention  is  given  in  two  lines 
of  agate  type  under  a  plan  devised  by  the 
.S'an  Francisco  Neu's.  Under  a  two-col¬ 
umn  box  head  “24  Hours  on  San  Fran¬ 
cisco  Streets”  are  the  following  eight 
point  slugs :  Wills  for  Probate,  Letters  of 
.Administration,  Traffic  Accidents,  Rob¬ 
beries  and  Auto  Thefts.  By  using  this 
system  each  "story”  takes  two  lines  of 
agate  type  and  yet  is  complete. — C.W. 


The  Portland  (Ore.)  Neivs  is  running 
a  feature  “From  the  Family  Album,” 
showing  an  early  photograph  of  a  prom¬ 
inent  citizen  on  one  page  and  his  last 
one  further  on  with  an  interesting  news 
angle. — M.S. 


PROMOTING  ADVERTISING 

Spokane  Dailies  Running  Extensive 
Series  in  Own  Columns 

A  campaign  of  64  full  pages  and  104 
quarter  pages  is  being  run  by  the  Spokane 
Daily  Chronicle  and  Spokesman-Review 
in  their  own  columns  to  emphasize  the 
benefits  of  buying  advertised  goods. 

“No  amount  of  advertising  will  create 
character  for  a  product  or  a  store  or  a 
service,”  says  one  piece  of  copy.  “But 
constant  advertising  does  place  estab¬ 
lished  character  on  trial.  The  store  that 
advertises  and  the  advertised  product 
have  a  reputation  at  stake.” 

The  careful  censorship  of  advertising 
accepted  is  also  pointed  out.  During 
1930  the  papers  rejected  60  000  lines  of 
national  copy  alone. 


HALDEN  SUCCEEDS  BALBRIDGE 

Berry  F.  Halden  has  heen  appointed 
business  manager,  Chariton  (la.)  Leader 
and  Herald-Patriot,  succeeding  Kenneth 
F.  Baldridge,  who  becomes  business  man¬ 
ager  of  the  Bloomfield  Democrat.  Mr. 
Halden  also  becomes  editor  of  the  Herald- 
Patriot  and  Will  D.  Allender  has  been 
named  editor  of  the  Leader  and  advertis¬ 
ing  manager  of  both  newspapers.  Joe 
F.  Melcher,  advertising  manager  of  the 
Leader  and  Herald-Patriot  has  joined  the 
Audubon  (la.)  Adzfocatc-Repnblican  as 
advertising  manager. 


SEEKING  CHERNA  PAPERS 

Former  City  Manager  William  R. 
Hopkins  of  Cleveland,  and  associates  are 
negotiating  for  the  control  of  the  Consoli¬ 
dated  Press  and  Printing  Company,  pub¬ 
lishers  of  the  Cleveland  Saabadsag,  Hun¬ 
garian  dailv,  the  U'aechter  und  .-inseiger, 
German  daily,  and  the  Vnlk.iblatt.  a  Pitts¬ 
burg  German  daily.  The  Consolidated 
Press  and  its  affiliated  interests  were  built 
up  by  the  late  Col.  Alexander  Cherna, 
who  died  several  months  ago  in  New 
York. 


Are  the  miniature  golf  courses  in  your 
vicinity  as  jxipular  as  they  were  last 
year?  Are  there  as  many  links?  Who 
plays  them  the  more  frequently,  profes¬ 
sionals,  novices,  or  just  mere  beginners. 
Any  complaints  in  regard  to  noise  late 
at  night?  These,  and  other  angles,  could 
be  woven  into  an  interesting  varn. — 
F.C.D. 


Ibider  the  head,  “Tomorrow’s  Birth¬ 
days  in  El  Paso — The  Friendly  City”  the 
/;/  Paso  Herald-Post  lists  its  citizens 
who  will  celebrate  their  anniversary  the 
coming  day.  The  suggestion  is  made 
that  they  be  sent  a  greeting  hv  tele¬ 
phone,  telegram,  letter  or  personal  visit. 
Names  must  be  sent  the  Herald-Post 
two  days  before  publication  in  order  to 
be  included  on  the  proper  date. — R.W^J. 


Utica  (N.Y.)  Observer-Dispatch  is 
running  a  series  of  Sunday  stories,  under 
two  column  cuts,  on  young  Utica  women 
who  have  interesting  jobs. — I..C. 


MINER  TO  EL  RENO 

Ix'ibert  Miner,  advertising  manager, 
Framklin  (Ind.)  .^tar,  has  resigned  to 
become  manager  of  the  El  Reno  (Okla.) 
Tribune,  one  of  several  Oklahoma  papers 
owned  by  C.  E.  Pulliam  of  Leb-mnn. 
n.  O.  A’andivier  has  been  made  Okla¬ 
homa  general  manager  for  the  Pulliam 
Publishing  company.  James  W'^aggener 
will  succeed  Miner  as  advertising  man¬ 
ager  of  the  Star. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
^  specialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
^  ciency  in  operation. 

S.  P.  WESTON,  INC. 

Newtpaper  BuOdings, 
Production,  Oporation, 

Surveys,  Vaiuations. 

420  Lexington  Avenue,  New  York 


PICKED  DERBY  WINNER 

G.  II.  I).  .Sutherland,  publisher  of  the 
Ludington  (Mich.)  News,  arrived  at  the 
Inland  Dailv  F*ress  Association’s  spring 
meeting  in  Chicago  this  week  direct  from 
T-ouisville,  Ky..  where  he  witnessed  the 
Kentucky  Derby  and  nicked  bis  fifth 
straight  winner.  Mr.  Sutberlaiifl’s  string 
of  winners  dates  back  to  Wbiskerv  in 
1927,  followed  bv  Reigh  Count.  Clyde 
\\nn  Densen,  Gallant  I'ox  and  Twenty 
Grand. 

BENEFIT  CAMPAIGN  ENDS 

The  Jl’aferbury  (Conn.)  .American  and 
Rehublican  campaign  to  raise  monev  to 
aid  a  16  year  old  girl  iniured  by  three 
men,  who  receivefl  kmg  prison  terms,  has 
ended  with  $1,500  netted.  The  money 
will  he  used  to  pay  medical  services  for 
the  girl. 

CHANGES  COLUMN  SIZE 

Beginnin*'  May  11.  the  width  of  tlK 
columns  of  the  Terre  Haute  find.) 
Tribune  was  changed  from  12'/2  ems 
to  12  ems.  On  that  date,  the  Tribune 
changed  from  wet  mats  to  dry  mats. 


‘TroductiotL^. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 


Robert  W  Dickerson 

ARCHITECT 

Specializing  in  Newspaper  Engineering 
toot  HURON  ROAD.  CLEVELAND 


Dollar  Pullers 


$ 


One  Dollar  will  be  paid 
for  ea.h  idea  published,  j 
.Send  clipping  for  payment.  ^  i 


$ 


And  Here  is  Another  Page  of  S.\tur- 
DAY  Night  Super  Values”  is  the 
title  of  a  special  page  of  advertisements, 
each  featuring  a  single  special  value  by 
the  merchant,  which  is  being  used  by  the 
Attleboro  (Mass.)  Sun.  The  page  is 
divided  into  16  sections  with  each  of 
the  16  merchants  making  a  special  offer¬ 
ing  for  that  night  only. — C. 


Tho.se  using  the  classified  columns  of 
the  I'ancouvcr  (B.C.)  Province  may 
have  replies  sent  to  their  box  numbers 
forwarded  to  their  own  addresses  each 
day,  with  only  a  ten  cent  fee  for  this  ex¬ 
tra  service  for  re-addressing  the  envel¬ 
opes  of  responses. — C.M.L. 


It  is  not  too  early  to  line  up  houses 
handling  camping  equipment. — W.F.B. 


With  the  growing  number  of  news¬ 
papers  curtailing  or  abolishing  entirely, 
free  radio  programs,  why  not  work  up 
extra  advertising  revenue  by  inducing 
local  stations  to  advertise  featured  pro¬ 
grams.  Hook-up  on  chain  programs 
might  be  arranged  for  special  advertis¬ 
ing  by  obtaining  co-operative  ads  from 
local  stores  handling  products  adver¬ 
tised  by  manufacturers,  over  chain  pro¬ 
grams. — F.C.D. 


“Does  Your  Car  Shimmy?”  was  asked 
in  an  advertisement  used  in  Worcester, 
Mass.,  by  a  brake  and  tire  service  com- 
pativ,  which  offered  to  check-up  align¬ 
ment  of  wheels  free  of  charge. — L.D.C. 


Classified  advertising  from  sources 
otherwise  untouched  is  obtained  by  the 
San  Francisco  Call-Bulletin  in  a  section 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secreury- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


entitled  “Going  Forward  with  San  Fran¬ 
cisco”  and  used  in  a  third  page  section 
outside  regular  classified.  Firms  and  in¬ 
dividuals  that  are  “builders  and  boosters 
of  San  Francisco  and  deserve  your  pat¬ 
ronage”  included  a  variety  of  merchants, 
complimentary  cards  from  pastors,  poli¬ 
ticians,  and  notices  of  manufacturers,  bus 
lines,  hotels,  steamship  lines  and  others. 
An  editorial  accompanies  the  copy. — W. 

Under  the  caption  “Let  an  Expert  Do 
It,”  the  Nezv  Haven  (Conn.)  Times  is 
running  nearly  three  columns  of  small 
advertisements.  The  list  includes  auto¬ 
mobile  specialists,  beauty  parlors,  health 
consultants,  cleaners,  truckmen,  etc. — 
C.  B.  Barr. 


The  Hartford  (Conn.)  Courant  ob¬ 
tained  nearly  a  page  of  advertising  in  a 
cooperative  spread  captioned:  “Keep 
Children  Healthy  by  Giving  Them  Plenty 
of  Milk  and  Cereals.” — C.  B.  Barr. 


Better  Plants 
at  lower  cost 


by  consulting 
the  Archineer 

The  design  of  successful 
newspaper  plants  is  our 
specialty.  Bear  us  in  mind 
when  yon  are  considering 
practical  cost  reductions. 

F^ank  D.  Chase,  Inc. 

Engineers  end  Architects 
720  N.  Michigan  Ave.,  Chicago 

V. _ _ _ 


with  full  automatic 
push  button  control 
is  used  by 

St.  Louis  Globe  Democrat 

St.  Louis,  Mo. 

Aok  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 

Street 

New  York:  Daily  Newa  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 

Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 


The  L.  Martin  Co. 
45  East  4^nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managmr 
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TF.I.I  S  OF  KELLOGG  GROWTH 

Sale*  Manager  Say*  1931  Appropria¬ 
tion  1*  Large*t  Ever  Made 

Those  who  object  to  advertising 
on  the  ground  that  it  increases  the 
price  the  consuming  public  must  pay  for 
merchandise  or  food  products  should  in¬ 
vestigate  the  exiK-rience  of  the  Kellogg 
company,  Battle  Creek,  Mich. 

During  a  visit  to  Denver,  Dwight  II. 
Mahan,  general  sales  manager  for  the 
company  and  a  former  Coloradan,  related 
what  advertising  has  done  for  his  con¬ 
cern  ;  how  it  has  helped  the  Kellogg  com¬ 
pany  grow  until  its  1931  business  will  be 
more  than  forty  times  that  of  the  firm's 
first  year.  ; 

■'The  largest  advertising  appropriation 
in  my  company’s  history  has  l)een  made 
for  1931,”  Mahan  said,  "liighty  per 
cent  of  our  advertising  is  spent  in  news¬ 
papers. 

“Advertising  has  made  quantity  pro¬ 
duction  of  corn  flakes  and  otlier  Kellogg 
products  possible.  As  a  result,  a  box  of 
corn  flakes  costs  the  consumer  less  today 
than  it  did  twenty-five  years  ago,  when 
the  company  started,  and  the  box  you 
buy  today  is  one-third  larger  than  thr 
first  package  turned  out.” 

COLUMN  SIZE  CHANGED 

-Ml  four  Toronto  daily  newspapers 
have  changed  the  width  of  their  col¬ 
umns  from  12’/^  ems  to  12  ems. 


PRESS  GROUP  ORGANIZED 

Newspapermen  of  the  lower  Rio 
(irande  Valley  of  Texas  have  organized 
the  Lx)wer  Rio  Grande  Press  Association. 
Ralph  Bray,  editor  of  the  Mission  Times, 
heads  the  organization.  Besides  techni¬ 
cal  problems,  the  association  decides  to 
back  or  oppose  campaigns  for  such  mat¬ 
ters  as  a  Better  Business  Bureau,  re¬ 
cently  established,  or  a  Valley-wide 
chamber  of  commerce  now  being  pro¬ 
posed.  A  successful  campaign  for  $50,- 
000  was  staged  for  the  bureau. 

TAILORS  TO  ADVERTISE 

A  collective  advertising  campaign  by 
the  British  National  Federation  of  Mer¬ 
chant  Tailors  is  planned  to  start  in  the 
fall.  The  Federation  will  cooperate  with 
woollen  merchants,  cloth  manufacturers 
and  about  15,(X)0  tailors  and  will  spend 
at  least  £90,000  over  a  period  of  three 
years.  The  advertising  will  be  spread 
over  Britain,  Europe  and  the  United 
States. 


SELLS  WEEKLY 

Herbert  L.  Gill,  who  has  been  conduct¬ 
ing  the  IVoodburn  (Ore.)  Independent  in 
partnership  with  his  son  Wayne,  sold  his 
half  interest  in  the  newspaper  recently 
to  George  H.  Alden,  who  has  held  a 
lease  to  the  interest  during  the  past  year. 
The  Independent  was  founded  in  1887 
by  Circuit  Judge  L.  H.  McMalian  of 
Salem. 


LARGER  QUARTERS  FOR  STAFF 

The  editorial  department  of  the 
Bridgeport  (Conn.)  Sunday  Herald  re¬ 
cently  moved  into  larger  quarters,  in  the 
paper’s  plant  at  299  Lafayette  street.  The 
composing  room  was  shifted  from  the 
basement  to  the  first  floor.  Greatly  in¬ 
creased  storage  sjiace  for  paper  is  pro¬ 
vided  in  the  basement  as  a  result,  and  the 
editorial  force  is  given  much  more  room. 
W.  G.  Davis  is  businc  •  ...lager. 

BUYS  IOWA  WEEKLY 

R.  O.  Clemons,  Thornton,  Iowa,  has 
purchased  the  Barnliamville  (la.)  Index, 
from  Mr.  and  Mrs.  1.  E.  Coleman,  and 
assumed  control  of  the  weekly  May 
15.  The  paper  has  been  published  by 
the  Colemans  the  past  12  years.  They 
will  move  to  Pomeroy,  Iowa,  where  they 
have  bought  the  Pomeroy  Herald  from 
W,  H.  Cornell. 

LIBEL  CASE  CONTINUED 

The  $25,000  libel  suit,  filed  in  Chat¬ 
tanooga,  Tenn.,  last  February  by  Repre¬ 
sentative  Harry  M.  VVurzbach,  of  Tex., 
against  the  Chattanooga  Neios,  was  con¬ 
tinued  in  April  term  of  federal  court  at 
Chattanooga  until  November  sessions. 


ACME  STEEL  APPOINTS 

The  Chicago  office  of  Albert  Frank  & 
Co.  has  been  appointed  as  advertising 
agents  for  Acme  Steel  Co.,  Chicago. 
Business  and  trade  papers  will  be  used. 


EDITORIAL  ROOMS  RENOVATED 

The  editorial  office  of  the  New  Orleans 
( La. )  Times-Picayune  is  being  thorough¬ 
ly  renovated.  Pneumatic  tubes  have  been 
installed,  a  coat  of  paint  applied  to  the 
walls,  the  sports  department  room  en¬ 
larged,  and  desks  of  reporters  and  de¬ 
partment  heads  re-arranged.  Individual 
unices  for  the  various  departments  will 
be  built. 

SELLING  FRONT-PAGE  SPACE 

The  Greenfield  {Muss)  Daily  Recorder 
adoi)ted  a  new  policy  May  12,  when  it  be¬ 
gan  publication  of  front  page  advertise¬ 
ments.  This  advertising  is  to  be  ac¬ 
cepted  with  reservations  as  to  type  and 
size.  The  Recorder  has  opened  a 
branch  office  at  Shelburne  h'alls  with 
Harold  F.  LeVanway,  a  recent  graduate 
of  Boston  L’niversity,  in  cliarge. 


PRINTER’S  SIGHT  RESTORED  ] 

John  R.  Grove,  85,  printer  of  Potts- 
town.  Pa.,  and  blind  for  nine  years  has 
had  his  sight  restored  by  a  remarkable 
operation  recently  performed  by  surgeons. 
Cataracts  were  removed  and  the  result  i 
is  ectnsidered  phenomenal  by  surgeons  on  I 
account  of  the  patient’s  advanced  age. 


TO  TEACH  SWIMMING 

In  cooperation  w'ith  the  local  Y.  M. 
C.  A.  the  Saginaw  (Mich.)  Daily  News 
is  planning  a  swimming  campaign  for 
adults  and  children. 


Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  16,  24  and  32-page  Presses.  ! 
GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple  j 
printing  up  to  48  pages.  i 

HOE  Pony  Quadruple,  Quadruple,  | 
Sextuple,  Sextuple  Color  Press,  Octuple  | 
and  Double  Sextuple  Presses.  | 

DUPLEX  Metropolitan  Quadruple  i 
Stereotype  Presses  —  print  up  to  32  ' 
|)ages. 


Ar>ailable  for  Early  Delivery 


WALTER  SCOTT  &  COMPAIW 


Mtlii  OSm  a  Faatoiy . PlalaM*,  M.  J. 

Naar  Yark  OMaa . Brakaw  Bid*..  14*7  Braadwa* 

Cklaata  (>•** . ■aaadaaek  BlaN 


Stereotype  Room 

Efficiency 

Mean*  quick  production  of  good 
plate*  and  the  elimination  of  re- 
caata  at  far  aa  poaaible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Siaea) 

Space  Packing  Felt 
4  ThickncBseB  —  No.  2.5, 
No.  35,  No.  40,  No.  50 

£«*y  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
WorceBter,  Mass.,  IJ.  S.  A. 
Cable  Addreaa  NENSCO 
Worceater,  Mat*. 


SPEED  MOULD 
FOR  CASTING 
.  FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controls  plate 
thickness. 

I  Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  HOE  &  CO.,  Inc. 


General  Oflicea 

138th  St.  and  East  River 
New  York  City 


I 


These  are  the  Pamous  Users  of  the 

“ni  a kt”  matrix 

VJIrVlN  I  ROLLING  MACHINE 


Chicago  Daily  News 
(J  mtxchinfsl 

Journal,  Milwaukee,  Wis. 

{2  machtnts) 

Star,  Kansas  City,  Mo. 

(2  mnehinrs) 
GloboOfmocrat.  St. 

l.rOuis,  Miasouri 
Press,  Pittsburgh,  I*a. 
Press,  Cleveland, Ohio 
l*08t ,  Cincinnati.  Ohio 
Times-Picayune,  New 
Orleans,  La. 

Nichi-Nichi,  Kobe.  Japan 
Record,  Philadelphia.  Pa. 
Times- Press,  Akron,  O. 
News,  Buffalo,  N .  V. 
Citizen,  Columbus,  Ohio 
Express,  London,  Eng. 
Times,  Hartford,  (.Ainn. 
News,  Detroit,  Mich. 
Timt's-Unirin,  Rocliester, 
New  York 


Dispatch,  Columbus,  O. 
News- Bee,  Toledo.  Ohio 
Tribune.  Beaver  Falls,  Pa. 

I’UiKk*.  BriHiklyn,  N.  Y. 
Cuyner-  Express. 

BuffaW,  N.  Y. 

IX'troit  Daily,  Detroit. 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh, 
Wis. 

Manitoba  Free  Press, 
Winnipeg,  ('an. 
Times-Slar,  Cincinnati, 
Ohio 

Press-Scimitar, 

Memphis,  Tenn. 
Journal-Herald, 

Dayton.  Ohio 
Chronicle,  San  Francist'o, 
(alif. 

Telegram.  Toronto.  Can. 
News,  ('leveland,  (>hio 


This  heavy  duty  GOSS  “GIANT**  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  fur 
the  fulder.  It  tells  ALL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 

*535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

Deiignars  and  builders  of  special 

equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  pi  esent  day  news¬ 
paper  and  publishing  plant, 
o  Specialist*  in  selection  and  sale 
5  ofmachineryforincreasedpro- 

duction. 

c 

§-  Consultant*  in  construction,  de¬ 
li  sign, and  plan  of arrangements 
<  of  buildings  te  meet  the  news- 

s  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

.f  A  Quality  Purchase  is,  after  all, 

.ft  the  Exercise  of  the  Truest  Economy 


MATRIX 

SHEARS 

WITH  PACKING  FELT 
CHOPPER  ATTACHED 

Packing  Felt  Pasting  Machines 
Steel  Work  Benches 
Portable  Electric  Routers 
Scorcher*  and  Former* 


American 
Publishers  Supply 

P.  O.  Box  131 

West  Lynn,  Mast. 


Used  and  New  Equipment 
Finds  a  Market  Through  Editor  &  Publisher 
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DAILIES  AIDING  IN  WAR 
AGAINST  FRAUD  COPY 


New  York  Better  Business  Bureau 
Cites  Co-operation  of  Press  in 
Annual  Report  —  Tainted 
Copy  Refuted 


Newspapers  are  credited  with  impor¬ 
tant  aid  to  the  Better  Business  Bureau 
of  New  York  City  in  the  Bureau’s  re¬ 
port  for  the  year  ending  April  30,  1931. 
Xew's  stories,  editorials,  and  advertising 
policies  find  frequent  mention  in  the  50- 
page  report.  Indicating  the  extent  of 
the  Bureau's  work,  it  is  stated  that  the 
Investors’  Section  alone  answered  ap¬ 
proximately  17,750  inquiries  and  com¬ 
plaints  or  an  average  of  almost  60  a 
day. 

Several  of  the  city’s  newspapers  re¬ 
fused  to  accept  advertising  from  two 
real  estate  operators  who  were  using 
“free  lunch  and  lecture”  hait._  Another 
barred  the  advertisments  offering  to  ob¬ 
tain  mortgages  for  an  advance  fee,  after 
complaints  were  made  that  little  action 
followed  the  payment  of  the  fee.  In 
another  case  a  furniture  firm  was  re¬ 
quired  to  omit  the  word  “wholesale” 
from  its  advertising. 

One  advertiser  who  used  fake  tele¬ 
grams  in  his  newspaper  copy,  told  the 
Bureau  in  defense  that  they  were 
“merely  advertising  propaganda;’’  In 
another  case  the  Bureau,  having  already 

investigated  a  similar  case,  was  able  to 
obtain  a  correction  in  an  advertisement 
between  editions.  As  a  result,  the  state¬ 
ment  that  a  radio  set  was  “advertised 
elsewhere  for  $215”  was  changed  to 
“original  list  price  $135.” 

Instances  are  cited  in  which  stores, 
when  their  attention  was  called  to  mis¬ 
leading  statements,  not  only  offered 
amends  to  their  customers,  but  made 
public  apology  in  print.  Such  instances, 
according  to  the  report,  “do  much  to 
preserve  public  confidence  in  their 
aflvertising.” 

KELLY  PRAISES  DAILIES 


Calls  Newspapers  Most  Effective  Me¬ 
dium  for  Retail  Stores 

“Newspaper  advertising  is  without 
doubt  the  most  effective  medium  for  the 
retail  store,"  said  D.  F.  Kelly,  president 
of  The  Fair,  Chicago,  and  president  of 
the  National  Retail  Dry  Goods  .Xssocia- 
tion,  in  explaining  American  department 
store  practices  at  the  recent  meeting  of 
the  International  Chamber  of  Commerce 
in  Washington,  D.  C.  “The  other  media 
in  the  order  of  their  importance,  are  di¬ 
rect  mail  advertising,  radio,  street  car 
and  hill  board  advertising,  window  and 
interior  store  displays. 

“Department  stores  are  generallv  large 
consistent  users  of  advertising.  This  is 
true  not  only  in  normal  times  but  is  es¬ 
pecially  true  during  periods  of  business 
depression.  By  advertising  unusual 
values  on  a  price  appeal,  when  there  has 
been  hesitancy  of  consumer  purchasing, 
merchants  have  been  able  to  stimulate 
business. 

“Almost  everv  progressive  store  con¬ 
ducts  at  regular  intervals  special  selling 
events.  These  afford  us  an  excellent 
opportuni’y  to  observe  the  pulling  power 
of  our  advertising  media.  There  are  in¬ 
stances  on  record  where  stores  have 
sjient  $40,000  for  one  dav’s  advertising 
and  as  a  result  have  solrl  as  high  as 
$1,000,000  of  merchandise  in  one  day.” 

APPOINTS  TEXAS  DELEGATES 

Louis  C.  Elbert,  vice-president  and 
general  manager  of  the  Galveston 
(Tex.)Nrti's  and  Tribune  and  president 
of  the  Texas  Newspaper  Publishers 
.Kssociation,  has  announced  the  Texas 
delegates  to  attend  the  regional  meeting 
of  Press  Congress  of  the  World,  in 
Mexico,  August  10-15.  They  are:  W. 
Murray,  president  and  publisher.  Ranger 
Times;  C.  C.  Maes,  general  manager, 
Houston  Post-Dispateii;  Frank  May- 
born,  general  manager.  Temple  Tele¬ 
gram;  H.  M.  Fentress,  Waco  News- 
Tribune  &  Times-Herald,  and  John  F. 
Lubben  of  Dallas, 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  tine 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Pubiisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Situations  Wanted 


Situations  Wanted 


Advertising  Manager-Solicitor,  28;  unmarried; 
eight  years*  metropolitan  and  small  town  dis¬ 
play  advertising  and  business  offlioe  experience; 
competent  to  ‘‘break*’  tough  accounts  by  tactful 
selJlojr,  ability  to  write  copy,  layout,  etc. 
Pleasant,  persuasive  personality;  reliable,  thrive 
on  hard  work;  own  oar;  A-1  credentials.  Box 
785,  Editor  A  rubllsber. 


Advertising  Manager,  small  dally.  Young  man, 
married,  thoroughly  experienced  on  mid-western 
daily.  Knows  layouts,  copy,  promotional  events 
and  constructive  selling.  Producer.  Best  ref¬ 
erences.  Go  anywhere.  B-734,  Editor  &.  Pub¬ 
lisher. 


Advertising  Executive-Salesman,  young,  12 
years  experience  as  classitied  and  display  sales¬ 
man,  manager  and  advertising  counsellor;  good 
merehaudiser,  wants  to  meet  publisher  who  will 
pay  $10,4KX>  minimum  on  commission  basis.  If 
you  want  an  answer  to  your  linage  slump.  lets 
get  together.  Size  of  paper  or  location  doesn’t 
matter.  B-767,  Editor  &.  Publisher. 


News  and  Features — Woman  writer,  age  30, 
employed,  wants  change.  Six  years*  experience 
all  beats,  by-line  stuff,  publicity,  advertising. 
Beferences,  moderate  Hilary.  B-7S3,  Editor  & 
I’ublisher. 


Newspaper  man — edited  community  papers,  (’Hy 
News  Hurenu  experience,  inetroiiolitan  renl  wi 
tate  editor,  ehurch  editor,  etfilit  years  of  univer¬ 
sity  trainiiiK.  age  31,  married.  Versatile  writer. 
Speaker,  organizer,  accustomo<l  to  Icader.sblp. 
B-771>,  Editor  &  Publisher. 


Reporter — Young  man  with  two  years  re|>or- 
torial  experience,  desires  more  in  position  on 
lively  paper  in  city  of  30.000  to  200,000  petiple. 
after  July  1.  Box  B-70«.  Editor  &  Publisher. 


Sports  Editor — Six  years’  diversified  experience 
in  daily  press  service  fields;  employed  copy 
desk;  anxious  to  get  back  into  simrts.  Hard 
worker,  ambitious  producer.  26.  single,  col¬ 
lege.  A-1  references.  B-780,  Killtor  Sc  Pub¬ 
lisher. 


Newspaper  Brokerage  -Only  high-grade  proper¬ 
ties.  Persffual  service.  Plyde  II.  Knox,  ^IJoard 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Two  Wonderful  Bargains — One  in  New  England, 
the  other  in  \iiginia;  splendid  tieULs;  excellent 
eqiiipineiit ;  good  circulation;  earning  gfH>d  profit; 
low  pri<-e:  easy  terms.  J.  B.  ^^liale,  'rimes 
Building,  .New  York. 


Hotel  Advertising — Due  Bills 


Due  bills  arranged  fur  traue  advertising  in  daily 
newspapers  on  Atlantic  City  hotels.  Our  service 
charge  lo%.  \V.  II.  i'aiupbell  Co.,  12ll>  Com¬ 
merce  Av.,  Atlantic  City. 


Newspaper  for  Sale 


Splendid  Weekly  and  Job  printing  plant.  South¬ 
ern  l‘enns3'lvuiiia,  tor  sale  b.v  owner;  «>xeellent 
roasoii.s;  well  equipi>e<l,  well  orgaiiizcHl,  making 
money;  tf.T.tSK)  eush  gtds  it,  hicliKliiig  linotype 
five  years  old  and  tiles  of  -Mi  years.  Herbert  L. 
Grimm,  The  tiettysburg  Times,  Getty.sburg,  l*u. 


Editorial — Press  Service 


Advertiilng  Man— Active,  of  uuusual  ability, 
ami  record  that  is  outstanding,  open  for  con¬ 
nection.  Qualifications— l8t.  Years  of  practical 
experience  with  newspapers  in  advisory  capac¬ 
ity  and  selling,  giving  him  poise,  judgement 
and  ability  to  successfully  fill  an  important  and 
responsible  placement. 

2nd.  Has  a  personality  that  makes  friends 
through  sincerity  with  advertisers,  and  keeps 
them.  Keeps  himself  fit  and  is  of  neat  aiipear- 
ance. 

3rd.  Excellent  salesman,  enthusiastic,  diplo¬ 
matic  and  a  good  leader  of  men — has  a  crea¬ 
tive  mind  and  very  capable  in  developing  sales 
arguments  for  himself  and  stufiT. 

-1th.  Hus  originated  and  carried  to  successful 
conclusion  many  special  advertising  sections  and 
yearly  pages  pro<lueing  thousands  of  dollars  of 
increased  revenue  and  linage. 

5th.  To  the  merchandising  man — he  has  con¬ 
structive,  intelligent  ideas  and  suggestions  that 
jiay  dividends. 

OUi.  A-1  recommendations,  married,  nge  3(i. 
Iteasonable  salary  commensurate  with  his  abil¬ 
ity  and  experience.  Write  T.  W.  l*owell,  1738 
I’utulpa  Road,  Cleveland,  Ohio. 


Business  or  Advertising  Manager  who  has  built 
up  five  “run  down”  properties,  dallies  and 
weeklies,  seeks  another  oi>purtunity.  Qualified 
to  fill  any  |Hisitlon  on  a  newspaper,  from  type- 

scttiiit;  to  liinincing.  I{-TT4,  Editor  &  1‘ulilisher. 


Reporter-  Seven  jeiirs'  metrnpolitiin  experi- 
enee,  street,  rewrite  and  features.  Will  go 
nnywliere.  Write  Hox  »-7.s7,  Killtor  &  l“ul>- 
Usher. 


Trade  Editor — College  graduate,  age  20,  five 
years’  experience,  editorial  and  make-up.  Spe¬ 
cial  writer.  Will  go  anywhere.  Write  B-7S8. 
Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


Magazines,  molds,  fonts,  new  and  used.  l>ouglit. 
sold,  traded.  Frank  .Montgoinerj',  Towambi. 
Pennn. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  .Miles  Maeliinery  Co.,  4M) 
M’t^t  Broatlwny,  N.  Y.  (’, 


Unusual  Opportunity— Having  purehased  a  32- 
page  press,  WG  ofTer  a  16  page  Hoe  StercHityj.e. 
all  equipment  necessary;  press  now  in  opera¬ 
tion;  will  move  nii<l  set  up  in  yf>ur  plaut 
in  guaranteed  giasl  running  enndition;  terms. 
Will  also  consider  taking  llatbed  in  exeiiange. 
Iiulependeiit,  ftrand  Island.  Neluaska. 


Equipment  Wanted 


On  the  Boardwalk  at  Atlantic  City 

Weekly,  monthly  feature  of  the  world  at  play. 
Arrivals  —  local,  fureiga  —  if  desired.  Conven¬ 
tions.  (\s»igQniGnts.  Photos.  G.  I.,eiUibacb. 
iMess  Service.  310  Schwehm  Bldg.,  Atlantic  City. 


Circulation  Promotion 


Dawley  Circulation  Service  expandH  circulation 
iisiiiK'  metliods  uiwtini;  present  conditions.  Write 
iir  wire  F.  C.  Itnsontlial,  Itusinass  Munneer,  51 
Ih'wey  Avenue,  Huntington,  N  .Y. 


De  Priest’s  Better  Times  Campaigns  have  a  psy¬ 
chological  appeal  not  equaled  by  any  other.  In 
I'.KiO  we  doubled  the  eirculations  of  3  news- 
paiiers.  We  hold  the  5-year  .\iiierienn  record 
for  gross,  cash,  paid-up  husinesfl  on  u  single 
cainiiiiigii.  We  do  not  (can  nut  and  do  not 
want  toi  cumluct  all  the  cauipaigns  in  America 
-but  our  clients  have  tlie  satisfaction  of  know*- 
iiig  that  when  we  complete,  a  drive,  the  maxi¬ 
mum  has  been  reached.  No  other  organization 
could  have  done  iietter.  “Depression  Is  the  time 
to  build  for  the  future.”  Write  or  wire  Hudson 
De  Priest,  246  Fifth  Ave.  N.  Y. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
.\ve.,  l./ouisville,  Ky. — i’irculatiim  Builders — 
Creators  and  sole  owners  of  The  Kenilall  Plan. 


Blair  &  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Beading,  Penn.  Originators  of 
Salesmanship  ('lub  Campaigns.  Teleidiuiies: 
Olllce  2-1351;  residence  81-y2PL 


A.  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
.Monica,  California.  An  etiicient  circulation 
biiilfling  organization  accepting  only  bonatide 
siibscriptionN  (paid  in  full  by  subscriber).  Write 
or  wile,  w’ithout  obligation,  for  field  survey. 


Over  90^c  of  all  circulation  campaigns  on  daily 
newspapers  In  the  United  States  and  ('anadu 
aie  conducted  by  The  Charles  Bartlowe  (’tun- 
pany.  The  dependable,  self-financing  PART- 
l.tHVE  PI. AN  cainiMiign  is  absolute  insurance 
of  (‘leanlincss,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  e4|tialled  in  circula¬ 
tion  building.  Partlow’e  added  circulation  is 
clean  circulation.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  De|»art- 
nient.  No  subscription  accepted  unless  paid 
for  In  full  by  the  snlkscrlber.  A  collect  wire, 
or  letter  will  give  yon  a  fn*e  Partlowe  scientific 
'iiirvey  of  yonr  field  and  an  intelligent  estimate 
of  Its  possiliilities — without  obligation.  The 
Fharles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


Help  Wanted 


Secretary  Wanted — Publishers’  Association  in 
large  iiietrojKylitan  city  In  Middle  IVest  is  de¬ 
sirous  of  Securing  services  of  an  experlence<l 
secretary.  An  excellent  opportunity  is  offere*! 
to  a  capable  man,  competent  to  negotiate  wage 
scales  and  who  possesses  a  thorough  working 
knowledge  of  a  modern  newspaper  plant.  A 
man  iMdween  the  ages  of  46  and  55  years  with 
a  clean  record  will  find  an  unusul  o{»portunity. 
Send  full  and  complete  information  in  reply, 
which  sliall  Ik*  treated  In  strictest  confidence. 
.\ddress  Box  B-781,  Editor  &  I’ublisher. 


Circulation  Manager  middle  west  desires  change. 

26  years  experience.  Thorough  circulation  man. 
No  results,  no  salary.  Want  interview.  Pre¬ 
fer  newspaper  up  to  .50.iMK)  circulation.  Ad¬ 
dress  D-7.5,5,  Editor  &  Publisher. 


Circulation  Manager  -Married.  37,  with  success¬ 
ful  reeurd  on  four  publications.  Thonmgbly 
understands  carrier  hoy  promotion  and  has 

iiiude  iiitiMiHive  study  of  drciilution  system, 
))rum()tion  and  linunee.  Seeking  a  location  with 
puper  that  will  ulTord  him  n  definite  o|>portiinity 
lor  personal  iirogress  and  of  permanence.  Has 
never  left  a  iiusitioii  except  on  his  own  accord. 
For  a  eonneotlon  with  the  right  publication  is 
willing  to  make  some  stilary  sacrifice  at  the 
outset.  In  position  to  assume  new  connection 
at  once  and  willing  to  come  for  interview*, 
(.'orrespondence  invited  from  publishers  of  morn¬ 
ing,  evening  new8i»apers,  ami  iiRsurauce  given 
ttiat  letter  will  be  held  strictly  confidential. 
Write  or  wire  .Mr.  A.  Rowland,  udSi  Academy 
St.,  Astoria,  Long  Island,  N.  Y. 


Classified  Manager — 10  years’  classified  experi¬ 
ence.  Thorough  knowledge  l>iiilding  linage  on 
profitable  basis.  Prefer  paper  now  showing 
losses.  Will  ucceid  small  salary  with  percent¬ 
age  on  gains.  .Marri<M].  Fliristian,  age  38.  Best 
references.  B-7S6,  Editor  &  Publisher. 


Classified — Young  woman,  experlence<l,  selling, 
promotion,  credits,  etc.,  desires  connection  with 
pajier  In  or  near  New  York.  Capable,  well 
recommended.  B-75;{,  E<lit<)r  A  Publisher. 


Composing  Room  Executive^ —All-around  printer 
of  seventeen  years’  experience  in  all  depart¬ 
ments  wants  position  as  foreman  on  medium- 
size  daily.  Box  7H4,  Editor  &  Pulillsher. 

Editorial — Exceptionally  aide  editorial  writer 
desires  |>osition  east  of  Mississipid,  North  or 
South.  Prefers  Independent  newspaper.  B-7H2, 
Iklitor  A  Publisher. 

Editor-Business  Manager-  -Would  like  imsition 
in  Ohio,  preferably  business  manager  of  daily. 
Age  32.  college  tralncKl,  eight  years  as  asso¬ 
ciate  eilitor,  editor  and  general  manager  of  three 
newspapers.  Will  produce  or  quit.  Refer¬ 
ences.  B-780,  Editor  A  Publisher. 


Editor-Managing  Editor — 10  years  nil  branches 
editorial  work;  married:  excellent  health;  now 
employe<I:  good  references;  reasonable  salary; 
wants  e4litorial  charge  progressive  paper. 
B-760,  Editor  &  I’ublisher. 


Local  Display  Manager 
Tills  advertisement  Is  Inserte<l  l>y  one  of 
America’s  leading  newsiinpers.  An  exi»erienced 
lo<'al  display  manager  is  available.  He  8erve<l 
nine  rears  as  a  successful  salesman  of  retail 
adverrising  and  several  years  as  local  manager 
of  the  same  newspaper.  He  has  completely 
adequate  knowIe4lge  and  experience.  His  char¬ 
acter,  loyalty  and  industry  are  l>eyond  re¬ 
proach.  Salary  requirement  is  fair.  Write 
1k>x  B-7G2,  E<lltor  A  Publisher  for  complete 
information. 


Linotype — Guar,  ikhmi  euis  hourly  on  news.  14 
years’  exp.  b(K>k  and  Job  work.  All-around 
printer.  .Marrie<l.  Capaide  taking  charge  small 
cuiiqi.  r<M>iii.  Go  anywhere.  Union  or  unorgan. 
L.  Frader,  D  N.  Front  St.,  Harrisburg,  Pa. 

Mechanical  Superintendent  and  profluction  man¬ 
ager.  Can  secure  maximum  production  at  mini- 
null)  cost.  Conversant  with  every  department  of 
new8pu|MT.  Standardized  production  methods. 
Best  references.  B-726.  Editor  A  Publisher. 


Wanted  to  buy — Hacker  Number  8  Universal 
Plate  Gauge.  Cincinnati  Post  Stereotype  l>ept. 


Newspaper  File 


New  Tork  Tribuno 

Wanted,  to  complete  a  die,  one  copy  of  the 
Sew  York  Trlbine  of  each  of  the  followlu» 
datea  of  the  rear  1865:  April  16,  31.  23.  23 
24,  28,  30.  May  1,  2.  3.  5.  6,  7,  8,  ».  10.  1> 
to  28  (inclusive).  30.  81,  June  1  to  0  (Inclu 
sive).  Must  be  la  good  condition,  untorn  sne 
complete.  Editor  A  Publisher. 


Journalistic  Antiques 


A  Collector  is  In  the  market  for  Journalistir 
antiques  such  as  autograph  lettars  of  former 
editors  In  this  country  or  ia  Caaadii,  datiiiK 
buck  even  to  Colonial  tiniea;  flmt  Ibsiics  of 
well-known  newspapers;  pictures  of  famous 
Ainerb'an  journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  uf 
old  newspapers  containing  accounts  of  events 
of  unusual  Interest;  or  any  other  antique  t>r 
relic  in  tbe  fields  of  advertising  and  publish 
Ing.  l/ook  through  your  old  letter  files,  scrap 
lM>ok8,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  is  (must  be  moderate,  but 
fur  cash  if  accepted).  £-746,  Editor  A 
Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

BuiinMa  Eatabliohed  In  ISM 

350  Madison  Ara.  Naw  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspaper  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 


K 
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By  MARLEN  PEW 


TS  daylight  saving  time  a  success  or  a 
A  nuisance  in  the  United  States?  It 
surely  is  an  annual  bore  to  those  engaged 
in  the  communications  and  transportation 
business  and  to  vast  numbers  of  citizens 
who  travel  beyond  the  borders  of  cities 
and  states  using  this  summer  time  sys¬ 
tem.  This  writer  has  never  been  able  to 
agree  that  the  advantage  of  "saving”  an 
hour  in  the  morning,  only  to  "lose”  it  at 
night,  in  even  small  degree  offsets  the 
ridiculous  confusion  which  arises  from  a 
double  time  system.  Trifling  with  time 
has  always  seemed  to  smack  of  an  im¬ 
pudent  trespass  on  the  ordered  system  of 
the  universe  by  busybody  fixers.  If  they 
can  alter  the  time  of  the  day,  why  not 
change  other  things?  Christmas  ought 
to  come  on  Saturday  or  Sunday,  every 
year,  to  “save”  time.  If  mornings  are 
more  desirable  than  evenings,  why  not 
aliolish  the  latter  and  make  the  day  run 
from  actual  sunrise  to  actual  sunset?  I 
am  not  one  who  prefers  morning  hours 
to  evening  hours  and  do  not  wish  to  con¬ 
fine  my  sleeping  hours  to  the  dark  period. 
.Mternating  sunlight  and  shadow  are 
prized  for  their  respective  virtues  and  the 
even  flow  of  the  seasons,  in  natural  order, 
makes  for  human  happiness.  Why  dese¬ 
crate  go<xl  old  standard  time,  when  noth- 
is  to  be  gained?  .Anyhow,  daylight  sav¬ 
ing  lime  is  not  a  success  in  this  country, 
though  the  experiment  has  been  long. 
m  *  * 

T  X  the  second  year  of  the  world  war, 
^  you  will  recall,  nearly  every  country 
in  Europe  adopted  the  system  of  turning 
the  clfKk  forward  an  hour  in  the  spring, 
summer  and  autumn  months.  The  mo¬ 
tive  was  not  to  propitiate  the  sun-god, 
as  many  now  claim,  but  to  get  people 
to  bed  an  hour  earlier  and  up  and  at 
work  an  hour  earlier,  thus  to  save  fuel 
for  lighting  and  heating.  It  also  was 
argued  that  most  people  are  capable  of 
more  and  better  work  in  daylight  hours. 
The  original  motive,  then,  was  to  con¬ 
serve  resources  and  speed  up  lalxtr.  This 
war-time  idea  becomes  rather  ridiculous 
now  when  our  economy  demands  that 
the  working  week  and  day  be  shortened 
to  take  up  some  of  the  astounding  slack 
in  employment.  In  war-time  crops  and 
merchandise  were  at  a  premium,  but  the 
need  of  this  day  is  to  stimulate  consump¬ 
tion  and  relieve  the  crop  and  merchandise 
glut. 

The  United  States  l)ecamc  interested  in 
“saving”  time  in  1916  and  as  a  war  meas¬ 
ure  Congress  passed  an  act,  to  take  effect 
in  1918.  This  kicked  up  such  a  row, 
especially  among  farmers,  that  the  law 
was  repc'aled,  over  President  Wilson’s 
veto,  in  1919.  The  time  debate  has  con- 
tinuad  ever  since,  but  the  best  that  the 
daylight  savers  have  been  able  to  accom¬ 
plish  is  to  line  up  bv  statute  Massachu¬ 
setts  and  Rhorle  Island  for  an  observance 
of  the  “shf)rt  day”  and  get  the  system 
in  use  in  scattered  cities  and  towns  by 
virtue  of  ordinances.  Two  states  and 
the  cities  of  New  York.  Philadelphia 
and  Chicago,  by  accepting  the  principle 
of  “time  saving.”  really  keep  the  non¬ 
sense  alive.  Most  of  the  cities  and  towns 
of  the  country  go  by  standard  time.  They 
suffer  all  kinds  of  annoyances  Itecanse 
the  three  leading  metropolitan  cities, 
headquarters  of  most  of  the  communica¬ 
tions  and  transportation  seryices,  are  out 
of  time  step. 

*  *  * 

4  NUMBER  of  states  have  passed 
laws  making  the  use  of  any  except 
standard  time  an  offense.  If  you  turn 
the  clock  back  in  New  Hampshire,  you 
are  liable  to  a  fine.  In  general,  I  be¬ 
lieve,  the  daylight  saving  movement  has 
lost  ground  in  this  country,  and  there  is 
not  a  ghost  of  a  chance  of  a  general, 
nation-wide  acceptance  of  it.  How  long 
will  the  order  of  national  business  have  to 


stumble  over  this  annual  exhibition  of 
divided  policy  in  the  sisterhood  of  cities 
and  states?  The  answer,  of  course,  is 
that  it  will  continue  until  newspapers 
spoof  it  out  of  existence  as  an  unnatural, 
unwanted  and  unsuccessful  relic  of  war¬ 
time  hysteria. 

*  *  * 

JUST  before  last  Christmas  Mihvatikce 
Journal  opened  “Goodfellow  House” 
for  the  homeless  unemployed  of  the  city. 
It  was  equipped  with  a  large  kitchen, 
serving  room  and  dormitories  with 
double-deck  Iteds.  Officers  of  the  Salva¬ 
tion  Army  were  engaged  to  supervise  the 
management  of  the  house  and  jobless  men 
were  paid  small  wages  to  do  the  cook¬ 
ing,  serving  and  bed-making.  Two  meals 
per  day  were  provided  for  the  needy  and 
any  honest  man  might  come  in  out  of 
the  street  and  enjoy  a  hot,  strengthening 
meal  and  sleep  in  a  warm,  clean  bed. 

G<HKlfellow  House  has  now  been  closed, 
after  25  weeks  of  useful  service,  due  to 
the  arrival  of  spring  and  the  opening  up 
of  outdoor  work  for  the  unemployed. 
Since  Christmas  a  total  of  137,530  meals 
were  served  to  the  needy  and  lodgings 
totaled  62,570.  And  so  Milwaukee 
Journal’s  charity  has  been  operating  at 
the  rate  of  1,200  meals  per  day  and  lodg¬ 
ings  for  360  each  night.  In  addition 
3,147  articles  of  clothing  and  9.56  pairs  of 
shoes  were  distributed  and  80  physicians 
gave  medical  attention  to  1,120  men. 
Every  lodger  could  have  a  bath,  shave 
and  haircut.  Goodfellow  House  ob¬ 
tained  jobs  for  892  men. 

The  cost  of  this  interesting  civic  enter¬ 
prise  was  remarkably  small.  The  Jour¬ 
nal  raised  a  fund  of  $9,283.08  by  means 
of  public  donations  and  when  the  house 
was  closed  last  week  had  a  balance  of 
$3,4.30.33  on  hand  for  use  if  it  is  neces¬ 
sary  to  reopen  the  house.  These  figures 
remind  one  of  the  parable  of  the  five 
loaves  and  two  fishes.  Milwaukee  Jour¬ 
nal  has  a  heart  and  docs  not  fail  to  meet 
civic  responsibility. 

*  *  * 

^HE  following  are  excerpts  from  an 
^  editorial  in  Nezv  York  Evening  Jour¬ 
nal: 

“W'^hen  Mussolini  was  OUT  an<l  others 
were  IX^,  he  criticized  power.  Now  he 
is  IN,  the  others  are  OUT,  the  power  is 
his.  And  he  regulates  criticism  firmly. 

“He  does  not  say  that  newspapers 
must  not  express  opinions,  but  warns 
them  that  it  will  not  be  healthy  to  ex¬ 
press  wrong  opinions  too  energetically. 

“The  other  day.  for  instance.  Pope 
Pius  published  in  the  Roman  newspaper 
Osscn'atore  Romano  a  letter  severely 
reprimanding  the  Fascist  government  for 
its  lack  of  obedience  to  the  Church  in 
certain  directions. 

"Mussolini  did  not  forbid  the  distrilm- 
tion  of  the  paper  or  stop  its  publication. 
He  simplv  arrested  some  newsboys  that 
were  shouting  out  brief  extracts  from 
the  Pope’s  letter  as  they  sold  the  paper. 
They  were  told  they  cotild  continue  sell¬ 
ing  the  paper,  but  that  they  must  not 
shout  about  it. 

*  *  * 

“How  long  this  will  continue  depends 
probably  on  the  length  of  Mussolini’s 
life.  He  has  enemies,  numcroiff  and 
bitter.  Italians  pray  that  nothing  will 
happen  to  him.  They  had  their  choice 
between  Mussolini  and  anarchv  at  the 
end  of  the  big  war.  With  Mussolini 
they  got  order,  bom  of  a  terrific  energy 
in  government  that  counteracted  largely 
the  evil,  impoverishing  effects  of  the 
war.  They  hope  he  will  live  many  years, 
as  well  they  may.” 

*  ♦  * 

ONE  instantly  thinks  of  what  would 
happen  if  an  .\merican  public  offi¬ 
cial,  say  Mr.  Hoover  or  Mayor  Walker, 


should  order  the  arrest  of  boys  who 
were  shouting,  “Huxtra,  All  About  the 
Pope,”  if  the  newspaper  happened  to  be 
New  York  Journal.  But,  of  course,  we 
are  not  in  Rome.  Mr.  Brisbane’s  asser¬ 
tion  that  Mussolini  does  not  say  that 
newspapers  must  not  express  opinions, 
but  warns  them  that  it  will  not  be  healthy 
to  express  wrong  opinions  too  energetic¬ 
ally.  does  not  coincide  with  information 
we  have  had  on  the  dictatorship,  unless 
the  catchword  “wrong”  saves  the  situa¬ 
tion.  Certainly  Italy  has  no  free  press. 
Certainly  civil  rights  are  dead  in  Italy. 
.\nd  we  question  the  assertion  that  many 
intelligent  Italians  are  praying  for  long 
continuance  of  the  “iron  heel.” 

4^  4c 

^  O  avoid  publishing  favorable  pub- 
■*-  licity  for  talking  pictures  which  con¬ 
tain  advertising  matter  it  is  necessary  for 
editors  to  have  advance  information  con¬ 
cerning  film  releases  which  carry  this 
objectionable  matter.  Editor  &  Pub¬ 
lisher  is  informed  that  P.  S.  Harrison, 
1440  Broadway,  New  York,  is  in  a  posi¬ 
tion  to  supply  advance  information  on 
film  releases.  Rather  stupid  for  the 
press  to  fall  too  hard  for  advertising 
matter  which  is  being  sold  in  competi¬ 
tion  with  newspaper  advertising.  The 
views  of  Frank  E.  Tripp,  of  the  Gannett 
Newspapers,  on  this  new  competitor 
strike  me  as  .sound.  He  said : 

“The  Gannett  Newspapers  grant  the 
right  of  the  motion  picture  industry  to 
prostitute  its  screen  if  it  sees  fit.  We 
do  claim  and  reserve  the  right  to  with¬ 
hold  publicity,  promotion  or  approval  of 
any  film  which  is  sponsored  by  an  ad¬ 
vertiser  who,  either  directly  or  surrepti¬ 
tiously,  conveys  advertising  to  an  audi¬ 
ence  which  has  paid  its  money  to  be 
entertained.  W'e  particularly  claim  this 
right  as  regards  a  film  which  deliberately 
deceives  the  audience  by  concealing  the 
advertising  feature  so  the  spectator  is 
almost  unaware  of  the  existence  of  ad¬ 
vertising.  W'e  shall,  to  the  best  of  our 
ability  refrain  from  promoting  anv  such 
picture,  reserve  the  right  to  criticize  the 
theatre  which  persists  in  this  type  of 
picture  and  in  so  far  as  we  are  able  to 
discover  the  fact  will  warn  our  readers 
in  advance  of  such  programs.  Obviously 
those  theatres  that  decline  to  show  this 
type  of  picture  will  have  an  advantage  in 
our  columns,  at  least  the  advantage  of 
not  heing  subjected  to  this  sort  of 
scrutinv.” 

*  *  * 

TTANNEN  SW'AFFER.  who  r.inl.^  as 
England's  best-known  critic  of  the 
drama,  has  quit  the  staff  of  London 
Paily  E.v/’rr.Lr  to  join  the  Daily  Herald, 
mouthpiece  of  the  Labor  government,  and 
intends  to  pay  .'\merica  a  visit,  lie  has 
not  been  here  in  eleven  years  and,  being 
highly  articulate  and  a  sensitive  observer, 
is  sure  to  give  us  entertainment.  It  will 
he  recalled  th.at  Lillian  Foster,  the 
.American  actress,  slajiped  Swaffer’s  face 
in  public  after  he  had  criticised  her  un¬ 
favorably.  He  has  a  large  public  follow¬ 
ing  and  is  a  bright  and  shining  light  in 
the  London  newspaper  circle.  Few  writ¬ 
ers  on  either  side  of  the  Atlantic  have 
better  judgment  of  dramatic  values  than 
he  and  his  writing  style  is  candid  and 
breezv. 

*  ♦  * 

JIT  ANY  newspapermen,  I  feel  confi- 
dent,  took  a  sort  of  personal  pride  in 
the  recognition  of  .\.  B.  MacDonald  by 
the  Pulitzer  Awards  Committee  this  year. 
He  received  the  $1,0(X)  prize  for  the  best 
piece  of  reporting  in  the  Payne  murder 
case  at  Amarillo.  Tex.,  fully  described 
in  these  columns,  but  the  handsome 
award  might  have  l>een  made  for  many 
other  stories  covered  by  this  intelligent, 
energetic  and  soulful  reporter. 

E.  t».  Pinkham,  writing  for  the  N.A. 
N.A.,  this  week,  told  of  his  quarter  of  a 
century  association  with  Mr.  MacDonald 
and  explained  his  secret  of  success  thus : 
“He  has  the  interest,  the  curiosity,  the 
inquiring-mindedness  and  even  tlie  cred¬ 
ulity  of  a  14-year-old  boy,  and  he  always 
will  have.  He  never  can  see  and  hear 
enough.  Nothing  is  too  small  to  rouse 
his  curiosity  and  nothing  too  big  to 
daunt  it.”  Add  to  that  a  gentle  spirit, 
seeking  to  do  good,  and  you  have  the 
perfect  formula  of  reportership. 


/^NE  story  which  Mr.  MacDonald  told 
”  his  friend  Pinkham  out  of  his  many 
experiences  is,  in  my  view,  a  classic  in 
reportorial  lore.  I  reproduce  his  re¬ 
marks  for  the  benefit  of  those  of  the  craft 
who  may  have  missed  Mr.  Pinkham’s 
excellent  story: 

“I  believe  in  saving  men,  not  in  killing 
them.  Years  ago  I  worked  on  the  Col¬ 
lins  murder  story  in  Topeka.  Collins 
killed  his  father.  He  was  convicted  and 
sent  to  prison.  He  served  some  years 
and  was  freed  and  now  is  leading  a  use¬ 
ful  life.  That’s  the  kind  of  a  story  I  like 
to  tell.  It’s  more  socially  constructive, 
don’t  you  think?” 

“You  mustn’t  ask  me  questions,”  Mr. 
Pinkham  replied.  “I’m  interviewing  you. 
But  go  ahead  and  tell  me  what  you  mean 
by  constructive  stories.  As  a  court  re¬ 
porter  for  forty  years  you’ve  hanged  a 
lot  of  people  probably.  Was  that  con¬ 
structive  ?” 

“Yes,”  he  said,  “sometimes.  There  was 
Murderer  Carr  now.  I  helped  him.” 

“Did  you?  I  thought  he  was  hanged." 

"He  was,”  Mac  assented,  “but  he  went 
to  the  gallows  dancing  and  singing. 
When  he  was  sentenced  he  thought  he 
was  going  to  hell.  When  the  trap 

dropped  he  believed  he  was  going  to 

heaven.  I  did  that  much  for  him.  'That 
made  the  story  constructive.  I’m  just  a 
story  teller,  you  know,  and  I  have  to  tell 
the  stories  as  they  are,  but  I  like  a 

happy  ending.  This  story  had  one. 

*  *  * 

ii’PJO  you  remember  the  circumstances? 

Carr  was  an  illiterate,  hardened 
and  brutal.  He  had  a  little  girl  and  gave 
her  a  stepmother.  The  stepmother  didn’t 
like  the  child  and  told  Carr  he  would 
have  to  get  rid  of  her.  So  Carr  got  a 
rope,  concealed  it  under  his  coat,  and 
taking  his  little  daughter  by  the  hand, 
led  her  to  the  Missouri  river. 

‘“Where  are  we  going,  daddy?’  asked 
the  child.  ‘We’re  going  for  a  walk,’  re¬ 
plied  Carr.  On  the  river  bank  he  took 
a  large  stone  and  tied  it  to  one  end  of 
the  rope,  and  with  the  remaining  length 
tied  the  child’s  arms. 

“  ‘Oh,  daddy,’  she  sobbed,  ‘don’t  throw 
me  into  the  black  water.’ 

“Carr  raised  her  in  his  arms  and  threw 
her  in.  The  muddy  waters  of  the  Mis¬ 
souri  closed  over  her  and  Carr  went  back 
to  his  new  wife.  I  spent  his  last  night 
with  him  in  his  cell.  He  was  sullen  and 
unrepentant.  He  said  he  was  going  to 
hell. 

“  ‘No,’  I  said  ‘why  go  to  hell  when 
you  may  go  so  easily  to  heaven?’ 

“  ‘What  do  I  want  to  go  there  for?”  he 
asked  in  contempt. 

“  ‘To  meet  your  little  daughter  and 
ask  her  to  forgive  you,’  I  told  him.  I 
made  him  see  that  her  forgiveness  and 
the  forgiveness  of  God  would  make  him 
a  place  beside  her  in  heaven. 

"He  was  transformed.  The  brutal 
murderer  became  a  tender  and  loving 
father.  His  sole  desire  was  to  meet  her 
and  take  her  in  his  arms.  He  ran  and 
danced  to  the  scaffold,  calling  her  name, 
his  face  radiant.  His  last  word  was, 
‘Hurry.’  That’s  what  I  mean  by  a  con¬ 
structive  story — I  like  to  help  men,  not  to 
destroy  them.” 

*  •*  * 

^HE  Martin  News  Service,  a  New 
York  press  agent  outfit,  claims  in  a 
letter  that  it  received  14,0<)0  press  clip¬ 
pings  in  a  single  week  as  a  result  of 
a  space  raid.  >ust  what  was  advertised 
in  this  new  space,  at  the  expense  of  press 
and  public,  is  not  stated.  That  such  a 
racket  should  be  winked  and  blinked  at  by 
by  the  newspaper  profession,  year  after 
year  without  end  is  one  of  the  strangest 
anomalies  in  professional  life.  It  does 
not  flatter  our  intelligence  or  honor. 


VIEWED  CITY  FROM  AIR 

Four  members  of  the  editorial  depart 
ment  of  the  Couneil  Bluffs,  (la.)  Non-  \ 
pared  and  a  member  of  the  business 
department,  were  given  a  ride  over  the 
city  recently  as  the  guests  of  the  Stand¬ 
ard  Oil  Company  of  Indiana  in  their 
plane,  Standolind  III.  W  R.  Orchard, 
editor ;  Clark  H.  Galloway,  city  editor ; 
Richard  L.  Capell,  assistant  city  editor: 
Harrv  Mauclc,  Jr.,  reporter-photographer, 
and  Robert  R.  O’Brien,  business  mana¬ 
ger,  were  the  members  of  the  party. 


